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Compact Lines Expand 





By Martin L, Whitmyer 
Staff Writer 
TRIVING to build a record- 
breaking 2,175,000 cars during 








auto industry last week opened the 
floodgates and poured an estimated 
2,520 units into the market. Thi 
level had not been reached singe 
ember, 1956. 

he estimated 2,175,000 ca/rs 
scheduled for assembly during 
the first three months of/ this 
is a 75,000-unit increase 
the manufacturers’ 


, and 2.2 percent above the 
alltime high of 2,129,019 units 


















Faleon Wagon at Chicago Show— 


Falcon station wagons, which will be introduced by dealers early in March, will 
be displayed at the Chicago Automobile Show, which opens Saturday (Jan. 16). 
Two-door and four-door models will be offered, and the wagons will be 189 inches 
from bumper to bumper—about eight inches longer than Falcon sedans. 


















the price line/on its 1960 models 
and gambled at the settlement 
of} the steel strike would bring no 
increase in th¢ price of that com- 
odity. 

Last week,/ the auto men won 
their bet. / 

The stee¥ accord cost that in- 
dustry mofe than it wanted to 
pay, but was not accompanied 
by a pride boost. And most ob- 
servers believe that there will be 















Corvair Coupe on Way to Dealers— 
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of 
rolled/ ‘from U. S. assembly lines | 
during the January-March pe- | 
riod of 1955. 
Second highest car output quar-| 
occurred during the April-June | 
eriod of 1955, when 2,128,132 units 
ere built. 
None of the first three months) 
of this year, however, is targeted to 
reach the alltime high of 794,168 
ears built during March, 1955, but 
the second highest month, April, 
1955, when 754,090 cars were assem- | 


bled, may be surpassed in March. | 


Estimated output for January is| 
set at 675,000 cars; February is up- 
graded to 725,000 assemblies, and 
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Highest Output Since ’56 


Launches Peak Quarter 


mark the highest monthly output 
of commercial cars since the 110,- 
of commercial cars since the 120,- 
368 assemblies of June, 1959. 
Truck assembly operations are 
being upgraded to 115,000 units in 
both February and March. 
Commercial-car assemblies for 
calendar-year 1959 totalled 1,123,668 
units—a 29.1 percent boost over the 
870,762 trucks built in 1958, and the 
(Continued on Page 43, Col, 3) 
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March is pegged at 775,000 units. 


cars were built. 


*« * * 





Third place in monthly output is 
held by June, 1950, when 717,343 | 


| 
OMMERCIAL-CAR output for} 
the first three months of this} 
year is pegged at 340,000 units,| 


| which would mark the highest out- 
| put quarter for the truck makers 


since the April-June period of 1959, 


The 110,000 truck assemblies 
Scheduled for January also, would 


when 348,114 units were produced. | 


Auto News 


@ Meet new SAE chief, Page 6. 

@ How dealers are advertising, 
Page 2 

@ Sales Testing the Lloyd, Page 
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@ Chrysler shows new 300-F, 
Page 2. 

@ Settlement seen 
faith suit, Page 3. 


in good- 























AMC, Ford, Pontioc, Lea 
Star in ’59 Output Gains 


AR output in the U. S. climbed! baker-Packard showed percent-of- 


industry gains over 1958, while 
Chrysler and General Motors cor- 
porations had smaller shares. 

On an individual basis, Chrysler, 


| Dodge, Ford’s standard car, Impe- 


rial, Pontiac, Rambler, Studebaker 
and Thunderbird registered per- 
cent-of-industry gains in 1959, while 
declines were recorded at Buick, 
Cadillac, Chevrolet, DeSoto, Edsel, 
Lincoln, Mercury, Oldsmobile and 
Plymouth. 

The Big Three compacts—Plym- 
outh’s Valiant, Chevrolet's Corvair 
and Ford’s Falcon—were added to 
the industry’s lines in 1959, while 
Packard was dropped at the: end 
of the 1958 model run. 


* * + 
JHPAGHLicuts on the production 
scene during 1959 included: 

1. Rambler’s taking over of 
third place among individual 
makes, marking the first. time 
since 1929 that an independent 
make has ventured that high in 
the annual production race. 


2. Rambler’s production of 401,446 
cars, marking the first time that 
an independent producer hag built 
more than 400,000 cars in a year, 
and marking an alltime high for 
an independent make. The previous 
record was established in 1928, 
when Willys built 307,000 ears. 


3. Capturing of 9.93 percent of 
total industry assemblies by the 
so-called independents, Rambler 
and Studebaker, marking the first 
time in postwar history that in- 
dependent producers have taken 
that. high a percentage of total out- 
put. 

4. Capturing of 13.51 percent of 
total industry output by the com- 
pacts, including the Big Three of- 
ferings introduced in the fall of 
1959. 

5. Ford’s grab of first place in 
the production race, marki the 
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‘Beat Chevrolet’ Spurs Rivals .. . 





Ford Dealers in Big Ad Drive 


By John K. Teahen Jr. 
Staff Writer 

7 ITS year-end drive to overtake 

inventory-shy Chevrolet in the 
1959 registration derby, Ford divi- 
sion had the help of intensive pro- 
motion campaigns by its dealers 
throughout the country. 

Ford dealers stepped up their 
advertising programs in the wan- 
ing weeks of 1959. They talked 
about availability, prices, prizes, 
terms and two-for-one deals. 

The promotions moved cars at a 
tough time of the year, but whether 
they brought enough sales to pass 
Chevrolet will not be known until 
full-year registration figures be- 
come available in mid-February. 

* * * 


” PITTSBURGH, Pankopf Ford 
sales adopted a scheme that 


Rambler Contest 
Has Prizes for 


Dealers, Salesmen 


DETROIT.—Rambler dealers and 
salesmen are engaged in the year’s 
first sales contest, a six-week event 
which ends Jan. 31 and offers cars, 
Kelvinator appliances and mer- 
chandise prizes. 

It’s called “Operation LOLA,” 
which means “Lengthen Our Lead- 
ership Advantage.” The salesmen’s 
part of the contest accents the 100- 
inch-wheelbase Rambler American. 

The dealer in each zone who 
achieves the highest percentage of 
sales over quota will receive a 
Rambler American Super four-door 
sedan. The three leaders in each 
group in each zone will win major 
Kelvinator appliances. Twenty-one 
cars and 300 appliances will be 
awarded to dealers. 

Salesmen will receive 2,000 prize 
points for each American sold dur- 
ing the contest, 1,000 points for 
other Ramblers and 500 points for 
Metropolitans. 

A salesman in each zone will be 
awarded an American four-door 
sedan in a draWing. Salesmen get 
two entries in the drawing for 
American sales, one entry for sales 
of other models. 

To qualify for the contest, a 
salesman must deliver four ’60 cars, 
and one of them must be an Ameri- 
can. No prize points will be award- 
ed for the four qualifying sales. 


All- Year Dow 


worked well for a Texas Pontiac- 
Vauxhall outlet last year. Pankopf 
offered a Falcon for Mother and 
a Fairlane for Dad for a single 
payment of $99 per month. 

Henderson & Lathrop Ford, 
Auburn, N. Y., solicited bird-dogs 
with a Western-style direct-mail 
piece that offered a $25 reward 
for rounding up a new-car buyer. 
The dealership even had a classy 
title for the bird-dogs: “Be a 
sales assistant,” it urged. 

A free Christmas dinner, includ- 
ing a 12-pound turkey and all the 
fixings, was offered by Edgewood 
Ford Sales, Michigan City, Ind., 
while Grady Whitlock Ford, Beck- 
ley, W. Va., threw in a radio with 
each new-car sale. 

Fuller Ford, Cincinnati, capital- 
ized on the payola uproar by head- 
lining: “Payola at Fuller’s! Fuller 
Ford pays off to customers with 
free accessories.” 

+ 7 ok 
EMPHILL FORD, Houston, 
talked about payments of $11 

per week, and Courtesy Ford, Char- 
lotte, N. C., mentioned $12.88 week- 
ly. Courtesy and Young Ford, also 
in Charlotte, advertised $288 down- 
payments. 

The Jan. 1 inventory levy 
sparked a tax-clearance sale at 
Kinsel’s Ford, Beaumont, Tex. 
“We don’t want to count ’em,” 
Kinsel’s said, “We want to sell 
’em and pass the personal prop- 
erty tax savings on to you.” 
Among other makes, a cartoon 

character called “Speedy” helped 
Tracy Rambler, Milwaukee, deliver 
its sales pitch. 

When a companion remarked 
that “the only thing in my car 
that’s running right is the clock,” 
Speedy told him: “Then you can 
tell it’s time to get down to Tracy 
Rambler and select one of their 
fine new cars.” 

* * * 

| THE import field, a Detroit- 
area dealer used a quality ap- 
proach and intimated that he didn’t 


think much of his competitors’ 


products. 
Latimer-Redden, Inc. (Hillman- 
Sunbeam), Hazel Park, Mich., in- 


vited prospects to “slam a door on|, 
a Hillman and listen. Start the en-| | 


gine and listen. Now, do the same 


with other imports being sold|, 


around here at hundreds of dollars 
more, and you be the judge.” 
On the cleanup front, directors 


Coolant 


Reaches Market in Spring 


MIDLAND, Mich.— What Dow| lems of rust and corrosion and pro- 


Chemical Co. calls the first all-year 
cooling system fluid for automotive 
engines has been developed by Dow 
and will go on the market this 
spring. 

The new fluid, Dowgard, will 
replace antifreeze, water and rust 
inhibitors and eliminate seasonal 
draining, Dow said. 

It will protect against the prob- 


* * * 


Test— 


Antifreeze 


in the automotive chemicals laboratory 
of Dow Chemical Co., one of the basic 
fests of a new antifreeze is to determine 
how its foaming characteristics can be 
controlied. In the photo, a research chem- 





vide what amounts to a closed cool- 
ing system for one year. 

Dow said cooling systems can be 
filled with Dowgard for $8 to $12 
with the average car taking $10 to 
$11 worth of the antifreeze and the 
cost for smaller cars running some- 
what lower. 

The new complete coolant will 
improve engine cooling in all cli- 
mates, Dow said. In southern cli- 
mates, the new fluid will maintain 
desirable heat transfer even in air- 
conditioned cars and will protect 
against rust and corrosion through- 
out the year. 

For the car or truck owner in 
the northern freeze zone, who has 
been in the habit of draining out 
his antifreeze in the spring and 
who installs corrosion-inhibited 
water for the summer, this new 
product will eliminate this twice- 
a-year chore, Dow said. 

Dow’s research engineers have 
been carrying on studies for a num- 
ber of years with new chemical 
formulations to find a near-perfect 
fluid that would meet the wide 
range of operating conditions 
throughout the nation. Many local 
waters when used in the cooling 
system are great builders of rust 
and corrosion, the company said. 

Dow’s coolant eliminates these 
problems by removing the need to 

add water, it said. The new fluid 
has superior rust and corrosion 
protection for all cooling system 
metals, particularly aluminum, 
these engineers said. They called 


ist is shown evaluating an additive for! it, “especially advantageous in au- 


antifoaming properties. Foaming in a car 
can lead to loss of the coolant. 


tomobile engines which have con- 
(Continued on Page 42, Col, 3) 





of the Louisiana Automobile 
Dealers Assn. adopted a resolu- 
tion condemning bait ads. They 
said such advertisements have 
been placed by several new-car 
dealers in the New Orleans area. 
The directors told New Orleans 
newspapers of the situation and 
requested assistance in stamping 
out bait ads. A copy of the resolu- 
tion was sent to the Federal Trade 
Commission. 

An association director said a 
certain amount of baiting occurs in 








DETROIT.—S 0 me 325 American 
Motors officials will split a bonus 
pool Friday (Jan. 15) that will more 
than double their 1959 salaries, 

The bonus award for the fiscal 
year ended last Sept. 30 is 116 
percent of salary. It means, for 
example, that a $12,000-a-year 
man will pick up an extra $13,920. 

It’s another chapter in the 1959 
success story that saw AMC earn 
$60 million, set sales and produc- 
tion records, pay a $2.40-per-share 
cash dividend and a 5 percent stock 
dividend and recommend a three- 
for-one stock split. The stock split 
will be voted upon at the annual 
meeting Feb. 3. 

AMC’s chief executive won't 


Peterson Heads 
Hercules Motors 


CANTON, O.—P. O. Peterson has 
been elected president, chief execu- 
tive officer and a 
director of Her- 
cules Motors 
Corp. here. 

He was presi- 
dent of Mack 
Trucks, Inc., from 
1955 to 1958. Prior 
to that he had 
been executive 
vice-president of 
Studebaker, a 
firm he joined in 
1919. 

Hercules makes diesel engines for 
trucks and other vehicles and has 
a new line of diesels for light 
trucks. 


Peterson succeeds William L. 
Pringle, who resigned as president 
and director to become president 
of Chrysler Corp,.’s marine and 
industrial engine division in De- 
troit. Pringle had been president of 
Hercules since October, 1957. 


P. O. Peterson 


Romney Turns $100,000 Back... : 


Bonus Bonanza at AMC 


Chrysler 300-F Bows 





375 Horsepower for Chrysler 300-F— 


The Chrysler 300-F, which goes on display Friday (Jan. 15), is powered by a 375- 
other parts of Louisiana, but that] horsepower ram-induction engine with a three-speed automatic transmission. Also 
New Orleans was singled out in| available is a 400-horsepower unit with a French Pont-a-Mousson four-speed manual 
this drive because it is the largest | transmission. Two models are offered—a two-door hardtop at $5,411 and a convertible 
city in the state. 


at $5,841. 


share in the bonus pie to the full 
extent, however. President George 
Romney is turning back about 
$100,000 of the bonus to which he is 
entitled. 


Last fall, Romney requested the 
board of directors to limit his re- 
muneration to $225,000. His $150,000 
salary would have qualified him for 
a bonus of $174,000—a total of 
$324,000. 

It is the second time Romney 
has taken a voluntary cut, In 
April, 1957, during AMC’s dark 
days, he slashed his salary from 
$125,000 to $75,000, 

Each of three other top officials 
received salaries and bonuses total- 
ling $184,901 for the 1959 fiscal year. 
They were Executive Vic e-Presi- 
dents Bernard A. Chapman and 
Roy D. Chapin jr. and Vice-Presi- 
dent Roy Abernethy. 

AMC employes are placed on the 
bonus roster at the discretion of 
the president. There reportedly is 
no definite salary minimum, but the 
325 on the 1959 list are said to be 
earning at least $11,000 per year. 

This was AMC’s second bonus 
year since the corporation was or- 
ganized six years ago. For fiscal 
1958, the favored employes received 
about 30 percent of their salaries. 

According to the AMC proxy 
statement which was issued last 
week, the 1959 bonus would have 
been considerably higher than 116 
percent of salary had not the 
participants voluntarily reduced 
the pool. 

The amount in the bonus fund is 
determined in this manner: Ten 
percent of the net worth of the 
corporation and its subsidiaries is 
deducted from the company’s net 
operating profit before Federal in- 
come taxes. A specified percentage 
of the remainder then is allocated 
for bonus payments. 

In October, 1958, AMC directors 

(Continued on Page 42, Col. 4) 


Business Barometer 


Automotive News Economic Index — 


94.6 Percent of Last Week 
115.1 Percent of Like Week Last Year 


Auto Production 

Truck Production 

Auto Registrations—yYear to date.. 

Truck Registrations—Year to date. 

Steel Production—Tons 

Paperboard Production—Tons.... 

Soft Coal Output—tons 

Oil Refinery Output—Barrels .... 

Electric Output—kilowatt hours.... 

Barometer Freight Car Loadings 

Department Store Sales Index .. 

Stock Market Price Index 

U.S. Gevernment Spending 
—Fiscal year to date 


Savings Deposits 
Used-Car Prices-—Average 
Business Failures 


Common 


Stocks Jan.& Dec. 29 1959-60 Range 


86% 80%, 96%-25', 
+ 70% 674%, 72%5%-50% 
89% 93%-50% 

58% -45 


13,425,000,000 


$47,171,229,000 
Commercial and Industrial Loans $30,480,000,000 
$30,302,000,000 


Percent of 

Percent of Like Week 

Last Week Last Year 
108.6 114.8 
110.5 126.6 
aiae'a 136.0 
135.1 
132.5 


5,233,036 
828,959 
2,726,000 
251,626 
6,865,000 
52,311,000 


103.2 
79.2 
75.4 

100.7 

100.6 
77.4 
77.4 

101.8 


105.1 
97.0 
108.6 
110.8 
120.0 
107.0 


279,296 
246 
435.2 


Kale 101.9 
100.2 
100.2 
95.8 
115.9 


100.5 
101.1 
133.7 


$1,151 
226 


Common 


Stocks Jan.6 Dec. 29 1959-60 Range 


4BY, 57% -39% 
49% 52%-32%, 
22%, 29%- 9% 
64 67%4-40"% 


(Jan, 11, 1960) 














Straight Stick— 


The gearshift lever for the 300-F four- 
speed manual transmission is located on 
the instrument console between the seats. 
R. M. Rodger, Chrysler division chief en- 
gineer, demonstrates the French Pont-a- 
Mousson unit. It is optional at extra cost. 


Chrysler’s 300-F 
On Display Friday; 


Has Ram Induction * 


DETROIT.—Chrysler’s 300-F, the 
sixth in a series of high-perform- 
ance sports-type cars, will go on 
display Friday (Jan. 15) in dealer 
showrooms. The line consists of a 
two-door hardtop priced at: $5,411 
and a convertible at $5,841. 

The new models have a 375- 
horsepower engine which utilizes 
Chrysler Corp.’s ram-induction 
principle. The company said ram 
induction, like a supercharger, 
rams fuel and air into the engine 
when the throttle is opened. 

But unlike a supercharger, Chrys- 
ler said, it does not steal power 
from the engine, and it has no 
moving parts to get out of adjust- 
ment. Ram induction is optional on 
other Chrysler Corp. lines, : 

Also available on the 300-F is a 
400-horsepower ram-induction en- 
gine with a French Pont-a-Mousson 
four-s peed synchromesh gearbox. 
This combination is optional at 
extra cost and will be in very limit- 
ed production, according to E. M. 
Braden, Chrysler-Imperial general 
sales manager. 

The 300-F has been restyled in- 
side and out, The interior features 


four individually contoured leather — 


seats, and the forward pair are of 
the swivel type. Separating the 


front seats is an instrument console | 


with tachometer, power-window 
controls, dual ash trays, lighters 
and arm rests. 

The instrument pane] features 
Chrysler’s Panelescent lighting 
which is said to eliminate glare. 
Automatic transmission, power 
steering and power brakes are 
among the standard equipment 
items. 


Spokane Auto Dealers 
Name Price President 


SPOKANE. — Thomas Price has | 


been elected president of Spokane 
New Car Dealers Assn. He suc- 


ceeds Clayton Kauffman, Kauffman 


Buick. 


Other officers installed were | 


Mark Hollenbeck, vice-president, 7 


and R. W. Axtell, re-elected secre- 
tary-treasurer. 


ds 
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—_ other day Automotive News 
received a request from a Syra- 
cuse dealer for permission to re- 
print a story about the referral 
racket. He said promoters had 
moved into Syracuse, and the thing 





375-| was getting hot. 
Also So we wired the Better Business 
=m Bureau of Syracuse for a rundown. 


The reply stated that one dealer 
was using the referral plan, there 
was no evidence of swindle and no 
complaints from consumers. 

This is the sad sequence in this 
particular racket. The swindle 
isn’t evident and the complaints 
do not start to come in until the 
promoters have cleaned up and 
are off looking for fresh suckers. 
The biggest sucker of all in the 

referral plan is the dealer who uses 
it. The promoters of this swindle 
are mobile, but the dealer usually 
isn’t. He’s tied to his dealership and 
so is around the morning after 
when the unfavorable. publicity 
tears his reputation to shreds. In 
some cities, dealers have found 
themselves the object of suits. 
* ok * 





Target 


E auto business seems to be 
the special target for the gim- 
>ur- 2 eee 


on 
ts. 453 Iowa Dealers 
en- 
- Adopt Used-Car 
Warranty Plan 
DES MOINES.—Iowa’s first 
— statewide warranty program cover- 
V3 ing used cars has been put into 
ta effect by 453 franchised dealers 
MN saffiliated with the Iowa Automobile 
am " Dealers Assn. 
The program, called “Guaranteed 
m- Warranty,” provides a 15 percent 
on parts and labor discount on a war- 
ler ranted used car for one year after 
a purchase. The written warranty 
41 will be honored by any dealer who 
is a member of the plan regardless 
5a of whether the car was purchased 
| from that dealer. 
es R. E. Bickelhaupt, Clinton, IADA 
on president, said the discount applies 
m to any type of repair except col- 
Ir, lision damage. The discount also 
ne will apply to replacement equip- 
ment such as tires, batteries, ex- 
haust systems, brakes, windshield 
e wipers and lights. 
er Alfred W. Kahl, association exe- 
10 cutive vice-president, said: “The 
t- new warranty program is designed 
yn as an incentive for used-car pur- 
chasing from franchised dealers. 
. “The association is backing the 
“i program because the general con- 
fusion over various so-called used- 
mn car warranties has caused ques- 
x. tions in the public mind, The 
ut ka association feels the clear-cut pro- 
t- gram will increase the public’s 
f. confidence in used-car warranties 
al issued by recognized dealers.” 
: d 
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mick boys, who seek to show deal- 
ers how they will get sales or serv- 
ices for nothing, In nearly every 
case, the “nothing” turns out to be 


ruin for the dealer. This is the 
heart and soul of the confidence 
game. 

The con men claim that they 
will show you how to take the 
sucker, From their standpoint, 
this puts them in a _ beautiful 
spot, because, when the victim 
wakes up to find himself the 
sucker, he recognizes himself as 
a victim of the larceny in his own 
heart and thus is in a poor posi- 
tion to holler copper on the con 
men. 

Most dealers are well aware of 
this. Whenever someone comes 
along to tell them how they can 
get something for nothing, they 
show him how to get out of the 
dealership. They recognize that all 
business that lasts must be built 
on trust. Those who would have 
them violate this trust are out to 
hurt businessmen, not to help them. 

* ok ea 


How It Started 


fw original referral plan was 
built on the idea that the victim 
bought a car which would cost him 
nothing because he would receive 
credit enough for all the customers 
he referred to the dealer that his 
payments would be covered. After 
dealers in many cities were burned 
on this, the word got around that, 
like the chain-letter gag, it just 
didn’t work out. 

So now there is a new variation. 
According to word from St. Louis, 
it goes like this: 

The victim becomes a member 
of the dealer’s advertising depart- 
ment. All he has to do is to drive 
the car and show it to his friends. 

However, no matter what the 
variation is, the victim soon learns 
that the papers he signed are not 
what he thought they were, They 
obligate him to make payments on 
the car. 

By the time a sufficient number 
of such victims wake up and create 
a public furor, the con men have 
collected so much a car from the 
dealer and are on their way to 
another city. 

Guess who 
music? 

And guess how much business he 
spoils for the other dealers in 
town? 


is left to face the 


Columbus Assn. 
Begins Evening 


Closing Schedule 


COLUMBUS, O.—Columbus auto 
dealers have followed the pattern 
set in Akron, Cleveland and Canton 
in setting up a night-closing sched- 
ule. It’s been formally adopted by 
the association here with all 37 
members in agreement. 

Only three new-car dealers, Dan 
Royhans Ford, George Byers Sons 
(Plymouth-DeSoto) and Lex May- 
ers Chevrolet (actually in Bexley), 
are not observing the hours, But 
they aren’t in the association, ei- 
ther. 

According to John Barton, execu- 
tive secretary of the Columbus 
Auto Dealers Assn., the reason is to 
make all dealers of the particular 
makes available to the roaming 
buyer on given nights, rather than 
just one night. 

Dealers are open Monday, 
Wednesday and Friday nights, 
closed Tuesday, Thursday and Sat- 
urday. Royhans, Mayers and Byers 
are open every night. 

The attitude toward the closing 
policy is simple: There’s enough 
market for all, but if everyone was 
open it’d be gone in no time. Be- 








Sides, with those who have stayed 
open, there are arguments that the 
additional cost of manpower, over- 
head and the like hasn’t shown up 
in increased sales. 


tt 


Akron Dealers Elect Officers— 








ae 


George Taylor, right, retiring president of the Akron Auto Dealers Assn., presents 
the association's record book to Joe Conn, center, newly elected president, and Bill 


Bonsall, treasurer. Other officers are James 


Kemp, vice-president, and E. John Lehman, 


secretary. Directors include James Greenwald, Bill Henry, Rudy Van Devers, Lee Arnett, 


Jack Lemke and Don Meech. 


$20 Million Spectacular... 





Chicago Dealers Open 
Big Show Saturday 


By John E. Walsh 
Staff Writer 


_— goliath of automotive expo- 
sitions, the 52nd annual Chicago 
Automobile Show, will open a nine- 
day run Saturday (Jan. 16) in the 
International Amphitheatre. 

The $20 million spectacular, 
sponsored by the Chicago Auto- 
mobile Trade Assn., is Chicago’s 
largest and will have more than 
450 domestic and foreign cars and 
trucks, plus more than 50 ex- 
hibits of parts, accessories and 
special displays. 

The exhibits will occupy a record 
250,000 square feet of floor space 
in the Ampitheatre’s three connect- 
ing buildings. A record 150,000 
square feet—10,000 more than ever 
before—have been assigned to do- 
mestic cars. 

Foreign cars also will have more 
space this year, receiving a record 
50,000 square feet in comparison 
with 36,000 a year ago, Trucks and 
commercial vehicles also will oc- 
cupy 50,000 square feet. 

* oe ok 

“ee entire production has been 

planned to coincide with the 
theme, ‘The Car Is the Star,’ and 
nothing is permitted to subordinate 
the automobile,” said Edward L. 
Cleary, show manager and CATA 
executive vice-president. 

Walls and ceilings will be cov- 
ered with off-white fabric and col- 
umns will be decorated in silver 
and white satin. Gold and silver 
draperies will be used on the 
stage, with pleated gold lame 
trimming the balcony railings 
and pleated white fabric covering 
main floor boxes. 

A musical presentation, the “Mo- 
torevue of 1960,” will be staged 
twice daily in the Amphitheatre’s 
central area. A highlight will be 
a parade of ’60 domestic cars, each 
accompanied by a metropolitan or 
suburban community beauty queen. 

Cleary said two-thirds of the auto 
and truck exhibits will be “exclu- 
sives” or displays that will be seen 


Ariz. Court Kills 
Curb on Lot Sale 
Of New Cars 


PHOENIX, Ariz.—The State Su- 
preme Court has ruled invalid a 
Motor Vehicle Bureau regulation 
prohibiting an auto dealer from 
selling a new car unless he is fran- 
chised by the manufacturer. 

Also ruled invalid was a statute 
requiring a dealer to conduct busi- 
ness in a permanent building with 
show space for at least two autos 
to qualify as a new-car dealer. 

Chief Justice M. T. Phelps wrote 
the unanimous decision that the 
franchise requirement violates the 
“due process” clause in the 14th 
Amendment of the U. S. Constitu- 
tion. 











in Chicago for the first time before 
moving to other shows. 
* * * 
Bye are so large they could 
not be accommodated at the 
average show and must be disman- 
tled as soon as our exposition 
ends,” he said. 

Cadillac will display its “dream” 
car, the Cyclone, which is 44 
inches high and 196.9 inches long. 
It has electronically controlled 
sensing units that signal if an- 

(Continued on Page 42, Col, 1) 


12 NADA Directors 
Get Added Duties 


WASHINGTON. — Twelve mem- 
bers of the NADA board of direc- 
tors have been elected to serve 
one-year terms as NADA regional 
vice-presidents. 

They are: Region 1, William H. 
Mitchell jr., director for Massachu- 
setts; Region 2, William Frame, 
director for Metropolitan New 
York; Region 3, William E. Voyce 
jr., director for Maryland; Region 
4, Orville R. Harrod, director for 
Kentucky; Region 5, Elson G. Sims, 
director for Indiana; Region 6, 
W. R. Bryden, director for Wiscon- 
sin; Region 7, J. W. Pickens, direc- 
tor for South Carolina; Region 8, 
George F. Ziesmer, director for 
Minnesota; Region 9, J. M. Allton, 
director for Missouri; Region 10, 
Thomas F. Abbott jr., director for 
Northern Texas; Region 11, C. Ed 
Flandro, director for Idaho, and 
Region 12, Ray D. Wilson, director 
for Southern California and Hawaii. 

They will assume their duties 
Jan. 30. Mitchell, Ziesmer and Wil- 
son were reelected to their posts. 





On the House... 


FBI warning: 


$20 yearly . . 





Wembhoft 
Minneapolis ... 


elected president of South Carolina chamber of commerce . 





BS 


Settlement Ser 
In Detroit Test 
Of Good-Faith Law 


Other Dealer Suits Eyed 
For Further Rulings 
On Constitutionality 


DETROIT. — An out-of-court set- 
tlement was indicated last week in 
the Kelly vs. Chrysler suit here, 
which a year ago produced a 
judge’s decision that the 1956 good- 
faith law was constitutional, 

Postponement of the Federal 
District Court trial date from Jan. 
12 until March stirred trade specu- 
lation that a settlement might be 
negotiated before actual litigation 
begins. The trial was delayed after 
counsel for the former DeSoto- 

Plymouth dealer and for Chrysler 
Corp. requested more time to take 
depositions. 

In rejecting a Chrysler motion 
to dismiss the Kelly complaint 
last March 30, Judge Ralph M. 
Freeman declared that the Auto- 
mobile Dealer Franchise Act of 
1956 was “not unconstitutional.” 
The _ constitutionality argument 
figured prominently in Chrysler’s 
defense against the Kelly plead- 
ings. 

Two other Federal judges have 
acted under the law, otherwise call- 
ed the dealer day-in-court statute. 
One threw out a former Rambler 
dealer’s complaint against Ameri- 
can Motors, and the other declared 
that an aggrieved dealer may take 
action against a distributor as well 
as a manufacturer. 

Kelly accused Chrysler Corp. of 
acting in violation of the good-faith 
law in 1956-1957 by compelling it to 
carry an overload of unpopular 
models at its location in suburban 
Roseville, Mich. Kelly also charged 
that it was subjected to selling 
pressure through establishment of 
nearby “stimulator” Plymouth deal- 
ers. 

The dealership, owned by James 
W. Kelly, opened in October, 1956, 
and gave up its franchise in 1958 
after two model runs. 

Termination of the Kelly pro- 
ceedings would leave the consti- 
tutionality of the good-faith law 
to be decided on appeal from 
cases in other court jurisdictions. 
Both Chrysler and Ford have ad- 
vanced the constitutionality argu- 
ment in dealer good-faith suits 
pending since 1958 in San Francisco 
Federal District Court. 

The good-faith law went into ef- 
fect in August, 1956, after over- 

whelming Congressional approval. 
Enactment followed hearings con- 
ducted by Senator Joseph C. O’Ma- 
honey, Wyoming Democrat, and 
Rep. Emanuel Celler, New York 
Democrat. 


Howard Heads Dealer Group 


GREENSBORO, N. C.—Dexter E. 
Howard, owner of Greensboro 
Motor Co., has been elected presi- 
dent of the Greensboro Automobile 
Dealers Assn., succeeding Charles 
W. Edwards jr. Other new officers 
are Gordon Zane, Clegg-King Mo- 
tors, vice-president, and Thomas 
A. Williams jr., North State Chev- 
rolet Co., secretary-treasurer. 


Do NOT remove the price label 


from any unregistered 1958, 1959 or 1960 model car 
until it’s sold .. . Recalling that the UAW recently 
raised its dues from $3 to $5 per month (total $60 
per year), North Dakota dealer association points 
out that only 24 of its members pay more than $60 
annually in dues while the great majority pays only 
. Tennessee association’s nominating 
committee meets Jan. 17 in Nashville .. . 


Manager Leo Faricy, proud of the fact that his 
Minnesota dealer group is one of the nation’s 
oldest state associations, announces that its 41st 
annual convention will be staged Sept. 12-13 in 

T. V. West (Chevrolet), Georgetown, has been 


. . Dean 


Bailey (DeSoto-Plymouth), Sioux Falls, has been named chairman 
of South Dakota dealer conclave May 22-23... 


New Jersey county dealer groups are considering plan to close deal- 
erships one night each week . .. V. V. Cooke, his son and two sons-in- 
law, operators of three GM dealerships in Louisville, have purchased 
land in that city for erection of a million-dollar doctors building .. . 
Glenn Humphrey, Milwaykee dealer, honored for contributions to 


Masonry and Shrinedom, 





—Pete Wemuorr, Editor, 
Automotive News 
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(Continued from Page 1) 
Chevrolet has failed to lead the 
nation in car assemblies. 

cd * * 

bene lowest-priced class, with all 

but Chevrolet showing percent- 
of-industry gains over the previous 
year, captured 68.84 percent of total 
U. S. car assemblies on 3,850,323 
cars during 1959, picking up 0.97 
percentage points from the previ- 
ous year, when the group took 67.87 
percent of total industry output on 
2,880,840 assemblies. 

Ford division, excluding Thun- 
derbird in the medium-price 
class, took 25.98 percent of total 
output on 1,452,863 assemblies in 
1959, compared with 23.21 percent 
on 985,153 assemblies the previous 
year. Including Thunderbird out- 
put, Ford division assemblies for 
1959 stood at 1,528,592 units, or 
27.33 percent of total industry 
output. 

Chevrolet, idled by steel short- 
ages for six weeks, finished second 
with 1,428,980 assemblies, good for 
25.54 percent of total industry out- 
put. 

Ford division not only topped 
Chevrolet in total car output for 
the year, but also captured first 
place among the Big Three com- 
pacts, outstripping both Corvair 
and Valiant with its Falcon. 

cs aa ad 


oN finished the year with 
100,757 assemblies good for 1.80 


Checker Output of 5,765 
Hits New Annual High 


KALAMAZOO, Mich.—Checker 
Motors Corp. here built 5,765 Su- 
perba cars and taxi cabs in 1959, 
a 764 percent boost from the 
3,267 cabs turned out during 1958, 
according to figures released last 
week by Automobile Manufactur- 
ers Assn. Checker’s previous peak 
of 4,458 was set in 1948, 

The company has announced a 
production goal of 100 cars and 
by the end of March. 
currently is about 75 a 















For Whole Model Run... 


Auto Prices May Hold 


AUTOMOTIVE NEWS, JANUARY 11, 1960 


1959 Output Shares... 


AMC, Ford, Pontiac, Lark Star | 





percent of total industry output; 
Corvair was second with 79,418 as- 
semblies for 1.42 percent, and Val- 
iant third with 19,991 units, or 0.36 
percent. 

Total compact-car production 
in 1959 amounted to 755,442 units, 
or 13.4 percent of total industry 
assemblies, In 1958, AMC and S-P 
built 272,456 compacts for 642 
percent of total industry produc- 
tion. 

Rambler’s output of 401,446 cars 
marked an alltime high for output 
of that car and gave it 7.18 percent 
of total industry output. The previ- 
ous year the car captured 5.12 per- 
cent on 217,332 assemblies. 

Plymouth dropped 1.62 percentage 
points as it declined from 8.65 per- 
cent of total industry output on 
367,296 assemblies in 1958 to 7.03 
percent on 393,213 units last year. 
Adding the 19,991 cars built by Val- 
iant, Plymouth’s percent-of-indus- 
try figure declined from 8.65 to 7.39 
percent. 

Studebaker showed the biggest 
numerical gain as it raised its out- 
put from 1.30 percent on 55,124 
units in 1958 to 2.75 percent on 153,- 
830 assemblies in 1959—a 179.1 per- 
cent gain in numerical output. 

+ + + 

7 medium-price class, with 

Buick showing the biggest per- 
cent-of-industry decline and the 
only maker to build fewer cars 
than in 1958, took 27.77 percent of 
total industry output on 1,553,543 
last year, compared with 28.24 per- 
cent on 1,198,160 assemblies in 1958. 

Buick showed a 9.5 percent de- 
cline in numerical output in 1959 
as it turned out 232,579 units good 
for 4.16 percent of total industry 
output, compared with 6.06 per- 
cent on 257,124 units a year ear- 
lier. 

Among the other medium-price 
makers, Chrysler was up from 49,- 
513 to 69,411 units and increased its 
percent-of-industry take from 1.17 
to 1.24 percent; Dodge climbed 
from 2.69 percent on 114,206 assem- 
blies to 3.45 percent on 192,798 
units; Thunderbird was up from 


(Continued from Page 1) 


about the sales-choking effect of a 
midyear auto price hike. 

Despite the impact on sales, 
auto prices would almost certain- 
ly rise if steel went up appreci- 
For example, James O. 
Wright, Ford division general 
manager, told a New York press 
conference last week that his firm 
could not be expected to absorb 
any substantial boost in the price 
of raw materials. 

He explained that to Ford, a $1 
increase in the cost of building a 
car means an overall hike of $1 
million to $1.5 million in the cost 
of production. 

“Our stockholders would not per- 
mit us to just give that money 
away,” he commented. 


-CooRDae to some reports, the 
major steel companies have 
agreed to forego price increases 
until next year. 

One source said this was part 
of an “unwritten understanding” 
with Vice-President Richard M. 
Nixon and Labor Secretary James 
P. Mitchell, who negotiated the 
settlement. 

Although some smaller companies 
may hike prices before the end of 
the year, the major producers are 
expected to wait and see how well 
the union cooperates in industry 
efforts to cut costs. 

+ * * 

FTER the accord was reached, 

Mitchell declared: “Without the 
Vice-President, we would not have 
had a settlement.” 

The prestige he gained in the 


Republican nominee for Pres- 
ident this year. That prestige 
would be enhanced if there were 
no price increases by election 
time. 
The first wage raise for steel 





workers under the new pact is 
slated for Dec. 1, 1960. Before that, 
the workers’ pay envelopes will be 
sweetened by seven to 10 cents an 
hour as the companies absorb all 
insurance costs. 
« + * 

ir RECENT years, general price 

hikes in steel have occurred in 
midsummer, a few months prior to 
new-car introduction. 

If steel prices remain steady 
until next winter, however, the 
auto industry will find itself in 
much the same position at ’61 in- 
troduction time as when the cur- 
rent models were unveiled, 

Once again, auto manufacturers 
will not know the steel price situa- 
tion when they make up their new- 
model price stickers. 

If ’61 auto prices rise substanti- 
ally and the steel boost is moderate, 
the auto makers will be censured 
as promoting inflation, and sales 
could suffer. 

If they bet on a minimal steel 
hike and guess wrong, they’ll be 
faced with the undesirable prospect 
of a mid-model price boost. 

* od * 


Timken to Hold Line 


On Bearings Prices 


CANTON, O.—Timken Roller 
Bearing Co. has sent its customers 
a guarantee that it will hold the 
line on prices this year, despite the 
higher cost contained in the new 
steelworkers labor agreement. 

Sales Vice-President P. J. Reeves 
explained that the company had 
started a five-year modernization 
program designed to “stabilize 
costs.” 

Reeves also said that inflationary 
forces would be less operative at 
Timken plants in Australia, Can- 
ada, England and France, where 
29 percent of the company’s labor 
force is locatea. 































1.26 percent on 53,407 units to 1.35 
percent on 75,729 units, and Pon- 
tiac climbed from 5.18 percent on 
219,823 units to 6.95 percent on 388,- 
856 units. 

Medium-price makes that showed 
increases in numerical output but 
declined in percent-of-industry 
totals were DeSoto with 0.86 per- 
cent on 36,556 units, compared with 
0.74 percent on 41,423 units; Edsel, 
off from 0.63 percent on 26,563 units 
to 0.53 percent on 29,677 units; Lin- 
coln, off from 0.61 percent on 25,871 
assemblies to 0.54 percent on 30,375 
units; Mercury, off from 3.03 per- 
cent on 128,428 units to 2.80 percent 
on 156,765 units; Cadillac, off from 
2.96 percent on 125,501 units to 2.48 
percent on 138,527 units, and Olds- 
mobile, off from 7.32 percent on 
310,795 cars to 6.55 percent on 366,- 
305. 



























* Bd * 


i. high-price class skidded 
from 3.89 percent on 165,045 
units to 3.39 percent on 189,865 as- 
semblies 

Cadillac was the top producer 
in the high-price field with 138,- 
527 assemblies good for 2.48 per- 
cent of total industry output in 
1959. It skidded 0.48 percentage 
points from 1958, when it cap- 
tured 2.96 percent of total indus- 
try assemblies on 125,501 cars. 

Imperial was the only producer 
in the high-price class to register 
a percent-of-industry gain, upping 
its output from 0.32 percent on 13,- 
673 assemblies to 0.37 percent on 
20,963 cars. 


Conquest Sales Hit 
57 Pct.for Dart, 


Dodge Reports 


DETROIT. — Competitive makes 
have been traded in by 57 percent 
of the buyers of the Dodge Dart, 
according to M. C. Patterson, 
Dodge general manager. 

He said an analysis of dealer re- 
ports showed that 22 percent had 
no tradeins and 21 percent traded 
Dodges. The largest number of 
trades were cars in the low-price 
class, he added. 

The percentages of tradeins by 
price classes follows: Low-price 
class, 46.7; low medium-price class, 
34; high medium-price class, 12.8; 
U. S. compacts and imports, 1.8, and 
others, 4.7 percent. 

Patterson said 46 percent of the 
buyers of the Dodge were Dodge 
owners. Thirty-four percent traded 
in competitive makes and 20 per- 
cent made no tradein, he added. 

The percentage of tradeing in the 
various price classes were: Low- 
price class, 19 percent; low medi- 
um-price class, 62.5; high medium- 
price class, 14.5; U. S. compacts and 
imports, 7, and others, 3.3 percent. 


(Continued 


ure post-strike sales activity on a 
week-end. Friday-Saturday develop- 
ments, they felt, were to hold the 
key. 

Most feel that start-of-the-model- 
run enthusiasm which had been 
dampened when assemb1]1y lines 
closed down can be rekindled with 
the right kind of promotion and 
properly directed sales crews. 

“We could have done it already,” 
said one dealer, “but we simply 
couldn’t convince prospects that we 
had cars to sell. That psychological 
barrier is removed, now.” 

* * + 
OME dealers have been discount- 
ing heavily in an effort to get 
things moving, with the intention 
of firming up deals as volume im- 
proves. 

Other dealers, who view this as 
a chancy undertaking, have tried 
to preserve their grosses through 
the tough period. 

Factories are expected by some 
dealers to hypo sales activity 
through sales contests, although 
Rambler is the only make with a 
contest currently in progress. 

- * + 


N DETROIT last week, dealers 
said they started to get some 
action almost immediately after the 
strike ended. Some admitted, how- 
ever, that the increased traffic con- 
sisted of more lookers than buyers. 
“It was nice to see somebody 
again, anyway,” said one dealer. 
“Things had been dead, awfully 
dead.” 

Dealers who have no compact car 
to offer said that many of their 
prospects inquire about such a ve- 
hicle, and imply that they would 
like a compact with more luxury 
than is offered by the current crop. 

“When we tell our compact-car 





First Piggyback Auto Shipment— 


Chrysler Corp., the Milwaukee Road and Clark Transportation Co. last week intro- 
duced the piggyback method of shipping automobiles from factory to dealers. The 
initial shipment of 56 cars left Detroit on Clark hauvlaways. Eight hours later the 
loaded trailers arrived at the Milwaukee freight yard in Harvey, Ill., and were 
backed onto flatcars for the rail trip to Miles City; Mont., and Spokane, Wash. From 
there the cars were delivered by highway to dealers in Washington, Oregon, Mon- 
tana and Wyoming. The truck-rail-truck method is expected to reduce travelling 
time by five days. 















Portland (Ore.} Dealers Elect— 


Douglas D. Moore (Chevrolet), left, retiring president and new director of the 
Automobile Dealers Assn. of Portland, is shown with newly elected association officers. 
They are Marvin Tonkin (Mercury), second from left, president; Knute Qvale (Volks- 
wagen), vice-president, and Fred Baver (Chevrolet), secretary-treasurer. 


Steel Peace Opens Way 
For Test of Car Market 


from Page 1) 





prospects that we won’t have such 
a car until the ’61 model run, it 
doesn’t seem to hurt—they’re still 
buying our ’60,” said an Oldsmobile 
dealer. 

Used-car activity reportedly was 
improving in Detroit last week, 
with wholesale buyers from Ohio, 
Illinois and Pennsylvania showing 
up for the first time since long be- 
fore the holiday season. 

“They’re buying, too,” said a De- 
troit dealer, “and at our price.” 

Retail used-car sales were still 
frozen solid, however. 


Kintner to Speak 
At NIADA Parley; 
2 Panels Slated 


MIAMI BEACH.—Earl W. Kint- 
ner, chairman of the Federal] Trade 
Commission, will address the an- 
nual convention of the National 
Independent Automobile Dealers 
Assn, here next Monday. 

In addition to Kintner’s talk, 
panel discussions on financing and 
auctions will feature the sessions 
at the Eden Roc Hotel. NIADA 
committees will meet Sunday (Jan. 
17), with general sessions set for 
Monday and Tuesday preceding the 
closing banquet. 

Participants in Monday’s panel 
on financing will include: John 
Kinnaird, dealer in Fort Worth, 
Tex.; Alvin W. Kapperman, vice- 
president of Interstate Finance; 
Ben J. Franks, president of Alli- 
ance Discount, and S. H. Wills, 
vice-president of General Accept- 
ance, Moderator will be Robert J. 
McKinsey, executive vice-president 
of NIADA. 

Discussing the role of auctions in 
the operation of independent deal- 
erships will be: Harold C. Henry, 
president of the National Auto 
Auction Assn.; R. G. Moseley, pres- 
ident of the Georgia Independent 
Automobile Dealers Assn.; Tom 
Beasley, past president of the 
NAAA, and Jacob Ruhl, president 
of the Manheim Auto Auction. 
Moderator will be Carl E. Marker, 
president emeritus of NIADA. 

A. H. Schwartz, president of 
NIADA, will lead a discussion on 
organization and services of state 
associations. 

“Competition on trial’ will be 
Kintner’s topic. A report on “1959 
in Washington” will be given the 
convention by McKinsey. 

The 1960 president of NIADA will 
be presented at the banquet. A 
ladies’ program will include a 
cruise Monday and a fashior’ show 
Tuesday. 





































































Rambler and Falcon 


Neck & Neck in L. A. 


LOS ANGELES.—A neck-and- 
neck race in the compact-car 
field developed here in November, 
with Rambler edging Falcon, 368 
to 365. 

Other registrations included 
Corvair, 257; Lark, 153, and Val- 
iant, 56, 
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FIRST TIME EVER! An Important Announcement to Automobile Dealers! 


| NOW... A LUCRATIVE ADDED SOURCE OF 
| EXTRA SHOWROOM TRAFFIC AND PROFITS! 


Exclusive Lober Program GUARANTEES 
You Profitable BIG Power Mower Volume! 























of the 
fficers. 
Volks- 
Here’s a highly promotional sideline that’s a “natural” to pull big extra 
= traffic into your showroom, any month of the year! Lober power mowers 
Quality : 7 a naga \, sell by the truckload and the carload, all over the U.S. A., even with 
Cteten 3 a snow on the ground! Lober’s exclusive tested and perfected merchandis- 
Mowers, ing program brings crowds of customers right into your showroom .. . 
where they can’t help seeing your cars, close-up! And Lober’s top quality, 
t advanced features, and low promotional prices let you undersell and out- 
9° Union Made sell all competition on power mowers! Order now ... and start upping 
still your over-all profits handsomely with the Lober program! Remember, 
bile Lober guarantees you'll sell every mower you order! 


“~~ Sensational 


hio, 


= EXTRA! gil 


<n IMPULSE ‘F 


STARTER! 


EXTRA PROMOTIONAL PLUS! 


Lober power mowers cost you so little, you can 
afford to include one as a premium on hard- 
to-close deals! 
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_ clock! Press handle down and the en- Special Pre-Season Promotional Prices! complete satisfaction at no loss to you! 
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oe; Inquire NOW for Complete Details 
li- On This Revolutionary Engine Exchange 
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: ONLY NEW 1960 LOBER POWER MOWERS 
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v4 | GIVE YOU ALL THESE DELUXE FEATURES 
S- AT LOW PROMOTIONAL PRICES! 
t 
m 
1e 
nt 
; Standard 
Oaatorens cmeens Four adjustable New Silent Muffler Start and Stop Gas 
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Pneumatic Tires. 












A Giant 8” h ti- Exclusive compression 
a calty-sccied double springs on each axle r---- MAIL COUPON NoW! ae a 
: oa woee seeuitael damned 
M. LOBER & ASSOCIATES N-1-11 
- § 7 Central Park West, N. Y. C. 23 








G. W. DAVI S Manufacturers Since 1902 Address__ 
Shipping Point: Richmond, Ind. Wahephemen Nel ean seeeneenniniteiie 


The World's Largest Producers of Power Mowers 
Shipments made within 5 days 
7 CENTRAL PARK WEST, N.Y.C. 23, N.Y. JUdson 6-2117 of receipt of your order. 


City = i _Zone___ State___ 
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| Gentlemen: YES! | want to order my power mowers, | 

| on your guaranteed sales basis. Rush me full details i 

| immediately! | 
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TURNINGS ... 


Chesebrough, *60 Chief, 
Has Big Plans for SAE 


By Joseph M. Callahan 


Engineering Editor 


F 


Harry E. Chesebrough as na- 
tional president for 1960. 


In addition to being general man- 
ager of the Plymouth-DeSoto-Val- 
iant division and 
a vice-president 
of Chrysler Corp., 
Chesebrough is a 
member of at 
least 13 other or- 
ganizations. 

His job as 1960 
president of the 
25,000-m ember 
SAE is of consid- 
erably larger pro- 

zm portions than 
J. M. Callahan normal] because 
the organization has just under- 
gone a major revision. It will be 
Chesebrough’s responsibility to get 
the new organization off and func- 
tioning properly. 

“My job as president of the 
SAE in 1960 will be to get this 
new organizational structure 
completely ‘grooved in’ and un- 
derstood by the membership.” 

He said he expected to accom- 
plish this through regular SAE 
meetings, the SAE Journal, peri- 
odic bulletins and through his per- 
sonal visits to the various sections 
around the country, where he will 
use the prestige of his office to 
stimulate them. 

Asked if he were going to have 
enough time to head the SAE 
actively and to direct the Plym- 
outh-DeSoto-Valiant division, 

Chesebrough said: 

“I gave a lot of thought to this 
SAE presidency before I accepted 
the nomination. It seems to me 
that the SAE demands two things 
—travelling to the various section 
meetings and guidance of the or- 
ganization through the board meet- 
ings. My job here also requires a 
lot of travelling and I can dovetail 
it with my SAE visits. I’ve got 


some helpers around here, also. 
+ * * 


He'll Pick Staff of Aides 
'— SEEMS to me that with a job 
like the SAE presidency, you 
can make the job what you want 
to make of it. You can either ride 
herd on every detail or you can 
pick a good staff and rely on it. 
Till be doing the latter. But don’t 
think I'm minimizing this job.” 
Chesebrough said another thing 
that would simplify his job is 
that speaking is easy for him. 

He said the job was being made 
easier by the enthusiastic coopera- 
tion and assistance of a couple of 
top engineers in the auto industry. 
He added that members of the 
SAE board were very competent. 

The three most important com- 
mittees in the new SAE organiza- 

+ > + 








‘60 SAE President— 


Harry E. Chesebrough, general manager 
of the Plymovth-DeSoto-Valiant division, 
has taken office as national president of 
the Society of Automotive Engineers. He's 
shown with a new one-piece valve body 
for a Torquefiite transmission. 


YOU want a good job done, pick a busy man.” 
Apparently this was the thinking of members of the 


Society of Automotive Engineers when they recent 
© - 





tion are the technical, 
and sections boards. 


Continental Oil Co. 
Finally, 


tion 


people will really know what work 
is like when this year is over.” 
+ * * 


HESEBROUGH, who received a 
mechanical engineering degree 


from the University of Michigan in 
1932, has long had an interest in 
the SAE, especially since 1942 when 
he assumed an active role. 

He has served as the Detroit 
Section’s vice-chairman of junior 
activity, vice-chairman of the 
student activity, vice-chairman of 
the body activity, secretary, gen- 
eral vice-chairman and chairman. 
He has been a member of the 
national body committee, several 
technical committees and the 
SAE Council. He also has served 
as national vice-president. 


For the last four years he has 


been a member of the planning for 
progress committee, which reor- 
ganized the society. Consequently, 


he has a good idea of what the new 


(Continued on Page 44, Col. 4) 


Big 3 Compacts 
To Get Full Day 
At SAE Meeting 


DETROIT.—The Society of Auto- 
motive Engineers will devote a full 
day of their annual meeting here 
this week to the new economy cars 
—Corvair, Falcon and Valiant. 


After Big Three engineers com- 
plete exhaustive presentations on 
their smaller cars Friday, Jan. 15, 
discussion is programmed from 
representatives of American Mo- 
tors, Studebaker-Packard and Con- 
sumers Union. 


Each of the three compacts will 
be presented in three parts. The 
Falcon and Valiant will take up 
the morning session in the Shera- 
ton-Cadillac grand ballroom, with 
the afternoon devoted to the Cor- 
vair and the concluding discussion. 


The Corvair will be presented by 
K. H. Hansen, F. J. Winchell and 
R. P. Benzinger; the Falcon by 
J. C. Widman, E. J. Horton and 
J. L. Hooven, and the Valiant by 
A. G. Loofbourrow, V. M, Exner 
and R. M. Sinclair. 

Discussants will include S. O. 
Wahamaki, of AMC; E. J. Hardig, 
of S-P, and L. E. Crooks, automo- 
tive consultant of Consumers 
Union. 

A discussion of General Motors’ 
new method for reducing air pol- 
lution caused by auto gas emissions 
is planned for Thursday night. 
California authorities have been in- 
vited to join GM technicians on this 
panel. 

Other auto panels on the week- 
long agenda will cover transaxle 
fluids, Ford’s %-ton military utility 
tactical truck, horsepower rating 
for commercial vehicle brakes, 
transistorized ignition system, body 
corrosion, Chrysler Corp.’s new uni- 
tized bodies and auto impact re- 
search. 

Seventy-five exhibits will be fea- 
tured in the annual engineering dis- 
play in the Sheraton-Cadillac. 

Taking office at the annual ban- 
quet Wednesday as 1960 SAE presi- 
dent will be Harry E, Chesebrough, 
general manager of Plymouth-De- 
Soto-Valiant. He succeeds Leonard 
Raymond, chief automotive engi- 
neer of Socony Mobil. 









ly elected 


activities 
During 1960 
these will be headed respectively 
by Andrew A. Kucher, engineering 
vice-president of Ford Motor Co.; 
Harry F. Barr, Chevrolet chief en- 
gineer, and W. F. Ford, supervisor 
of the product use laboratory for 





Chesebrough said he 
“wouldn’t have accepted this posi- 
if the SAE didn’t have an 
extremely well-organized, experi- 
enced staff. I told Joe Gilbert (SAE 
assistant general manager) that his 
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Rover Unveils New Line— 





The Rover ‘3-Litre’ line of sedans is now being offered in the U. S. and Canada, 
according to H. Gordon Munro, president, Rover Motor Co. of North America, Ltd. 
Said to be the first new Rover model since 1949, the car features more interior room 


than previous models as well as increased luggage space. 
115 brake horsepower. 


engine develops 


The car's six-cylinder 
Standard equipment includes twin sun 


visors, power driven heating and ventilating and a fitted tool tray in a thin drawer 


below the instrument panel. 


Interiors feature leather upholstery and hand-crafted 


trim. Suggested retail prices at New York p.o.e. begin at $4,775. 





Wagon Ups Falcon Goals; 
Corvair Building Coupes 


7 compact-car field added four 
models last week, and its pro- 
jected volume grew considerably as 
James O. Wright, Ford division 
general manager, declared that 
Ford is prepared to make 500,000 to 
600,000 Falcons this year. 

Wright spoke at a New York 
preview of the new Falcon sta- 
tion wagon which will be avail- 
able in two-door and four-door 
versions. In Detroit last week, 
Chevrolet disclosed that its Cor- 
vair coupes now are being shipped 
to dealers. 

Wright said Falcon outsold all 
its imported rivals in December 

and ran neck and neck with Ram- 
bler. Some 30,000 Falcons were de- 
livered during the month, and sales 
have totalled 75,000 since introduc- 
tion day Oct. 8, he added. 


* * * 


H® SAID advance projections be- 
fore introduction were for 
about 250,000 units a year, but now 
the division is prepared to build 
upwards of 500,000 Falcons. 

First-quarter production sched- 
ules have been increased 23 per- 
cent to 125,000 units. By mid- 
February, a fourth plant— 
Metuchen, N. J.—will be building 
Falcons, They now are assembled 
at Lorain, O.; Kansas City, and 
San Jose, Calif. 

Wright said there will be no ap- 
preciable styling changes on the 
’61 Falcon and that there are no 
present plans to add a convertible 
to the line. 

The Falcon wagons, which will 
be introduced early in March, will 
account for about 40 percent of out- 
put. Prototype models will be dis- 
played at the Chicago Automobile 
Show which opens Saturday (Jan. 
16). Prices have not been set. 

+ aa *” 


Tos wagons will be 189 inches 
long, about eight inches longer 
than Falcon sedans. Width (70 
inches) and wheelbase (109.5 
inches) are the same as the sedans, 
and the same 90-horsepower, 144- 
cubic-inch engine is used. 

They feature a counter-bal- 
anced tailgate with a manually- 
operated roll-down window. An 
electric window control is option- 
al at extra cost. 

Cargo volume is 76 cubic feet, 
and the load floor is ribbed for 
additional strength. The second 
seat can be flipped over to provide 
a flat load floor. Both wagons are 
two-seat, six-passenger models, 

The spare tire is stored vertically 
in a floor-pan depression behind 
the right rear wheel housing. 
a * 4 


To Corvair coupes are five- 
passenger units which feature 
a sloping roof line and large rear- 
wheel cutouts for a sporty appear- 
ance. The rear seat folds down for 
increased luggage space. 

They will be available in the 500 
and 700 series and will be priced 





at $1,984 and $2,049, which is $54 
less than Corvair four-doors. 

Basic dimensions and interior 
trim and equipment are the same 
as the Corvair sedans. Wheelbase 
is 108 inches, and the coupes are 
180 inches long, 66.9 inches wide 
and 51.3 inches high. 

The rear engine develops 80- 
horsepower, displaces 140 cubic 
inches and has a compression ratio 
of 8 to 1. 

The Corvair coupes are being 
built at Willow Run, Mich.; Kansas 
City, and Oakland, Calif. 


30-Year Club Set 
To Honor Mallon 
At Feb. 2 Fete 


WASHINGTON, — William L. 
Mallon, NADA director for New 
Jersey, will be guest of honor at 
the ninth annual breakfast of 

NADA’s 30-Year 
| Club. The Feb. 2 
event will be a 
feature of the 

3 association’s 43rd 
~y- ‘i annual conven- 
Mah ce tion and exhibi- 
tion, 

Mallon, the 75- 
year-old “senior 
statesman” of 
NADA, was pres- 
ident of the as- 
sociation in 1945 
and 1946 and was first president of 
the 30-Year Club, He operates Pon- 
tiac dealerships in Irvington and 
East Orange, N. J. 

Dr. Kenneth McFarland, educa- 
tional consultant and lecturer for 
General Motors, will speak at the 
30-Year Club breakfast, to be held 
in Washington’s Sheraton-Park 
Hotel. 

A. B. Smith, Portland, Ore., is 
president of the club; Harold 
Draper, Saginaw, Mich., vice-presi- 
dent, and George Davis, Lewiston, 
Me., secretary. 


B-W to Discontinue 


Acts Held Illegal 


WASHINGTON.—The Federal 
Trade Commission announced that 
Borg-Warner Corp. has agreed to 
discontinue certain practices con- 






W. L. Mallon 


sidered illegal by the FTC. The} 


agreements do not constitute ad- 
mission that the law has been vio- 
lated, FTC said. 


The agency said the firm agreed 
not to represent as new and un- 
used any product containing used 
or reconditioned parts. It also 
agreed not to sell any such product 
without disclosing in ads and on 
the product’s container that the 
parts were used, the FTC added. 

Finally, the agency continued, 
Borg-Warner has agreed not to 
make “any false disparaging repre- 
sentations” concerning recondition- 
ed products of any competitor. 














1|GM Issues Denial 


Of FTC Charges 
On Glass Ads 


WASHINGTON.—General Motors 
has denied Federal Trade Commis- 
sion charges that its television ad- 
vertising has inaccurately com- 
pared optical distortion between 
automobile safety plate glass and 
safety sheet glass. 

GM said the challenged advertis- 
ing was voluntarily discontinued 
before the complaint was filed Oct. 
30 and before the FTC probe 
started. 

The company asked dismissal of 
the complaint because “everything 
that could be accomplished by this 
proceeding has already been ac- 
complished by the voluntary good- 
faith discontinuance.” 

Libbey-Owens-Ford Glass Co., 
which also was cited in the FTC 
complaint, has not filed an an- 
swer, L-O-F denied the charges 
when they were made. 

The FTC charged trick photog- 
raphy was used to exaggerate dis- 
tortion in sheet glass and minimize 
it in the plate glass which is used 
in the side windows of GM cars. 
The FTC alleged that one sequence 
was taken with the window rolled 
down. 

GM denied the allegations. It said 


|its glass is superior to that used 


by other U. S. auto makers and 
declared that “pictures in adver- 
tisements disseminated by this re- 
spondent give a fair and truthful 
portrayal of what they are pur- 
ported to portray.” 


Huebner to Get 
Award from SAE 


DETROIT. — The Buckendale 
Award—one of the top national 
awards of the Society of Automo- 
tive Engineers—will be presented 
this week to 
George J. Hueb- 
ner, executive en- 
gineer — research 
for Chrysler Corp. 

The presenta- 
tion will follow 
Huebner’s lecture 
on “Computer- 
based Selection 
of Balanced-Life 
Automotive 

v Gears” Wednes- 
G. J. Huebner day (Jan, 13), He 
is one of 20 Chrysler Corp. engi- 
neers and executives on the pro- 
gram for the weeklong annual 
SAE meeting here this week. 

The Buckendale Award is given 
for the annual lecture by automo- 
tive management with distin- 
guished authority in the technical 
areas of commercial and military 
ground vehicles. 


Renault Dealer Signed 


LAKELAND, Fla.— Bradford & 
Roberts has been appointed a Re- 
nault dealer. 
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Theme of the Party— 


Theme of the Columbus (O.) Auto Deal- 
ers Assn.'s 21st annual Christmas party 
was draped around Mona Edwards. She 
was Miss Opening and Closing and wore 
a gold sash that was so inscribed in front 
and back. From left are Bob Germain 
(Mercury), Herman Marte (Pontiac) and 
Jack Schmidt (Oldsmobile). 


















RAMBLER 
- Outproduces All But 


. Two U.S.-Built Cars! 


ize (Based On Production Figures For Entire Year of 1959 As Reported In Automotive News—January 4.) 
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Rambler Sets Production 
: | Records To Keep Pace AYER ae) 
y Ever-Mounting Demand! 
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Ua Rambler? 






MAIL THIS COUPON TODAY 


Director of Dealer Development 
American Motors Sales Corporation 
Detroit 32, Michigan 


We Have the Proved Product for the 
Exploding Compact Car Market... 
YOU Have the opportunity! 


Dear Sir: Will you please provide me with more complete informa- 
tion about the Rambler franchise. | understand that | am under no 
obligation and my inquiry will be held in the strictest confidence. 








i1- NAME 
. 

ne Rambler Franchises Also Av rattable in Canada and Important tepert Me rkets. ADDRESS. = 
In Canada Write te: American Motors (Canada) Lid., 2951 Danforth Ave., Toronto. ee dae STATE 
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The Man Behind the Wheel.. . 





Sales Testing Lloyd Alexander 600 


Eprror’s Note: This is another 
in a series of articles describing 
the selling features of foreign 


cars. 
* * * 


By Bill Carroll 

Staff Correspondent 
E of the most unusual cars I 
have tested is Lloyd’s LP600 
Alexander TS sedan, a front-drive, 
super -economy car from Germany. 

The stubby little rascal turns 
frowns to smiles when onlookers 
hear of gas mileage running be- 
tween 35 and 40 miles per gal- 
lon. 

As delivered in the U. S., Lloyds 
have a heater, windshield washer, 
white walls and artificial leather 
upholstery. Doors are wide enough 
to get into the front seat easily, 
though skill is necessary to avoid 
tangling knees with the steering 
wheel, 

Entrance to the back seat is re- 
stricted, and the car is more prop- 
erly considered a two-adult sedan, 
with space for luggage or small fry 
in the rear. 

The interior is not too bare. The 


Late Report... 


steering wheel is ivory plastic, while 

a single cluster in front of the driv- 

er contains speedometer, headlight 

indicator and turn-signal blinkers. 
* * * 


Buttons Have No Labels 


NLABELLED buttons centered 
in the dash include heater and 
| defroster controls, windshield-wiper 
switch, a red light indicating low 
fuel, choke, light switch, plus com- 
bination ignition lock and starter 
switch, 

There’s a three-way fuel faucet 
under the dash, just above the 
throttle pedal. When the faucet 
points down, you are running on 
the main fuel supply. Turn it to 
the right and turn the fuel off. 
Or turn it to the left and operate 
on the one-gallon reserve. 

The floor is covered with gray 
molded rubber, which should be 
easy to keep clean. Pedals are far 
apart, so there will be no mixup 
during emergency conditions. There 
are a couple of handy pockets on 
each door and an ash tray for rear- 





seat passengers. z 
Unfortunately, the rear windows 


Used-Car Market 


The used-car market performed in highly erratic fashion last 
week with the overall price declining $51 to $1,151, according to 


Automotive News’ index. 

Late models were struck by staggering losses, amounting to 
$277 on ’59s and $229 on ’60s. Setbacks of $49 were chalked up 
for ’5%s and $6 for °53s. 

On the other side of the ledger, gains amounted to $66 on ’55s, 
$47 on ’58s, $27 on ’56s and $16 on 54s. 

New lows were established for ’60s, ’59s, ’5%7s, and ’53s. In the 
case of 59s, the new low wiped out the previous minimum which 
had stood since last July 13. 

Auction reports begin on Page 18. 








The Rotating-Piston Engine: 
Old Idea, New Application 


of as starting at the top of the 
engine on a clockwise rotation. 
As it begins to move, fuel is 
drawn in between the side of the 


By George L, Glaser 
European Correspondent 
NECKARSULM, West Germany. 


—An explanation of the rotating- 
piston engine might be in order, 
now that NSU Werke says that it 
has an engine of this type in the 
preproduction stage. 

The theory of this engine has 
kicked around in engineering cir- 
cles for some time but commer- 
cial application of the idea has 
never materialized, Felix Wankel, 
working under the wing of NSU, 
has now offered a rotating-piston 
engine for which the company 
has high hopes. 

However, some observers say 
that, as far as the engine is con- 
cerned, NSU has overdramatized 
the story while a great number of 
details remain to be worked out. 

French newspapers have been re- 
porting that F. Flick, major stock- 
holder of Daimler-Benz and Auto 
Union, may try to buy the 51-per- 
cent bloc of NSU shares now held 
by a German bank in order to get 
control of the new engine. 

The engine is basically a trian- 
gular piston which rotates within 
an odd-shaped cylinder. The cylin- 
der is said to have epitrochoid 
curve contours. 

At any rate, one side of the tri- 
angular piston might be thought 


Three Dealerships 


Damaged by Flames 

DETROIT.— Dealerships in Ar- 
kansas, Minnesota and Ohio were 
damaged by fire. In Pine Bluff, 
Ark., flames destroyed the interior 
of Chief Pontiac Co. Damage to 
the building was estimated at $75,- 
000 to $100,000. 

At Easy Motor Sales, Interna- 
tional Falls, Minn., fire ruined the 
back of the building and resulted 
in a loss of $40,000 in parts and 
tools. The firm handles Chrysler, 
DeSoto, Dodge and Plymouth, Loss 
Was put at $50,000 in a fire at 
Morris Ford Sales, New Carlisle, O. 
Three cars were lost. 





piston and the curved side of the 
cylinder. 

At the point when the proper 
amount of the fuel is taken in, the 
fuel port is closed and the piston 
continues rotating. The side of the 
cylinder at this point curves in, al- 
lowing less room for the fuel mix- 
ture. This, of course, compresses 
the mixture. 

The compression is completed 
when the side of the piston is even 
with the bottom of the cylinder, At 
this point, the spark plug fires and 
the power of the explosion is ap- 
plied to the side of the piston, 

The power continues the piston’s 
rotation. When the side of the pis- 
ton nears the top of the engine, an 
exhaust port is opened and the ex- 
haust is driven off. 

The side of the piston is then 

at the top of the engine and 
ready to begin the rotation again. 

An important feature of the en- 
gine is that the power-making 
process is going on at three differ- 
ent stages of development at the 
same time. 

As one side of the triangular pis- 
ton is taking in fuel and begin- 
ning to compress it, the second side 
is completing the compression and 
having the power applied to it and 
the third side is completing the ro- 
tation with the final power and ex- 
haust stages. 

A key problem in any rotating- 
piston engine is the sealing of the 
chambers created by the walls of 
the cylinder and the sides of the 
piston. For instance, at one point 
on each rotation, a tight chamber 
must be formed to hold the com- 
pressed fuel mixture at the point 
of ignition. 

When one side is in this firing 
position, another side is drawing 
in fuel and the third side is in 
the exhaust phase. Naturally 
some sealing device. must be used 

(Continued on Page 41, Col, 3) 


don’t open. Instead, there’s a sun 
roof which can be flipped back to 
provide an open-car effect. 

The two bucket-type front seats 
are extremely comfortable. Both fit 
the body and are deep to keep legs 
far from the floor, Backs are ad- 
justable for tilt, with thumbscrews 


at the base. 
* a 


Starting Is Tricky 
ea a Lloyd requires some 

skill because there seems one 
place the choke works best. The 
clutch should not be touched be- 
cause the two cylinders need added 
throw of the flywheel to run well 
when cold. 

Noise from under the hood is 
not inconsiderable, Town-driving 
the Lloyd is rather spectacular. 
Considering size and 29 horse- 
power, it requires some driving to 
keep out of the way. 

I found that making a smooth 
clutch engagement and shifting 
gears quickly were beyond my abil- 
ity. Slack in the linkage and lack 
of positive feel in gear slots threw 
me for a loss. Due to the quick 
rack-and-pinion steering, traffic 
was no problem. 

Of course, parking was a breeze. 
Lloyd seems about half the length 

of a conventional car, which means 
I usually drove right into a parking 
place next to the curb. 

Brake feel is good for a front- 
wheel drive car, although weight 
on front tires makes for steering 
changes during severe braking. 

The pattern of the column- 
mounted shift lever is slightly dif- 
ferent than ours, You start where 
our low is, and end up in fourth, 
where our second would be. After a 
few hours it becomes second nature 
to find the right gear at the right 
time, 

* * * 


Transmission Noisier 


by rssetigrmng caren noise is greater 
than in Detroit cars because the 
air-cooled engine and transmission 
are so far forward under the hood. 
All four forward gears are syn- 
chronized so you can downshift 
while the car is moving. 
Acceleration is about as rapid 
as can be expected from a 29- 
horsepower car. There seem to be 
several vibration points in the 
two-cylinder engine, By appropri- 
ate shifting, it is possible to 
evade these points. With only two 
(Continued on Page 41, Col, 1) 
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Rotating-Piston Engine— 


This diagram indicates how the rotating- 
piston engine would work. As indicated in 
the above key, the intake cycle runs from 
1 to 4; compression, 5 to 7; power, 8 to 


10, and exhaust, 11 to 1. At No. 1 in 
Sketch |, the intake of fuel begins. Fol- 
lowing Sketches ll, Ill and IV in clock- 


wise order, intake continues at Nos. 2 
and 3 and is completed at No. 4. At No. 
5 in Sketch 1, compression begins. It 
progresses at No. 6 and is completed at 
No. 7 in Sketch Ill. The spark plug fires 
at No. 8 in Sketch IV. Power of the 
explosion is applied to the piston at Nos. 
8, 9 and 10, At Nos. 11, 12 and 1, the 
piston is completing its rotation and driv- 
ing off the exhaust. Since the piston has 
three arcs, the full process is going on 
at three stages at all times. Power is 
applied to the piston on three occasions 
during each complete rotation of the 
piston, 
















The Lloyd Alexander 600— 


This is the Lloyd Alexander 600 sales-tested by Bill Carroll, Automotive News cor- 
respondent. The car is well built and a fine performer, he reported, but may be 
too small and too short of power to suit most small-car buyers. 


How Package Breaks Down... 


214-Year Steel Settlement 





ing 11 major steel companies came 
Staff Writer last Tuesday (Jan. 5) after two top 
EACE in the steel industry| union bodies—the executive board 
seemed assured for 2% years in| and the 171-member wage-policy 
the wake of last week’s settlement | committee — had unanimously en- 
of the eight-month steel strike. 
The agreement calls for a 30-|™mended by Vice-President Richard 
month contract to July 1, 1962. It}M. Nixon and Secretary of Labor 
provides about 39 cents an hour| James P. Mitchell. 
in wage-benefit increases. The| Nixon and Mitchell worked out 
workers formerly|in secret meetings with both sides 
averaged $3.11 hour-|th. terms of the pact that ended 


ly earnings. : 7 
oe maeeoment the most costly strike in the na- 


provides two basic| tion’s history. 
wage hikes of 7] Signing of the steel agreement 
cents each on Dec. 1, 1960, and|came in an atmosphere of good 
Oct. 1, 1961. will—a far cry from the bitterness 
The steelworkers also get a three-| that marked the dispute. 
cent-an-hour upward adjustment; KR, Conrad Cooper, chief negoti- 
in cost-of-living pay retroactive tO| ator for the steel firms, and David 
Jan. 1 of this year. J. McDonald, union president, 
There will be no further cost-of-| shook hands and pledged to work 
living adjustments until next July| for maximum and most efficient 
1, when a maximum of three cents) steel production, 
an hour will be given. “I want to tell the world,” Mc- 
The steel companies also agreed| Donald said, “if you think the 
to assume the full cost of increased} American steel industry has been 
life, hospital, surgical, sickness and| great, you ain’t seen nothin’ yet. 
accident insurance. This will pro-| Watch us do a job.” 
vide an actual increase in take-| (Cooper, executive vice-president 
home pay since union members| of U. S. Steel Corp., said, “It’s been 
had paid half the cost up to this|q jong struggle. It’s over. We look 
time. forward to maximum cooperation 


By Frank Gawronski 


LABOR 
FRONT 


dorsed the settlement terms recom- — 
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The pact also calls for increased| to do the job we have to do.” 


pension credits for past and future 
years. Past pension credit will be 
raised to $2.50 for each year of 
service and $2.60 for each year of 
future service. 

The companies also have 
agreed to a $5-a-month increase 
for all steel workers now on pen- 
sion. 

Another pension provision in- 
cludes a lump-sum payment of 
$1,500 on a steelworker’s retirement. 

Another provision of the new 
agreement calls for the companies 
and union to establish a joint com- 
mittee of management and union 
members to study plant practices 

which the steel firms have contend- 
ed are wasteful and inefficient. 

The joint committee will study 
the situation and will make rec- 
ommendations, if any, by Nov. 1, 
1960, The recommendations will not 
be binding. There will have to be 
mutual agreement before any 
changes are instituted. 

ok * * 


TH terms agreed to by the steel 


industry are regarded as a 
major’ victory for the union. 
Persons close to the negotia- 
tions from the start contend that 
the industry could have bought 
a cheaper package last October 
by following the lead of Kaiser 
Steel, which concluded a separate 
pact with the union. 
The Kaiser contract, which was 
scorned by the major steel pro- 


ducers, came to 22% cents spread} 
over 20 months. 


The steel settlement also is high- 
er than other pacts signed by the 
steel union in recent months. The 
can industry signed a 36-month 
agreement valued at 28.2 cents an 
hour, Copper signed a 20-month 
pact valued at 22.3 cents and alu- 
minum agreed to a 36-month con- 
tract at 28.5 cents an hour, 

The signing of agreements cover- 


Robinson Named 
General Manager 


Of Alemite Division 


CHICAGO. — Ernest R. Robinson 
has been appointed general man- 
ager of the Alemite and instrument 
division of Stewart-Warner Corp. 

Robinson, who 
succeeds W. A. 
Brown jr., has 
been associated 
with Stewart- 
Warner since 
1934. He has been 
marketing direc- 
tor of the Alemite 
and instrument 
division for the 
last six years. 

Robinson has 
announced the 





E, N. Robinson 
appointment of Leonard L. Robb, 
former original equipment sales 








L. L. Robb E. A. Fiene 


manager, as assistant general man- 
ager of the division. 

Robb joined Stewart-Warner in 
1928. He filled various posts with 
the corporation, as head of budg- 
|etary control and of production 
control, prior to taking over ori- 
ginal equipment sales in 1952. 

Robb will be succeeded by Earl 
A. Fiene, manager since 1953 of the 
Stewart-Warner Detroit sales office. 
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BENDIX PROP SHAFT PARKING BRAKE 


independent holding power-PLUS! 


pt 


FOR TRUCKS, BUSES AND OFF-THE-ROAD VEHICLES 


Here is the most efficient parking brake ever built. 
With its heavy duty torque capacity, it holds on any 
road grade and is equally effective in both forward 
and reverse parking. 

The Bendix* Prop Shaft Brake is truly an extra brake 
with fresh capacity completely independent of the 
service brakes. This independent brake application 
obviously saves wear and tear on service brake linings 
and drums as well as serving as a safety stand-by for 
many emergency situations. 

Service is simplified with self-centered brake shoes, 


and adjustments for lining wear are readily made 
from the outside. 

Rugged, light in weight and simple in design, the 
Bendix Prop Shaft Parking Brake meets the most 
exacting standards of the industry, and all I.C.C. and‘ 
state requirements. 

There’s a size for every truck, including the heaviest 
highway rigs and off-the-road vehicles. *REG. U.S. PAT. OFF. 


Bendix pivision South Bend, rnp. 23 
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AUTOMOTIVE 


AUTOMOTIVE NEWS PLATFORM 

{ 1. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 

¥ 2. Every dollar of auto excise, gasoline and oil taxes, collected by states 
and U. S. governments, applied to building and maintenance of highways; 
{ 3. Guard the precepts of individual freedom, which made the U. S. A. 
great and gave its citizens more of the better things of life than anywhere 
else in the world. 





Capsule Comment 


Factory shipments of new cars were reaching volume pro- 
portions as the new year opened, but dealers reported that 
customers were conspicuous by their absence. 

With the steel strike over and renewed promotions by 
factories and dealers, business should start perking u 


Cars on the road rose to 55,086,000 in 1959, up 2.5 
million from the previous year and double the 27.5 mil- 
asi yomipaaaa in 1947, R. L. Polk & Co. compilations 
reveal. 

And all of ’em seem to be on the road at the same time 
—all day. 

* * * 
The automotive industry plays a vital role in promoting 
traffic safety through intensive research programs and 
h donation of funds to support safety organizations, 
declares M. R. Darlington jr., managing director of the In- 
ter-Industry Highway Safety Committee. 

And thousands of dealers donate training cars and 
many automen contribute much time and effort to the 
safety movement. aD Fh 

Truck-body and equipment distributors foresee 1960 as 
one of the biggest business years in history for them, an 
AUTOMOTIVE NEWS survey shows. 

Have these distributors’ relations with truck dealers 


improved in past years? Siaty percent say yes. 
* 


Seventy percent of used-car buyers would prefer to 
have a new car but feel they can’t afford it, a Chicago 
Tribune survey shows. 

Family income is the dominant factor in used-car buy- 
ing, the interviews showed. 

* 


* * 


_ Based on total new-car registrations of over six million, 
smalier cars captured 21 percent of total sales during 1959. 
What's your guess for 1960? 
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Automotive Cartoon 


Of the Week 

















Coming 
Events 


% Eprror’s Norz: To facilitate 
recognition, new items in this 
column will be starred and will 
appear in boldface type the first 
time they are used. 








Dealer Conventions 


Jan. 17-19—National Independent Auto- 


mobile Dealers Assn., 13th Annual 
—e Eden Roc Hotel, Miami 
each, 


Jan. 30-Feb, 3—National Automobile Deal- 
ers Assn., Washington, D, C 

Feb. 14-15—Louisiana Automobile Dealers 
Assn., Roosevelt Hotel, New Orleans. 


%& March 20-22—Automobile Dealers Assn. 
of North Dakota, Hotel Ryan, Grand 
Forks. 

* Apr. 3-5 — Illinois Automotive Trade 
Assn., St. Nicholas Hotel, Springfield. 

Apr. 24-26—Automobile Dealers Assn. of 
Alabama, Buena Vista Hotel, Biloxi, 
Miss, 

Apr. 24-26—Ohio Automobile Deaiers 
Assn., Commodore Perry Hotel, Toledo. 

April 28—Brooklyn and Long Island Auto- 
mobile Dealers Assn., Salisbury Club, 
East Meadows, Long Island. 

May 1-3—Texas Automotive Dealers Assn., 
Driscoll Hotel, Corpus Christi, 

May 1-3— Georgia Automobile Dealers 
Assn., British Colonial Hotel, Nassau. 
Mey 5-6—Joint Convention of Kansas 
otor Car Dealers Assn, and Missouri 
Automobile Dealers Assn., Hotel 

Muehlebach, Kansas City, Mo, 

May 67—Arizona Automobile Dealers 
Assn., El Tovar Lodge, South Rim, 
Grand Canyon, Ariz. 

8-10— Oregon Automobile Dealers 
Assn., Benson Hotel, Portland. 

May 12-14—Washington State Auto Deal- 
ers Assn., Longview. 

May 13-14— South Carolina Automobile 
Deslers Assn., Francis Marion Hotel, 
Charleston. 

May 15-17— Idaho Automobile Dealers 
Assn., Hotel Boise, Boise. 

May 29-3I—New Mexico Automotive Deal- 
ers Assn., Western Skies Hotel, Albu- 
qerque. 

June 7-9—New York State Automobile 
Dealers, Spring Meeting and Golf Tour- 
nament, Grossinger's, we 

June 20-22—Pennsylvania Automotive Assn., 
Bedford Springs Hotel, Bedford, Pa. 

June 23-26—Michigan Automobile Dealers 
Assn.. Grand Hotel, Mackinac Island. 


Letterbox 





used if you so request. 


Quality? Ses Who? 


Sept. 11-13—New Hampshire Automobile ing quality of American cars versus 
peeneey Pies, Farragut House, Rye | British imports such as those of 
each, N, 


Sept. 12-13—Minnesota Automobile Deal- 
ers Assn., Leamington Hotel, Minne- 


agree. 
apolis. 
Sept. 18-20—New York State Automobile 


Dealers, 37th Annual Convention, The 
Concord, Kiamesha Lake, N. Y. freeze due to water getting into an 
coe open housing and door sills in 
Auto Shows American made cars are a 
Jan. &10—Birmingham Auto Show, Bir- to drain water away from the y: 


Door sills on my Hillman are on an 


ingh 
nara inward slant, and in a driving rain, 


ja. 
Jan. 16—Indianapolis Auto Show, State 


Fair Grounds, Indianpolis, the water runs into the interior and 
oo Sand hao aru into a dished floor pan. Other im- 
Pittsburgh ports have a considerable better 


Jan. 9-17—Toledo Auto Show, Sports Arena 
and Exhibition Hall, Toledo, 

Jan. 9-17—Buffalo to Show, Maston 
Avenue Armory, Buffalo. 

Jan, 9-17— Upper Midwest Auto Show, 
Auditorium, Minneapolis (includes im- 


ports). 

Jan, 13-17— Auto Show of the National 
Capital Area, National Guard Armory, 
Washington, D. C. 

Jan. 15-25—I nternational Automobile 
Show, Mexico City. 

Jan. 16-24—52nd Annual Chicago Auto 
Show, International Amphitheatre, Chi- 
cago (includes imports). 

%& Jan, 17-23—Hornell Auto Show, New 
York State Armory, Hornell, N. Y. 

Jan. 20-24—Lincoln Auto Show, Pershing 
Municipal Auditorium, Lincoln, Neb. 

Jan. 21-23—Greenville Auto. Show, Green- 
ville Memorial Auditorium, Greenville, 


Jan, 23-30— Baltimore Auto Show, Fifth 


ride, as do our compacts.—MIcHI- 
GAN READER. 

” * * 
Gearbox Conversion 


I understand that there is a firm 
in California which manufactures 
a conversion kit for ’55 and ’56 
Packards, allowing for the removal 
of the Ultramatic and installation 
of a straight gear shift. 

Any information or addresses 
you can give me, giving informa- 
tion on this question, will be greatly 
appreciated.—JossPH J. Cox, Joseph 
J. Cox Co. (Dogwood Shuttle Blocks 
and Hickory Picker Sticks), 1625 
E. Washington St., High Point, 


sine Mee aateets sso [NC a. 
lan. nternationa’ reign po ‘ -. 3 
Car Show, Dinner Key Auditorium, Mi- a Note: Can any r 
ami. 3 
¥* Jan. 26-3|—Fort Wayne Auto Show, Me- P +. * * 


morial Coliseum, Fort Wayne (includes 
foreign cars). 
Jan. 30-Feb. 6—Rochester Auto Show, War 
Memorial Exhibit Hall, Rochester, N. Y. 
Feb, 6-13—Milwaukee Auto Show, Milwau- 
kee Auditorium and Arena, Milwaukee 
ienchates imports), 
. &14—Detroit Auto Show, Artillery 
Armory (includes imports). 
%& Feb. 9-13—St. Petersburg Auto Show, 
ene Shopping Center, St. Peters- 
urg. 
(Continued on Page 36, Col, 2) 


The Big Stories 


34 Years Ago 
A warning that the U. S. soon will find the gasoline supply of the 
world in alien hands and that a synthetic gasoline is the only way 
to counteract the impending danger, Dr. Roy Cross, a well known 
scientist in the oil industry, told a meeting of the American Assn. 
for the Advancement of Science. 


20 Years Ago 
Reo Motors, Inc., successor to Reo Motor Car Co. which has been 
inactive for more than a year, will start production of trucks and 
buses in Lansing in February, it was announced following a meet- 
ing of directors. Col. Fred Glover, former president of Detroit- 
Timken Axle Co., was elected president of the reorganized firm. 


10 Years Ago 
Chrysler Corp. and Chevrolet held old price levels in taking the 
wraps off their 1950 car models. A “hold-even” policy on prices was 
made official for Dodge, DeSoto and lower-priced Chryslers. The only 
Chevrolet change was a $250 slice in the price of the Style-line station 
wagon. 


FBI Hunts Car Thief 

The Federal Bureau of Investiga- 
tion is seeking Robert Garfield 
Brown jr. for interstate transporta- 
tion of a stolen motor vehicle and 
for unlawfully fleeing prosecution 
for armed robbery and assault with 
intent to kill. 

He also is known as Robert G. 


In answer to the Rhode Island 
reader's comment in the “Letter- 
box” in your Nov. 30 issue regard- 


the Rootes Group, I sincerely dis- 


American-made convertible tops 
don’t absorb water, starters don’t 










‘Disenchanted .... . 


This is an open forum for the discussion of any subject of interest to our 


readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 


Address Editor, Automotive News, Detroit 7, Mich. 


| Brown jr., Owen Clay Gibbs and 


Thomas Woodrow Shumaker. He 
should be considered extremely 
dangerous. 

Brown is a proficient auto me- 
chanic, machinist, toolmaker, weld- 
er and reportedly has some ability 
as a diemaker. He also has been 
employed as a distributor of cir- 
culars. 

Brown is 41, 5 feet 10 inches tall, 
weighs 180 pounds, has brown, 
graying hair and gray eyes. 

Anyone having information con- 
cerning Brown should contact the 
nearest FBI office.—J. Epcar Hoover, 
director, Federal Bureau of Investi- 
gation, Washington. 


* * * 


Old Owners 

I wrote the St. Louis Post Dis- 
patch for some information about 
an auto show and they referred 
me to you. 

The show is the Kaiser-Frazer 
auto show. They held it in St. Louis 
last year but I don’t know where 
it will be this time. Could you give 
me information as to where, what 
time it will be held? Or whatever 
information you have?—Jack Hat- 
FIELD, R. R. 1, St. Elmo, Ill. 

Eprror’s Nore: The St. Lowis 
meeting was not an auto show; 
it was a gathering of Kaiser- 
Frazer owners to talk over ways 
of keeping their cars in a fine 
state of preservation. We are not 
certain that it is to be an annual 
event. 

* og ok 


A Prinzly Error 

In your Dec. 28 roundup of im- 
port plans for 1960, you quote me 
as saying that we expect to import 
about 2,500 NSU Prinz cars during 
the year. 

This must be a misunderstanding. 
I spoke of about 10,000 NSU Prinz 
cars and about 2,500 NSU Sport 
Prinz cars. I would appreciate it 
very much if you could acquaint 
your readers with this.— Frep R. 
OppENHEIMER, president, Fadex 
Commercial Corp., New York. 

* * + 


Taber Date 

We sincerely appreciate the ar- 
ticle published in your issue of 
Nov. 30 about our new building and 
location. However, there was an 
error in facts. 

In the third paragraph you 
stated that Mr. Gouldman had sold 
his interest in the business to Taber 
Pontiac Oct. 1, 1948, whereas it 
should have been Oct. 1, 1958.— 
E. M. Taser, Atlanta, Ga, 
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On January 4, 1960, Million Market 
Newspapers, Inc. opened its offices in New 
York, Chicago, Detroit and the West Coast. 
Its mission: Provide better service, more 
pertinent marketing information and 
better research to national advertisers 
and agencies. 

Currently being surveyed are the areas 
in which members of Million Market News- 
papers can most effectively serve national 
and regional buying needs. The group will 
also develop means of portraying the value 
of their impact in meeting marketing prob- 
lems. The results of these studies in the all- 
important fields of research, marketing, 
merchandising, promotion and market data 


Million 


lion Market Newspapers, Inc. 


born to serve national 
advertisers and agencies, 


opened offices January 4th 


will provide the proper guidance for this 
unique organization created by the Boston 
Globe, Milwaukee Journal, Philadelphia 
Bulletin, St. Louis Post-Dispatch and Wash- 
ington Star. 


Soon you’ll be meeting members of the 
staff of Million Market Newspapers, Inc.... 
men whose training and experience from all 
fields of advertising will be still another dis- 
tinguishing feature of this organization. 


However, the most auspicious fact in 
this birth announcement is the identity of 
the newspapers that make up this new 
organization—newspapers that are among 
the nation’s leaders. In fact, this whole 
announcement might be simplified with: 


Market 


Newspapers, Inc. 


NEW YORK, 529 Fifth Avenue * CHICAGO, 333 No. Michigan Avenue * DETROIT, New Center Building — 
LOS ANGELES «+ SAN FRANCISCO, 111 Sutter Street 


Announcing the creation of the 


Homologous* Quintuplets 


born to serve national advertisers 
and their advertising agencies 


BOSTON GLOBE 
MILWAUKEE JOURNAL 
WASHINGTON STAR 

ST. LOUIS POST-DISPATCH 
PHILADELPHIA BULLETIN 


*ho-mol-o-gous ... having the same relative position, proportion, value. .: 








AUTOMOTIVE NEWS, JANUARY 11, 1960 








AUTOMOTIVE WASHINGTON 


13 Million New Jobs 
Are Predicted for *60s. 


By William Ullman 
Washington Bureau Chief 
RS, auto makers and local associations interested 
in persuading youngsters to go into automotive careers 
can get an assist from the Department of Labor’s new 800- 
page Occupational Outlook 


Handbook. 

The handbook covers employment 
opportunities in 600 occupations, 
and Secretary of 
Labor James P. 
Mitchell says it 
contains “the best 
picture we are 
able to draw of 
the job world of 
the 1960s.” 

It points out 
that 13.5 million 
new jobs will 
open up during 
the ’60s, and mil- 
lions more will 


fall vacant as incumbents retire. 
Broadly speaking, the handbook 
predicts a huge increase in white- 
collar jobs, a substantial increase 
in spots for skilled craftsmen and 
service workers and a slower 
growth in semiskilled occupations. 

The demand for unskilled 
workers is expected to change 
little if any, and there will be a 
further decline in jobs for farm- 
ers and farm laborers. 

Among the best bests for jobs in 
the ’60s, according to the Labor 
Department, are: 

1. Engineering. Expanding indus- 
tries and the increasing complexity 












MR. DEALER... 
= 
TALK 


of color combinations; features 


price. Manufactured and dist 


of industry, along with more Fed- 
eral spending for defense, are ex- 
pected to make this fast-growing 


profession grow even faster. 
+ * + 


Where the Jobs Are 


2 Automotive service and repair. 
°® Auto mechanics—as well as 
men to fix the other complicated 
artifacts of our civilization—are ex- 
pected to have good employment 
prospects throughout the ’60s. 

3. Clerical occupations. Even 
though new machines are taking 
over many of the routine office 
tasks, workers with judgment who 
can deal with people—like recep- 
tionists, complaint clerks, loan ex- 
perts and bill collectors—will be in 
demand for the next 10 years. 


4. Truck driving. A big increase 
in the employment of over-the- 
road truck drivers is expected as 
a result of continued industrial 
expansion, decentralization of in- 
dustry and the growth of subur- 
ban shopping facilities, 

With a new crop of midyear 
graduates looking for jobs this 
month, it’s a good time to have 
accurate information at hand to 
answer the career questions of 
young applicants. 

Copies of the handbook are 
available at $4.25 each from the 






ABOUT PROFIT 


Now for the first time you are offered a FULL COMPLETE 
LINE of imported cars...a line enjoying fantastic nation- 
wide success...a line with the HIGHEST PROFITS IN 
ITS CLASS! TOYOPET, with the biggest parts-per-car 
inventory of any import—is available in a wide choice 


more easy to see — easy 


to sell EXTRAS than cars costing many times its low 


ributed by one of the 


world’s great automobile companies. 


T@YOPET 


COMPLETE LINE 


& 


CROWN CUSTOM STATION WAGON 
2-door or 4-door 
6-passenger BIG 


4-door FULL 6-passenger 


LiL PRODUCTS PRICED FOR 





TOYOTA 


33-miles-per-gallon economy 
unmatched luxury! 


rPLe.u si! 


COMING 


BONUS ADDITION TO TOYOPET LINE! 
Designed specifically for the American market, a new 


4-passenger, 4-door super economy sedan will be an- 


nounced this spring. This car will be competitive with 


the lowest priced cars on the 


incomparably more selling features. Be a part of the 
huge national advertising push which will send off 


IMMEDIATE SELLING 


Mighty 120 HORSEPOWER 6-cylinder 
4-wheel-drive... unequaled anywhere. 
Soft or hard top models. 


WRITE OR PHONE NEAREST 
TOYOTA REGIONAL OFFICE 


LOS ANGELES 
8701 Beverly Bivd. 























which are obsolete before they are 
paid for.” 

The Virginian said that he hoped 
the Administration’s 1961 report 
will recommend against making 
permanent the emergency highway 
financing program passed last year. 

* * * 


Diversion Problem 


| gee of the problem of financing 
roads continues to be diversion 
of highway-user taxes levied by 
state governments. 

During 1958, it has been disclosed, 
more than $303 million in motorist 
taxes was switched to nonhighway 
purposes. This is over and above 
the $1.5 billion in auto excises col- 
lected by the Federal Government. 

+. * * 


Chilled by Mills 
EP. WILBUR MILLS, Arkansas 
Democrat and chairman of the 
House Ways and Means Commit- 
tee, says his group will react coldly 
if President Eisenhower asks for 
another half-a-cent on the Federal 


gasoline tax. 
* * * 


FRB Admits Goof 


HE Federal Reserve Board, 

source of many of the most im- 
portant statistics of business, con- 
fesses that it has made a mistake. 
FRB has discovered that industrial 
production in the U. S. has been 
increasing about 10 percent faster 
than anyone realized. 

The error came to light as FRB 
overhauled the statistical machin- 
ery it uses to chart industrial out- 
put. 

During the last 12 years, the 
Board said, total production has in- 
creased at an average rate of 4.1 
percent a year. The rate of gain 
had been figured at only 3.7 percent 
per year by FRB’s old methods. 

* * + 


Speedup in Congress? 


ENATE Republican Leader Ev- 

erett M. Dirksen, of Illinois, 
predicts that Congress will get off 
to a running start this year to fin- 
ish its business by the Fourth of 
July. 

The Democratic National Con- 
vention begins July 11; the Re- 
publican, July 25. Senator Dirk- 
sen doubts whether either the 
Senate or House will want to 
come back to Washington to re- 
sume deliberations after the 
party conventions. 

One of the first orders of busi- 
ness, he forecast, would be the 
Kennedy minimum-wage bill to in- 

crease the floor from $1 to $1.25 
an hour and to extend coverage of 
the law to 10 million more workers. 
* *” * 


Economists View the ’60s 


r- WAS a reporter’s nightmare, as 
7,000 eggheads converged on 
Washington simultaneously to at- 
tend conventions of the American 
Economics Assn., the American 
Statistical Assn., and, believe it or 
not, meetings of 10 other economics 
organizations. 

Local cab drivers noted that 
while the professor’s craniums were 
bulging (with brains), their wallets 
were not. 

The observation may have been 
borne out by the United States 
Employment Service, which re- 
ceived 600 applications from vis- 
iting economists for the 200 jobs 
available in USES files. 

There were few areas of human 
behavior that didn’t draw comment 
from the thousands of experts in 
the Capital. As usual, there were 
few areas of agreement. 

There was cheerful unanimity, 
however, in forecasting a booming 
first half for 1960. On the outlook 
for the second half, opinion di- 
verged. Some think the boom will 
continue; others are wary. 

There were some interesting ob- 
servations that even the layman 
can understand. Among them: 

1. A Johns Hopkins professor 
said economic progress has been 
fastest and inflation slowest, during 
periods of high unemployment. 

2. The annual increase in the 
labor force will be from one-half 
to two-thirds more in the '60s than 
in the ’50s, 


Superintendent of Documents, 
Washington 25, D. C., or from re- 
gional offices of the Bureau of 
Labor Statistics, Later this year, 
the entire handbook will be re- 
printed as a series of 89 inexpen- 
sive pamphlets, so that interested 
employers can lay in a stock for 
their special fields. 

* & * 


Byrd Questions Road Plans 


OT all lawmakers are interested 

in finishing the Federal high- 
way program on time. Some, like 
Senator Paul Douglas, Illinois Dem- 
ocrat, think that road building 
should take a back seat to school 
construction and slum clearance. 


Now Senator Harry F. Byrd, 
Virginia Democrat, has suggested 
that the Administration might 
urge Congress to slow down 
building of the 41,000-mile Inter- 
state System. 

In a letter to Secretary of Com- 
merce Frederick Mueller, Byrd ob- 
served: 

“I have seen the hazard in trying 
to anticipate requirements too far 
in advance and build whole systems 
too fast on borrowed money. Such 
practices use highway funds to pay 
interest instead of building roads, 
open up wasteful crash-program 
pitfalls and produce highways 





LANDCRUISER 


OLympia 7-2700 


SAN FRANCISCO SUtter 1-7452 3. The $12 billion research and 
Room 205 development industry will grow 
World Trade Center during the next 10 years into a 
$22 billion giant. 
\ See a -Mesew 6-500 4. A former Treasury adviser 
market — but will have 1 eneeon. ss: thinks that thorough tax reform is 
CHICAGO BRoadway 46/0! needed—but that the time isn’t ripe. 


1960's hottest imported vehicle / 





2906 West Peterson Avenue 


5. Inflation will probably con- 
tinue, with prices rising another 2 
percent this year. 
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= Again... one of the most remarkable votes of 
«| public confidence in the history of American industry 
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Again in 1960...as in every single year for 45 consecutive years 
MORE PEOPLE RIDE ON GOODYEAR TIRES 
THAN ON ANY OTHER KIND 


GOODFYEAR 


Watch the award-winning Goodyeer Theater on TV every other Monday evening. 
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Lawsuits Affecting Dealers ... 





Court Decisions 


By Leo T. Parker 
Attorney at Law 


_— doctrine of res ipsa loquitur 

means legally that negligence 
can be inferred due to testimony 
which shows beyond a reasonable 
doubt that negli- 
gence of the per- 
son being sued 
caused injuries 
sustained by the 
party who filed 
the suit. 

For _ instance, 
in Dunn v, Vogel 
Chevrolet Co., 335 
Pac, (2d) 492, the 
testimony sho w- 

’ ed an auto own- 
L, T. Parker er named Dunn 
took his auto to a garage when the 
brakes failed. A mechanic installed 
a new brake hose and the motorist 
drove his auto out of the garage. 

While driving down a hill, after 
travelling a distance of approxi- 











mately 70 miles, during which time 
the motorist noticed that the 
brakes were spongy, the brakes 
failed. 

The auto went out of control 
and off the highway at a curve 
at the bottom of a hill A later 
inspection showed that the 
threads of the male end and 


Dealer Line Groups 


Elect in Cleveland 

CLEVELAND. — New officers 
have been elected by DeSoto-Plym- 
outh and Rambler dealer organiza- 
tions here. 

Sidney Pelunis is president of the 
DeSoto-Plymouth group, with 
Arthur J. Grootegoed, vic e-presi- 
dent and Don Larick, secretary. 
For Rambler dealers, Sam Messer- 
man is president; George F. Sheff- 
ler, vice-president, and Phil Snyder 
and Arthur Englander, trustees. 





those on the female end of: the 
hose were stripped. 

The higher court promptly held 
the garage owner liable in dam- 
ages to Dunn, 

For comparison, see Northern v. 
General Motors Corp., 268 P. (2d) 
981, In this case it was held that 
where the purchaser of a new 
truck sustained injuries when the 
steering mechanism broke and 
caused the truck to turn over, 
whether the defect in the mechan- 
ism existed at the time it was as- 
sembled, whether the defect could 
have been discoverable by reason- 
able inspection, and whether the 
injury to the purchaser was caused 
by the failure of the defective 
steering mechanism were questions 
for the jury. 


* * * 


Shaft Found Defective 


.— testimony showed that the 
shaft in the steering column, 
which was completely enclosed 
until the time of the accident, had 
a distinct penetration of rust at 
the place of the break. 

Such evidence, the court said, 
was sufficient to support a rea- 
sonable inference that the defect 
existed at the time it was assem- 
bled, and that the evidence was 











This 1902 auto was called the 
“U, 8. Long Distance.” It held 
four gallons of water and two 
gallons of gas. 


likewise sufficient to support the 
conclusion that the defect was 
such as could have been discov- 
ered by reasonable inspection, 
And again, see Hooper v. General 
Motors Corp., 123 Utah 515. Here it 





Even a aa shop costs as little as '73¢ 


an hour* 


- modernize with Plack& Decks, 


And, in modernizing your shop, you keep your cap- 


Imagine putting every tool you see here—a completely 
modern tool set-up—in your Service Department for 
73c an hour. You’ll see work speed through your shop. 
You’ll reduce labor costs. Increase your profits. With- 
out spending a penny of your capital. 

The reason is simple: every Black & Decker tool is 
built for peak performance over a long, long time. You 
select from 39 cost-cutting, profit-making Black & 
Decker tools—each designed to do best the job for 


which it was built. 


ital intact. You pay for your new cost-cutting tools just 
as you pay your mechanics—as they produce for you. 
No interest or carrying charges. Take twelve months, if 
you like. Call your local automotive distributor today. 


* Based on 40 Hr. Wk.—12 months.to pay. 








LEADING DISTRIBUTORS EVERYWHERE SELL 
QUALITY ELECTRIC TOOLS BY BLACK & DECKER 
TOWSON 4, MD. (IN CANADA: BROCKVILLE, ONT.) 








was held by the court that where a 
wheel and rim separated, causing 


the wheel to collapse, and the evi- @ 


dence showed loose connections, 
certainly from such evidence rea- 
sonable minds could infer that the 
wheel was defective at the time of 


assembly, 
* + 


Negligence Not Shown 


HIGHER court has rendered 

an outstanding decision that a 
guest injured in an auto never can 
sue and recover damages from the 
seller. This court held further that 
an injured guest cannot recover 
damages from the owner of, the 
car unless definite proof is given 
that the injury resulted from neg- 
ligence of the owner. 

For illustration, in Thompson 
v. Arnold Co., 311 S, W. (2d) 201, 
the testimony showed these 
facts: One Thompson purchased 
a motor vehicle from Arnold Co., 
a dealer. Thompson put gasoline 
in the vehicle and made a satis- 
factory ‘trial run. 

The next day Thompson and one 
Caplinger, a guest, intended to go 
for a ride. The vehicle exploded as 
Thompson attempted to start its 
engine. Caplinger was seriously in- 
jured and sued both Thompson and 
Arnold Co, for heavy damages. 


The higher court refused to hold 
Arnold Co. liable, saying there was 
no contractual relation between 
Arnold and Caplinger, whereby the 
former was not liable for injuries 
suffered by Caplinger. 

The higher court also refused to 
hold Thompson liable in damages, 
because Caplinger failed to prove 
that the explosion resulted from 
negligence by Thompson, In this 
respect, the higher court said: 

“Since the appellant (Caplinger) 
was unable to show with any de- 
gree of definiteness the negligent 
act, any inference of negligence 
must be based upon conjecture, 


surmise and guesswork.” 
* * * 


Court Rules on Insurance 


ee speaking, a court 
will not extend the coverage 
of an insurance policy, This is so 
because the premium charged by 
an insurance company is based di- 
rectly upon the coverage of the 
policy. A few weeks ago a higher 
court held that this usual law is 
not effective where a state law is 
violated. 

In other words, an insurance 
company cannot limit protection 
afforded by an insurance policy 
in violation of a law, irrespective 
of the smallness of the premium 
paid by the insured. 

For illustration, in American 
Auto Insurance Co, v. Barish Auto 

Co., 334 Pac, (2d) 267, the testi- 
mony showed these facts: A state 
law provides that every auto lia- 
bility insurance policy covers both 
the dealer and every person using 
the car with the dealer’s consent. 

A dealer held an insurance policy 
which contained a clause to the 
effect that the insurance applies 
only to autos driven exclusively by 
the dealer himself. 

One day the dealer permitted a 
customer to drive an auto and he 
had a wreck, seriously injuring one 
Stein who sued the dealer for dam- 
ages. 

+ cs Oe 


Insurer Ruled Liable 


OTWITHSTANDING the above- 

mentioned clause in the policy, 
the lower court held that the insur- 
ance company must stand the loss. 
The higher court approved the 
verdict, and said: 

“All restrictive endorsements 
are subject to the law and if any 
coverage restriction contravenes 
the same, it shall be null and 
void.” 

This higher court went on to ex- 
plain that the insurance company’s 
argument that it is unfair to ex- 
tend the coverage because the pre- 
mium charged the auto dealer did 
not include any driver other, than 
the dealer himself was without 
merit particularly where the en- 
dorsement restricting liability is 
contrary to a state law. 


4 Parts-Service Chiefs 


Are Appointed by S-P 


SOUTH BEN D.\Studebaker- 
Packard Corp. has appointed four 
new zone parts and service man- 
agers. They are: 

G. E. Woods, Cincinnati; J. W. 
Mister, Memphis; J. W. Blubaugh, 
South Bend, and J. T. McGinnis, 
South Bend assistant manager. 
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THIS 
BOOK 

SHOWS 
62 REASONS* 


\ \ HY e ee ™ LARK DEALER PROFITS are 17% higher than industry average (first 


9 months of 1959)—and are continuing at that pace! 


| => LARK DEALER WORKING CAPITAL nearly doubled (first 9 


months of 1959)—and is still rising! 


=> LARK DEALER NET WORTH increased 80% (first 9 months of 


1959)—and is still increasing! 


RMN ER OB Gn ae 


*... those 62 REASONS are in the car alone! 


GET THE FACTS ON | 
' TELL ME ABOUT THE LARK FRANCHISE — in strictest confidence, and without 


LARK DEALER | : a DEPARTMENT 


STUDEBAKER-PACKARD CORP., South Bend 27, indiana 


PROSPERITY - 





FIRM 


TITLE 


| ADDRESS 
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Radio Distributors Meet— 


Automobile radio distributors from all sections of the U. S$. gathered at the| fining Co., from whom Thompson 
Stromberg-Carlson division, General Dynamics Corp., Rochester, N. Y., to get a preview | obtained his station lease. 


of the company’s new line of radios for 1960 model cars. The radios feature a 


What's New... 


WASHINGTON. — The National 
Congress of Petroleum Retailers 
has released a report on testimony 
given by representatives of retail 
groups and an Atlanta filling-sta- 
tion operator before a House small 
business subcommittee. 

Witnesses charged that major 
oil firms exert unfair pressure on 
their lessee dealers which cuts 
dealer profits and curbs their 
“economic independence.” 

The Atlanta operator, F. H. 
Thompson, submitted films and a 
tape recording of a conversation 
with a salesman for Sinclair Re- 


Thompson called the recording 


transistor power supply and a 2'-watt amplifier built to high-fidelity standards.| documentary evidence of Sinclair's 
There are 35 different models, in both pushbutton and manual tuning types, in the; Pressure to force him to remove 
line. Explaining features of the radios is Stanley E. Guzzy, second from left, Strom-| competitor’s products from his 


berg-Carlson Midwestern regional manager. Others, from left, are Harry Friedman,| Shelves or lose his lease. 
Chicago; Ed Roehr, St. Lovis; Wade Williams, Kansas City, and David Manheimer and 


Jerry Jacobs, Ferndale, Mich. 





CLIMB ABOARD 
BOVE... 


WERE GOING PLACES! 
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Director of Dealer Organization 
Amsko Distributors 
5069 Broadway, N.Y. 34, N.Y. 


Dear Sir: Will you please provide me with more complete 
information about the SKODA Franchise? | understand 
thet | am under no obligation and my inquiry will be held 
in the strictest confidence. 

NAME 
ADDRESS 


CITY 














ZONE — STATE 














him a new lease to sign. But up to 
the time of the hearing, he added, 
he had not received his copy of the 
lease, 

Part of the recorded conversation 
follows: 

Salesman: “F. H., in signing 
this (lease), you will carry Sin- 
clair products and you will carry 
Goodyear products all the way 
down the line.” 

Thompson: “Sinclair products 
and Goodyear products all the way 
down the line?” 

Salesman: “Right. And you will 


Arvin Adds 2 Outlets 


CHICAGO. — Parts Warehouse, 
Inc., Washington, and American 
Auto Parts Co., Buffalo, have been 
named by Arvin Industries, Inc., 
Columbus, Ind., as distributors of 
Arvin’s new lines of auto and truck 
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He said he reluctantly agreed to| replacement mufflers and exhaust 


go along and the salesman gave! systems. 





SKODA got off to a flying start . . . and it’s picking up speed 
as it goes along! Dealers report faster, full-markup sales . . . 
owners rave about this new motoring concept. Good looks? 
This car won 


Ist in Beauty 


at the International Auto Show held at 
Wiesbaden, Germany in September, 1959 


Yes, it has the kind of sleek good looks that bespeak its 
sports car performance, its family-car comfort. How about 
performance? Skoda was 


Ist in Performance 


in its class at the “Little LeMans” 
endurance race at Lime Rock, Conn. 


Skoda has everything ... plus a Franchise deal that com- 
mands your immediate investigation. Mail the coupon 
NOW! 





SKODA IS THE PROFIT LINE! 
FASTER SELLING .. . it falls easily within the income of 


most American families . . . and it’s a great buy for the money. 


BIGGER MARKUP... Even at low Skoda prices, your 


profit-per-sale is as high or higher than on most other cars. 


“COME-BACK” CUSTOMERS... . Skoda owners take a 


. special delight in recommending others...and in making 


Skoda their lifetime car. 
A Fabulous Value at only 


‘1575 


for the Sedan. The flashing 
Sports Convertible is only $1995 








@ Aluminum Engine 

@ 40.36 Miles per Gallon 

© Coil Spring Suspension 

@ Extra Equipment Included 


@ Twin Carburetors 
© Speeds to 90 MPH 
@ 4-Speed Gear Box 
© Swing Rear Axle 


ry RLY DISTRIBUTORS 


9069 Broadway, New York 34, N. Y. 
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In Parts and Accessory Distribution 





not carry competitive products — 
competitive—and I emphasize com- 
petitive.” 

William B. Tucker, business man- 
ager of Allied Gasoline Retailers 
Assn. of Florida, testified “different 
companies have different methods 
of controlling the dealers’ TBA 
purchases and using lease domina- 
tion and lease-cancellation meth- 
ods to enforce this control.” 

Major firms named in Tucker’s 
testimony and in affidavits he 
submitted were Amoco, Atlantic, 
Texas Co. and Pure Oil Co, 

John A. Touhey, executive sec- 
retary of the California Federation 
of Service Stations, assailed the 
new lease set up by Standard Oil 
Co, of California and United Motor 
Service marketing arrangements 
for Delco batteries. 

He said divorcement of major oil 
companies from ownership and op- 
eration of service stations is “the 
only way that exclusive dealing will 
be eliminated.” 

Speaking of the new Standard 
Oil lease, Touhey said: 

“These purported lease agree- 
ments are not valid instruments 
for the pretended purpose of fix- 
ing the terms of a lessor-lessee 
relationship, but are, in fact, 
highly oppressive instruments for 
controlling the day-to-day busi- 
ness operations of the so-called 
lessees by the illegal means of 
repression and for the illegal 
purpose of restraining and con- 
trolling commerce and furthering 
the supplier’s monopoly in the 
distribution of gasoline and TBA 
products.” 

He said UMS, a General Motors 
division, “has captured a fantastic 

amount of battery business .. . by 
working out contractual relation- 
ships with four principal tire man- 
ufacturing companies for direct 
distribution of Delco batteries on 
the West Coast.” 

James W. Heizer, executive sec- 
retary of Virginia Gasoline Retail- 
ers Assn., produced a map of Ro- 
anoke, Va., showing Esso Standard 
Oil Co.’s commission agent, and 
manager stations. 

“Through exercising price con- 
trols at these strategically locat- 
ed stations, Esso has forced the 
margin on regular gasoline down 
to five cents per gallon for prac- 
tically every dealer in that area. 

“In most cases,” he continued, 

“this is less than the dealer’s ac- 
tual cost of doing business. There- 
fore, his only hope for making a 
profit is through the sale of motor 
oils, tires, batteries, accessories and 
doing mechanical work.” 

And, he said, Esso now is depriv- 
ing the dealer of part of his TBA 
profit under a new manager plan, 
which puts the dealer on a com- 
mission basis. phe 

ae 


Parts Rebuilders Ready 


Bill to Halt Excise Levy 

CLEVELAND. — A bill calling 
for the elimination of the excise 
tax on repaired, rebuilt and re- 
conditioned automotive parts is 
being prepared for introduction 
in Congress, according to Ira 
Saks, chairman of the Industry- 
wide Committee for Removal of 
the Discriminatory Automotive 
Excise Tax. 

He urged those in the automo- 
tive service industry to contact 
their congressmen and familiar- 
ize them with the industry’s ob- 
jections to the excise. 


* * ca 


Phillips Dealer Wins Car 
In Purolator Sales Promotion 

NEW YORK. — Clyde Kelley, 
Phillips 66 dealer in Kansas’ City, 
was the first prize winner in the 
second round of the Purolator 
$126,000 Prizarama Sweepstakes, A 
Triumph estate wagon was present- 
ed to Kelley. 

Joel Cooley, Gulf dealer in Dur- 
ham, N. C., and Walter Granger, 
Mobil dealer in Worcester, Mass., 
the second and third-prize winners, 
each received a piano, There were 
668 prizes distributed to dealers all 
over the country in the sales-pro- 
motion campaign. 
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MERCHANDISERS OF NEW CARS: 


What Is your 


IMAGE 


in Chicago? 


The CHICAGO TRIBUNE’s new 
depth research study of USED CAR 
buyers and prospects will tell you. 








76.4% of the buyers of used cars reported, according to a new survey made by the 
Chicago Tribune, that they find the franchised dealer more dependable than any other group 
which sells used cars. But how do he and his competitors rate on other characteristics 
important to buyers—such as Friendliness, Patience, Honesty, Helpfulness, 
Reasonableness and Responsibility? 

To find out how Chicago used car buyers view the used car dealer, get the full story 
of the new and revealing study of used car buying habits in Chicago. If you sell used cars, 
either as a franchised dealer or as a used car dealer, you will need the information 
which this study contains. 

Phone your Tribune classified representative and arrange to view our comprehensive slide 
presentation, ‘‘The Used Car Market.’’ The number is WHitehall 4-0400. Or write 
A. E. Rozene, Room 1015, Tribune Tower, Chicago 11, Illinois. 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 
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Average Price of Used Cars Sold at Auction 


(Compiled by Automotive News from Auction Reports.) 


"68°59 
March 


Prices marked with an asterisk 
indicate a unit equipped with an 
automatic transmission or over- 
drive, and (ps) indicates power 


steering. 
MASON CITY, IA. 


Central States Auto Auction. Sale every 
Wednesday. Prices are for sale of Dec, 30. 
Buyers very selective. No market at all 
for rough cars at any price. Nice ones 
still bringing good money. Sold 69 percent 
of 160 consignments. 


BUICK—’'55 Century 4-dr. Riviera, $590* 
(ps). 
CADILLAC—’55 (62) 4-dr., $1,050* (ps). 
"54 (62) 4-dr., $815* (ps). 
CHEVROLET—’58 Brookwood (8) 4-dr., 
$1,645*; Yeoman (8) 4-dr., $1,450*; 
Biscayne (8) 4-dr., $1,290*; 2-dr., 
$1,275". 
’ST Two-ten (8) 4-dr., $925*. 
"66 Bel Air (8) 2-dr. hardtop, $910*, 
$906. 
"54 Bel Air 2-dr., $480. 
CHRYSLER—'55 NY 4-dr., $625* (ps). 


DODGE—’'57 Custom Royal (8) 4-dr., $1,- 
150* (ps); Coronet (8) 2-dr., an 


FORD—’60 Falcon (6) 2-dr., $1,890*, 





"68 °59 
June 


"68 °59 
April 


"68 ’59 
May 


"68 
duly 


Prices of ’60s added and ’52s dropped in December, 1959. Prices of '59s added and ’51s dropped in December, 1958. 


"68 59 
Sept. 


"68 °59 
Oct. 


58 
Aug. 


Figures alongside bars represent dollars. 


630. 

’68 Ranch Wagon (6) 4-dr., $975. 

’57 Fairlane 500 (8) 4-dr., $1,060* (ps); 
4-dr. Victoria, $1,050*%; Custom 300 
(8) 2-dr., $920* (ps). 


'54 Custom (8) 2-dr., $350. 
LINCOLN — '56 Premiere 4-dr., 
(ps). 
MERCURY — '56 Custom station wagon, 
$750*. 
'54 Monterey 4-dr., $350* (ps). 
OLDSMOBILE—’'58 (88) 4-dr., 
'57 (98) 4-dr., $1,280* (ps). 
"55 (88) 4-dr., $600. 
PLYMOUTH—’59 Fury (8) 
$2,030* (ps). 
’57 Savoy (6) 4-dr., $785*. 
*53 Cambridge 4-dr., $320. 
PONTIAC—’'56 Chieftain 4-dr., $570*. 
'54 Chieftain 2-dr. Catalina, $300*. 
RAMBLER—’59 Super (8) 4-dr., $1,580*. 
’57 Super (8) 4-dr., $1,100*. 
STUDEBAKER—’56 Commander (8) 4-dr., 
$420. 
'55 Commander (8) 4-dr., $415. 
MISCELLANEOUS — '54 Chevrolet %-ton 
$450; 2-ton, $360. 
’53 Studebaker %-ton, $275. 


FLINT 


Flint Auto Auction, Sale every Wednes- 


$1,035* 


$1,600*. 


2-dr. hardtop, 


day. Prices are for sale of Dec, 30, Cars| 


still seem to be holding their prices very 
well .. . but, cars are scarce in this area. 
Sold 104 cars from 143 consignments. 


BUICK—’58 Super 4-dr., $1, 730°, $1,700* ; 


Special 4-dr. Riviera, $1,520* 

’57 Century 2-dr, Riviera, $1, 240°; RM 
4-dr., $1,205*, $1,100* (ps); Special 
2-dr., $1,050*. 

’56 Special Estate Wagon 4-dr., $825*; 
2-dr. Riviera, $765*; 4-dr., $715*, 
$600". 

'55 Special 4-dr. Riviera, $580*; 2-dr. 
Riviera, $460*, $450* (ps); Century 
2-dr, Riviera, $485*, $385* (ps). 

’54 Special conv., $365*; 2-dr., $355*, 
$190*; 4-dr., $340; Super 2-dr., $315*. 

’53 Super 4-dr., $255*. 

CADILLAC—’59 de Ville 2-dr. hardtop, 
$3,975* (ps). 

’57 (62) Coupe de Ville, $2,000*. 

'56 (62) Coupe de Ville, $1,275* (ps). 

CHEVROLET—’60 Corvair (6) 4-dr., $1,- 
990". 

’59 Impala (8) sport coupe, $2,175* 
(ps), $2,125; conv., $2,070* (ps); Bis- 
cayne (6) 4-dr., $1,670* (ps). 

’58 Brookwood (8) 4-dr., $1,550*; Bel 
Air (8) 4-dr., $1,395*%; Biscayne (8) 
2-dr., $1,395*; Delray (6) 4-dr., $630. 

57 Bel Air (8) conv., $1,235*; 4-dr. 


"BO "60 
Jan. 
to Date 


5S °59 
Nov. 


"58 59 
Dec. 


(Copyright, 1960, by Automotive News) 





hardtop, $1,225*; Bel Air (6) 2-dr., 
$1,210*; Two-ten (8) 4-dr., $1,060, 
$1,005. 

"56 Two-ten (8) station wagon 4-dr., 
$800*, $675*; 2-dr., $800, $630*; Two- 
ten (6) 2-dr., $495*. 

"55 Bel Air (8) 2-dr., $555*; Two-ten 
(6) Delray, $490*; One-fifty (6) 2-dr., 
$370. 

"53 Bel Air 2-dr., $340; 4-dr., $115; 
Two-ten 2-dr., $100. 

DeSOTO—’58 Firedome 2-dr., $1,115*, 

’55 Firedome 2-dr, hardtop, $185*. 

DODGE—'58 Sierra (8) 4-dr., $1,630* (ps). 

’57 Custom Royal (8) 2-dr. hardtop, 
$1,250* (ps). 

FORD—’60 Falcon (6) 2-dr., $1,955. 

"59 Galaxie (8) 2-dr. Victoria, $2,125* 
(ps); Custom 300 (6) 2-dr., $1,595; 
Fairlane 500 (6) 2-dr., $1,505. 

"58 Thunderbird (8) conv., $2,650*; 
Country Sedan (8) 4-dr., $1,490*; 
Fairlane 500 (8) 2-dr., $1,330*, $1,320* 
(ps). 

’57 Country Sedan (8) 4-dr., $1,100* 
(ps); Fairlane 500 (8) 2-dr., $1,075*; 
conv., $1,065*; Fairlane (8) 4-dr., 
$980, $935*; Custom 300 (8) 2-dr., 
$850*; Custom (6) 2-dr., $740. 

"56 Custom (8) 2-dr., $750*; Fairlane 
(8) 4-dr. Victoria, $450*; Main (6) | 


2-dr., $370*. 

*55 Country Sedan (8) 4-dr., $450*; Cus- 
tom (8) 4-dr., $450*; Fairlane (£) 
4-dr., $395. 


MERCURY—’58 Commuter 4-dr., $1,605* 
’53 Monterey 2-dr. hardtop, $165*; Cus- 
tom 4-dr., $105*. 
OLDSMOBILE—’56 (88) Super 2-dr. Holi- 
day, $940* (ps). 
"55 (88) 4-dr. Holiday, $690*; 
Holiday, $420* (ps). 
"54 (88) Super 4-dr., $345* 
‘53 (88) Super 4-dr., $130. 
PONTIAC—’59 Bonneville 4-dr., $2,625* 
(ps); Catalina 4-dr,. Vista, $2,300* 
(ps); 4-dr., $2,240*, $2,080* (ps). 

’57 Super Chief 4-dr., $1,180* (ps); 
Chieftain 2-dr. Catalina, $1,015*. 
'55 Star Chief 4-dr., $530*. 
’52 Chieftain 4-dr., $165. 
RAMBLER—’59 Custom (8) 

try 4-dr., $1,710*. 
‘58 Custom (6) Cross Country 4-dr., 
480*, $1,455*. 
‘56 Custom (6) 4-dr., $640. 
MISCELLANEOUS—’'59 Ford 
pickup, $1,405. 
'57 Ford Ranchero pickup, $935*. 


DAYTONA BEACH, FLA. 


Florida Auto Auction, Sale every Tues- 
day. Prices are for sale of Dec. 29. 


(98) 2-dr. 


(ps). 


Cross Coun- 


$1,- 


(6) %-ton 


BUICK—’57 Super 4-dr. Riviera, $1,115* 
(ps); (75) 4-dr., $1,000* (ps); Special 
4-dr., $870*. 

'56 Special 4-dr. Riviera, $710* (ps); 2- 
dr, Riviera, $620*. 
"55 RM 4-dr., $525* (ps). 

CADILLAC—’59 (62) 2-dr. hardtop, $4,- 
250* (ps), $4,010* (ps), 

"58 (60) Special 4-dr., $3,000* (ps); (62) 


2-dr, hardtop, $2,750* (ps). 


"57 (62) 2-dr., $1,990* (ps), 
"54 (62) 2-dr. hardtop, $820; 4-dr., $775* 
(ps). 
CHEVROLET- ’59 Impala (8) 4-dr., $2,- 


190* (ps); 
750*; conv., 
2-dr., $1,500, 

‘58 Impala (8) conv., $1,500* (ps); Bel 
Air (6) 4-dr. hardtop, $1,460* (ps); 
Bel Air (8) 4-dr., $1,040*; Yeoman 
(6) 2-dr., $1,240. 

’57 Bel Air (8) 2-dr., 
(6) 2-dr., $760*. 

"55 Bel Air (8) station wagon 4-dr., 
$670*; 4-dr., $650*. 
‘54 Bel Air 4- dr., $460; 
"50 Deluxe 2-dr., $150. 


2-dr. hardtop, $2,155*, $1,- 
$1,640* (ps); Bel Air (8) 


$1,320*; Two-ten 


2-dr., $320*. 


CHRYSLER—’54 Windsor 4-dr., $210* 
(ps). 
DeSOTO—’57 Fireflite conv., $1,140* (ps). 


DODGE—’59 Custom Royal (8) 4-dr. hard- 


top, $2,650* (ps), $2,350* (ps). 
‘58 Coronet (8) conv., $1,250* (ps). 
FORD—’60 Galaxie (8) 2-dr. Victoria, $2,- 
675* (ps). 

‘59 Galaxie (8) 4-dr. Victoria, $2,400*; 
conv., $1,900; Fairlane 500 (8) 4-dr. 
Victoria, $1,910* (ps). 

'58 Thunderbird (8) 2-dr. hardtop, $2,- 
900* (ps); Fairlane 500 (8) skyliner, 
$1,350*; 4-dr., $1,310* (ps). 


’57 Fairlane 500 (8) 2-dr. Victoria, $1,- 
115*; 4-dr. Victoria, $850* (ps); Coun- 
try Sedan (8) 4-dr., $1,050*. 

’56 Fairlane (8) 2-dr., $710; Custom (8) 

(Continued on Page 20, Col. 1) 





COLORADO 


Denver Auto Auction 
@% South Santa Fe Littleton, Colo. 
Phone: SU 1-6673, Ed. G. Smith 
Auction Every Friday 
at 11:00 A.M. 
Auctioneers: Geo. Workman—Bill Hauschildt 
Titles and Checks Guaranteed 











CONNECTICUT 


NEW ENGLAND'S OLDEST 
AND BEST 


Dealers Auto Exchange in our [2th year 
of continuous eparetiee. 
Sale every Wednesday - 11:00 A.M. 
SOUTHERN AUTO SALES, INC. 
Warehouse Point, Conn. 














FLORIDA 


eo an a . 
uction. City Airport. Tues. 1 
A.M. Dealer-owned. Dealers only. 


Crossroads 


. where they meet... 
buyers and sellers . . . new and 
used car dealers. They meet at 
the dealer auctions of the na- 
tion . . . and on the pages of 
Automotive News. 


You will reach both groups 
through an ad in Automotive 
News. 














INDIANA 


INDIANAPOLIS—Indianapolis Auto 
Auction, P.O. Box 24007. Wed. 11:00 
A.M. Dual Ring. CHapel 4-9546. 





MARYLAND 


BEL AIR—Bel Air Auto Auction. Ti- 
tles, checks guaranteed. Cars group- 
ed. Thur., 12 noon. Established 1947. 








Need hard to 


s? peeeaeetee News’ 
Want Ads Son Gale conte 








MICHIGAN 








Flint Auto Auction, Inc. 
FLINT, MICHIGAN 
Exclusively for Dealers 


@ “DUAL RING" 2 lines running simultane- 
ously. 

© Conveniently located in the heart of the 
automobile world. 

@ Ten acres of completely fenced parking 
area. 

© Always a fine selection of sharp cars, 

@ Friendly relations prevail at all times, 

@ Congenial auctioneers, 

@ Fair management, 


MICHIGAN'S FINEST SALE 
12:00 SALE EVERY WEDNESDAY 12:00 


M. D. McCollum, Vice-President and Manager 
3711 Western Road Phone CEdar 2-3/8! 





Aptco 
DETROIT'S 


Oldest, Largest and Very Best 
Wednesday at Noon 


Aptco 


19241 Dix—Toledo Highway—Route 25 
Just 1/2. mile from Detroit City Limits 


MELVINDALE, MICHIGAN 
PHONE: DUnkirk 3-0150 


MISSOURI 


ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 
BIG SALE EACH FRIDAY 


300 TO 400 CARS 

We Issue Our Checks and Insure Titles 
Owned and Operated by 

J. F. REED — HUGO HASHEIDER 


NORB RUCH 
Twin Ring Selling 











NEW JERSEY 








Minutes from New York City 
Ny 





EXCLUSIVELY FOR AUTO DEALERS 


INSURED PICKUP AND 
DELIVERY SERVICE 


MINIMUM RATES 


We issue auction checks— 
Guarantee titles. 


Dual Lane Sale—4 Auctioneers 


Insured By 
INSURANCE AGENCY, 
ingham, Alabama 


AUCTION 
Birmi 
EVERY THURSDAY AT NOONI 
ON ROUTE 46 
CALDWELL TOWNSHIP, N. J. 
CApitol 8-0100 for Reservations 








NEW JERSEY 


OVER 500 CARS haa bi 
NO Cor ors 


At the the 


or Trg " iy wr 


NATIONAL AUTO 
DEALERS EXCHANGE 


NEW YORK 


LAFAYETTE—Syracuse Auto Auction, 
Center of Empire State. Check and 
Title Protection. (Wed.). 


NEW YORK STATE’S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH INC. 


Dealer Auto Auction 
Albany 5, N. Y. 


Every Monday — I! O'Clock 
180 car sale average 


All Titles and Checks Guaranteed 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS’ READERS 
Automotive News will not divulge the 
name of any classified advertiser using 
a box number. For our readers who 
wish to protect their identity when an- 
swering box number ads, we suggest 
you send your replies direct to Classified 
Manager, Automotive News. Enclose a 
note listing the concerns which you 
would not want your letter to reach. 
Your reply will be destroyed if the ad- 
vertiser is one you have mentioned; 

otherwise it will be forwarded im- 
mediately to the advertiser. 


NORTH CAROLINA 


RALEIGH — Mann’s Auto Auction 
Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 


TENNESSEE 


JOHNSON AUTO 
AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 
Huntsville, Ala.—Friday 
100% Insured—No Registration Fee 








TEXAS 





AMARILLO AUTO 
AUCTION, INC. 
10TH Phone: DR 2-9503 


WE PICK UP AND SELL 
FOR LEASING COMPANIES ANYWHERE 


12 Years Fair Dealing 


3202 E. 








Auction Checks Issued. 


SALE EVERY FRIDAY 


Reference: American National Bank 
Bobby Clark—OWNERS—Pat Patterson 





ERS A RRR LRN RENN NS NS 
WASHINGTON 


SOUTH SEATTLE AUTO AUCTION 


10844 E. Marginal Way Seattle 88, Wash 
Phone PArkway 5-6490 


SALE EVERY WED. 11 A.M. 
HIGH MARKET AREA 


Write for free accurate market reports 
Bill Johnson Bob McConkey 














For Fast, Accurate Directions to 
Leading U. S. Auto Auctions, Dealers 


| Look in LUCAD. 
| 


ERE 





ati eo 


alent 


ea atte Pas 





HERE IS YOUR KEY 
TO QUALITY! 


This Blue Coral key will open the door to a prosperous and 
productive service department. You are cordially invited to 
come in and join the thousands of successful Blue Coral dealers 
who have found new prestige, new profit and, of course, the 
pleasure of serving a satisfied customer. Manufacturers, 


dealers and their customers agree that Blue Coral is a shining 


symbol of enduring value and quality . . . They know there is. 
no substitute for the perfect protection Blue Coral gives to 


Lacquer, Acrylic, Enamel and all hard finishes. 


Here is the key . . . Success is at your finger tips! 


© —H.D.T. COMPANY FACTORS, INC 


H. D. T. COMPANY FACTORS, INC. Creators of the Blue Coral Treatment WHITE PLAINS, NEW YORK 
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320*, $1,275*, $1,180*, $1,150*, $1,- (ps), $1,390* (ps); conv., $1,370* 
090%, $995; 4dr., | $1,220"; Ranch Model B (ps); Savoy (8) 4-dr., $1,240; 2-dr., 
U d A ti p = ‘57 Fairlane 500 (8) ‘ar.’ Victoria $1 ode reakdown $1'12 ee see on 
= ; ° : .- + 125, 
sed-Car Auction Prices boron); air, cies aoa] OF Auction Averages | sissies ) sr, 5125° «: 
Custom 300 (8) 2-dr., $1,025*; 4-dr., Savoy (8) 4-dr., $990*; 2-dr., $705: 
$650*; Country Sedan (8) 4-dr.; $925*. Jan., 1960 Dee., Nov., Plaza (6) 2-dr., $730. ' a : 
"56 Country Sedan (8) 4-dr., $916° (ps), Model To Date 1959 PONTIAC—'60 Bonneville conv., $3,200* 
ou gy 
(Continued trem Page 18) pee 4 Go, “io. neue conv., $875°; 1 $2,664 (ps); Super Chief 4-dr., $2,860* (ps). 
o (ps), $710* (ps), $570*; "59 Bonneville sport coupe, $2,650* (ps): 
2-dr. Victoria, $780%, $765* (ps), . 2,432 Catalina 4-d a a 
2-dr., $350. 2-dr. hardtop, $800*; Fireflite 2-dr. $690*; Custom (8) 4-dr., $550* (ps) 1,560 56 Star Chief 4dr,’ Cat 
55 Fairlane (8) 2-dr., $600, $520; conv., hardtop, $720*, IMPERIAL—’56 Imperial Si, toe F , name ves tae ae tee eee 
ros Country Squire (8) 4-dr., $440*| nopGgE—’59 Coronet (8) 2-dr. hardtop, r $2,550* (ps) . a a F . $1,725 ee a 
: E ), ,725. 
IMPERIAL—’57 Lebaron 4-dr. hardtop, of Gusta ny al (8) Sar, bare LINCOLN—’57 Premiere 2-dr. hardtop, ; 56 Custom Cross Country, $800*, 
$1,900° (ps). 000°; Coronet (8) 2-dr., $900" gt eee ee). '54 Custom Cross Country, $575. 
LINCOLN—'56 Premiere conv., $450* (ps).| 56 Custom Royal (8) '2-d rh dt ’56 Premiere 4-dr., $1,250* (ps); 2-dr. . STUDEBAKER—'59 Lark (8) 4-dr., $1,- 
MERCURY—’57 Montclair 4-dr. hardtop, $800* ” , sd haters: hardtop, $1,080* (ps). o 
tae (oe). 880°. MERCURY—'60 Monterey 2-dr., $2,400° : sor eennmander (8) 4-d2., $196°. 
OLDSMOBILE—'57 (98) conv., $1,150*| EDSEL—'58 Pacer 2-dr. hardtop, $1,040*. (ps). 194 | MISCELLANEOUS—'59 Ford %-ton, $2,- 
. “Holiday, $925°. FORD—’59 Country Squire (8) 4-dr., $2,-| °58 Monterey 2-dr., $1,225, $1,120, 550; Chevrolet, $1,400. 
59 Fury (8) 4-dr. hardto 360* (ps); Galaxie (8) skyliner, $2,- ’57 Monterey 2-dr. hardtop, $1,290* (ps), Average $1,151 $ 939 "56 GMC truck, $1,680; Ford (8) %-ton 
2-dr, hardtop, $1,925*; conv. 220* (ps); conv., $1,930%, $1,930; $1,050* (ps); 2-dr., $960*. : gp Rn gg 
$1.560* (ps). Fairlane (8) _ 2-dr. Vietoria, $1,770 56 Monterey 2-dr. hardtop, $740*; 4- ;54 Chevrolet %-ton pickup, $610. 
'57 Savoy (8) 4-dr., $605*. pe); Country an (6) 4-dr., §$1,- dr., $600*. PACKARD—’55 C - 2 oe oa vee 
PONTIAC—'59 Catalina 2-dr. hardtop, $2,-| ,, 990°. OLDSMOBILE—'60 (88) conv., $3,210"! pi ouaH eo Wenene va) ee 
210* (ps) 58 Country Squire (8) 4-dr., $1,655* (ps). PLYMOUTH—’60 Valiant (6) 4-dr., §2,- KANSAS CITY. MO 
'58 Super Chief 4-dr. Catalina, $1,560* (ps); Fairlane -500 (8) conv., $1,490*| °58 (88) 4-dr. Holiday, $1,675*. 075. : : 
(pe), (ps); 2-dr. Victoria, $1,450°; skyliner,| ‘57 (88) 4-dr., $1,500°, $1,210°, $1,150*| °59 Fury (8) 2-dr. hardtop, $1,990*. K. C. Automobile Auction Company, Sale 
STUDEBAKER—’55 Regal (6) 2-dr., $525. $1,435* (ps); Fairlane (8) 2-dr., $1,- (ps). "58 Belvedere (8) 2-dr. hardtop, $1,555* (Continued on Page 21, Col, 1) 


DETROIT 


Aptco Auto Auction, Sale every Wednes- 
day. Prices are for sale of Dec, 30. 
BUICK—’'59 Electra (225) 4-dr. Riviera, 

$2,425* (ps); 4-dr., $2,365*. 
CADILLAC—’57 (62) conv., $2,215*. 
CHEVROLET—’60 Corvair 700 (6) 4-dr., 

$1,950, $1,900*, $1,890*, $1,800. 

"59 Bel Air (6) 4- $1,675. 

58 Corvette (8) conv., $2,210"; Bis- 
cayne (8) 2-dr., $1,245*, $1,150*; Bis- 
cayne (6) 2-dr., $1,060; Delray (8) 
2-dr., $1,060*. 

57 Bel Air (8) 4-dr., $930*. 

CHRYSLER—’57 Saratoga 4-dr., $1,250* 
(ps); Windsor 4-dr., $1,150. 

DODGE—’57 Coronet (8) 2-dr. hardtop, 
$920*. 

56 Sierra (8) 4-dr., $720*. 

FORD—’'59 Fairlane 500 (8) 2-dr. Victoria, 
(ps); Galaxie (6) 2-dr., $1,- 


230* Fairlane 500 (8) conv., $1,400*, 
$1,390* (ps); 4-dr., $1,360*; 2-dr., 
$1,050*; Country Sedan (8) 4-dr., $1,- 
350*; Custom 300 (8) 4-dr., $1,165*; 
Fairlane (8) 2-dr., $1,090. 

’57 Fairlane 500 (8) 2-dr., $1,165*, 
$975*, $920* (ps); 2-dr. Victoria, $1,- 
070* (ps); Country Sedan (8) 4-dr., 
$1,060; Custom 300 (8) 4-dr., $800; 
2-dr., $730°*. 

LINCOLN — '56 Premiere 4-dr., $1,115* 
(ps). 

MERCURY—’'58 Commuter 4-dr., $1,555*; 
Montclair 4-dr. hardtop, $1,310* (ps). 

NASH—’56 Ambassador (8) 2-dr. hardtop, 


$390. 
OLDSMOBILE — '57 (98) 4-dr. Holiday, 
$1,310* (ps). 
PACKARD—’57 Clipper 4-dr., $685* (ps). 
PLYMOUTH—’58 Savoy (8) 4-dr., $1,100*, 
$985*, $925*; Belvedere (8) 2-dr., 
$925*; Plaza (8) 2-dr., $840. 
’57 Belvedere (8) conv., $990*; Savoy 
(8) 4-dr., $745*. 
PONTIAC—’59 Catalina sport coupe, $2,- 
110°. 
'S7 Chieftain 2-dr, Catalina, $920*. 
STUDEBAKER—'59 Lark (8) _ station 
wagon, $1,450. 
MISCELLANEOUS — ’'60 Willys station 
wagon, $1,410. 


MANHEIM, PA. 


Manheim Auto Auction. Sale every Tues- 
day. Prices are for sale of Dec. 29. 
Weather: Cloudy and rain. The market is 


firm. 

BUICK—’58 Special 4-dr. Riviera, $1,690* 
(ps). 

*57 Special 2-dr. Riviera, $1,170*; Estate 
Wagon, $935*; RM 4-dr. Riviera, $1,- 
095* (ps); 2-dr. Riviera, $1,070* (ps). 

"56 Special 4-dr. Riviera, $935* (ps); 
2-dr., $660; Century 4-dr. Riviera, 2 
at $780* (ps). 

CADILLAC—’60 de Ville 4-dr. hardtop, 
$5,400* (ps); 2-dr. hardtop, $5,160* 
(ps); (62) 2-dr. hardtop, $4,760* (ps). 

"59 (62) conv., $4,500* (ps), $4,250* 
(ps), $4,200* (ps); 2-dr. hardtop, $4,- 
160° (ps); 4-dr., $4,110* (ps), $4,070* 
(ps), $3,985° (ps), $3,825* (ps). 

"58 (62) Sedan de Ville, $3,175* (ps). 

"57 (60) Special 4-dr. hardtop, $2,335* 
(ps); (62) Coupe de Ville, $2,260* 
(ps); 2-dr. hardtop, $2,100* (ps). 

CHEVROLET—’60 Impala (8) 2-dr. hard- 
top, $2,735* (ps); Corvair (6) 4-dr., 
$2,150*, $2,000*, $1,800. 

"59 Impala (8) conv., $2,350* (ps); 4- 
dr. hardtop, $2,150* (ps); 2-dr. hard- 
top, $2,120*; Bel Air (8) 4-dr., $1,- 
855°; Biscayne (8). 4-dr., $1,740* (ps). 

"58 Impala (8) conv., $1,610*, $1,525*, 
$1,520*, $1,350* (ps); Nomad (8) 4- 
dr., $1,560° (ps); Brookwood (8) 4- 
dr., $1,500* (ps); Bel Air (8) 4-dr., 
$1,450* (ps); Bel Air (6) 4-dr., $1,- 
315; Biscayne (8) 2-dr., $1,255*, $1,- 
200*, $1,175, $1,120. 

"57 Bel Air (8) 2-dr. hardtop, $1,360*, 
$1,175*, $1,170; 4-dr., $1,325*; station 
wagon 4-dr., $1,225; Two-ten (6) 4- 
dr., $1,150*, $1,085*; Two-ten (8) 4- 
dr., $1,080*, $1,075* ,$1,060; One-fifty 
(6) 2-dr., $835. 

"56 Bel Air (8) 4-dr, hardtop, $1,000*; 
2-dr. hardtop, $780*; Nomad (6) 2- 
dr., $900*; Two-ten (6) 2-dr., $705. 

"55 Bel Air (8) 2-dr. hardtop, $840, 
$725*, $540°*; 4-dr., $750*, $620; 2-dr., 
$660*; Bel Air (6) 2-dr., $750; 2-dr. 
hardtop, $630*; Two-ten (8) 4-dr., 
$675*; Two-ten (6) 2-dr., $585; 4-dr., 
$420. 

54 Bel Air 2-dr., $400; One-fifty 4-dr., 
$275". 

"52 Deluxe 4-dr., $210*; 2-dr,. hardtop, 
$105°. 

CHRYSLER—’58 NY 2-dr. hardtop, $1,- 
770* (ps); .Windsor 4-dr., $1,400* (ps). 

NY conv., $1,400* (ps). 

’'55 NY 2-dr. hardtop, $750* (ps). 

’54 NY 4-dr., $370* (ps). 

DeSOTO—'58 Fireflite conv., $1,450*. 

’S7 Firedome 4-dr., $1,005*. 

"56 Firedome station wagon, $980* (ps); 


AUTO-TURNTABLE t ! 
Assembled in 30 Minctes .a oa DIVISION OF INDUSTRIES INcorPoraTeED 
For indoor— outdoor display See Cem etal 


Send for 
free folder. 


AMER-STAGE 
805 East 134 St. 
Bronx 54, N. Y. 
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Used-Car Auction Prices 





(Continued from Page 20) 


every Wednesday. Prices are for sale of 
Dec. 30. 
BUICK—’58 Special 
'57 Century 4-dr. 
cial 4-dr., $965*, 
56 Special 2-dr., $890*; 2-dr. 
$870*; RM 4-dr., $502* (ps). 
’'55 RM 2-dr. Riviera, $680* (ps); Cen- 
tury 4-dr. Riviera, $580; Special 4-dr. 
Riviera, $397*, 
’53 Special 2-dr. Riviera, $210*. 
*52 Special 4-dr., $145. 
’51 Special 4-dr., $102*. 


2-dr., 
Riviera, 


$1,510*. 


$1,165*; Spe- 


CADILLAC—’58 (62) conv., $3,050* (ps); 
4-dr. hardtop, $2,920* (ps). 
'57 (62) 4-dr. hardtop, $2,095* (ps). 
"56 (62) Sedan de Ville, $1,595; Coupe 
de Ville, $1,505* (ps); 4-dr., $1,410* 
(ps). 


| 


Riviera, | 


"5S (62) 4-dr., $1,060* de 
Ville, $945* (ps). 
54 (60) Special 4-dr., $600* 
CHEVROLET—’59 Impala (8) 4-dr. 
top, $2,330* (ps), $2,255* (ps); 4-dr., 
$2,095* (ps); conv., $2,230* (ps); Bel 
Air (6) 4-dr., $1,802, $1,792; Biscayne 
(6) 2-dr., $1,600. 


(ps); Coupe 


(ps). 
hard- 


"568 Impala (8) 2-dr. hardtop, $1,702* 
(ps), $1,580*; Yeoman (8) 2-dr., $1,- 
375*; Biscayne (6) 2-dr., $1,305, $1,- 
182, $1,115; Biscayne (8) 4-dr., $1,- 
225; Delray (6) 2-dr., $1,060. 

"57 Bel Air (8) 2-dr. hardtop, $1,292*; 
conv., $1,007* (ps), $970; 4-dr, hard-| 
top, $990*; Two-ten (8) 2-dr., $980*; 


4-dr. hardtop, $955; 4-dr., $915*; Two- 
ten (6) 2-dr., $845. 
'56 Bel Air (8) 4-dr., $850*, $845*; Two- 


| 
| 





ten (8) 4-dr., $725*, $720* (ps). 

55 Two-ten (6) station wagon 2-dr., 
$852*, $697*; Two-ten (8) 2-dr. hard- 
top, $750*; 2-dr., $595, $592; 4-dr., 
$622*, $562, $545; Bel Air (6) 4-dr., 
752; 2-dr. hardtop, $707; 2-dr., $595; 
Bel Air (8) 4-dr., $670, $667; One- 
fifty (6) 2-dr., $430. 

"54 Bel Air 2-dr., $505; conv., $440*; 
Two-ten 4-dr., $445, $150; 2-dr., $437; 
One-fifty station wagon 4-dr., $360. 

"53 One-fifty 2-dr., $255; 4-dr., $120; 
Two-ten 4-dr., $220; 2-dr., $197, $145, 
$135 

’51 Bel Air 2-dr. hardtop, $185. 

CHRYSLER—’57 NY 4-dr. hardtop, §$1,- 
325* (ps) 

’54 Windsor 4-dr., $287*. 

DeSOTO—’53 Firedome 4-dr., $187. 

DODGE—’57 Coronet (8) 4-dr. hardtop, 
$1,165* (ps); 2-dr., $745*; Royal 4-dr., 
$925*. 

’55 Coronet (8) 2-dr. hardtop, $712*. 
’53 Coronet 4-dr., $135; 2-dr., $100. 
FORD—’60 Galaxie (8) 2-dr., $2,335"; 

Falcon (6) 2-dr., $1,740. 

59 Galaxie (8) 2-dr., $1,800*; Custom 
300 (6) 2-dr., $1,675*; 4-dr., $1,510; 
Fairlane (8) 4-dr., $1,662. 


58 Thunderbird (8 )conv., $2,785* (ps); 








Fairlane 500 (8) 2-dr, 
450*; Country Sedan 


$1,- 
$1,- 


Victoria, 
(8) 4-dr., 


447*; Custom 300 (6) 4-dr., $1,042* 

’57 Fairlane 500 (8) 4-dr. Victoria, $1,- 
095* (ps). 

’56 Fairlane (8) conv., $767*; Country 
Sedan (8) 4-dr., $665; Custom (8) 2- 
dr., $540*; 4-dr., $432*, 

’55 Thunderbird (8) conv., $1,590*; 
Fairlane (8) 2-dr. Victoria, $940*, 
$430*; 2-dr., $760*, $592*, $462*; 4- 
dr., $530*, $495*, $410; Country Sedan 
(8) 4-dr., $697*; Custom (8) 4-dr., 
$600*. 

"54 Crest (8) 2-dr. Victoria, $485; 2-dr., 
$450, $305; 4-dr., $470*; conv., $350; 
Country Sedan (8) 4-dr., $345*. 


"53 Crest (8) 4-dr., $215. 
’51 Custom (8) 4-dr., $100*. 


HUDSON—’56 Hornet 2-dr. hardtop, $540* 
MERCURY—’58 Montclair 4-dr., $1,675* 
(ps). 


°56 Monterey 4-dr, hardtop, $700*. 
’55 Montclair 4-dr., $700*. 
’54 Custom 2-dr., $342. 
NASH—’54 Statesman 2-dr., $130. 
’53 Ambassador 2-dr. hardtop, $162. 
OLDSMOBILE—’56 (98) 4-dr. 
$950* (ps); (88) 4-dr., $825*; 
Holiday, $800* (ps), 


4-dr 





Holiday, 
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°55 (88) 4-dr., $865*. 
"54 (88) 4-dr., $482*; 4-dr, Holiday, 
$442*. 
’53 (88) 4-dr., $142* (ps). 
"52 (88) 4-dr., $165*. 
PACKARD—’55 Clipper 4-dr., $502*. 
PLYMOUTH—’57 Savoy (8) 4-dr., $890, 
$785*; Plaza (6) 2-dr., $692. 
’56 Suburban (8) 4-dr., $755*; Savoy (8) 


2-dr., $692*. 
’55 Belvedere (8) 4-dr., $475*; Savoy (6) 


4-dr., $360, $345*; 2-dr., $300*, 
'54 Plaza 4-dr., $100. 
PONTIAC—’'58 Chieftain 2-dr. Catalina, 

$1,375* 

’57 Chieftain 4-dr, Catalina, $1,125*%; 
Star Chief 2-dr. Catalina, $782* (ps). 
56 Star Chief conv., $970*. 

’55 Star Chief conv., $642*. 

53 Chieftain 4-dr., $120*; 2-dr., $100*. 
’52 Chieftain 2-dr. Catalina, $183*. 
STUDEBAKER—’59 Lark (6) 4-dr., $1,- 

630 
’54 Commander 2-dr., $400, 
MISCELLANEOUS—’59 Ford (8) %-ton 


pickup, $1,082. 
’57 Chevrolet %-ton pickup, $945. 
’51 GMC %-ton pickup, $265. 


DALLAS 


Big D Auto Auction, Inc, Sale every 
Tuesday. Prices are for sale of Dec, 29. 
Business is better. Many buyers and sellers 
here, everybody feeling good. 


BUICK—’58 Special 2-dr., $1,500*. 
’55 Special 2-dr. Riviera, $540*. 
’54 Super 2-dr., $377*. 
CADILLAC—’56 (62) Coupe de Ville, $1,- 
677* (ps). 
CHEVROLET—’60 Bel Air (8) 4-dr., §2,- 
300°. 
"59 Impala (8) 4-dr., $1,870; 2-dr., $1,- 
850* (ps). 
"58 Bel Air (8) 4-dr., $1,275; 2-dr., $1,- 
195* (ps); Yeoman (6) 4-dr., $1,240; 


Delray (6) 2-dr., $980. 
’57 Bel Air (8) station wagon 4-dr., $1,- 


430* (ps); 4-dr., $1,200, $1,180*, $1,- 
135* (ps); Two-ten (8) 4-dr., $1,100*, 
$1,000*, $870*; One-fifty (6) 2-dr., 
$700. 

’56 Bel Air (8) 2-dr., $850; Two-ten (8) 
2-dr., $635. 

55 Bel Air (8) 4-dr., $680*; 2-dr. hard- 
top, $670*; Two-ten (8) 4-dr., $620*, 
$550*; 2-dr., $580. 

’53 Bel Air sport coupe, $275*. 
CHRYSLER—’56 NY 4-dr., $700* (ps). 
DODGE—’55 Royal (8) 2-dr. hardtop, 

$550* (ps). 
EDSEL—’58 Ranger 4-dr., $975-. 
FORD—’58 Country Sedan (8) 4-dr., $1,- 
380*; Ranch Wagon (8) 2-dr., $1,335* 
(ps); Fairlane (8) conv., $1,215; Cus- 
tom 300 (8) 2-dr., $945, $835*, $770. 
’57 Custom 300 (8) 2-dr., $700. 
56 Fairlane (8) 4-dr., $770*, $770* 


(ps); Custom (8) 2-dr., 2 at $550*. 


55 Fairlane (8) conv., $630*; 4-dr., 
$540*; Custom (6) 2-dr., $445*. 

’54 Custom (6) 2-dr., $430*, $305, $285. 

’53 Custom (8) 4-dr., $300, $245. 


’41 2-dr., $157. 


LINCOLN—’58 Premiere 4-dr. hardtop, 
$2,250* (ps). 
MERCURY—’56 Custom 2-dr., $425. 
'54 Custom 4-dr., $315. 
OLDSMOBILE—’57 (88) 4-dr., $1,180*, 
$1,135*. 
"56 (88) 4-dr., $982* (ps). 
"55 (98) 4-dr., $805* (ps). 
PLYMOUTH—’57 Savoy (8) 2-dr., $900*. 


’56 Savoy (6) 2-dr., $480*. 
"55 Savoy (8) 4-dr., $410; Plaza (6) 
dr., $310. 
’53 Cranbrook 4-dr., 
’50 Deluxe 2-dr., $150. 
PONTIAC—’56 Chieftain station wagon 2- 
dr., $860. 
RAMBLER—’56 Custom (6) 4-dr., $675. 


MISCELLANEOUS—’59 Chevrolet F lee t- 
side pickup, $1,205. 
’58 Ford %-ton pickup, $880. 
’57 Ford Ranchero, $875, $680. 
’55 Ford %-ton, $385. 
’53 GMC pickup, $300. 


Used Imported 


Cars 


4- 
$237, $250. 


DALLAS 
Volkswagen—’59 2-dr., $1,485. 

DETROIT 
MG—’58 roadster, $1,280. 
Metropolitan—’56 conv., $475. 
Simca—’'59 Aronde 4-dr., $875. 

FLINT 

Isetta—'57 1-dr., $220 


Vauxhall—’58 4-dr., 


KANSAS CITY, MO. 


$885 


Renault—’'57 4-dr., $300. 

* MANHEIM, PA. 
Borgward—’57 2-dr., $630. 
Hillman—’59 4-dr., $1,650. 


Metropolitan—’59 conv., $1,140. 
’55 2-dr., $505. 
’54 2-dr. hardtop, $340. 
Simea—’57 4-dr., $400. 


Triumph—’59 conv., $1,525. 
Volkswagen—’60 conv., $1,660; 2-dr., $1,- 
560. 
’58 conv., $1,255. 
MASON CITY, IA. 
Renault—’59 Dauphine 4-dr., $1,000. 
DAYTONA BEACH, FLA. 
Borgward—’59 2-dr. station wagon, §$1,- 
450 
Ford (English)—'58 Anglia, $560. 
Mercedes—’58, $3,085 
Metropolitan—’'59 2-dr., $1,115. 
Simea—’'59 2-dr., $965. 
’58 Aronde 4-dr., $860 
at $780. 


Triumph—’59 TR-10 4-dr., 2 
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Buyers Rate Small Cars 
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Import Demand Levels— 

This chart by Sindlinger & Co. shows how plans to buy imported cars, as measured 
by the company's consumer interviews, have levelled out. The combination of those 
who plan to buy or may buy an import in the next six months rose through most of 
1958 to reach a peak in December. Since then, the demand has moved in a narrow 
range around the peak. 

Wondering how new-car and truck production and sales are making out? AUTOMO- 

pertinent 


TIVE NEWS gives you the entire story, plus many other facts concerning the 
automotive industry, every week throughout the year. 


General Motors Reliability in Action. .. 


BUILT TO TAKE IT! 
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Surveys Find Imports on Plateau... 
Compact-Car Demand Soars 


WASHINGTON. — The year 1959 
worked wonders for the demand for 
compact cars generally but pro- 
duced a levelling off in the call for 
imported autos in particular. 

That was the report of Albert 
E. Sidlinger, president of Sind- 
linger & Co., speaking at a con- 
ference of the American Market- 
ing Assn. here. His observations 
were based on the results of con- 
sumer interviews carried on by 
his company. 

He noted that interviews revealed 
practically no small-car market in 
mid-1957. Of those who said in 
March, 1958, that they were going 
to buy a new car, 8.4 percent were 
in the market for a small car. 

By December of last year, 30.5 
percent of those planning to buy 
new cars were looking for a com- 
pact. 

On the other hand, Sindlinger 
said, “The import market in the 
U. S. appears to have levelled off 





at an annual rate of about 500,000 
units.” He said that the imports 
have a definite share of 8 to 10 
percent of the U. S. market. 


Interviews have shown that 
consumers buy imports for three 
reasons. Fifty-five percent buy 
for the “romance” of owning and 
driving a foreign car, 30 percent 
for economy of initial and oper- 
ating costs and 15 percent believe 
that the import offers superior 
workmanship. 

When the U. S. compacts were 
about to be introduced, many con- 
sumers anticipated that delivered 
prices would be in the $1,800-$2,000 
range, according to Sindlinger. 
When the price hopes failed to 
materialize, there was considerable 
discuss:on of the point but this dis- 
cussion has now died away to a 
great extent, he said. 

Sindlinger concluded that, had 
the U. S. producers introduced cars 
in the $1,800-$2,000 range, the mar- 


ket for imports would have been 
reduced, Since the U. S. compacts 
were not in this price range, they 
will not cut heavily into the sales 
of imports which sell below $2,000, 
he said. 

The introduction of the Big 
Three compacts has apparently 
contributed heavily to plans to 
buy compacts. In June of last 
year, 13.6 percent of those plan- 
ning to buy new cars were in the 
market for compacts. By Decem- 
ber, the group had reached 30.5 
percent. 

The share of those planning to 
buy imports rose steadily through 
1958, reaching a peak of 10.7 per- 
cent in December, 1958. The figure 
slipped off to about 9 percent in 
early 1959 and held steady at the 
point through the year. 

Overall interest in compact 
American cars is now running at 
a high rate. Since last July, those 
who would consider buying a U. S. 
compact amount to better than 40 
percent of those interviewed. 

This is a measure of all con- 
sumers, showing their interest in 
compacts. It is not a measure of 
plans to buy compacts. 

Two years ago, less than 10 
percent of consumers would even 
consider buying a small car. 

The Sindlinger organization has 
found that a higher proportion of 
compacts are bought as second 
cars, than is the case for new cars 
generally. Those buying compacts 
as a second car are above average 
in income and slightly older than 
the average car buyer. 

Of those planning to buy com- 
pacts as their only car, the major- 
ity are graduating from the used- 
car market, having bought their 
previous car used. This leads to the 
conclusion that compact-car sales 
will cut most deeply into used-car 
sales, less into sales in the low- 
price field and make no important 
impact on higher-priced cars. 

Sindlinger declined to predict 
sales in 1960, saying the observa- 
tions on consumers’ plans to buy 
more than six months in the future 
are not justified. He did say that 
























the year should be a great one for 


the auto industry, if the steel strike 


is not resumed. 


On effects of the 1958 steel 
strike, Sindlinger could be more 
specific. The early weeks of the 
strike stepped up sales because 
some buyers were fearful of car 
shortages. The last several weeks 
of the strike and the period after 
the strike saw a sales slowdown, 
due both to loss of income due 
to the strike and the shortage of 
new models. 
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HARRISON RADIATORS STAND UP 
UNDER TORTUROUS POUNDING OF 
BELGIAN BLOCK ROAD! 


The Belgians have a word for it, SCHRIKWEKKEND . . . TERRIFIC! 
One mile over a Belgian Block Road would convince you they’re 
conservative. It’s jolt—jounce—bounce every inch of the way! 

The Belgian Block Road is but one of the tests to prove the structural 
strength, the rugged reliability of Harrison radiators under all types 

of driving conditions—from normal situations to the most extreme roads 
and terrain. As a prime producer of automotive temperature-control 
equipment, Harrison-General Motors engineering and proving 

facilities are the most modern and complete in the industry. Reliability 
through research is just one of the reasons why Harrison is the leader 

in product value and dependability. If you have problems of 
temperature control . . . passenger comfort or vehicle efficiency . . . 

look to the leader. Look to Harrison for the answers! 





Harrison Automotive Radiators — 
Reliable Products of General 
Motors Research and Engineering. 


(ARRISON 


AUTOMOTIVE RADIATORS + OIL COOLERS * THERMOSTATS © AIR CONDITIONERS * HEATERS + DEFROSTERS 





HARRISON RADIATOR DIVISION, GENERAL MOTORS CORPORATION, LOCKPORT, NEW YORK 








Without the steel strike, Decem- 
ber sales would have run 25 per- 
cent ahead of the December, 1958, 
total. Instead, Sindlinger found 
December sales running 25 percent 
below the year-earlier pace. 


Sindlinger added that fears that 
the steel strike will be resumed are 
holding down sales at present. Just 
how many of the sales postponed 
by the strike and all its effects 
will be regained later remains to be 
seen, he said. 
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Big 3 Soar— 


Sindlinger consumer interviews show 
this pattern for the demand for Big Three 
compact cars through 1959. The combina- 
tion of those who planned to buy or might 
buy one of the cars was modest through 
June and then soared through the res! 
of the year. 
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Port-of-En 





The following imported-car prices are | 
East Coast Port of Entry figures, They 
include ocean freight, U, S, excise tax 
and import duty. They do not include 
dealer preparation charges, U, S. trans- 
portation fees, state and local taxes or 
optional equipment. 

(Copyright, 1960, by Automotive News) 


ALFA ROMEO—Giulietta — Spider, $3,- 
46; Super Spider, $3,882; Sprint cpe., $3,- 









































401; Veloce cpe., $4,292. 2000 Series—4- 
dr, sed., $5,028; Spider roadster conv., 
$4,998. 

ARMSTRONG-SIDDELEY — Star Sap- 


phire 4-dr. sed., $6,950. (Automatic trans- 
mission and power steering are standard.) 

ARNOLT-BRISTOL—(Prices are F.O.B. 
Chicago)—Competition, $3,995; Bolide, $4,- 
245; Deluxe, $4,995. 

ASTON-MARTIN — DB4—cpe., $9,870. 
Mark IlI—cpe., $7,550; conv., $8,190. 

AUSTIN—A-40 2-dr. sed., $1,795; A-40 
deluxe 2-dr, sed., $1,856; A-55 Mark II 4- 
dr. sed., $2,198. (Heater standard on A-40 
deluxe.) 

AUSTIN-HEALEY—Sprite—conv., $1,795. 
3000—Standard roadster (4-seater), $3,051; 
Deluxe roadster (2 or 4-seater), $3,371. 
(Heater, overdrive, wire wheels standard 
on Deluxe.) 

AUTO UNION—‘“‘1000’’—4-dr. sed., $2,- 
526.03; 2-dr. hardtop cpe., $2,300.99; 2-dr. 
sport cpe., $3,924.68. (Heater standard on 
all models.) 

BENTLEY—Series S 2 — Standard Steel 
Saloon, $14,595. (Automatic transmission, 
power steering, power brakes standard.) 
Other models are custom-built and vary 
considerably in price. 

BERKELEY—328-c.c. roadster (2-cylin- 
der), $1,595; 492-c.c, roadster (3-cylinder), 


$1,745. 
BMW—Model 501/2.6 4-dr. sed., $5,000; 


Model 502/Deluxe/2.6 4-dr, sed., $5,600; 
Model 502/3.2 4-dr. sed., $6,000; Model 
5.02/Super/3.2 4-dr,. sed., $6,600; Model 


503/3.2 conv., $11,900; Model 6507/3.2 
Touring Sport cpe., $10,500. (Heater and 
power brakes are standard on Models 503 
and 507.) 

BMW 600—5-pass. sed., $1,398; sunroof 
sed., $1,487. BMW 700—Cpe., $1,898. 
(Heater standard on all models.) 

BMW ISETTA 300 — sunroof, 
(Heater standard.) 

BORGWARD—Isabella — 2-dr. sed., $2,- 
495; stat. wag., $2,685; Touring Sport, 
$2,845; Touring Sport Coupe, 33,750. 

CITROEN — 2CV — 4-fir. sunroof sed. 
(centrifugal clutch), $1/195. ID Luxe — 
4-dr. sed. (heater standard), $2,545. ID-19 
—4-dr. sed. (air suspension), $2,695. DS-19 
—4-dr, sed. (air suspension, power brakes, 
power steering, automatic clutch), $3,245. 

DAF—600—Standard 2-dr. sed., $1,569; 
Deluxe 2-dr. sed., $1,669. (Variomatic au- 
tomatic transmission standard on both 
models.) 

DAIMLER—SP-250 conv. (V-8), $3,702. 

DATSUN—4-dr. sed., $1,616; half-ton 
pickup truck, $1,588; 2-dr, stat. wag., $1,- 
818. 

DKW—4-dr. sed., $2,283.43; 2-dr. sed., 
$1,995; deluxe 2-dr. sed., $2,157.63; 2-dr. 
stat. wag., $2,321.07. (Heater standard on 
all models.) 

FACEL VEGA—H. K.-500 cpe., $8,550; 
Excellence 4-dr. hardtop, $12,800. 

FERRARI—250 Granturismo—cpe. (Far- 
ina body), $12,600; California conv, (Scag- 
lietti body), $12,600. (Heater standard on 
both models.) 

FIAT—500 Series—-2-dr. sunroof, $1,098; 
2-dr. sunroof sport, $1,228; 2-dr. Bian- 
china, $1,298; 2-dr. Bianchina sport, $1,- 
428; Jolly, $1,760. 600 Series—2-dr. sed., 


$1,048. 


$1,398; 2-dr. sunroof, $1,460; 4-dr, stat. 
wag., $1,658; Jolly, $1,906. 1100 Series 
—4-dr, sed., $1,743; 4-dr. deluxe sed., 
$1,880; 4-dr. stat. wag., $1,998. 1200 
Serles—4-dr. sed., $1,998; roadster (Far- 
ina), $2,812. 1500 Series—Roadster, $3,- 
730. 2100 Series—4-dr. sed., $2,998; 4-dr. 


stat. wag., $3,250. 750 Abarth—2-dr. sed., 


$2,206. (Heater standard on all models.) 
FORD (England)—Anglia—105-E 2-dr. 
sed., $1,583. Prefect—Deluxe 4-dr. sed., 
$1,661. Escort—2-dr. stat. wag., $1,651. 
-dr. sed., $2,034; conv., $2,373. 
Zephyr—4-dr. sed., “$2,215; conv., $2,574; 
Zodiac—4-dr. sed., $2,387; conv., $2,865. 


GOGGOMOBIL—T-400—2-dr. sed., $995; 
Florida Sunroof Deluxe 2-dr. sed., $1,035; 
2-dr. Step-In van, $1,350; Coupe deVille. 
$1,395; Coupe deVille conv., $1,445. T-700 
—Cpe., $1,395; sport roadster, $1,445; 
Roust-About, $1,595; Sprint cpe., $1,695. 

GOLIATH—1100 ~ — Hansa 2-dr. 
$1,949; Hansa conv., $2,126; Hansa 
2-dr. stat. wag., $2,095; Empress 2-dr. 
Sport Sedan, $2,275; Tiger Sport Coupe, 
$2,568. (Heater standard on all models.) 

— 4-dr. Special sed., $1,735; 
4-dr. Deluxe sed., $1,875; conv., $2,149; 
2-dr. stat. wag. (Husky), $1,639; 4-dr. 
stat. wag. (Minx), $2,299. 

HUMBER—Super Snipe—4-dr. sed., $3,- 
995; 4-dr. stat. wag., $4,575. (Automatic 

» power brakes and heater are 
standard.) 

JAGUAR—Mark IX—4-dr. sed. (auto- 
matic transmission and power steering), 
$6,020. 3.4 Litre Sedan—(overdrive), $4,- 
567; (automatic transmission), $4,667. 
XK-150—Roadster, $4,520; roadster (over- 
drive), $4,685; roadster (automatic trans- 
Mission, $4,770; cpe., $4,500; cpe. 
(overdrive), $4,665; cpe. (automatic trans- 
mission), $4,750; conv., $4,620; conv. 
(overdrive), $4,785; conv. (automatic 
transmission), $4,870. XK-150-S—roadster 
(overdrive), $5,120; cpe, (overdrive), $5,- 
075; conv. (overdrive), $5,195. 

LANCIA— A p pia —4-dr. sed., $2,892; 
conv., (Vignale), $4,490;° cpe. (Farina), 
$4,438; cpe. (Zagato ‘‘S’’ modified), $4.- 
708. Aurelia—conv. (Farina), $5,830; cpe., 
$5,830. Flaminia—4-dr. sed., $5,998; cpe. 
(Farina), $6,355; sport (Zagato), $6,485; 
G. T. Touring, $6,485. 

LLOYD—600 Series—2-dr. sed., $1,395; 
2-dr. sunroof sed., $1,445; conv., $1,510; 
2-dr. 4-passenger stat. wag., $1,445; 2-dr. 
4-passenger sunroof stat. wag., $1,500; 
2-dr. 6-passenger stat. wag., $1,675; 2-dr. 
6-passenger sunroof stat. wag., $1,740; 
2-dr. 6-passenger stat. wag. (long wheel- 
base), $1,795; 2-dr. 6-passenger sunroof 
stat. wag. (long wheelbase), $1,895. 

MAICO — 500 — 2-dr. sed., $1,325. 700 
Sport—2-dr. sed., $1,845. (Heater sterdard 
©n both models.) 

MERCEDES-BENZ—180—4-dr. sed., $3,- 
250. .180-D (diesel engine) — 4-dr. sed., 


sed., 


On Imported Cars 


try Prices 





$3,527. 190—4-dr. sed., $3,441. 190-D (die- 
sel engine)—4-dr. sed., $3,718. 190-SL— 
roadster, $5,032; coupe, $5,244; coupe 
(with removable hardtop and convertible 
top), $5,428. 220—4-dr. sed., $4,283. 220-S 
—4-dr. sed., $4,583. 220-SE—4-dr. sed., 
$5,018; conv. or coupe (folding emergency 
seat), $8,091; conv. or coupe (bench-type 
rear seat), $8,184. 300—4-dr. hardtop, 
$10,070; 4-dr. hardtop (automatic trans- 
mission), $10,438; 4-dr. conv., $12,644; 
4-dr. conv. (automatic transmission), $13,- 
629. 300-SL—roadster, $10,950; coupe, $11,- 
128; coupe (with removable hardtop and 
convertible top), $11,397. (Heater standard 
on all models. Power brakes standard on 
all models except 180, 180-D, 190 and 
190-D.) 

METROPOLITAN — 2-dr. 
672.60; conv., $1,696.60. 

MG-MGA 1600—roadster (disk wheels), 
$2,444; roadster (wire wheels), $2,544; cpe. 
(disk wheels), $2,667; cpe. (wire wheels), 
$2,767. MGA-DOHC—conv., $3,069; coupe, 
$3,263 (disk brakes and knock-on disk 
wheels standard). Magnette Mark III—4- 
dr. sed., $2,695. (Heater standard on 
Magnette.) 

MORETTI—750 Series (35 horsepower)— 
Super Panoramica 4-dr. sed., $2,495; Coupe 
Turismo, $2,495. 750 Series (43 horsepower, 
dual carburetors)—Super Coupe Turismo, 
$2,995; Spyder conv., $2,995. 

MORGAN—‘Plus Four’’ cpe., $2,855. 


hardtop, $1,- 


MORRIS — ‘1000’’ Standard 4-dr. sed., 
$1,678; 2-dr, sed., $1,495; conv., $1,574; 
2-dr. stat. wag., $1,798. ‘‘1000’" Deluxe— 
4-dr. sed., $1,718; 2-dr. sed., $1,599; conv., 
$1,636; 2-dr. stat. wag., $1,825. Oxford 
—4-dr. sed., $2,259. 

NSU PRINZ—2-dr. sed., $1,398; 2-dr. 
sunroof sed., $1,487. NSU Prinz 30 (36 
horsepower)—2-dr, sed., $1,498, (All are 
5-passenger models.) NSU Sport Prinz— 


epe., $2,198. (Heater standard on all 
models.) 

OPEL—Rekord — 2-dr. sed., $1,957.50. 
Caravan — 2-dr. stat. wag., $2,262.60. 


(Heater standard on both models.) 


PANHARD—Dyna Deluxe 4-dr. sed., $1,- 
697; Grand Standing 4-dr. sed., $1,725. 


PEERLESS—G. T. 2-litre cpe., $3,995. 

PEUGEOT—403 — 4-dr. sunroof sed., 
$2,250; 4-dr. stat. wag., $2,490. (Heater 
standard on both models.) 


PORSCHE—1600 Series —conv., $3,581; 
Super conv., $3,981; cpe., $3,700; Super 
cpe., $4,150; Carrera cpe., $5.700; hardtop, 
$3,865; Super hardtop, $4,315; Carrera, 
hardtop, $5,865; cabriolet, $3,950; Super 
cabriolet, $4,400; Carrera cabriolet, $5,950. 

PRINCE SKYLINE—4-dr. sed., $2,295 
(West Coast PUE.) 

RENAULT—ICV 4-dr. 
dr. Sunroof sed., $1,400. Dauphine 4-dr. 
sed., $1,645; 4-dr. Sunroof sed., $1,700. 
Caravelle—conv., $2,395; hardtop, $2,445; 
hardtop-conv., $2,525. (Heater standard on 
all models.) 


RILEY—1.5 4-dr. 
standard.) 

ROVER—90—4-dr. Deluxe sedan, $3,395. 
105—4-dr. Deluxe sedan, $3,625 (automatic 
overdrive). 3-Litre—4-dr. sed., $4,775. 
(Heater standard on all models. Power 
brakes standard on 3-Litre.) 

ROLLS-ROYCE—Silver Cloud—Standard 
Steel Saloon, $14,895. (Automatic trans- 


sed., $1,345; 4- 


sed., $2,319. (Heater 








Depreciation Dip Noted 


On PHH-Leased Cars 


BALTIMORE.—Peterson, How- 
‘ell & Heather said it suffered an 
average net depreciation of only 
$42.82, or L8 percent per month, 
on 405 leased cars it sold during 
November. PHH had leased the 
cars to an insurance company. 

PHH said this was the lowest 
depreciation record since before 
January, 1958. 





mission, power steering, power brakes 
standard.) Other models are custom-built 
and vary considerably in price 

SAAB—*‘93B’’—2-dr. sed., $1,895; 2-dr. 
sed. (automatic clutch), $1,995; 2-dr. sun- 
roof sed., $2,019; 2-dr. sunroof sed. (auto- 
matic clutch), $2,119. Granturismo 750— 
2-dr. sed., $2,568. (Heater standard on all 
models.) 


SIMCA—Aronde—Etoile 4-dr. sed., $1,- 


798; Elysee 4-dr, sed., $1,898; Montlhery 
4-dr. sed., $1,971; Chatelaine 2-dr, stat. 
wag., $1,963; Grand Large 2-dr, hardtop, 
$2,071; Monaco 2-dr. hardtop, $2,146; 
Plein Ceil hardtop sport cpe., $2,947; 
Oceane conv., $3,167. Ariane (4-cylinder) 
—4-dr. sed., $1,998. Ariane (V-8)—4-dr. 


sed., $2,098. Vedette (V-8)—Beaulieu 4-dr. 
sed., $2,298. (Heater standard on Aronde 
models.) 
SINGER — Gazelle — 4-dr. sed., $2,095; 
conv.. $2,349; 4-dr. stat. wag., $2,425. 
SKODA—S-440 2-dr. sed., $1,575; S-445 
2-dr. sed., $1,675; S-450 conv., $1,995. 
SUNBEAM—Rapler—2-dr. hardtop, $2,- 


on conv., $2,649. Alpine—Roadster, $2,- 
5. 


TAUNUS — Standard — 4-dr. sed., §2,- 
120.50; 2-dr. sed., $2,028.50; Combi-wagon, 
$2,237. Deluxe — 4-dr. sed., $2,266.50; 2- 
dr, sed., $2,174.50; Combi-wagon, $2,383. 


TEMPO—Viking Rapid—6-passenger stat. 
wag., $2,170.60; 9-passenger stat, wag., 
$2,203.60. Matador—3-passenger stat. 
wag., $2,482.75; 6-passenger stat, wag., 
$2,514.65; 9-passenger stat. wag., $2, 
546.55; 12-passenger stat. wag., $2,712.50. 

TOYOPET—Crown COustom — 4-dr, sed., 
$1,999; 2-dr. stat, wag., $2,111; 4-dr. stat. 
wag., $2,211. Toyota Land Cruiser (4-wheel 
drive)—canvas top, $2,930; steel top, $3,- 
365. 

TRIUMPH—4-dr. sed., $1,699; 4-dr. stat. 
wag., $1,899; TR-3 (sports cars)—soft top 
$2.675; hardtop, $2,835. 

TURNER—Standard 950 Sports roadster, 
$2,245; Stage II roadster, $2,635; Coventry 
Climax I roadster, $3,170; Coventry Climax 
III roadster, $3,370 

VAUXHALL — Victor — 4-dr. sed., $1,< 
957.50; 4-dr. 2-seat stat. wag., $2,262.60. 
(Heater standard on both models.) 

VESPA — V-400 — 2-dr. sunroof sed., 
$1,080. 

VOLKSWAGEN-—-2-dr. sed., $1,565; 2-dr. 
sunroof sed., $1,655; conv., $2,055; stat. 
wag., $2,245; deluxe stat. wag., $2,620, 
Karmann Ghia—cpe., $2,430; conv., $2,- 
695. (Heater standard on all models.) 

VOLVO—122-S—4-dr. sed., $2,807. PV- 
544—2-dr. sed., $2,342; 2-dr. stat. wag., 
$2,490. (Heater standard on all models.) 

WARTBURG—Standard 4-dr, sed., $1,- 
688; standard 4-dr. sunroof sed., $1,778; 
deluxe 4-dr. sed., $1,799; deluxe 4-dr. sun- 
roof sed., $1,889; 2-dr, stat. wag., $1,898; 
4-dr. deluxe stat. wag., $2,085; conv., §2,- 
099; coupe, $2,199; sports roadster, $2,799. 





Farmer of the future— 


Within the next decade U.S. farmers 
will feed an exploding population, 25% 
higher than today. Farms will be much 
larger; in the Corn Belt from 300 to 
500 tillable acres, representing a capital 
investment of $200,000 and up. As farm 
size increases, there will be a greater 
dependence on mechanization, with 
special emphasis on materials handling 
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machinery. 


According to the experts, the farmer 
will become more of a “manufacturer,” 


plan accordingly. 


specifications, avail himself of established 
services. Farm supply organizations will 
be larger, more specialized and offer more 
service with their products. 

To chart the coming revolutionary 
changes in agriculture, SuccEssFUL 
FarMinG has called on some of the 
country’s leading agriculture experts, for 
a series of articles titled “Blueprint for 
Farming in the 1960's,” so SF subscribers 
can see their future more clearly and 


This series is a continuation of the 
service that SuccessFUL FARMunc started 
in 1902—to help SF farmers plan better, 
work better, learn more and live better. 
Such SF service to farmers and farm 
families has given SuccessFUL FARMING 
a degree of influence with its market 
that no other medium can match. 

The country’s best farmers are one of 
today’s choicest class markets. SF 
subscribers had an estimated cash farm 
income of $12,120 in 1958; and have 
averaged around $10,000 for more than 
a decade. If you are looking for quality 


customers, SUCCESSFUL FARMING can find 


assembling “‘packages of technology”’ 


produced by others on a custom basis. The 
farmer will learn to use vast amounts of 
credit, buy and produce to more exact 


them for you quickly and cheaply. Any 
SF office can give you the details. 


Meredith of Des Moines . . . America’s 
biggest publisher of ideas for today’s living 
and tomorrow’s plans. 


Successful Farming 


... Des Moines, New York, Chicago, Atlanta, Boston, Cleveland, 
Detroit, Los Angeles, Minneapolis, Philadelphia, St. Louis, San Francisco. 








STATION WAGON 
LIVING 


Visitors examine the “Sky Camp,” one of the many 
new and novel products exhibited at the American 
Road Show’s “Design for Station Wagon Living”’ 
—one of four traveling shows. 











SUBURBAN 
LIVING 


Passenger cars, puttering tools, pets—something to 
interest everyone at Ford Motor Company’s ‘‘Design 
for Suburban Living.” This show proved to be one 
of the more popular, since the ‘Road Shows” 
visited many suburban communities. 









Rural and city families alike find much of interest 
at the “Design for Country Living” exhibit. This 
show included a model farm with hatching chicks, 


a duck pond and a Ford experimental tractor of 


the future. 
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FORD MOTOR COMPANY’S 
AMERICAN ROAD SHOWS 

, WIN PRAISE AND 

§ FIND PROSPECTS 


' aa 


American Road Show visitors crowd ‘Factron” 
headquarters to fill out questionnaires in return for 
a chance on valuable prizes. The information these 
people left with the ‘Factron”’ supplied valuable 
data regarding future car-buying intentions. 


FOR THE AMERICAN ROAD; THE FARM; AND INDUSTRY 
FORD ¢ FALCON ¢ THUNDERBIRD * MERCURY ¢ LINCOLN 
LINCOLN CONTINENTAL ¢ ENGLISH FORD LINE e 
TAUNUS * FORD TRUCKS « INDUSTRIAL ENGINES ¢ 
FARM AND INDUSTRIAL TRACTORS AND IMPLEMENTS ¢ 
AERONUTRONIC—PRODUCTS FOR THE SPACE AGE ° 


FORD MOTOR CREDIT COMPANY 


FORD FAMILY OF FINE CARS CLEARINGHOUSE e NO. 169 OF A SERIES 


More than five million people saw Ford Motor Company’s 
traveling American Road Shows in 1959. For six months 
they toured a total of 47 major shopping centers across 
the country, displaying and demonstrating the Ford Family 
of Fine Cars—as well as Ford trucks and tractors—to 


keenly interested shopping center patrons. 


Over half a million visitors from various parts of the 
country registered at the unique “Factron”’ computer, 
providing valuable information on new-car buying inten- 
tions. Data on those visitors most likely to buy in the 
near future was sorted out according to dealer territories 


and made available to Ford Motor Company dealers. 


In 1960 new American Road Shows will visit even more 
cities and towns, building local interest in the products 
you sell. These shows are one more example of our con- 
tinuing promotional activities that help you reach new- 


car prospects in your community. 


Another reason why it’s great to be a dealer in the Ford 


Family of Fine Cars. 


Vora 


MOTOR COMPANY 





THE AMERICAN ROAD, DEARBORN, MICHIGAN 
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Government Pamphlet Advises ... 
How to Select a Lawyer 


had that advice been obtained ear- 
lier, can be very high.” 

Legal service can be thought 
of as coming from three sources. 
First is the individual lawyer 
practicing alone or with only one 
or two associates. Second, the 
small law firm with several law- 
yers. Third, the large firm with 
anywhere from a dozen to 100 
Or more lawyers. 

The strong point of the individual 
and small firm is the close personal 
relationship in which the business- 


Selecting a lawyer is like visiting 
a dentist—it’s best to do it before 
any real trouble starts. 

That is one of the pointers in 

a pamphlet on “Selecting a Law- 

yer for Your Business.” The ma- 

terial was prepared by Theodore 

Voorhees, partner in the firm of 
Barnes, Dechert, Price, Myers 
and Rhoads, Philadelphia, and 
distributed by the Small Business 
Administration. 

The article is not aimed at the 
Owner of a very small business. 
Those with even a moderate volume 
of legal work, however, need a com- 
pany lawyer and are in a position 
to benefit from a careful selection 
of their legal adviser. 

Voorhees stressed that legal ad- 
vice should be obtained only from 
those who are trained in the sub- 
ject. On the subject of seeing the 
lawyer before trouble starts, he 
said: 

“Preventive legal advice is inex- 
pensive. But the cost of litigation, 
which would have been unnecessary 


Olin Mathieson Boosts 
Some Aluminum Prices 

NEW YORK.—The metals divi- 
sion of Olin Mathieson Chemical 
Corp. has announced increases in 
prices of several Olin Aluminum 
mill products and electrical con- 
ductor (wire and cable). 

The new prices are in line with 
those recently announced by other 
major aluminum producers, Olin 
reported. 
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ADVERTISING.” 


The up-to-date picture 


for your copy. 


MICHIGAN FARMER - 
THE OHIO FARMER 








THE BIG OHIO—MICHIGAN= 

PENNSYLVANIA FARMER 
WILL BUY 

* THIS YEAR 


ae ee ee ee eee 


49,512 Automobiles List, 
17,690 Trucks 
43,623 Tractors 

879 million gallons tractor fuel 


million gallons motor oil 
million gallons gasoline 
for cars and trucks 


And other products in proportion 


FARM MARKET BOOKLETS 
DEFINE YOUR OPPORTUNITY 


autos and farm equipment ownership 
will affect your selling strategy. Write 


man knows his lawyer very well 
and the lawyer is well acquainted 
with the individual problems of the 
business. 

The forte of the large firm ig its 
depth in talent. The large number 
of lawyers specialize in particular 
fields of law, much as some doc- 
tors specialize in one segment of 
medicine, The increased complex- 
ity of modern law makes this spe- 
cialization highly important, Voor- 
hees said. 

In regard to costs, Voorhees said 
no generalization is possible about 
relative charges by the various 
sources of legal aid. There are 
some individuals and firms whose 
charges are high and some in each 
class who are low. 

The level of the charges tends 
to reflect the level of ability of | 
the individual or firm. “As in the 
case of the seller of any commod- 
ity, a lawyer will not long be suc- 
cessful in obtaining clients if his 
charges are out of line with re- 
spect to his legal talents,” Voor- 
hees said. 

The choice between large firms 
and smaller operations may be a 
simple one for some businesses. 
Those located in smaller communi- 
ties may find that law help in their 
areas is restricted to individuals 
and small firms. They can rely on 


“Whopper Shopper” 
worth knowing 









































Will you be on his shopping list? 


The best way to get on this big buyer’s shopping list is to tell 
your story where he gets his most useful farming informa- 
tion. That’s in his own state farm paper ~— edited locally to 
provide the most news he can apply directly to his business. 
No wonder he prefers that paper 2 to 1 over any other, This 
means better attention and buying action for you. 


STRAIGHT-LINE ADVERTISING ~— is available in the 
Michigan, Ohio, and Pennsylvania farm papers to help tell 
your story — local photos, testimonials, prices, terms, local 
dealer listings and local mat service to newspapers. We can 
insert these compelling local advertising approaches easily 
since we print by gravure, Send for our ~ 

booklet, “Put Yourself on His Shop- 
ping List with STRAIGHT-LINE 


on trucks, 





East Lansing, Michigan 
Cleveland, Ohio 


PENNSYLVANIA FARMER «+ Harrisburg, Pennsylvania 
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“You'd be surprised how little 
more nagging it takes to own the 
deluxe model.” 





specialists in nearby cities to meet 
any very complicated matters that 
come up. 

The individual lawyer’s reputa- 
tion in a small community is gen- 





erally well known, making an ap- 
praisal of his worth to a company 
a rather simple matter. 

However, the business which 
Selects an individual lawyer may 
be left without legal aid when he 
is on vacation, ill or forced to spend 
a large part of his time on the af- 
fairs of another client. 

The small law firm offers much 
of the personal relationship that 

would exist with an individual 
lawyer plus a measure of the 
specialization that the large firm 
offers. 

A drawback of the small firm is 
that responsibility for the client’s 
legal aid is partially divided. 

The large firm offers the best in 


specialized legal aid. It may even 
have a number of lawyers working 
in one special field of law. 

After a businessman has decided 
what type of legal aid to seek, the 
next step is to make inquiries to 
find a qualified individual lawyer, 
smaller firm or large firm, as the 
case may be. 

The businessman might check 
with his banker, accountant and 
auditor. The county courthouse, 
business friends and lawyers un- 
able to handle the client’s busi- 
ness might also be checked. 

When the businessman has pick- 
ed one firm or individual as the 
most likely to represent him, the 
next step is to arrange a personal 
interview with the lawyer in ques- 

tion. 

The businessman should check 
on the qualifications of those who 
will give the legal service, tell the 
lawyer about the client’s business 
and determine that the lawyer or 
firm has no other clients whose in- 
terests conflict with those of the 
inquiring businessman. 

If the interview progresses, the 
businessman should then inquire 
about fees. In the case of a law 
firm, he would also ask about just 
who would handle his company’s 
legal work. 

If these and all other questions 
can be cleared up, the business- 
man might then ask the lawyer 
or firm to handle some of his 
legal work on an _ introductory 
basis. 

If all goes well, the businessman’s 
search for a lawyer is over. If the 
selected lawyer or firm fails to 
measure up to expectations, the 
businessman is wise to consider 
some of the other candidates. 


Bulletin Board 


Miniature Bearings 
Lubrication of miniature instru- 
ment bearings — free. Miniature 
Precision Bearings, Inc., Precision 
Park, Keene, N. H. 
* * * 


Reynolds Mill Products 


“Reynolds Aluminum Mill Prod- 
ucts”’—18 pages, free. Reynolds 
Metals Co., Dept. PRD-1, Box 2346, 
Richmond, Va. ee 

* 


Ultrasonic Cleaning 
Bulletin on ultrasonic cleaning— 
Service Bulletin 16-A, free. Oakite 
Products, Inc., 157 Rector St., New 
York 6, N. Y. 
+ 


* * 


V-Belt Drives 
Service manual on installation of 
V-belt drives for tandem-axle trucks 
—20 pages, free. Tandem V-Drive 


Used-Car Notes 





FORT WORTH, Tex.—Thurman 
Smith was installed as president of 
the Forth Worth Independent Au- 
tomobile Dealers Assn. during the 
organization’s annual charity ball. 

Other officers assuming office for 
1960 were Cliff Magers, Homer Peel 
and Virgil Stanley, vice-presidents, 
and Bud Atwell, secretary-treas- 
urer, Outgoing president was Bob 
Williams, . 


Glasner, Blaylock Open 


National Motors in Tucson 

TUCSON, Ariz.—Hogie Glasner 
and Jim Blaylock have opened Na- 
tional Motors at 1019 N. Stone Ave. 
Blaylock is a former Studebaker 
dealer in Buckeye, Ariz., and has 
operated a used-car business and 
worked for dealerships here. 

Glasner has been with Young 
Buick here. Jim Waring, former 
Pontiac dealer here, is sales man- 
ager of National Motors. 

* 


Niagara Falls to Check 


Permits of U. C. Lots 


NIAGARA FALLS, N. Y.—A 
complaint that many used-car lots 
are operating here without the re- 
quired City permit will be checked 
by City officials. 

The complaint was contained in 
a letter from James Sandonato in 
which Sandonato applied to the 
City Council for such a permit. 





Dept., Dayton Industrial Products 
Co., 2001 Janice St., Melrose Park, 
Til. a a 


New Diamond T Models 
Specifications of new Diamond T 
models 534, 634 and 734-R—free. 
Diamond T Motor Truck Co., 4401 
W. Twenty-sixth St., Chicago 23, Tl. 
* * * 


Jigs and Fixtures 
“Everyday Standards,” a jig and 
fixture catalog — free; catalog CP- 
101. A. H. Stanton, Standard Parts 
Co., 1030 Broadway, Bedford, O. 
* * ea 


Capac Fuel Pumps 
Catalog detailing “baker’s doz- 
en” assortment of Capac fuel 
pumps—free. Wells Mfg. Corp., 
Fond du Lac, Wis. 
* * 


* 


Nylon Stock 


A brochure giving data on nylon 
stock shapes available from new 
mill sources—eight pages, free. 
Cadillac Plastic & Chemical Co., 
15111 Second Ave., Detroit 3, Mich. 

* * * 


Industrial Surplus 


A catalog of surplus industrial 
items, including engineering speci- 
fications and technical drawings— 
60 pages, free. Groban Supply Co., 
1139 S. Wabash Ave., Chicago 5, 
Til. 


x * * 


Mufflers and Pipes 


Catalog describing Haviland 
Thermo Flo replacement mufflers 
and pipes—68 pages, free. Arnold 
Haviland Co., 1008 S. Jackson St., 
Defiance, O. 


* * a 
Brake Shoe Catalog 
Bonded brake shoe catalog—28 
pages, free, World Bestos, Box 
233, New Castle, Ind. 
x *” * 


Steel Shot Booklet 


Important factors to be consid- 
ered in the selection of steel 
blast cleaning abrasives are out- 
lined in a 20-page booklet, No. 
2294, offered by Pangborn Corp., 
Hagerstown, Md. 

* - 


Girling Brakes, Shocks 


Catalog and price list of Girling 
brakes and shock absorbers for 
imported cars — 20 pages, free. 
Lucas Electrical Services, Inc., 501 
W. Forty-second St., New York 36, 
N. Y. Also available from factory 
branches, 








: See these outstanding Autolite engineering 
advancements at the SAE annual meeting 
| JANUARY 11 to JANUARY 19 
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Sales Conditions in Various Areas... 





Auto Market Reports 


Omaha 

Ford sold 295 new cars and 
Chevrolet, 182, to lead a total of 
845 in Omaha for November, The 
October count was 1,248. 

Plymouth was third with 58; 
Oldsmobile was fourth with 41, and 
Rambler and Volkswagen tied for 
fifth with 34 sales each. 

Ford also led November truck 


sales with 33. No. 2 was Chevrolet, | 


25, followed by Kenworth, 20, The 
November truck total was 101, 
compared with 154 in October.— 
(Arthur R. Oleson.) 


* * * 


Salt Lake City 

New-car registrations in Salt 
Lake County and Salt Lake City 
totalled 893 in November, with new- 
truck registrations numbering 120. 

By makes, registrations were: 
Ford, 244; Chevrolet, 170; Ram- 
bler, 74; Plymouth, 60; Buick, 47; 
Pontiac, 45; Dodge, 33; Mercury, 








26; Oldsmobile, 26; Cadillac, 17; 
Studebaker, 12; Chrysler, 8; Lin- 
coln, 8; Imperial, 7; DeSoto, 6; 
Edsel, 6, and miscellaneous, 104. 
New-truck registrations were: 
Ford, 46; Chevrolet, 37; Interna- 
tional, 11; GMC, 6; Willys, 6; 
Dodge, 5; Diamond T, 2; White, 2; 


Kenworth, 1, and miscellaneous, 4. 
* * * 


Los Angeles 

A total of 22,143 new cars were 
registered in Los Angeles County 
in October, compared with 18,991 a 
month earlier, according to Don- 
nelley’s Motor Recorder of Califor- 
nia. 

Ford moved into the lead in Oc- 
tober, with 5,101 registrations to 
Chevrolet’s 4,834, 

Other registrations were: Ram- 
bler, 1,451; Pontiac, 1,327; Olds- 
mobile, 1,265; Plymouth, 1,086; 
Cadillac, 815; Buick, 759; Dodge, 
685; Renault, 569; Volkswagen, 
531; Mercury, 513; Studebaker, 





440; MG, 208; Triumph, 198; Fiat, 
189; Hillman, 181; Volvo, 130; 
Chrysler, 174, and Austin-Healey, 
151, 

Opel, 130; Morris, 122; Imperial, 
112; Simca, 109; Mercedes-Benz, 
94; Edsel, 92; DeSoto, 90; Metro- 
politan, 82; Continental, 66; Eng- 
lish Ford, 58; Borgward, 56; Jag- 
uar, 51; Peugeot, 49; Lincoln, 46; 
Vauxhall, 35; Austin, 32; Singer, 32; 
NSU, 27; Taunus, 17; Toyopet, 17; 
Citroen, 16, and DKW, 12. 

Sunbeam, 12; Skoda, 11; Datsun, 
10; Lancia, 10; Lloyd, 10; Wart- 
burg, 10; Alfa-Romeo, 9; Porsche, 
8; Humber, 7; Willys, 7; Auto 
Union, 6; Goliath, 6; Berkeley, 5; 
BMW, 4; AC, 2; Goggomobil, 2; 
Maico, 2; Rolls-Royce, 2, and mis- 
cellaneous., 18. 

New-truck registrations number- 
ed 2,689, compared with 2,840 a 
month earlier. By makes, they 
were: Ford, 1,044; Chevrolet, 966; 
International, 200; GMC, 128; 


White, 95; Volkswagen, 88; Dodge, 
52; Willys, 28; English Ford, 14; 
Mack, 10; Diamond T, 8; Ken- 
worth, 7; Reo, 7; Peterbilt, 6; Land- 
Rover, 6; Toyota, 5; Studebaker, 4; 
Autocar, 1; Datsun, 1; Divco, 1; 
FWD, 1, and miscellaneous, 17.— 
(William Carroll.) 

* Ke 


a 
Peoria, Ill. 

October sales of 1960 Chevrolet 
cars and trucks were 50 percent 
above those a year ago in the Cen- 
tral Illinois market, according to 
Leon C. Dorn, zone manager. 

Dorn added that sales for the 
first 10 months reflected a 27 per- 
cent increase over the correspond- 
ing period of 1958. 

Retail deliveries totalled 2,333 in 
October, compared with 1,554 dur- 
ing the same month in 1958, Dorn 
reported. Zone sales for the 10- 
month period were 17,584 cars and 
3,617 trucks.—(Gene Booth.) 

* 


x * 


San Antonio 

Dealers in San Antonio and 
Bexar County sold 1,401 new cars 
and 251 new trucks in November, 
compared with 1,644 cars and 226 
trucks a month earlier, 

New-car registrations by makes 
were: Ford, 520; Chevrolet, 290; 
Pontiac, 83; Dodge, 75; Oldsmo- 

















bile, 66; Plymouth, 59; Rambler, 
58; Buick, 53; Mercury, 42; Val- 
iant, 24; Studebaker, 16; Simca, 
15; Opel, 14; Cadillac, 13; Chrys- 
ler, 13; English Ford, 8; Imperial, 
7; Volvo, 7; Lincoln, 6; Austin- 
Healey, 5; MG, 4; Morris, 3; 
Vauxhall, 3; DeSoto, 2; Edsel, 2; 
Metropolitan, 2; Taunus, 2; Wil- 
lys, 2, and miscellaneous, 7. 

New-truck registrations were: 
Chevrolet, 93; Ford, 80; Interna- 
tional, 31; Willys, 17; GMC, 11; 
Dodge, 9; White, 4; Mack, 2; Auto- 
car, 1, and miscellaneous, 3.—(J, H. 
Reed.) 


* * * 
Denver 
Denver dealers sold 1,597 new 
cars in November, compared with 
1,848 in October and 1,276 in No- 
vember, 1958. 
420; Ford, 419; Rambler, 
bile, 69; Dodge, 68; Buick, 52; Stu- 
debaker, 43; Volkswagen, 38; Mer- 


Lincoln, 8; English Ford, 8; Edsel, 
7; Imperial, 7; Fiat, 7; DeSoto, 6; 
DKW, 6; Opel, 6; Vauxhall, 6; MG, 


3; Triumph, 3; Metropolitan, 2; 
Austin-Healey, 2; Borgward, 2; 





NO CHANGE 
IN CAR SIZE OR 
DESIGN HAS MADE 
ONE OBSOLETE 





ADJUSTS TO WHEELBASE OF LONGEST LIMOUSINE 
... OR THE SMALLEST SPORTS CAR 





WEAVER MANUFACTURING COMPANY, SPRINGFIELD, ILL., U.S.A. 
Division of Dura Corporation (Formerly Detroit Harvester Company) 
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You can buy a Weaver Twin 
Post Lift with confidence—it will 
be as up-to-date next year as it is today. 
With a Weaver Model EC-102 you can 
handle any car regardless of year, model or 
wheelbase—even the small foreign and sports 
cars. There are no rails to get in your way ... 
every under-chassis point is readily accessible. You 
can service cars faster, turn out more work in a day. If you 
now have an older model Weaver Twin Post Lift it can 

be brought up-to-date at low cost with current design 
saddles and adapters, or conversion kits. Join the growing 
ranks of dealers who have found that it pays to install Weaver 
Twin Post Lifts because they have never been obsoleted 

by any new model car. Ask your jobber for 

details, or write for Bulletin 457. 


ADJUSTS TO ANY CAR IN SECONDS 


You spot adapters under the proper lift 
| sane quickly, easily with Weaver's new 

ront Saddle —s Device. Just insert 
shift lever (A) into left (B) or right (C) 
socket to move corresponding adapter in 
or out. This oe. Device can be 
adapted to any model Weaver Twin Post 
Lift now in service to modernize it. 





“SEE US AT 1.A.S.1. SHOW-BOOTHS 2238-2248" 
NO ONE BUILDS IT BETTER THAN WEAVER 
50 YEARS SERVING AUTOMOTIVE SERVICE INDUSTRY 


SERVICE SHOP EQUIPMENT 


SHS SHSSSS SHEESH HEESEEESEEEEEEEHSEHSESESSESSSEHESEEEEEHEEEEEHEEEHEHEEEEEEEBEEE 


SINCE 1910 


Complete Weaver line includes: Twin Post Lifts « Triple Post Lifts ¢ Frame Type, Roll-On and Free-Wheel 
Single Post Lifts © Unit Lifts e Bumper Jacks e Car Washers ¢ Wheel Alignment Equipment ¢ Headlight 
Testers @ Brake Testers ¢ Wheel Balancing Equipment ¢ Jacks e Wheel Dollies e and Air Compressors. 






Jaguar, 2; Vespa, 2, and miscellan- 
eous, 10, 

New-truck sales in November 
totalled 366, compared with 283 in 
the previous month and 141 in 
the year-earlier month. 

By makes, they were: Interna- 
tional, 89; Chevrolet, 74; Ford, 57; 
Dodge, 44; Mack, 25; White, 8; 

Willys, 8; Autocar, 4; FWD, 4; 
Volkswagen, 4; Studebaker, 2; 
Diveo, 1; Kenworth, 1, and miscel- 


laneous, 29.—(Ira Alexander.) 
* + 


* 
Rhode Island 

A total of 1,042 new cars and 104 
new trucks were sold in Providence 
in November, according to the 
Rhode Island Automobile Dealers 
Assn, 

New-car registrations by makes 
were: Ford, 289; Chevrolet, 165; 
Rambler, 92; Plymouth, 89; Olds- 
mobile, 56; Dodge, 45; Cadillac, 
40; Pontiac, 34; Studebaker, 34; 
Volkswagen, 28; Buick, 26; Mer- 
cury, 23; Renault, 14; Chrysler, 
12; DeSoto, 9; Hillman, 8; Lin- 
coln, 6; Imperial, 4; Edsel, 2, and 
miscellaneous, 66, 

The truck count was: Ford, 33; 
Chevrolet, 21; International, 14; 
Volkswagen, 11; Mack, 8; Dodge, 5; 
GMC, 4; Reo, 3; White, 2, and mis- 
cellaneous, 3.—(Ruth M, Eddy.) 

* * * 
Youngstown, O. 


November saw 678 new cars reg- 
istered in Mahoning County 
(Youngstown), O., compared with 
950 in October. 

By makes, sales were: Ford, 
178; Chevrolet, 94; Plymouth, 62; 
Dodge, 52; Rambler, 49; Pontiac, 
41; Buick, 31; Oldsmobile, 28; 
Mercury, 26; Cadillac, 15; Stude- 
baker, 14; Valiant, 14; Volks- 
wagen, 13; Chrysler, 6; DeSoto, 
6; Edsel, 3, and miscellaneous, 33. 
New-truck registrations totalled 

66, the same as the previous month. 
By makes: Ford, 13; Chevrolet, 12; 
International, 11; Willys, 8; GMC, 
6; Reo, 2; Volkswagen, 2; White, 
1; Mack, 1; Divco, 1, and miscel- 


laneous, 7. 
* ok ca 


Cincinnati 

New-car registrations in Hamil- 
ton County and Cincinnati num- 
bered 2,567 in November, compared 
with 3,311 in October and 2,548 in 
February, the year’s poorest sales 
month, 

By makes, registrations were: 
Ford, 828; Chevrolet, 330; Rambler, 
237; Oldsmobile, 168; Buick, 148; 
Plymouth, 132; Pontiac, 110; Mer- 
cury, 95; Dodge, 92; Studebaker, 74; 
Cadillac, 41; Volkswagen, 40; Re- 
nault, 35; Chrysler, 31, and Valiant, 
28. 

Lincoln, 20; Edsel, 18; Opel, 18; 
Metropolitan, 16; Vauxhall,> 15; 
English Ford, 13; DeSoto, 9; 
Vespa, 9; Austin, 7; Simca, 6; 
Fiat, 5; Imperial, 5; MG, 5; Peu- 
geot, 5; Triumph, 5; Mercedes- 
Benz, 4; Willys, 4; Hillman, 3; 
Jaguar, 3; Alfa Romeo, 2; Cit- 
roen, 2, and miscellaneous, 4. 

New-truck registrations in No- 
vember declined to 231 from the 
308 recorded a month earlier. By 
makes, they were: Ford, 59; Chev- 
rolet, 51; International, 39; GMC, 
37; Volkswagen, 13; Willys, 10; 
Mack, 9; Dodge, 7; White, 4; Eng- 
lish Ford, 1, and Tempo, 1. 





Sales by makes were: Chevrolet, 
131; 
Plymouth, 77; Pontiac, 71; Oldsmo- § 


cury, 30; Cadillac, 26; Renault, 21; 
Volvo, 13; Hillman, 9; Checker, 8; | 





4; Peugeot, 4; Simca, 3; Sunbeam, | 
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You are invited to the first mid-west showing of the Superba by 
Checker Motors—Sherman Hotel, Chicago, Wednesday, January 13 


Nothing in the U.$.—nothing in Europe 


can match the fiyy 





DOORS ARE HIGHER AND 


WIDER—no squatting to get in, 
No squirming to get out, no need 
for seats that swivel. 





AUXILIARY SEATS, optional at 
extra cost, allow eight to ride in 
luxurious comfort. No footwells, 
no hump. 


CHECKER MOTORS CORPORATION 


Kalamazoo, Michigan 
Chicago Parts Warehouse: 300 N. Desplaines St., Financial 6-4450 





Illustrated: Superba Special Sedan 


Superba—the common-sense car America asked for! 


Totally different from any American- 
built or foreign cars, the 1960 
Superba stands alone in a new and 
exciting class by itself. Superba se- 
dans and station wagons are roomy 
and comfortable in the best Ameri- 
can tradition; and they are long- 
lived and simply styled in the tradi- 
tion of costly imported cars. 
Superba’s economical 6-cylinder 
power plant delivers top performance 
on regular gasoline. And every 
Superba is thoroughly road-tested 
before it leaves the plant. 

Checker Motors proudly presents 
the most distinctive new line of auto- 
mobiles introduced in decades. 


THE SUPERBA SEDAN. Under 200” 
bumper to bumper, this compact 8- 
passenger sedan offers one-third more 
room inside! Fits any garage, turns 
in a snug circle, parks in tight places. 





Illustrated: Superba Special 


With Superba you get the comfort of 
a luxury limousine coupled with the 
handling ease of a small sports car 
... at aremarkably moderate price. 


THE SUPERBA STATION WAGON. Com- 
bines sleek good looks with work- 
horse ruggedness. Thanks to wide- 
track rear wheels, the cargo-space 
behind the rear seat is unbroken, 
wider than in any other station 
wagon. An exclusive optional extra 
is the power-operated rear seat: at 
the touch of a dashboard button, the 
rear seat folds down completely or 
rises to the upright position. 


THE SAFER, LONGER-LIFE SUPERBA. You 
get unbeatable ruggedness, unparal- 
leled safety built into your Superba 
car. Basically, it has the chassis that 
has been proven to stand up through 
100,000, 200,000 —even 300,000 miles 
of the most punishing taxicab service. 









Station Wagon 
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Chechor Motors Co 
cordially 


‘ntroduction of li Superba CAK4 





Profitable franchises 
available 


Now, for the first time, dealers in Mid- 
America will be able to see Checker Motors 
Corporation’s new Superba cars. This is your 
opportunity to investigate the high profit po- 
tential of a totally different kind of car—a car 
that’s certain to have ‘‘“common sense”’ appeal 
to value-conscious and economy-minded 
American motorists. 

Along with the new Superba Sedan, 
America’s first compact 8-passenger car, 
you’ll see the exciting new Superba 
Station Wagon. 


THE WORD FROM DEALERS 


Dealers now franchised in the East have been 
enthusiastic about the public acceptance 
they’ve found for these stunning, practical 
Superba cars. Experienced automobile re- 
tailers are impressed by the 
fact that in selling Superbas 
they are selling cars that 
produce a satisfying profit 
and a satisfied customer. 


Listen to Jack Roddy, 
president of The Roddy 
Company at Wilkes-Barre, 
Pa.: “I have been in the 
auto business all my adult 
life and have handled two 
major makes of cars. 
Never’’, says Mr. Roddy, 
“*never in my experience 
have I felt so much satisfac- 
tion and confidence as with 
the new Superba cars. The public reaction to 
the Superba has been the most enthusiastic 
I’ve ever seen. I consider it offers the greatest 
potential for profit of any automobile a dealer 
could handle.”’ 


Don't miss the first Chicago showing of 
Checker’s new Superba, the car that is different 
from all other cars. Regardless of your present 
affiliations, you'll be interested in the extra profit 
potential of the Superba-Checker franchise. 
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JACK RODDY 
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Miami Simca Dealers Organize— 


Highways & Safety... 


AUTOMOTIVE NEWS, JANUARY 11, 1960 


Last-Half Reduction 
Holds Deaths to 38,000 


The nation’s traffic toll for 1959 
was estimated by the National 
Safety Council at 37,500 to 38,000 
deaths and 1.4 million disabling in- 
juries. 

The council said its estimate 
was based on actual figures for 
the first 11 months of the year 
and a projection of those figures 
through December. 

The 1958 toll was 36,981 deaths 
and 1,350,000 disabling injuries. 

According to the council, the fact 
that the 1959 toll will be fewer than 
1,000 deaths above 1958 reflects an 
improvement in the traffic record 
that began in August and has con- 
tinued since, after steady monthly 
increases in the first seven months 
of the year had averaged almost 


The new Miami Simca dealers advertising group held its organizational meeting | 5 percent. 


with D. R. Crandall, Simca national sales director for Chrysler Corp. Seated, from 


If the early increases in the toll 


left, are John Spitzer, Spitzer Motors, Miami; Crandall and J. F. Zeder, Munroe-Zeder,| had not been halted, the council 


Inc., Miami. Standing: William J. Barker and Raymond S. Weeks, Barker and Weeks 
Motor Co., Inc., Hollywood, Fia.; C. E. Miller, Simca area sales manager, and Jim 
Thompson, Spitzer general manager. 


said, the 1959 toll would have been 
almost 40,000, 
The traffic death toll came 








P.O.E.* 
EAST COAST 


*1,080. 





down one percent in November 
from the like month last year. 
Traffic deaths totalled 3,470 in 
November against 3,510 a year 
ago. 

The slight November drop follow- 
ed a 5 percent decrease in October. 
August and September had shown 
no change from 1958, and all pre- 
ceding months of 1959 had brought 
increases of from one to 8 percent. 

The traffic death total for the na- 
tion at the end of November was 
34,030, the council said, which was 





Neb. No-Passing Lines 
Stretched for Small Cars 


Nebraska is lengthening some 
of the no-passing lines on its 
highways because of little, low- 
slung cars, 

State Engineer R. L. Cochran 
explained that drivers in smaller 
cars can’t see as far over a hill. 





*Slightly higher in the West 


#2 Since the Vespa “400” was first introduced into the United States a few months ago, over 


300 dealers have been franchised. 


There are 12 spare parts warehouses located in key cities throughout the United States, main- 
tained by Vespa distributors, which guarantee you a steady supply of spare parts, anytime, 


anywhere. 


km The dealer profit realized on the sale of a Vespa “400”, is equal to that of a car selling for 


twice the price. 


FIND OUT TODAY HOW YOU CAN BENEFIT FROM THE FANTASTIC SUCCESS THE VESPA “400” IS 
ENJOYING. FOR COMPLETE FRANCHISE INFORMATION WRITE: 


CORPORA 
CORPORA 


SLAND CITY 





2 percent above the toll of 33,380 
for the like period last year. Dis- 
abling injuries for the 11-month 
period totalled 1,250,000. 

Travel figures for 1959 are not 
complete, the council said, but 
available information indicates a 4 
percent rise over 1958. 

This increase, coupled with the 
2 percent rise in deaths, produced 
a mileage death rate (deaths per 
100 million miles) of 5.4 for the 
first 11 months of the year, This 
was the lowest rate on record for 
any il-month period and com- 
pared with 5.5 for the 1958 period. 

States showing decreases in No- 
vember outnumbered those with in- 
creases 26 to 22. One state showed 
no change. For 11 months, 17 states 
showed decreases, 31 had increases 
and one reported no change. 

& 


47 Dealers Cited 
For Loaning Cars 
To Ohio Schools 


The Cleveland Automobile Club 
has honored 47 dealers in five coun- 
ties for their support of high school 
driver-education programs. The 
dealers received citations for pro- 
viding cars to 80 high schools. 

The dealers are: 

CuyaHoca County: Bedford Ford 
Co.; Breyley’s Hilltop Garage; 
Brooklyn Chevrolet Co.; Carpenter 
Pontiac, Inc.; Central Chevrolet, 
Inc.; Collier Oldsmobile Co.; Com- 
merce Motors, Inc.; Edgewater 
Chevrolet, Inc.; Frank Nero Mer- 
cury, Inc. 

Guthrey-Schreibner Chevrolet, 
Inc.; H. & H. Chevrolet, Inc.; Har- 
vey Chevrolet, Inc.; J. L. Hornsby, 
Inc.; Independence Garage, Inc.; 
Jackshaw Chevrolet, Inc.; Marc 
Lance Motors; Lou Meliska Pon- 
tiac, Inc.; Merrick Chevrolet Co.; 
Qua Buick, Inc.; Reynolds Ford 
Sales, Inc. 

Robert Lee, Inc.; Rodenfels Chev- 
rolet, Inc.; South East Chevrolet 
Co.; Southwest Ford Sales Co.; Ed 
Stinn Chevrolet, Inc.; West Park 
Chevrolet, Inc.; Williams Motor 
Co.; Zahner Motor Co. 

Lorain County: Atkinson & Wil- 
liams, Inc.; Bob Beck Chevrolet, 
Inc.; J. R. Dall Ford Sales; Milad 
Olds-Chevrolet, Inc.; Prout Chev- 
rolet, Inc.; Rothgery Motors, Inc.; 
Scoggins Ford, Inc.; Skeeles Ford 
Sales, Inc. 

Lake County: B. G. Crandall 
Ford Sales; Earl Evans Chevrolet; 
Glasscock Chevrolet, Inc.; McClin- 
tock Chevrolet Sales; Frank Stan- 
ton Ford Motor Sales; J. W. Stan- 
ton, Inc.; Willoughby Motors, Inc. 

Geauca County: R. B. Davis 
Motor Sales; McBride Brothers, 


Inc.; Shilling Chevrolet, Inc. 
Portage County: Dietel Buick 
Sales, Inc. 


Pa. Inspection Plan Pays Off 


In Fewer Turnpike Crashes 


Reduction of Pennsylvania turn- 
pike accidents and fatalities in 1959 
can be attributed in part to vehicle 
inspections at interchanges, Turn- 
pike Chairman Joseph J, Lawler 
said. 

An intensified campaign to keep 
vehicles in poor mechanical con- 
dition off the turnpike as well as 
turnpike personnel observing the 
physical condition of drivers “has 
paid off handsomely,” he added. 

* * ok 


Omaha Council Closes 
Car-Testing Station 

Omaha’s City Council voted to 
close the municipal motor vehicle 
inspection station. 

Although the station closed 
Jan, 1, the same vehicle safety re- 
quirements will remain on the 
law books. Police will be authorized 
to check cars on the streets for 
safety defects. 

be 


* ok 


Operator Rules 


SOUTHBRIDGE, Mass.—A sur- 
vey of state requirements for ve- 
hicle operators, covering all states, 
has been published by American 
Optical Co. 


Dealer Licensing 


Changed in Oregon 

SALEM, Ore:—Another change in 
dealer licensing is that there will 
be a $30 auto dealer registration 
fee, plus $10 for additional plates. 
This will entitle use of plates just 
as on ordinary passenger cars. 
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The popular and newsy Jobber Product News Show Daily 
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r- The 1960 Jobber Product News Show Daily will carry advertising. 

y; Whatever ad size fits JPN monthly issue will also fit into Daily. See 

5 Classification #6 (AUTOMOTIVE) in Standard Rate & Data for com- 

¢ plete details as to ad rates and sizes. 

1- The 1960 JPN Show Daily will carry color. Write today for your copy 

es of brochure providing “Editorial Preview” and complete details as to 

‘d advertising rates and advertisement sizes. 

m . YT = 

‘| 2—Again—xhibitor Guide 

: The JPN 1959 Show Accordion-Fold 
exhibitor guide proved highly popular. 

5 Over 15,000 copies distributed. Gives 

: show visitor—floor plan with name of ex- 

; hibitor adjacent to booth space. To be re- 

i peated and expanded at 1960 IASI Show. 

: This exhibitor guide provides show vis- 

j itors with unique service, with name and 


number of booth imprinted on floor plan. 
This enables show visitors to identify the 
booths location-wise in logical sequence as 
one tours the show. 





Benton H. Rosen 


Victor B. Day J. B. Dempsey G. H. Goehrig $. $. Gordon 


C. H. Beckford 








The LA.S.I. Show Joint Operating Committee will give Exhibitor 
Awards for the first time at the 1960 I.A.S.I. Show. This is a fine move 
and the I.A.S.I. Show Joint Operating Committee is to be complimented. 


In view of these I.A.S.I. Show Joint Operating Committee Exhibitor 
Awards, JOBBER PRODUCT NEWS agreed to drop its Show Exhibitor 
Awards which were instituted at the 1959 I.A.S.I. Show in Chicago. 


, At JOBBER PRODUCTS NEWS, we want to back up the LA.S.I. 
Show Joint Operating Committee on every possible occasion. Their job 
is a difficult one, time consuming, and many times thankless. The 
JOBBER PRODUCT NEWS staff will do everything possible to publi- 
cize the I.A.S.I. Show Joint Operating Committee Exhibitor Awards for 
the 1960 LA.S.I. Show—through the JOBBER PRODUCT NEWS 
SHOW DAILY and JOBBER PRODUCT NEWS Monthly, and we will 
lend every assist in making these awards as successful as possible. 


The Show management firm handling the 1.A.S.1. Show is: A. B. Coffman & Associates, Chicago, Illinois operated by Hubbard H. Erickson, Jr., and Ruth Hall. 





The same newspaper format. Newsy reporting of the 
ASIA convention, preceding the Show plus convention 
eerie Stories and pictures at the Show. Every ex- 

ibitor at the Show will (1) have a writeup about his 
booth and his products in the first issue (2) in the sec- 
ond or third issue have a a of his booth. Everyone 
to be included. Twenty photographers will do the pic- 
ture taking—at one time. The contents of the three 
dailies already blue-printed. Many added features all 
pertaining to show—and ASIA convention. Each issue 
to be 24 pages or more. Added feature—color. Issues to 
carry advertising. Complete details on 1960 Show Daily 
and ad rates sent upon request. 

The total circulation of the three JPN Show Dailies 
will exceed 35,000 copies. Distribution will be at the 
entrance to the Exhibit Hall. Also from the four JPN 
booths at the Show. As in Chicago, copies will be on the 
floors and in the lobbies of the “key” hotels. 


Write for 1960 Show Daily Details 


Write today for complete details on the three big 
JPN Show Daily issues planned for the New York 


IASI Show. Also data on special aspects of Feb- 
ruary and March 1960 JPN monthly issues. De- 
tails on 1960 JPN Directory and Buyer’s Guide 
also available to be published January, 1960. 


3—free Shines 


The eee of JPN’s free 
shoe shines at 1959 Chicago 
IASI Show assures continued 
increased booth traffic and ac- 
tivity. Provides visitors with 
appreciated service in addition 
a chance to relax weary feet 
for few moments. 

At the Chicago show four 
shoe shine boys were kept busy 
“every show hour.” The JPN 
booth was a popular place. 





Now in 1960—1.A.S.1. Show Joint Operating Committee Exhibitor Awards 


Joint Operating Committee of the 1960 1.A.S.I. Show 


James L. McGovern, Jr. 
Raybestos Division of 
Raybestos-Manhattan, Inc. 
Bridgeport, Connecticut 


James C. Parker 
Sharp Automotive Supply Co. Miiwaukee,, Wis. 
Chattanooga, Tennessee 


Williom A. Raftery 
Signal-Stat Corporation 
Brooklyn, New York 


Virgil C. Smith 
Auto Parts Company 
Ann Arbor, Michigan 


Walter H. Teeters 
Pittsburgh Auto Equipment Co. 
Pittsburgh, Pa. 


Don H. Teetor 
Perfect Circle Corporation 
Hagerstown, Indiana 


Charles S$. Rogers, Chairman 
P & D Manufacturing Co., Inc. 
Long Island City, N. Y. 


Benton H. Rosen, Vice Chair. 
Franklin Supply Company 
Providence, Rhode Island 


C. Hazard Beckford 
Franklin Auto Supply Co. Inc. 
Brockton, Massachusetts 


Victor B. Day 
Bear Manufacturing Co. 
Rock Island, Illinois 


Chester A. Klein 
Republic Auto Parts, Inc. 
w York, N. Y. 


Harry R. La Towsky 
E. 1. du Pont de Nemours & Co. 
Wilmington, Delaware 





Ja $ 
H. R. LaTowsk 





Chester A. Klein 





J. L. McGovern, Jr. James C. Parker 


=|PLAN NOW FOR THESE EXCLUSIVE 
JPN Features at 1960 IASI Show 


The 1960 International Automotive Service Industries Show will be held February 10, 11, 12, and 13 
at the New York Coliseum following the Automotive Service Industry Association Convention 





: 1—Again—Three Issues—Bigger and Better than ever— 4—Again—Big Pre-Show 


February JPN 


As in 1959, the 
February JPN 
issue in 1960 will 
bring into sharp |i: 
focus the New 
York automotive 
activities and 
stimulate inter- 
est of readers 
the country over 
in the ASIA con- 
vention as well 
as the New York 
IASI Show. Is- 
sue will have ex- 
tra distribution 
at the show. 


5—-Merchandising Easels 


JPN advertisers appreciated the large 
newspaper size easels calling attention to 
their sales messages in JPN. Feature is to 
be repeated in New York, with innovations. 


6—Four JPN Booths 


Teletype equipped booths reserved by Job- 
ber Product News and the JPN Show Daily. 
Each a focal point of activity. News gather- 
ing. News disseminating. Truly a record 
booth allotment for any publisher at any 
IASI Show. 


]—Plus Several Surprises! 


Things not done before. Either at Chicago 
IASI Show or other shows. Part of JPN’s 
policy of “pace-setting” and leadership. 


mecieesee NV 

















LaGrange Park, Ill. a 


G. H. Goehrig 
Blackhawk Mfg. Co., 





Don H. Teetor 
S. S$. Gordon, 
Republic Gear Co., 
Detroit, Mich. 


Howard E. Robinson, 
Fram Corp., 
Providence, R. 1. 





W. H. Teeters 





ae 
Virgil C. Smith 





The Program Outlined Here is an Expansion Over IAS! 1959 JPN Show Activities 





Jobber Product News 


& Jobber News 


431 S. Dearborn Street, Chicago 5, Illinois, Phone WAbash 2-0636 


Your 3 Best Buys in 1960 


For sales effectiveness in 1960, here are your 
three best advertising buys in the automotive job- 


ber industry. Ask for complete details on: Jobber 
Product News, JPN Show Daily, and the JPN Di- 
rectory and Buyers’ Guide. 





Stanley Publishing Publications—Jobber Product News & Jobber News; Transportation Supply News; Fleet Product News; Transportation 
Business Gift News; Jobber Product News Show Daily; Jobber Product News Directory & Buyers’ Guide; Fleet Directory & TSN Buyers’ Guide 
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Zink's Top Salesman— 


“Salesman of the Year" is the testi- 
monial inscribed on the trophy awarded 
D. G. Poynor, sales representative for 
Howard Zink Corp.'s Western division. 
Presentation was made by Bob Kelly, the 
firm's division sales manager, at recent 
sales gathering in company's offices in 
Long Beach, Calif. Poynor, of Napa, Calif., 
received the annual award for best sales 
performance in 1959. 


U.C. Lots Face 
Stricter Curbs 
In Niagara Falls 


NIAGARA FALLS, N. Y.—A 
crackdown on unlicensed used-car 
lots has been launched by the City 
following an investigation which 
revealed four outlets operating 
without City permits. 

Cailing for stricter curbs, Theo- 
dore DeLorenzo, a member of the 
City Planning Board, suggested an- 
nual licenses and periodic inspec- 
tions of the lots. 


City Manager Edward H. Pott- 
hoff jr. told the board that there 
are 45 used-car lots within the city 
limits, but that only 30 required 
permits since they were opened 
after the adoption of the present 
zoning ordinance early in 1951. 

He said his investigation showed 
that 26 of the 30 lots had the re- 
quired permits. 

The study was ordered after Emil 
Lorenti, another board member, 
was quoted at a City Council meet- 
ing as saying that two-thirds of the 
lots operate without permits. 








The following prices include the sug- 
gested base factory list prices, Federal 
excise tax amounts and suggested dealer 
delivery-and-handling charges. Not in- 
cluded are variable items passed on to 
the retail buyer, such as State and local 
taxes, transportation charges and op- 
tional equipment. 


(Copyright, 1960, by Automotive News) 
BUICK — LeSabre — 4-dr. sed., $2,870; 
2-dr. sed., $2,756; 4-dr, hardtop, $2,991; 


2-dr, hardtop, $2,915; conv., $3,145; 4-dr. 
2-seat stat. wag., $3,386; 4-dr, 3-seat stat. 
wag., $3,493. Invicta—4-dr. sed., $3,357; 
4-dr. hardtop, $3,515; 2-dr, hardtop, $3,- 
447; conv., $3,620; 4-dr. 2-seat stat. wag., 
$3,841; 4-dr. 3-seat stat, wag., $3,948. 
Electra—4-dr. sed., $3,856; 4-dr. hardtop, 
$3,963; 2-dr. hardtop, $3,818. Electra 225 
—4-dr. hardtop (flat roof or sloping roof), 
$4,300; conv., $4,192. (Turbine Drive trans- 
mission standard on Invicta, Electra and 
Electra 225. Power steering and power 
brakes standard on Electra and Electra 
225.) 

CADILLAC—Sixty-Two — 4-dr. hardtop 
(flat roof or sloping roof), $5,080; 2-dr. 
hardtop, $4,892; conv., $5,455; Sedan 
de Ville 4-dr. hardtop (flat roof or sloping 
roof), $5,498; Coupe de Ville 2-dr. hardtop, 
$5,252; Eldorado Seville 2-dr, hardtop, 
$7,401; Eldorado Biarritz conv., $7,401. 
Sixty Special—4-dr. hardtop, $6,233. Seven- 
ty-Five — 8-pass. sed., $9,533; limousine, 
$9,748. Eldorado Brougham—4-dr. hardtop, 
$13,075. (Hydra-Matic, power steering, 
power brakes standard on all models.) 

CHECKER—Superba — 4-dr. sed., $2,- 
542.42. (Price does not include dealer prep- 
aration charge.) 

CHEVROLET—(Prices are for six-cylin- 
der models. For V-8s, add $107). Biscayne 
Fleetmaster—4-dr. sed., $2,284; 2-dr. sed., 
$2,230. Biseayne—4-dr. sed., $2,316; 2-dr. 
sed., $2,262; utility sed., $2,175. Bel Air— 
4-dr. sed., $2,438; 2-dr. sed., $2,384; 4-dr. 
hardtop, $2,554; 2-dr. hardtop, $2,489. Im- 
pala—4-dr. sed., $2,590; 4-dr. hardtop, $2,- 
662; 2-dr. hardtop, $2,597; conv., $2,847. 
Station Wagons—2-dr. 2-seat Brookwood, 
$2,586; 4-dr. 2-seat Brookwood, $2,653; 
4-dr, 2-seat Parkwood, $2,747; 4-dr. 3-seat 
.Kingswood, $2,850; 4-dr. 2-seat Nomad, 
$2,889. Corvette—hardtop cpe. or conv. 
(V-8 standard), $3.872. 

CHRYSLER—Windsor—4-dr. sed., $3,- 
194; 4-dr. hardtop, $3,343; 2-dr, hardtop, 
$3,279; conv., $3,623; 4-dr, 2-seat stat. 
$3,733; 4-dr. 3-seat stat. wag., 
$3,814. Saratoga—4-dr. sed., $3,929; 4-dr. 
hardtop, $4,067; 2-dr. hardtop, $3,989. 
New Yorker — 4-dr. sed., $4,409; 4-dr. 
hardtop, $4,518; 2-dr. hardtop, $4,461; 
conv., $4,874.50; 4-dr. 2-seat stat. wag., 
$5,022; 4-dr. 3-seat stat. wag., $5,130.50. 
300-F—2-dr. hardtop, $5,411; conv., $5,- 
841. (TorqueFlite, power steering, power 
brakes standard on Saratoga, New Yorker 
and 300-F.) 

CORVAIR—500 Series—4-dr. sed., $2,- 
038; cpe., $1,984. 700 Serles—4-dr. sed., 
$2,103; cpe., $2,049. 

DeSOTO—Firefiitte — 4-dr. sed., $3,017; 
4-dr. hardtop, $3,167; 2-dr. hardtop, $3,- 
102. Adventurer—4-dr. sed., $3,579; 4-dr. 
hardtop, $3,727; 2-dr. hardtop, $3,663. 
(TorqueFlite standard on Adventurer.) 

DODGE—Dart— (Dart prices are for six- 
cylinder models. For V-8s, add $119). Dart 
Fleet Special—4-dr. sed., $2,296; 2-dr. sed., 
$2,245. Dart Seneca—4-dr. sed., $2,330; 


30 Million Miles on ’60s ... 


More and Better Tests 





DETROIT.—The '60 cars and 
trucks are the most scientifically 
proved motor vehicles in U, S. au- 
tomotive history, the Automobile 
Manufacturers Assn. says. 

Behind the new models is a rec- 
ord 30 million miles of proving- 
ground driving, plus thousands of 
test miles on public roads, AMA 
said, As a result of new techniques, 
the effectiveness of each test mile 
was at an alltime high. 

Recent developments in elec- 
tronics have opened new hori- 
zons to the automotive test en- 
gineer, the AMA said. 

Tiny transistors make it possible 
to pack enough electronic equip- 
ment into a single test sedan to 
measure and record simultaneously 
all necessary data on speed, pitch, 
roll, tire slip angle of each wheel, 
lateral thrust, steering angle, axle 
torque, driveshaft torque and steer- 

effort. 

ith the electronic tools now 
available, the test engineer can do 
his job more accurately and effici- 
ently than ever before, AMA added. 
He can duplicate practically all 
driving conditions and precisely 
measure vehicle behavior in great 
detail. The amount of data collect- 
ed is so vast that it must be pro- 
cessed and analyzed by electronic 
computers. 

Answers now are quickly avail- 
able for complex problems that 
formerly required weeks of trial 
and error testing, AMA said. 

Handling characteristics still 
are rated in part on the basis of 
@ test driver’s “feel” or t, 
but his function of evaluation is 
augmented by instruments, it 
was said. 

“Even the stop watch is a thing 
of the past in acceleration tests,” 
AMA said. “Replacing it are in- 
struments capable of translating 


electronic impulses instantaneously 
into feet per second speed figures.” 

Since the industry’s first proving 
ground was established in 1924, an 
estimated 400 million miles have 
been driven at the nine major test 
centers now in operation. 

Covering 24,000 acres of revamp- 
ed farmland and desert waste, the 
proving grounds represent an esti- 
mated $100 million investment and 
are staffed by 2,500 engineers, tech- 
nicians and drivers. 











2-dr, sed., $2,278; 4-dr, 2-seat stat. wag., 
$2,695. Dart Pioneer—4-dr. sed., $2,459; 
2-dr. sed., $2,410; 2-dr. hardtop, $2,488; 
4-dr. 2-seat stat. wag., $2,787; 4-dr. 3-seat 
stat. wag., $2,892. Dart Phoenix—4-dr. 
sed., $2,695; 4-dr, hardtop, $2,677; 2-dr. 
hardtop, $2,618; conv., $2,868. Dodge 
Matador V-8 —4-dr. sed., $2,930; 4-dr. 
hardtop, $3,075; 2-dr. hardtop, $2,996; 
4-dr, 2-seat stat. wag., $3,239; 4-dr. 3-seat 
stat. wag., $3,354. Dodge Polara V-8—4-«r. 
sed., $3,141; 4-dr. hardtop, $3,275; 2-dr. 
hardtop, $3,196; conv., $3,416; 4-dr. 2-seat 
stat. wag., $3,506; 4-dr, 3-seat stat. wag., 
$3,621. 

FALCON—4-dr. sed., $1,974; 2-dr. sed., 
$1,912. . 

FORD—(Prices are for six-cylinder mod- 


els. For V-8s, add $113.) Custom 300 
(Fleet)—4-dr. sed., $2,284; 2-dr. sed., 
$2,230. Fairlane—4-dr. sed., $2,311; 2-dr. 
sed., $2,257; business 2-dr., $2,170. Fair- 
lane 500—4-dr. sed., $2,388; 2-dr. sed., 
$2,334. Galaxie—4-dr. sed., $2,603; 2-dr. 
sed., $2,549; 4-dr. hardtop, $2,675. Star- 
liner—2-dr. hardtop, $2,610. Sunliner — 
conv., $2,800. Station Wagons—2-dr. 2- 

$2,586; 4-dr. 2-seat 


seat Ranch Wagon, 


$383,394 Tax Claim 


Is Settled for $155,015 


MILWAUKEE—A claim for 
$383,394 in back Federal taxes and 
fraud penalties has been settled by 
officers of the defunct Monart Mo- 
tors Co. for $155,015, according to 
the U. S. Tax Court. 

The court said Manfred War- 
shauer, secretary-treasurer, must 
pay $49,099 in back taxes and fraud 
penalties for 1946-48; Harold War- 
shauer, his son and president of the 
firm, $50,735 for 1946-48 and 1952-53, 
and the company, $54,980 for 1947-48 
and 1952. 
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Ranch Wagon, $2,656; 4-dr. 2-seat Country 
Sedan, $2,752; 4-dr. 3-seat Country Sedan, 
$2,837; 4-dr. 3-seat Country Squire, $2,967. 
Thunderbird—(V-8 standard)—2-dr. hard- 
top, $3,755; conv., $4,222. 

IMPERIAL—Custom—4-dr. sed., 
4-dr. hardtop, $5,029; 2-dr, hardtop, $4,- 
922.50. Crown — 4-dr. sed., $5,647; 4-dr. 
hardtop, $5,647; 2-dr. hardtop, $5,403; 
conv., $5,773.50. LeBaron—4-dr. sed., $6,- 
318; 4-dr. hardtop, $6,318. (TorqueFlite, 
power steering, power brakes standard on 
all models.) 


LINCOLN—Lincoin—4-dr. 
4-dr. hardtop, $5,441; 2-dr, hardtop, 
253. Premiere—4-dr. sed., $5,945; 
hardtop, $5,945; 2-dr hardtop, 
Continental—4-dr. sed., $6,845.30; 4-dr. 
hardtop, $6,845.36; 2-dr. hardtop, $6,- 
598.30; conv., $7,056.20; town car, $9,208; 
limousine, $10,230. (Automatic transmis- 
sion, power steering, power brakes, radio, 
heater standard on all models.) 


MERCURY—Monterey—4-dr. 
730; 2-dr. sed., $2,631; 4-dr. 
$2,845; 2-dr. hardtop, $2,781, conv., 
077. Montclair—4-dr. sed., $3,280; 4-dr. 
hardtop, $3,394; 2-dr. hardtop, $3,331. 
Park — 4-dr. hardtop, $3,858; 2-dr. 
hardtop, $3,794; conv., $4,018. Station 
Wagons—4-dr. 2-seat Commuter, $3,127: 
4-dr. 2-seat Colony Park, $3,837. (Mere-O- 
Matic standard on Montclair and Colony 
Park. Dual range Merc-O0-Matic, power 
steering, power brakes standard on Park 
Lane.) 

OLDSMOBILE—Series 88 .—4-dr.  sed., 
$2,900; 2-dr. sed., $2,835; 4-dr, hardtop, 
$3,034; 2-dr, hardtop, $2,956; conv., $3,- 
284; 4-dr. 2-seat stat. wag., $3,363; 4-dr. 
3-seat stat. wag., $3,471. Super 88—4-dr. 
sed., $3,176; 4-dr. hardtop, $3,402; 2-dr. 
hardtop, $3,325; conv., $3,592; 4-dr, 2-seat 
stat. wag., $3,665; 4-dr. 3-seat stat. wag., 
$3,773. Serles 98—4-dr. sed.. $3,887; 4-dr. 
hardtop, $4,159; 2-dr. hardtop, $4,083; 
conv., $4,362. (Hydra-Matic, power steer- 
ing, power brakes standard on Series 98.) 

PLYMOUTH — (On six-cylinder models, 


$5,029; 


$5,441; 

$5.- 
4-dr. 
$5,698. 


sed., 


sed., $2,- 
hardtop, 
$3,- 





top, $2,656; 2-dr. hardtop, $2,599. Station 
Wagon Six—2-dr. 2-seat Deluxe Suburban, 
$2,602; 4-dr. 2-seat Deluxe Suburban,. $2,- 
668; 4-dr. 2-seat Custom Suburban, $2,761, 
Plymouth V-8 (On the following models 4 
V-8 engine is standard and a six-cylinder 


| engine is not available.—Fury V-8—conv., 


$2,967. Station Wagon V-8—4-dr. 3-seat 
Custom Suburban, $2,990; 4-dr. 2-seat 
Sport Suburban, $3,024; 4-dr. 3-seat Sport 
Suburban, $3,134. 

PONTIAC—Catalina—4-dr. sed., $2,7:2; 
2-dr. sed., $2,631; 4-dr, hardtop, $2,842; 
2-dr, hardtop, $2,766; conv., $3,078; 4-dr, 
2-seat stat. wag., $3,099; 4-dr, 3-seat stat, 
wag., $3,207. Ventura—4-dr. hardtop, $3,- 
047; 2-dr. hardtop, $2,971. Star Chief— 
4-dr, sed., $3,003; 2-dr. sed., $2,932; 4-dr, 
hardtop, $3,136. Bonneville—4-dr. hardtop, 
$3,331; 2-dr. hardtop, $3,255; conv., $3,- 
476; 4-dr, 2-seat stat. wag., $3,530. 

RAMBLER — American Deluxe — 4-dr, 
sed., $1,844; 2-dr. sed., $1,795; 2-dr. 2-seat 
stat. wag., $2,020. American Super—4-cir, 
sed., $1,929; 2-dr. sed., $1,880; 2-dr, 
2-seat stat. wag., $2,105. Deluxe Six—4-cr, 
sed., $2,098; 4-dr. 2-seat stat, wag., $2,- 
427. Super Six—4-dr. sed., $2,268; 4-dr, 
2-seat stat. wag., $2,562; 4-dr. 3-seat stat. 
wag., $2,687. Custom Six—4-dr. sed., $2,- 
383; 4-dr. hardtop, $2,458; 4-dr. 2-seat 
stat. wag., $2,677; 4-dr, 3-seat stat, wag., 
$2,802. Rebel Super V-8—4-dr. sed., $2,- 
387; 4-dr. 2-seat stat. wag., $2,681; 4-dr, 
3-seat stat. wag., $2,806. Rebel Custom 
V-8 — 4-dr. sed., $2,502; 4-dr. hardtop, 
$2,577; 4-dr. 2-seat stat. wag., $2,796; 
4-dr. 3-seat stat. wag., $2,921. Ambassa- 
dor Super V-8—4-dr. sed., $2,587; 4-dr, 
sed., $2,587; 4-dr. 2-seat stat. wag., $2,- 
881; 4-dr. 3-seat stat. wag., $3,006. Am- 
bassador Custom V 8—4-dr. sed., $2,732; 
4-dr. hardtop, $2,822; 4-dr, 2-seat stat. 
wag., $3,026; 4-dr. 2-seat hardtop stat. 
wag., $3,116; 4-dr. 3-seat stat. wag., $3,- 
151. 

STUDEBAKER—Lark Deluxe Six—4-dr. 
sed., $2,046; 2-dr. sed., $1,976; 2-dr. 2-seat 
stat. wag., $2,366; 4-dr. 2-seat stat. wag., 
$2,441. Lark Deluxe V-8—4-dr. sed., $2,- 
181; 2-dr. sed., $2,111; 2-dr, 2-seat stat. 
wag., $2,501; 4-dr. 2-seat stat. wag.. $2.- 
576. Lark Regal Six—4-dr. sed., $2,196; 
2-dr, hardtop, $2,296; conv., $2,621; 4-dr. 
2-seat stat. wag., $2,591. Lark Regal V-8 
—4-dr, sed., $2,331; 2-dr, hardtop, $2,431; 
conv., $2,756; 4-dr. 2-seat stat. wag., 
$2,726. Hawk V-8—5-passenger sport cpe., 


add $119 for a V-8 engine.) Fleet Special | $2,65 


sed., $2,277; 2-dr. sed., $2,227. 
sed., $2,310; 2-dr. sed., 
Six—4-dr. sed., $2,439; 
2-dr. hardtop, $2,461. 
$2,575; 4-dr. hard- 


Six—4-dr. 
Savoy Six—4-dr. 
$2,260. Belvedere 
2-dr. sed., $2,389; 
Fury Six—4-dr. sed., 








,650. 

VALIANT — V-100 — 4-dr. sed., $2,053; 
4-dr. 2-seat stat. wag., $2,365; 4-dr. 3-seat 
stat. wag., $2,488. V-200—4-dr. sed., $2,- 
130; 4-dr. 2-seat stat. wag., $2,443; 4-dr. 
3-seat stat. wag., $2,566. 


New Commercial-Car Registrations, 
22 States for November, 1959-1958 


Truck istrations by states are 
weekl 



























































released ly, as compiled tude- 
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Idaho 59) 128) | 47| 12; 4 80) 1 5 3 46 24, «508 
‘58| 76| 15} 131) 34] 79 4) | i 12| 382 
Minois "59 650) 12) +154) ~=—-818) = 149) 450) 12 10 26, +119; ~+«+137| ~=«2537 
‘58 | 478} 15} ~—«*106| =~ 508} —sISI|_— 240) 9 15| 11} 57] 70) ~—*1660 
Montene ‘59| | 153 7; 4i)—o2azt—i8H | CCéd 7| 4 2; —«S2|—ti«i8|:CtCti«S 
‘58| 120 1] 27] __—*126 38} ‘122 7 9| | 50} 10} 510 
New Hampshire ‘59! | 54| 1} 25) 7) 15 53) 3) 2 7) 41) 21) 289 
'58 35| 9| 24 9 3| 26| 22; ‘153 
North Carolina ‘59! 397) 84 567 | 103) 230! 34) 5) 26) 38) 83; 1569 
'58| 365 | 48; 502] —*128)_~—s134) 70 5| 56} — 45} ~—sSI|_—*1404 
Pennsylvania "59 16) 637 16) 253) 838) 219) 645) 86) 19 57; 273| +~=—«149|~=—«3208 
‘58 13} Si 6 134) 493| 170} 366} _——67 12| 52} _216| —:132| ~—2172 
South Carolina ‘59 286 46; 334) 64 %| = 28 7 12) 6, 980 
‘58 160 _47|__ 202} 37 94} 20 a 14| 39; 638 
South Dakota 59) 83 1 15} 110)—Ss«i2B]SSSC*d 3 2 6| 5) 369 
‘58 130| i] 3t]_——428j 36| ‘115! 2| 3 4 26| 17} 491 
Vermont ‘59| | 39 I 14,62 17 36 3 | I 20; 2, Ss 
ea 58 27 | a 13] 24 1 2| 3] 36! 10} 158 
Virginia ‘59 307 3 83} 2448; 80; 185) 27! 9) «aj STCN|Ss«3282 
58| 283 I 53| 348} S71 142) 14| 7 7| 45, ~—49|_—«1020 
22 States Reported 59| 24) 5343} 98) «:1426| + 9004) -—«1553| 3926) = 442/—=S«s«i25| = «450) ~=—«415| +1135) 24941 
To Date for November ‘58| 15| 4356 90| 956] 5134] 1446} 2673] +~—331| += 95} = 373) ~—«*1042} «= 895| | 17406 
Year ‘59| 1001) 279353) 2580| 46500| 252968| 62013| 92783| 11919 5495| 13388) 24999| 35960, 828959 
To Date '58|__-767| 210056| _-2548| _31073| 174390| 47235, 77357) 10370| 3594| + 10293| 17957| 27887) 613527 
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New Passenger-Car Registrations, 13 States for November, 1959-1958 
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More for Motion Pictures... 


AUTOMOTIVE NEWS, JANUARY 11, 1960 


raters and Protect 





Auto Advertising 


By Martin L. Whitmyer 
Staff Writer 

American business will spend ap- 
proximately $150 million on indus- 
trial motion pictures during 1960, 
including production, distribution 
and equipment costs, according to 
Wilding, Inc., Chicago, producer of 
industrial motion pictures. 

This represents a substantial 
increase over the approximately 
$130 million spent in 1959 by com- 
panies on public relations, sales 
training, public service and other 
types of industrial films, accord- 
ing to Jack Rheinstrom, sales 
vice-president for Wilding. 

Rheinstrom further estimated 
that the overall industrial motion 
picture business will double during 
the decade of the “Sizzling ’60s.” 

Based on committments already 
in hand, Wilding estimates a 10 
percent increase in its own business 
during 1960, which he said will 
represent the best year in the com- 
pany’s 45-year history. 


* * * 


GM Among Top TV Users 


General Motors placed 7th among 
the Top 10 network and spot tele- 
vision users during the first nine 
months of 1959. 

GM’s gross time expenditures 
during the first three quarters of 
1959 totalled $15,958,568, compared 
with $14,990,702 during the cor- 
responding period of 1958. 

Total television gross time ex- 
penditures for the Top Ten adver- 
tisers increased 19.3 percent over 
the first three quarters of 1958. 

GM was the only auto manufac- 
turer listed in the Television Bu- 
reau of Advertising report. 
+” + + 


Post Set Ad Mark 


The Saturday Evening Post re- 
ported for 1959 an alltime record 
high in advertising revenue —a 
total of $97,614,442, compared 
with $87,631,791 for 1958, an in- 
crease of 11.4 percent. 

Growth in Post revenues was 
particularly marked in the sec- 
ond half of 1959, despite the steel 
strike which resulted in the can- 
cellation of some orders for ad- 
vertising space, said Peter E. 
Schruth, advertising director. 

The Post carried 39 more pages 
of advertising in the fourth quar- 
ter of 1959 than in the final quar- 
ter of 1958, and advertising rev- 
enues during the quarter this 
year were up nearly $5 million 
over revenues for the same quar- 
ter @ year ago. 

* * + 


Ford Award Winners 


Results of the $2,200 Ford divi- 
sion—David Crystal store competi- 
tion based on the theme “Wonder- 
ful New World*After Dark—The 
Fords of Fashion for ’60” have been 
announced. 

Top awards of $600 were won by 
Bramson’s of Chicago for best in 





Production Record— 


History has repeated itself at Ford's 
Twin Cities assembly plant at St. Paul. 
For the fourth time in Ford's 46-year his- 
tory in St. Paul, the plant has produced 
100,000 vehicles in a 12-month period. 
The milestone car, a Ford Galaxie, was 
driven off the line by William Boyer, left, 
Minneapolis Ford dealer, who received the 
keys from Robert Elliott, right, plant man- 
Oger. C. B. Ewers, center, Ford Twin Cities 
district manager, invited Ford dealers in 
the district to witness production of the 
@r and to decide who will be first to 
display the vehicle. 


specialty store division and to 
Rich’s of Atlanta for department 
stores. 

A special advertising section in 
Vogue keynoted the national retail 
promotion in which 159 stores 
throughout the country partici- 
pated. 


* * * 


Perfect Circle Picks Rep 
Perfect Circle Corp., manufac- 
turer of piston rings and other 
automotive products, has appoint- 
ed Compton Advertising, Inc., 
Chicago, as its advertising 
agency. 


* * * 


Olds to Air Golf Tournament 


The finals of the 19th annual| % 
“Bing Crosby Golf Tournament”| ~ 
will again be broadcast over the}: 


ABC Radio Network, sponsored by 
Oldsmobile, Sunday, Jan, 24. 

Oldsmobile also will sponsor the 
telecast of the tournament over 
ABC-TV the same day. 


* ” * 


Ford Art Helps America 

A group of 360 paintings from 
the Ford Times Collection of Amer- 
ican Art has become an integral 
part of the United States Informa- 
tion Agency’s effort to inform peo- 
ple abroad about America, 

The USIA has borrowed the 
paintings from Ford Motor Co., for 
an 18-month period, to be used as 
travelling exhibits for distribution 
through the world. Ford presently 
is sponsoring an art show now on 
a tour of nine European cities. 

- + 7 


Skoda in 6 Magazines 


Skoda importers and Eastern 
distributors, Amsko Distributors, 
Inc., has announced plans for an 
aggressive advertising campaign 
to bow in January. 

The publications scheduled are 
Esquire, Playboy, Sports Cars II- 
lustrated, The New Yorker, True 
and Argosy. 

* os * 


Technical Writing Institute 


Technical writing as a tool for 
industry and the government serv- 
ices will feature the eighth annual 
Technical Writers Institute, sched- 
uled from June 13-17, at Rensselaer 
Polytechnic Institute, Troy, N. Y. 

The week-long Institute, directed 
by Prof. Jay R. Gould, presents 
lectures by industrial speakers on 
editing; writing reports, manuals 
and instruction books, technical 
promotion, articles, government 
publications, technical illustration, 
and supervision of publications, 

eg +. 


Perfect Circle Switches 
Perfect Circle Corp., manufac- 
turer of automotive products, has 
switched its advertising from 
Henri, Hurst & McDonald, Chi- 
cago, to Compton Advertising, 
Chicago. The account bills more 
than $750,000. 
HH&M had handled the ac- 
count for 23 years. 
a * ea 


Personnel C hanges 


George J. Kelly from assistant 
director to director of the news 
bureau of the American Bankers 
Assn., Washington ... J. Robert 
Conroy from di- 
rector of public 
relations of Grant 
Advertising, Inc., 
to director of 
public relations 
at Ross Roy, Inc., 
Detroit ... Paul 
E. Hoffman from 
Westinghouse 
Electric Corp. to 
account super- 
visor in the ad- hl 
vertising branch J. R. Conroy 
of Carborundum Co., Niagara 
Falls, N. Y. 

William J. Whiting from account 
supervisor at MacManus, John & 
Adams, Inc., to director of creative 
services in the Detroit office of 
McCann-Erickson, Inc. .. . George 
V. Grune from the sales division of 
Continental Can Co. to the adver- 
tising sales staff of Reader’s Digest. 


Richard J. Farricker from man- 





agement service director at Mc- 
Cann-Erickson to executive vice- 
president of Geyer, Morey, Madden 
& Ballard, Inc., New York . 
Paul Stauder from Ross Art & 
Randall & Smith to art director of 
Russell S. Kribs Associates, St. 
Louis .. . Robert Bilby from super- 
visor of sales analysis to advertis- 
ing and sales promotion manager 
of Tung-Sol Electric, Inc., Newark, 
N. J., succeeding Harold F. Cook, 
who has been named sales plan- 
ning manager. 





the investment of your 
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with a BLUE CORAL Treatment 
the “Chromaphylactic” treat- 











* * * 


Carl O. Uren from advertising 
manager of Fisher Body to assist- 
ant advertising manager of Chevro- 
let, succeeding Leon C. Dorn, who 
has become Chev- 
rolet zone man- 
ager at Peoria, 
Ill. . . . Two ap- 
pointments at 
D. P. Brother & 
Co.—Val Corradi, 
Oldsmobile ac- 
count executive, 
to senior vice- 
president, and 
Richard H. Iliff, 
Harrison Radia- 

C. O. Uren tor account exec- 
utive, to vice-president. 


ment known the world over 
for its enduring protection of 


AVAILABLE TO ALL CAR DEALERS 








Mufflers of Armco ALUMINIZED STEEL 
provide a quality sales feature 





Mufflers made of Armco ALUMINIZED STEEL have 
special sales advantages in keeping with the im- 
proved materials and advanced design features of 
today’s cars. 

For example, 7-year tests show that mufflers 
made of ALUMINIZED STEEL provide more than 
double average service life. To car owners, this 
extra quality means relief from cost and incon- 
venience of too-early replacement. For you, it 
means a strong selling feature. 


Why they last twice as long 

The aluminum coating on ALUMINIZED STEEL is 
applied by a special hot-dip process. It resists at- 
tack of heat—withstands corrosive acid exhaust 
liquids and road chemicals. 

Ask your parts supplier about availability of 
mufflers with vital components made from Armco 
ALUMINIZED STEEL, the original hot-dip alumi- 
num-coated steel. Armco Steel Corporation, 1070 
Curtis Street, Middletown, Ohio. 


ARMCO STEEL 





Armco Division + Sheffield Division » The National Supply Company + Armco Drainage & 
Metal Products, Inc. * The Armco International Corporation « Union Wire Rope Corporation 
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POWER KIT—A combination kit of two 


AUTOMOTIVE NEWS, JANUARY 11, 1960 









ders. The caps can be installed 
quickly without removing and re- 
placing the grille, it was stated. 


No welding or alterations are 


needed. The caps are chrome-plated 
and come in pairs, right and left 


sides. Detroit Grille Mfg. Co., 258 


E, Vernor, Detroit 1, Mich. 


automotive engine, carburetor, and fvel| ~ 


system conditioners and lubricants, called | ~ 
“Power Pak," has been introduced by Yale | © 
Engineering Co., Chicago. Promoted as/|/ 


the “Chemical Tool,” the “Power Pak" 
contains one Formula CF can, for remov- 


ing deposits from carburetors and fuel/| 


systems, and one can of Formula E, a 

companion product for removing deposits 

and restoring power to engines. “Power 

Pak" is packaged in 15-ounce cans pro- 

duced by Crown Cork & Seal Co., Inc., 

9300 Ashton Rd., Philadelphia 36, Pa. 
ee 





FLOODLIGHT — The heavy-duty Bell 
Holder announced by Stonco Electric Prod- 
ucts Co., 333 Monroe Ave., Kenilworth, 
N. J., is said to be vaportight for use in 
all locations exposed to moisture, rain, 
sleet, ice, corrosive fumes, non-explosive 
vapors and gases or noncombustionable 
dusts. Fully protected and sealed with a 
heavy tempered-glass front lens and high- 
temperature live silicone-rubber gasket, 
the all-weather Bell Holder is said to be 
especially effective for failure-prone in- 
stallations. Features include an advanced 
“shield” design that eliminates back and 
side halo-light, pre-aiming quadrant that 
permits on-the-ground focusing, and sev- 
eral job-tailored accessory fittings for 
pole-top, mid-pole, wall or cross-arm 
mounting. 





VACUUM CLEANER—A heavy-duty vac- 
uum cleaner has been announced by Black 
& Decker Mfg. Co., Towson 4, Md. Design- 
ed as the No. 25 vacuum cleaner, the unit 
can be placed fiat on the floor and moved 
easily on metal runners, or can stand ver- 
tically on sound-absorbing rubber feet. 
The basic unit includes a wall mounting 
bracket and a hose hanger. it can be 
equipped with a various combination of 
accessories as desired for any particular 
use, it is said. 


* = o 
Grille Repair Caps Offered 
For Chevrolet and Ford 
Available from Detroit Grille 
Mfg. Co. are Chevrolet '54 and 
Ford '53 grille repair caps which 
fit over rusted-out sections of the 


CYLINDER TESTER — Vehicle Products 
Division, Robinair Mfg. Corp., Montpelier, 
O., has introduced the 10255 Cylinder 
Power-Output Tester. Used with a standard 
tachometer and vacuum gauge, the tester 
will locate a malfunctioning engine cyl- 
inder, by simply depressing a set of test 
buttons, it is said. Lead wires are inserted 
into the distributor and a single ground 
wire completes the hook-up. The bakelite 
cased tester is universal for either six or 


eight cylinder automobiles. 
a 





BATTERY CHARGER—A battery charger 
designed for use on any car is being of- 
fered by Terado Co., 1068 Raymond Ave., 
St. Paul, Minn. It is a 10-amp charger 
and is equipped to charge six or 12-volt 
batteries regardiess of polarity. It will 
charge a 12-volt battery in five hours, it 
is said. This quick charge is made possible 
by two miniature silicon rectifiers which 
provide a full wave charge. The Terado 
charger is equipped with an automatic 
overload circuit breaker and has a meter 
which indicates condition of the battery, 
as well as amperage charge rate. Another 
feature is that it is equipped to charge 
through the cigarette lighter or direct to 
the battery, it is said. The charger is 3 
by 5 by 6 inches in size. 





OlL DRAIN—A five-galion capacity, port- 
able, waste oil drain has been announced 
by Lubricating Equipment Division, Aro 
Equipment Corp., Bryan, O, The drain fea- 
tures a large, wide-mouth funnel with 
screen, topping a telescoping tube that 
automatically locks the funnel in any de- 
sired position. The tube telescopes to a 
height of 70 inches and is only 40 inches 
high in the closed position. Container is 
made of 26-gauvge- galvanized, seamless 
drawn steel and has a convenient empty- 
ing spout and welded steel carrying han- 


grille that extend around the fen-j| dle. Bottom is double seamed to body. 









COIL SLEEVE—Ease of installation, ther- 
mal and chemical resistance, flexibility, 
and long service life are said to be among 
the features of a plastic coil sieeve an- 
nounced by Aeroquip Corp., Jackson, 
Mich. It serves as a protector for various 
hoses ranging in size from % to 2-inch 
diameter. Plastic sleeve for hoses up to 
%-inch diameter is supplied in coils up 
to 50 feet in length, and for larger size 
hoses, in 25-foot lengths. This lightweight 
plastic sleeve is unaffected by air, water, 
oil, gasoline, and most other fluids, in- 
cluding hydraulic oils, it is said. 

wi 





BALL JOINT KIT—An adjustable lower 
ball joint unit for installation on 1955-57 
model Chevrolets has been announced by 
Carlson Mfg. Co., 1946 S. Cherokee St., 
Denver 23, Colo. The unit is said to elimi- 
nate front-end looseness, hard steering, 
noise and excessive tire wear. The unit is 
lubricated through a standard grease fit- 
ting. Both right and left hand units are 
available. Similar units are available for 
installation on Cadillac, Buick and Pontiac. 

ae 





HUB CAP TOOL—A device for removing 
and installing hub caps and front wheel 
grease cups has been developed by Kwik- 
Ezee, Inc., 54 Brooklyn Ave., Westbury, 
N. Y. Known as the M-16 Hub and Dust 
Cap Tool—the device is said to combine 
the advantages of a pry bar, hard and 
soft nose hammers plus an adjustable 
grease cup remover. A feature of the M-16 
is an adjustable slip-joint design, which 
permits the tool's use on the smallest as 
well as the largest car hubs and cups, it 
is said. Hub cap and trim ring removal 
is readily accomplished by using the 
curved tip at the end of each of the han- 
dies, which are shaped to act as leverage 
bars. 





SILENCERS—A line of heavy-duty truck 
silencers and accessories has been an- 
nounced by Walker Mfg. Co., Racine, Wis. 
The line offers 11 silencers and accessories 
to cover all major makes and models of 
trucks, it is said. Each silencer has been 
designed to provide maximum sound con- 
trol without sacrificing power loss, it is 
claimed. All shells are made of 16-gauge 
steel to withstand high temperature condi- 
tions caused by truck engines. Shells, 
heads, partitions, and tubes have alumi- 
num or ceramic coatings where needed. 
The line of accessories includes silencer 
hangers, pipe connectors, flexible couplers, 
90 degree elbows, tail spouts, curved pipe 
stacks, silencer and pipe guards, and flex- 
ible tail pipe. 

hae ae 


Oronite Offers Additives 
For Low-Temp Engines 


Oronite Chemical Co., 200 Brush 
St., San Francisco 20, is introduc- 
ing a new line of lubricating oil ad- 


NEW PRODUCTS 


ditives, the 500 Series, specifically 
designed for high-compression auto 
gasoline engines which operate 
much of the time at low tempera- 
tures. 

The new additives have proved 
markedly effective in checking en- 
gine deposits during “cold-engine” 
operation, typical of “short-trip” or 


“stop-start” driving, Oronite said. 
* . + 





BACK-UP LIGHT—A sealed beam back- 
up light which is said to provide an in- 
crease in usable illumination for backing, 
shown at right, has been developed by 
the Lamp Division, Westinghouse Electric 
Corp., Bloomfield, N. J. Light from old 
style lights, such as shown at left, is said 
to be dissipated over a wide area. Simi- 
lar in design to headlights, but much 
smaller in size, the Westinghouse back-up 
lamp employs an internal aluminized re- 
flector which will never tarnish, it is said. 
The lamp, which has its lens formed right 
into the glass bulb, has a much larger, 
brighter reflecting surface. In addition, its 
design is said to permit the use of larger, 
higher wattage filament. 

e oe 





TRANSMISSION HANDLER—The Ausco 
Corvair adapter is said to provide con- 
venient means for removing and replacing 
the Corvair engine, differential and power 
train as a single unit. The adapter is used 
with Ausco's heavy duty transmission han- 
dier No. 8200, supporting the complete 
Corvair power train at the engine pan rail 
as recommended in the Corvair shop man- 
val. Controlled lowering and positioning 
speeds up work and prevents damage to 
the unit and injury to workers, it is claim- 
ed. Use of the Ausco adapter and trans- 
mission handler eliminates need for using 
twin post or other special lifts. Auto Spe- 


cialties Mfg. Co., Inc., St. Joseph, Mich. 
e764 





CABINET BENCH — A 
inch cabinet bench, featuring a reversible 


redesigned 36- 


top for more versatility, has been an- 
nounced by Lyon Metal Products, Inc., 
7 Plant Ave., Aurora, Ill, This steel bench 
is said to be ideal for mounting vises and 
small grinders—and for storage of small 
tools and parts. Double swinging doors 
with three-point locking device protect 
12 square feet of storage area. Center 
shelf is adjustable on 1'-inch centers. 
Bench is 36 inches wide, 24 inches deep, 
34 inches high. Back and end stops, 2 
inches high, are integral part of top 
which may be inverted and reversed to 
provide flat working area. 





















METER—Simpson Electric Co., 5200 W. 
Kinzie St., Chicago 44, Ill., has announced 
the addition of model 270 Volt-Ohm-Miblli- 
ammeter to its line of test equipment. It 
is said to be ideal for day-to-day variation 
checks in circuit operation and it offers 
@ pred’ctable accuracy over a wide tem- 
perature range—67 to 87 degrees Fahren. 
heit. Selfpowered, model 270 includes all 
of the features of the 260 plus a mirror 
scale, Yo percent resistors, gold bonded 
diodes, polarity switch and knife edge 


pointer. 
ie 


Stainless Steel Grille 


Offered for Corvair 


A stainless steel grille designed 
for the Corvair is being produced 
by Foxcraft Products Corp., Hunt- ’ 
ingdon Valley, Pa. 

The Foxcraft grille has five ver- | 
tical louvres. Individually boxed, it 7 
is prepared for shipment already 
assembled and ready for immediate 
installation. 


TRUNK LID HOLDER—A patented lid | 
holder, designed to keep the trunk lid 
taut when transporting emergency over- 
loads and large loads that prevent the 
closing of the trunk, has been announced 
by G. F. Glave, 5958 W. Wolfram St., 
Chicago 41, Ill. The unit consists of rubber 
and metal and is said to fit all cars. 

= »  * 


Washer Anti-Freeze 


Las-Stik Mfg. Co., Hamilton, O., © 
has marketed Las-Stik Windshield > 
Washer Anti-Freeze and Solvent. § 
The product is said to give absolute | 
protection down to 10 degrees 
below zero, to be non-foaming and 
harmless to paint or rubber when § 
used as directed. : 


* * oa 
Prestone De-Icer 


saan tk POSEN TER 


we 


Prestone Windshield De-Icer is 5 
now on sale in a one-pint pressure © 
can. Developed by Union Carbide 
Consumer Products Co., division of 
Union Carbide Corp., the new de- 
icer has a suggested retail price of 
$1.95 a can. 





LUGGAGE CARRIER — This aluminum 
luggage carrier is the latest addition to 
the line of carriers produced by Canell 
Co., 44 Liberty St., Little Ferry, N. J. De- 
signed to fit most of the small cars, in- 
cluding foreign and the American com- 
pacts, the carrier features plated clamps. 
It is available in a style that bridges the 
roof, fastening directly to the rain gutters. 








reer, 


+ SiaoS 





ned 
iced 
int- 


yer 
i, it 
ady 
late 


! 





lid | 
lid | 
er- 5 
he 


it, F 
er 


Mi 
ld § 
it. 
te 
8 
id 
n 


e 
if 


f 





The year’s outstanding advertising buy: 





How to get a close-up of the Automotive Industry 


Focusing on your prospect in the automotive industry, 
when it comes to advertising, is largely a matter of 
telling your sales story in a medium which attracts 
high interest and reader acceptance. 


The 1960 AUTOMOTIVE NEWS Almanac is just 
such a publication! Here’s why: There is probably 
no field of business in this country which is as 
highly competitive—and rapidly changing—as the 
complicated world of transportation. And the men 
who specify, recommend and purchase products and 
services are—indeed must be—extremely conscious 
of facts, figures, trends and happenings which are 
vital to their jobs. 


For twenty-three years the Almanac—and only the 
Almanac—has provided a composite picture of all 
of this essential intelligence: 






RESERVE SPACE NOW! 
1960 ALMANAC 


ISSUED—APRIL 25 
CLOSES—MARCH 15 














@ Directory of Automotive Manufacturers—List- 
ing Products and Personnel. 


@ Photos and Biographical Sketches of Over 1500 
Industry Executives. 


New Car Dealer Totals by Makes and States. 


Cars in Operation by Makes, States and Model 
Years. 


Year in Review. 

Engineering Data. 

Production Estimates by Makes. 
Commercial Car Registrations. 
Hundreds of Other Features. 


Indeed—almost every important fact manufactur- 
ing executives, car and truck dealers have use for 
during the year! 


The most influential publication 
in the automotive industry. 


Member Member 


YEAR LONG USE... 
YEAR "ROUND EXPOSURE 


Why not ask your customers and prospects what 
they think of the AUTOMOTIVE NEWS Almanac? 
Then contact your nearest representative for com- 
plete details on the 1960 Issue! 


REPRESENTATIVES: 


NEW YORK: Edward Kruspak, Howard E. Bradley, Room 
707, 51 E. 42nd St., Murray Hill 7-6871 


CHICAGO: J. Goldstein, Bill Gallagher, Room 903, 360 N. 
Michigan Ave., State 2-6273 


DETROIT: R. L. Webber, William R. Maas, Roy Holihan, 
965 E. Jefferson, Woodward 3-9520 


SAN FRANCISCO: Jules E. Thompson, 681 Market St., 
Douglas 2-8547 


LOS ANGELES: Robert E. Clark, 6000 Sunset Blvd., Holly- 
wood 3-4111 
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Stale tha hese ernie ire 





30-60-90 Day 
Follow-Up 
Is Obsolete ! 


Dealers are 
spending large 
amounts of 
money and still 
lose 50% of their 
owners within a 
12 month period. 
Can follow-up 
be working? 








If you are looking ahead to the 
new model and to 1960 sales... 
you must plan on having the 
good will of your owners, and 
equally important, the present 
service business of the owners 
in your area. 


YOUR LOST OWNERS 
MUST BE RE-WON! 








“EVERY TIME I LIFT 
THE RECEIVER OFF THE 
HOOK I EARN $5.60"" 


— Says JACK SCH- 
WARTZ, of Los An- 
geles, who has sold 
nearly ten million dol- 
lars worth of insur- 
ance — all by “cold” 
telephone-made ap- 
pointments. 


Mr. Schwartz is the author 
of the book, “HOW TO GET 
MORE BUSINESS BY TELE- 
PHONE," just out—filled to 
the brim with detailed ex- 
perience and guidance for 
greater business success via 
the telephone—for automo- 
bile dealers, department 
store, grocer, real estate, 
insurance, bonds, appliances, 
howsehold Woods, industrial 

— MOST COMPLETE AND AU- 

MORITATIVE COMPILATION OF MONEY- 
BRINGING TELEPHONE SELLING METHOD 
EVER MADE. 

A BOOK which you—everybody from top 
executive of a big corporation, down to priv- 
ate secretary, steno, office manager, automo- 
bile salesman, grocer, butcher, real estate 
seller, insurance man, banker, radio or TV 
repair, laundry ordering, service store man- 
ager, dentist. can profit by, IMMEDIATELY. 
TODAY IS A DAY OF TELEPHONE SALES- 
MANSHIP. 

This book has been long and carefully in 
the making—a compilation of actual practice, 
actual experience—a down-to-earth, illustrat- 
ed, fact and figure book, which those who 
know admit is far and away the best, if not 
the ONLY book providing such useable, test- 
ed material. Satisfaction guaranteed, or re- 
fund. 

Order it at once and PUT IT TO WORK— 
it will give you real dividends at once. 


$5.00 which includes mailing costs. 
discount for 3 or more. 








10%, 


Jack Schwartz, America’s greatest tele- 
salesman is available for national 
conventions, + meee meetings, sales 


rallies and company meetings. WRITE 


or PHONE for "tute information. 





JACK SCHWARTZ TELEPHONE SALES CLINIC 
P. O. Box 24491, Village Station AN |-/!-60 
Los Angeles 24, California @ Olive 3-6220 
Gentlemen: 

Please rush _______ copies of "How to Get 
More Business by Telephone’’ at once, The 
price is $5 which includes mailing cost. 


( Enclosed is my check. 0 Send C.0.D. 
Name __ 
Company ———____- ‘sa 

a nptendinariemnnineatonn 
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ant to the division general man-| zone, he succeeds George B, Shane, 


Auto Personnel 





Buckeye Tools Corp., Dayton, O., 
has established an office at 17311 
W. Seven Mile Rd., Detroit. 

The office is headed by Hugh H. 
Harris, a 19-year Buckeye veteran. 
Jack K. Wilson assists Harris as 
area sales engineer and Mike Kirk- 
patrick handles service and repair 
operations. 

x * cd 


White Names Wheeler 


To Replace Peterson 


D. Brian Wheeler has been ap- 
pointed director of sales engineer- 
ing for White 
truck division of 
White Motor Co., 
Cleveland, 

Wheeler, who 
has been in 
charge of stress 
analysis and all 
mathemat- 
ical work for 
White since 1951, 
replaces William 
L, Peterson, new 
manager of White 
parts and service 


D. B. Wheeler 
truck sales, 
branch in Philadelphia. 


* * * 


Wilton Merges Districts 


Edward D. James has been nam- 
ed regional manager of the newly 
combined Philadelphia and metro- 
politan New York sales territories 
of Wilton Tool Mfg. Co., Inc., 
Schiller Park, Ill. He joined Wilton 
in 1954 as head of the Philadelphia 


sales office. 
+ *” ok 


Sherwin-Williams Promotes 


Henderson and Dowell 


Roy W. Henderson has been 
named general manager of the au- 
tomotive sales division of Sherwin- 
Williams Co, 
Cleveland. Hen- 


the late E, W. 
Windsor. 

Widely known 
in the automotive 
field. Henderson 
joined Sherwin- 
Williams in. 1939 
as a trade sales 
representative in 
St. Louis. In 1948 
he was named R. W. Henderson | 
midwestern automotive zone man- 
ager at Chicago, the position he 
held immediately prior to his pres- 
ent appointment. He will be re- 
placed in Chicago by Orville R. 
Dowell. 





* * * 
Fick Joins Highway Trailer 


As Assistant to Chairman 


Horton Fick, formerly vice-presi- 
dent of Dorsey Trailer Co., Elba, 
Ala., has joined Highway Trailer 
Co. as special assistant to the chair- 
man of the board. 

Fick joined Dorsey in 1946 and 
became sales and advertising vice- 





Calendar 


(Continued from Page 10) 


Feb. 13-20—Syracuse Auto Show, Onon- 
daga County War Memorial Building, 
Syracuse, N. Y. 

Feb, 19-21—Albuquerque Auto Show, State 
Fair Coliseum, Albuquerque, 

Feb. 27-March 6—Kansas City Auto Show, 
Municipal Auditorium Exhibition Hall, 
Kansas City. 

March 30-April 3 — Louisville Auto Show, 
eer Fair & Exposition Center, Louis- 
vi 

Apr, 49—Philadelphia International Auto 
Show, Trade and Convention Center, 
Philadelphia. (Foreign and Domestic 


Cars.) 
% Apr. 16-24— International Auto Show, 
Coliseum, New York, Y 


Oct, 15-23'— National’ Automobile Show, 
Cobo Hall, Detroit. 
Jan. 9-17—Memphis Auto Show, Ellis Audi- 
torium, Memphis. 
* 7 * 
General 
%& Jan. I1-I5—SAE Convention, Sheraton- 
Cadillac Hotel, Detroit. 


Jan, 24-27—19th Annual Truck Trailer Man- 
ufacturers Assn. Convention, Hotel del 
Coronado, Coronado, Calif. 

Jan, 25-28—33rd Annual National Auto- 
motive Accessories Manufacturers of 
America Exposition, Navy Pier, Chicago. 

Feb. 7-9—Automotive Affiliated Represen- 

bt Sa meeting, Manhattan Hotel, New 


York. 

Feb. 10-13—Automotive Service Industries 
Assn. Show, Coliseum. New York. 
March 14-16—Canadian Automotive Whole- 
salers' & Manufacturers’ Assn., Queen 
Elizabeth Hotel. Montreal. 

May 10-12 — Eighth Highway Transporta- 
tion Congress, Washington, D. C. 

Sept, 6-16, 1960—Production 
Show, Navy Pier. Chicaao. 

Sept. 6-16, 1960—Machine Tool Exposition, 
International Amphitheatre, Chicago. 


Engineering 





president in 1957. At that time, he 
was made responsible for the com- 
pany’s distributor organization. 

* * . 


Autolite Appoints Higgins 
To Replacement Sales Post 


Russell W. Higgins has been 
named assistant general sales man- 
ager, replacement sales division of 

, Electric Autolite 
Co., Toledo. 

Higgins joined 
Autolite in 1937 
as a territory 
representative at 
Atlanta. He has 
been Minneapolis 
district manager, 
New York divi- 
sion manager, as- 
sistant sales man- 
ager for the 
spark plug divi- 





R. W. Higgins 
sion, Southern region manager, and 
sales administrative manager for 
replacement sales. 

a * + 


Bernard Goes to London 


M. J. Bernard has been assigned 
to London, England, as service 
manager for Chrysler International. 
He formerly was service counselor 
for Plymouth in the Los Angeles 
region. Ken L. Mattson, succeeded 
Bernard in the Los Angeles post. 


* * * 


Oldsmobile Appoints Weber 


Indianapolis Zone Manager 

Edgar G. Weber has been ap- 
pointed manager of Oldsmobile’s 
Indianapolis zone, according to S. 
F. Mehring, gen- 
eral sales mMan- 
ager. 

Weber has held 
the post of as- 
sistant zone man- 
ager in the Phil- 
adelphia Zone for 
the past three 
years. He joined 
Oldsmobile as a4 
General Motors 
Technical Insti- 
tute student in E. G. Weber 
training. Upon graduation he was 
assigned to the Detroit Zone where 
he served as service representative, 
district manager and then as office 
manager—car distributor. 

+ - + 


Perfect Circle Ups Dodds 


Appointment of W. Blake Dodds 
as general manager of Perfect Cir- 
cle Co., Ltd., of Canada, has been 
announced by C. E. McTavish, 
president. Dodds has been assistant 
general manager, 

+ ~ * 


White to Head Procurement 


For Chrysler Defense Unit 


O. G. White has-been appointed 
director of procurement for Chrys- 
ler Corp.’s defense operations divi- 
sion. He succeeds A. H. Hilverkus, 
who has been named to the newly 
created position of special assist- 














ager. 

White also will be responsible for 
functional guidance of procurement 
activities for the company’s defense 
group. He has been director of the 
division’s manufacturing staff since 
January, 1958. He joined Chrysler 
in 1951. 

i * ok 


Dalton Joins Tyrex Board 


William Dalton, president of 
Tyrex, Inc., has been elected to the 
board of the nonprofit association 
which represents manufacturers of 
Tyrex viscose cord. Dalton has been 
chief executive officer of the pro- 
ducers’ association since Septem- 


ber, 1958. 
* * * 


Champion Appoints Davis 
General Sales Manager 


Harry F. Davis, manager of 
Champion Spark Plug Co.’s equip- 
ment sales division, Detroit, has 
been promoted to general sales 
manager. 

Davis will di- 
rect the national 
sales program 
and the equip- 
ment sales divi- 
sion. O. C. Leigh- 
ty, sales vice-pres- 
ident will remain 
with the Toledo 
firm in an advis- 
ory capacity. 
Dewey V. Sher- 
man and George 
F. Owens, who have been assistant 
sales Managers, were named East- 
ern and Western sales managers, 
respectively. 

* * * 


Buick Promotes Glasgow 
Louis O. Glasgow has been ap- 
pointed assistant manager of 


Buick’s Pittsburgh zone. A former 
district manager in the Detroit | 


H, F. Davis 





Valiant's ‘Spur 


20-Year P-D-V Dealer 
Finally Expands 
PITTSBURGH.—Hyme Ferder- 
ber had been a small “but happy” 
Plymouth-DeSoto dealer in Pitts- 
burgh for the past 20 years. His 
small suburban showroom could 
display but two models, and his 
service department, also small, al- 
ways had plenty of work to do. 
“Then came Valiant — and it 
changed everything,” he says. 
Ferderber’s Squirrel Hill Auto 
Sales just wasn’t big enough to 
handle the added traffic—not only 





for Valiant, but Plymouth and De- 
Soto as well, 

With mixed emotions about his 
graduation and expansion he 
moved to new, enlarged quarters at 
5811 Forward ‘Ave., where his show- 
room now accommodates eight 
cars. Ferderber’s new service sec- 
tion, employing eight mechanics 
and featuring a two-car body shop, 
can handle as many as 45 cars. 

“All this became necessary when 
I got my Valiant dealer franchise,” 
Ferderber said. “Valiant has done 
more good for all Chrysler Corp. 
cars than anyone can imagine.” 


Automotive Advertisers Council Holds Meeting— 


The changing dGutomotive after-market, and how these changes affect advertising and sales promotion, was discussed during 


the four-day meeting of the Automotive Advertisers Council at French Lick, 
from left, E. Leslie Peter, Tung-Sol Electric, Inc.; E. F. R. Horner, Champion Spark Plug Co.; 
Co.; Robert Calderone, Raybestos-Manhattan, Inc.; John E. Norwood, Sealed Power Corp.; Albert Joseph, council vice-president, 
AP Parts Corp.; M, Robert Wolfson, council president, MarPro, Inc.; (not identified); Carl B. Dietrich, AISA; Lester C. Dobrunz, 
Wagner Electric Corp.; Richard C. Carr, Olin Mathieson Chemical Corp.; Mrs. Mildred Nordlinger, Permatex Co., 


who was transferred to New York, 
ca *~ * 


Willys Appoints Drum 


Government Sales Chief 


The appointment of James H, 
Drum as director 
of government 
sales for Willys 
Motors, Inc., To- 
ledo, has been 
announced by 
C. W. Moss, gen- 
eral sales mana- 
ger. 

Drum has been 
manager of the 
Willys govern- 
ment sales office 
in Washington, 





J. H, Drum 
since 1957. He succeeds S. W. Con- 
nelly, who has resigned. 

* oe * 


Dodge Ups McLaughlin 
Richard D. McLaughlin has been 
promoted to regional sales manager 
for Dodge’s Atlanta region, He 
joined Dodge as district manager 
in Boston and later served as busi- 
ness manager in Philadelphia, 
* * * 
Kaiser Aluminum Names 


Auto Sales Engineer 
Charles W. Unbehaun has been 


appointed engineering manager of | 


automotive sales 
for Kaiser Alu- 
minum & Chemi- 
cal Sales, Inc., 
Chicago. 

In his new po- 
sition, Unbehaun 
will coordinate 
Kaiser Aluminum 
automotive engi- 
neering activities 
with the automo- 
bile manufactur- 
ers. He has been 





Cc. W. 


associated with Blacksone Corp., 
Jamestown, N. Y., for the past 11 
years in sales engineering and en- 
gineering management. 

ok * * 


Unbehaun 


Montgomery Appointed 


Edward L. Montgomery has been 
appointed executive assistant to the 


vice-president and general manager ~ 


of Aeronutronic division of Ford | 
Newport Beach, Calif. | 


Motor Co., 
He joined Ford in 1950. 


* * * 


Kovas Heads Sales 


John A. Kovas has been named 
general sales manager for the ap- 
pliance and automotive controls 
division of Controls Co, of America, 
Schiller Park, Mil. é 

* 


Austin Moves Up 


Peter F. Austin, one of the found- | 


ers of Glar-Ban Corp., Buffalo, 
1954, has been elected president of 
the company, succeeding Francis 


B. Roggan, who has left the firm. 
a 


Rawhide iladietiaas Pair 
Cliff Atwood, manager of service 
sales for Chicago Rawhide Mfg. Co., 
has been promoted to Western 
regional sales manager. Earl Vick, 
has been moved up to service man- 
ager. 





Ind. Council officers and members are, front row, 


George A. Thoma, Thor Power Tool 


Inc. Second row: 


Herman Teetor, Perfect Circle Corp.; Sydney M. Cowan, United Motors Service; (next three persons not identified); C. C. Tapscott; 
Russ Case, honorary member; Frank F. Schuhle, General Electric Co.; Walter A. Kirkpatrick, Wilkening Mfg. Co.; Homer A. Lange, 
DeVilbiss Co.; Norman Hull-Ryde, Wix Corp.; Rod Covey, Timken Roller Bearing Co.; William Banta, American Hammered. Third 


row: Harry Burken, Clevite Service Division; (not identified); Edwin O. Bodkin, McCord Corp.; 
Weaver Mfg. Co.; (not identified); Fred R. Cross, Stewart-Warner Corp.; Richard K. McConnell, 
ple, Rich Mfg. Corp.; Joseph A. Corsillo, Thompson Products, Inc.; (not identified); Alfred Roffman, Standard Motor Products, Inc.; 
(not identified). 


(not identified); E, V. Eastman, 
honorary member; Claude Whip- 


in | 
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H. wus demand for 1960 estimated|ing that a M-B master mechanic] pected to compete in the economy- 

tor at 20,000 units and only some} had joined his staff. car class. : ; 

ont | 16,000 expected to be available, it) “Within three months of the ad’s|, The DKW line will be available AUTOMOBILE AIR CONDITIONERS 

llys | would appear that Mercedes-Benz| appearance, the dealer discovered|to any dealer who can meet the 

To. | has no problems more weighty|that over half of the cars he was| requirements set by the Mercedes- 

en | than distribution. servicing were imported makes| Benz Sales Co., Hoppe said. 

by Yet H. C. Hoppe, vice-president | other than Mercedes-Benz,” Hoppe oe ee. 

en- of Daimler-Benz of North Amer- | said. “People know that a Daimler- Fiat 

na- ica, Inc., said the problems of Benz factory-trained man is an ex- IAT has announced the a int- 
the organization in the U. S. are | pert on every imported car made in F ments a the ieliontek samen 

een | similar to those of every other | Europe. Any man who can properly) qoiers: Garden Grove Imports, 

he import and domestic competing |Tepair M-B fuel injection has to| G,-4en Grove, Calif.; Ray Clanton 

rn- | in today’s market. know his business. ___| Motors, Savannah, Ga.; Highfield 

fice Uppermost on the agenda of the|_ Another interesting observation! Buick Co. Decatur, Ill; Cicotte 

on, | organization is the acquisition of|is that the dealer now enjoys 118| Import Motors, Inc., Holyoke, 

on- Mercedes-Benz customers, This| percent service absorption, Hoppe| Mass,; Washington Street Motors, 
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Mercedes-Benz Goal for U. S.... 


On the Import Car News Front 


may sound enigmatic, but Hoppe 
explained as follows: 


“A purchaser is not a customer 


said. 
a a * 
HE Mercedes-Benz dealer or- 
ganization today numbers a lit- 


Inc., Hudson, Mass.; Jaguar West, 
Inc., Parma, O., and Williams Olds- 


mobile Co., Astoria, Ore. 
* + * 


WANTED 





DEALERS FOR THE NOVI DELUXE 








een | until he has bought his first car 
al and traded it in on his second car.|tle more than 350. Slightly over Sunbeam 
H In Germany, for instance, we have 300 also are Studebaker-Packard HE Sunb Alst “ 
ger f, families who for generations have) Sealers, Hoppe said, although 9n9-| Teed on, the. showroom, Noor QUALITY 
‘ hi but M -B one is eligible for an M- ealer- : 
— a iS tas Ge bees to 4 ship. at Milton Littman’s Imported Car PERFORMANCE 
dematid in the U. 8.” Hoppe also said there is no Center at 1335 Castleton Ave., NO. PRICE 
in plan for the “wholesale” addition Staten Island, N. Y., looks like any 
For this a me. +4 re of dealers in 1960 because of re- nut of the new sports car. ‘ li 
’ | stricted production. ut it isnt. 
adn ae a Contrary to the situation two or onan a yes y in | B ‘ful Superior Coo ing rt < 
= th ars ago, he said, there are| Way: n one, an flew nearly 
of best salesman. plenty of ‘cohen today interested | 3,000 miles to the Rootes factory in eauti Design Advanced Engineering 








“As has been 
stated so many 
times before by 


in an M-B franchise. But it still is 
often difficult to sign up highly 
desirable dealers, he added, because 


Coventry, England, to examine and 
personally pick up the car. Then 
he had it flown across the English 


ders for the Alpine. There is no 





Greatly Reduced Installation Time 
Adapter kits packaged and sold separately for greater flexibility in 


almost all auto- a|Channel and drove an additional ‘ : : ‘ 
mobile men the BB ge gon MR ve incr i1.| 3,000 miles around Europe to gather | sales, Five Novi warehouses assure fast delivery and lower inventory 
world over, the| 2+. with their intended investment. | first-hand experience so he'd know| investment. 
second auto-|"y, Stuttgart, Germany, produc-| What he was talking about to pros- 
mobile is almost] 1:5, expansion is proceeding very|Pective customers back home. 90 DAY WARRANTY ON PARTS 
always sOld/.iwiy for a number of reasons,| Much as he'd like to sell the Al- 

Heinz C. Hoppe through the serv- Hoppe said. pine, he can’t at the moment, be- SPECIAL C | ith clutch 

ice department,” he said. Quality is one of the prime con-| Cause it’s the only one for miles DEALER $ 50 omprete with Clute 

Mercedes-Benz dealers are eN-| siderations, he continued, but the| around. However, he will take or- PRICE ager omy Tax 
ncluded. 


couraged to subscribe wholeheart-| most important handicap to ex- : 
edly to this theory, he said. panded production is the absence/ delivery problem on the Hillmans, F.0.B. nearest Novi warehouse 
ae ee of labor which might be utilized) Littman added. 
* ADDITION to building an or-| in expanded facilities. a NOVI SALES AND SERVICE co., INC. 
ganization of top dealers, Hoppe| “Right now,” according to Hoppe, Rover 


said, “the dealers should get as 
much support as we can give them. 
We do not intend to have thou- 
sands of dealers who only sell 








“we send 200 buses every morn- 
ing to 150 communities, some as 
far away as 200 miles, just to pick 
up our workers.” 
* 





W MARTIN-HURST has joined 
* Rover Co., Ltd., London, as 
executive director (production). He 
formerly was managing director 


WAREHOUSES: 2501 South Grand Avenue, Los Angeles, Calif. * 2112 West 
7th Street, Fort Worth, Texas * 2932 Troost Avenue, Kansas City, Missouri 
20830 Coolidge Hwy, Detroit, Mich. * 190 Fourteenth St., N.W., Atlanta, Ga. 


For information, write Novi Sales and Service, 20830 Coolidge Hwy, Detroit, Michigan 


en ® + * 
he } automobiles. of Teddington Aircraft Controls, 
er | “We want to give our dealers A*xroNs between the ages of = Ltd. 
oe enough support so that they can and 65 who is willing to wor 
‘if. | give the customer good, quality | c4n find high-paying employment 
| service, which builds the repeat |in Germany today, Hoppe said, 
business on which our entire or- | #dding that it is becoming increas- 
ganization can thrive,” he added. | ingly difficult to find master me- 
| Remeron eae fee more | ~~ CARS and BOATS 
ed _ trained mechanics and their fam- ee = rc scale ~ Haovet en am —_= 
'P- | ilies to this country in 1957, when —— 4 4 sein d - 
ols | they entered into their agreement aie - a, cial io e 
"a, | with Studebaker-Packard. Their , Pp fe g CC 
job, Hoppe said, was to guarantee creasing deliveries to the U. Ss. er. 2e Oompantors 
Mercedes-Benz customers quality) 1s the European Common Market, 
service. Hoppe said. Mercedes-Benz a 
a | Today, he added, these same| tad food distributer represents: for DOUB ' 
in master mechanics command big markets whien have suddenly be- Or: = 
of salaries from dealers who use them come open to them on an unre- 
cis as strong sales arguments. These stricted scale 
m. men often are featured in a deal-| , es ‘ 
er’s advertising, Hoppe said, as as-|, “Previously their representatives 
surance that the M-B customer will|in these countries were forced to 
receive top attention, do business on a small scale, but 
ce H 7 7 were still anxious to be M-B repre- 
0., deale — - oo ae of one! sentatives,” he continued. “Now 
rn r who placed an ad announc-| that they have an opportunity to 
k, increase their share of the market 
n- in an unrestricted manner, Daim- 


ler-Benz officials feel honor-bound 
to assist them.” 

Daimler-Benz, which recently 
purchased a controlling interest in 
Auto-Union of Germany, which 
manufactures the DKW economy 
auto, has decided to use the same 
methods and practices employed in 
establishing Mercedes-Benz in the 
U. S., Hoppe said. 

Mercedes-Benz Sales Co., wholly 
owned subsidiary of Studebaker- 
Packard, will assume the responsi- 
bility of distributing the DKW in 
the U. S., he said, and quality me- 


EXCLUSIVE BOAT DISTRIBUTOR FRANCHISE 


In some areas, boats are outselling autos. Re- 
searchers say boats have become a more im- 
portant status symbol to the public than a 
second automobile. Get in on these BIG 
PROFITS! 


Hitch your auto dealership to the booming 
$2,000,000,000 boat industry. A limited num- 
ber of exclusive area franchises are now avail- 
able from a top national manufacturer of 
beautiful fiberglass outboard boats, featuring 
the industry's MOST EXCITING EXCLU- 
SIVE INNOVATION—the “Amphibian” — 
which has its own retractable landing gear! 
Puts you way ahead of the field. This fran- 
chise includes a PROVEN SALES PROGRAM 
with a new approach. 


Amphibious Boats, Inc. 


P, O. Box 30424 Dallas 30, Texas Phone Blackburn 4-0106 


chanics will be used to the same 
extent that they have been used 
in the M-B setup. 

* + os 

SSEMBLY of the all-new DKW 

750 c.c, sedan is under way in 
Germany with a volume of 250 cars 
per month, Hoppe said, and this 
can be stepped up to 500 cars per 
day as demand develops. The first 
DKWs are arriving in the U. S. 
right now, he added. 

Reducing the engine size to 
750 c.c. puts it in the Renault 
and Volkswagen class, which in- 
dicates that the DKW will com- 
pete for volume as well as qual- 
ity. Hoppe said “orders have been 
placed with the factory for as 
many cars as they can possibly 
give us.” 

Pricewise, too, the DKW is ex- 





The boat distributor season starts right now. 
Minimum investment of $9,950 for a profit 
potential of $60,000 the first year. 


WRITE OR WIRE NOW 


New Home for Green— 


John Green Corp., Renault and Peugeot 


ng 
w, | distributor, officially opened its new head- 


Qorters in El Segundo, Calif. Renault ex- 
®cutives from Paris and New York, to- 
Gether with dealers, civic leaders, and the 
ws Press, inspected the executive offices and 





ol 
nt, 
1Z, 


tt; 4 40000-square-foot parts warehouse. At 

e, | the ribbon-cutting ceremony are, from left, 

rd James A. Quesenberry, regional manager; 

in, Pierre Vignal, export manager, Renault of 

p- ce; Robert Valode, vice-president, Re- 

c.; | Mawlt, Inc.; John Green, and John Green 
a, 
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Automobile & Trailer Dealers 
VALUABLE FREE FRANCHISE! 


AUTOMOTIVELY ENGINEERED 
UTILITY & LUGGAGE TRAILERS 


Capsule Reports... . 
Auto News in Brief 


BISMARCK, N. D.—Out-of-state 
car-leasing firms which supply ve- 
hicles for use in North Dakota may 
be forced to pay a 2 percent excise 
tax on vehicles used in this state, 
according to an opinion of Attor- 
ney General Leslie R, Burgum. 

He said it ig up to Motor Vehicle 
Registrar A, N. Lavik to determine 
if such vehicles are purchased for 
use on the streets and highways 
of North Dakota. 


Gumout Managers Hold 


Sales Conference 

CLEVELAND. — Regional man- 
agers of Pennsylvania Refining 
Co.’s Gumout division gathered 
here for their annual five-day sales 
conference. 

H. B. Montgomery and B. S. Pet- 
ersen, both from Aitkin-Kynett Co., 
Philadelphia, the firm’s ad agency, 
were principal speakers. 

ae ok + 





DESIGNED SPECIFICALLY FOR SMALL CARS 
ALL FOREIGN & U. S. COMPACTS 


@ European type square tubular frame. @ Double safety chains. 

@ Heavy gauge pressed steel body @ Stop-tail lights with turn signals. 
“welded together for unitized con- @ Our trailers meet or exceed legal 
struction." safety requirements in all 50 states. 

@ Precision axles, hi-speed wheels. 

Write for brochure . 


Cas ee CARRY-ALL TRAILERS, INC. 


~~ Island Road and Eastwick Avenue, Philadelphia 42, Pa. 


N CAR PARTS 
HIGH DISCOUNTS! 


wanes aren | 
Albert Wepper Corporation 


*Hottest Item in the Auto Market! New Parts Depot Rising 


-|For AMC at Buffalo 


BUFFALO, — American Motors 
disclosed plans for construction of 
a parts warehouse and zone office 
costing more than $300,000 across 
from the Greater Buffalo interna- 
tional airport. 

The building will have a total 
floor space of approximately 31,000 
square feet, Excavation for the 
project has been started and plans 
call for completion of the building 
by spring. 
















A Full Line of ... 


d¢ Brake Parts 
d@ Ignition Parts 
d Renault Parts 






* * 
Australian Firm to Assemble 



















¢ Peugeot Parts American Motors Vehicles 

d@ Also many other Factory R tati MELBOURNE, Australia. — An 
imported li crory Kepresenrarives viding for th 
—, 53 Park Place New York 7,N.Y.|| Sxrantement Proviean’ Motors 





Tel. WO 4-0966 Corp, vehicles in Australia by 


Australian Motor Industries has 
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A Year of Accomplishment... 


Record business volume of $154,000,000 in the fi- 
nance divisions and a continuation of dynamic gains in 
the insurance subsidiary made 1959 a strong year for 
Interstate Securities Company. Capital funds rose to 
an all-time high of $22,600,000. The company’s expan- 
sion program added 19 new branch offices, the greatest 
number ever opened in a single year. 

Interstate advances into 1960 larger and stronger, 
with a planned program of achievement based upon 
superior service to customers and dealers. 


A. J. BLASCO J. FRANK HUDSON 
President Chairman of the Boord 


42nd Annual Statement (Condensed) 
for year ended October 31, 1959 
ASSETS 
Cash and Government Bonds. 
Notes receivable, less reserves. 
Sundry accounts receivable 
Wholly owned, non-finance subsidiaries. 


$ 8,477,796 
74,698,193 
350,937 


LIABILITIES 
Notes payable, unsecured, short-term 
Notes payable, unsecured, long-term 
Accounts payable, accruals and reserves. 





$64,701,477 
Capital Funds: 
Subordinated notes $10,355,000 
Preferred stock. 
Common stock and surplus, including 
undistributed income of non-finance 
subsidiaries 8,878,821 


Total capital funds 





_ 22,633,821 
$87,335,298 


BXECUTIVE OFFICES 
3430 Broadway, P. O. Box 386, Kansas City 41, Mo. 
Write Today for Our Annual Report. 
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been revealed by A. F. Crosby, 
chairman of AMI, 

AMI, formerly Standard Motor 
Products, now assembles Stand- 
ard, Triumph and Mercedes-Benz 
vehicles. It also holds the Aus- 
tralian franchise for Fiat indus- 
trial and agricultural tractors. 


= * * 
Burthwick Directing Sales 


Of Cadillac Outlet in Conn. 


NEW HAVEN, Conn.—Don C. 
Burthwick has been appointed 
new-car sales manager of Brown & 
Thomas Automobile Co. (Cadillac- 
Oldsmobile). He succeeds John Rif- 
kin, who has retired. 

Burthwick had been general 
sales manager of Klett Cadillac Co., 
Detroit, and prior to that had been 
sales manager of the Cadillac di- 
vision’s Cass branch in Detroit. 
Earlier he had been with Buick 
and had operated his own dealer- 
ship in London, Ont., for six years. 


Cars Overseas Offers 


European Travel Booklet 


NEW YORK.—Aimed at increas- 
ing European travel by car, Cars 
Overseas, Inc., 41-39 Thirty-eighth 
St., Long Island City, N. Y., which 
arranges for purchases of Renault 
and Peugeot automobiles in Eur- 
ope, is distributing free a 20-page 
booklet called, “Motor Guide for 
Europe.” 

Harold Newman, the author, has 
selected six tours. They include: 1. 
Paris to the French Riviera; 2. 
Paris to the Pyrenees; 3. Low 
Countries; 4. Swiss Alps, 5. North 
of Italy, and 6. Rome. Complete in- 
formation regarding where to go, 
hotels, restaurants, and what to 
see is included. 


GM Donates $500,000 
For Health Atomic Research 


DETROIT.—General Motors 
has donated $500,000 to the Uni- 
versity of Michigan for research 
in industrial health and the 
peacetime uses of atomic energy, 
according to GM President John 
F. Gordon. The gift was made 
through the university’s Phoenix 
Memorial Project. 

Under terms of the grant, $350,- 
000 will be allocated to the In- 
stitute of Industrial Health, which 
GM helped found with an origi- 
nal Phoenix Project gift of $1,- 
500,000 in 1950. The remaining 
$150,000 will be used directly for 
research in the peacetime uses 
of atomic energy. 

* * a 


FTC Issues Complaint 


On Solder Seal Fluids 


WASHINGTON. — Radiator Spe- 
cialty Co., Charlotte, N. C., has been 
charged by the Federal Trade Com- 
mission with misrepresenting the 
nature, composition and effective- 
ness of its compounds for repairing 
and sealing leaks in auto radiators 
and in steam and hot water heating 
systems. 

The products’ names are “Solder 
Seal Radiator Repair,” “Boiler Sol- 
der Seal Type R-H,” “Solder Seal 
Boiler Repair,” “Liquid Boiler Sol- 
der Seal,” “Liquid Solder Seal Radi- 


—. 


ator Repair,” “Solder Seal Block 
Seal” and “Liquid Solder Seaj 
Block Seal.” 





The complaint charges that the| 


compounds are neither solders nor 
metallic and they do not form a4 
metallic seal or bond. They do not 
have the characteristics of solders 
and are not as effective as solders, 
the complaint says. 

* * ok 


Georgia Dealers Face 


Probe in Sales-tax Case 


ATLANTA.—T he State’s $52,000 
sales-tax claim against Cordell- 
Green Motor Co., Dublin, will be) 
taken up a third time by the State} 
Tax Settlement and Compromise | 
Board, State Revenue Commission- | 
er Dixon Oxford has announced. | 

Clayton W. Cordell and State 
Rep. Harry Green, partners in the | 
firm, were acquitted in Laurens} 
Superior Court of charges of con-| 
spiring with two former State sales 
tax employes, Joseph Ray and 
W. W. Coleman, in a $26,000 sales 
tax embezzlement scheme. 

Coleman and Ray pleaded guilty 
to similar charges in Fulton Super- 
ior Court and were convicted, The 
tax settlement board at its first 
meeting on the Cordell-Green case, 
cut the State’s $52,000 claim to 
$1,500. On the protest of Gov, Ern- 
est Vandiver, the board met again 


2 


and “took the case under advise- 
ment.” There the matter now} 
stands. 


. - +. 
Goodrich’s Australia Unit 


Begins Tire Production 


MELBOURNE, Australia.—B. F. 
Goodrich Co.’s new Australian sub- 


sidiary began production near here | 


in December, three months ahead | 


of schedule. 

Willard C. Gulick, president of In- 
ternational B. F. Goodrich Co., said 
tires manufactured in the new 
plant will go on sale in Australian 
markets in March. The Australian 


company, B. F. Goodrich Australia, | 
Pty. Ltd., is a partnership between — 


Goodrich and Ampol Petroleum, 
Ltd,. of Australia. 
x * * 


Economy Trend in Autos 


Helps Packaging Industry 

PHILADELPHIA. — The econ- 
omy trend in the automotive field 
is bringing with it a “do-it-your- 
self”? market for maintenance 
products, according to Crown 
Cork & Seal Co. 

The company said this calls for 
more convenient packages of 
such products as ignition and 
fuel-system lubricants, polishes, 
paints, motor degreasers, uphol- 
stery cleaners and white-sidewall 
cleaners. The aerosol container 
has a promising future in _ this 
market, the company said. 

* * * 


GM Offers to Purchase 


Holden Preferred Stock 


MELBOURNE, Australia. — Gen- 
eral Motors has offered to buy Aus- 
tralian-held preferred stock in Gen- 
eral Motors-Holden’s, Ltd. 

GM reportedly offered the equiv- 
alent of $3.93 for each of the 500,000 
shares, which have been trading for 
about $3.10. The offer is to remain 
open until Feb. 2. 

* 


Lee Buys Facilities 


FLEMINGTON, N. J.—AIl rubber 
hardware and housewares produc- 
tion molds and equipment of Dural 
Rubber Co. here have been pur- 
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chased by Lee Rubber & Tire Corp. 





New York L-M Dealers Meef— 


Members of the New York Lincoln-Mercury Dealers Assn. Committee are shown 
after attending a meeting in New York. Standing, from left, J. J. Clarkeson, Schenec- 
tady; J. N. Mezey, New York; Nathan Gordon, Brooklyn; A. C. Acken, New »Rochelle; 
L. S. Eastman, Greenwich, Conn.; A. J. Staropoli, White Plains. Seated: M. Q. Kessel, 
Westfield, N. J.; Morris Baron, secretary, Great Neck; N. A. Dretzin, president, Long 
Island City; J. H. Lotz, treasurer, Morristown, N. J., and M. M. West, vice-president, 
Newburgh. 
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New Yorkers do everything other people do. Only more so. For 


example, they buy more cars than the people in any other market. 





And you can sell them more cars by using more space more often 


in The New York Times... first in New York in automotive advertising 
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THE NADA 
USED CAR 
GUIDE... 


A Lender 


in the Used Car 
reporting field 
because it's . « « 





LOCAL « « « Published in 8 regional editions to reflect 
conditions in your market. 


CURRENT e « Published every 30 days. 


COMPLETE « « « Average wholesale, average retail and 
(in most areas) the average loan values, 
Also easy to identify scale drawings of 
both domestic and imported passenger 
cars. 


NOW ... A SIMPLIFIED AND EXPANDED 
TRUCK SECTION 





Easier to Use 
MOST MODELS TO 
26,000 #GVW ONLY 
Quantity prices on request ss -00 


PER YEAR 


THE WHELAND COMPANY 


FOUNDRY DIVISION. 








Across the Nation... 





Auto Dealer Changes 


PHILADELPHIA.—Wayne Junc- 
tion Dodge, Inc., 5521 Wayne Ave., 
is a new Dodge dealership in the 
Germantown area. William Sladkin 
is president-treasurer. 

* * * 


Franks Adds Renault 


BROWNFIELD, Tex. — Franks 
GMC Trucks, 1019 Lubbock St., 
Brownfield, has been awarded a 
Renault franchise, according to 
James Hughes, president of Ster- 
ling Motors, Inc., Renault distrib- 
utor in Dallas. R. E. Franks is 


owner and general manager. 
* * * 


Hillis Acquires Mercury 


ARTESIA, N. M.—Lee Hillis 
Ford, Inc., 302 W. Main St., has 
announced acquisition of a Mer- 
cury franchise. 

* 


94 Dealerships 
Added by S-P 


New Lark Outlets 
Throughout Nation 


SOUTH BEND, — Studebaker- 
Packard has added 94 dealers. They 
are: Ralph-Hutchison, Hayward, 
Calif.; Barr Motor Co., Columbia, 
Tenn.: D&H Motors, Red Oak, 
Ia.; Magee Motors, Geneseo, N. - 
Blake’s Garage, Lyndonville, 
Mabe-Cartwright Motors, ta 
Welch, W. Va.; Barber Motor Co., 
Jacksonville, Tex.; O’Neal Motors, 
Marysville, Kans.; General es . 
Service Co., Thomasville, Ga.; Al 
states Studebaker, Elmwood park, 
Ill.; Jensen Buick, Spooner, Wis. 

Morand Motors, Chula Vista, 
Calif.; Strecker Machinery Co., Ness 
City, Kans.; Robbins Motor Co., 
Texarkana, Tex.; Sandoval Sales 
Service, Las Vegas, N. M.; R & W 
Auto Salvage, Inc., Weldon, N. C.; 
Tarrant Motor Co., Tarrant, Ala.; 
Holman Motor Co., Albany, Ga.; 
Allen Kane Motors, Inc., Miami; 
Hall Auto Service, Wauseon, O.; 
Lyle Monson Motors, Granite Falls, | ' 
Minn.; Meredith Motor Co. Hot 
Springs, Ark.; Martin & Hahn 
Farm Equipment, Ligonier, Ind. 

Duncan’s Auto Sales, Inc., Key 
West, Fla.; Otis McNabb Buick Co., 
Harlingen, Tex.; Martin & Woods, 
Kirbyville, Tex.; Watlington Mo- 
tors, Center, Tex.; Pitts Motors, 
Delray Beach, Fla; Valley 
Sales & Service, Inc., 
tine, 








H. E. Chesebrough 
Motor! greatest change in these manufac- 
East Pales-| turing facilities since the first 
O.; Lee Hearn Motor Co.,| Plymouth was built in 1928, 
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Berlin, Conn.; Ellison Motors Glen 
Burnie, Md. 

Cox Motors, San Benito, Tex.; 
Jimmy Spears Motor Sales Co., 
Beaumont, Tex.; Coppin Motor Co., 
Brigham City, Utah; Lenart Buick, 
Inc., Monessen, Pa.; McDuffee Mo- 
tor:-Co., Broken Bow, Neb.; R & C 
Motors, Inc., Pomona, Calif.; Jack 
Wade Oldsmobile, Inc., Ashta- 
bula, O.; Pittsburg Motor Co., Pitts- 
burg, Tex.; Guider Motor Co., Ross- 
ville, Ga.; Warrington Sales Co., 
Philadelphia; Burdumy Lincoln- 
Mercury, Upper Darby, Pa; Lit- 
teral Motors, Parkersburg, W. Va. 

Rhoads Buick Co., Wheatland, 
Wyo.; Kenneth F. Fulmer Motors, 
Kane, Pa.; Fred Pilkilton Motors, 
Denison, Tex.; Tom’s Auto Sales, 
Fort Myers, Fla.; Mt. Pleasant 
Studebaker, Mt. Pleasant, Pa.; Hi- 
Way Auto & Implement Co., New 
York Mills, Minn.; Kuhn Motors, 
Inc., Sugar Creek, O.; Pelican Im- 
ports, Inc., Lake Charles, La.; Ray 
Fairchild Motors, Inc., Mobile, Ala.; 
Dixie Motors, Alexander City, Ala.; 
Karl Brothers, Inc., New Canaan, 


Conn. 
* * * 


FWD Adds 2 Dealers 


CLINTONVILLE, Wis. — FWD 
Corp. has added two dealers, They 
are Southern Indiana Truck Sales, 


—x 


Hallberg will represent FWD in the 
railroad market. 
* ok * 


Caskey Pontiac Moves 
PADUCAH, Ky.—Caskey Pontiac 
Co., formerly located at Seven- 
teenth St. and Kentucky Ave., has 
moved to 2035 S. Beltline. John 
Caskey is head of the firm. 


* * * 


BMC Signs Frick Motors 


MICHIGAN CITY, Ind. — Frick 
Motors, Inc., 1260 E. Michigan St. 
has been appointed a dealer for 
British Motors Corp., handling 
Morris, Austin-Healey, Austin, MG, 
and Riley. 


* * 


Intercontinental Expands 
SAN ANTONIO W—Interconti- 
nental Motors, Volkswagen distrib- 
utor, has taken over the building 
at 1820 Broadway formerly a 

pied by Turbeville Motors as 
Lincoln outlet. 
ca * * 


Town & Country Sold 
YAKIMA, Wash.—Valley Ford 
has purchased Town & a 
Motors. John W. Sparling jr. 
president and secretary of Valley. 
+” * ea 


Frontier Ford Moving 
ALBUQUERQUE, N. M.—Frontier } 
Ford expects to move into its new 
building at University and Lomas, 
NE, by Nov. 15. The dealership’s 
present facilities are at Third and 





Highway 64 West, Princeton, Ind., 
and D. W. Hallberg Co., 24 Com- 


Marquette, NW. 





'|Plymouth Plant Redone 


To Handle Unit Bodies 


By Joseph M, Callahan 
Engineering Editor 


arent Detroit assembly 


plant, which was completely 


& renovated in 21 months for the 
building of the 1960 unitized Plym- 


outh, was shown 
to newsmen for 
the first time. 
The multi-mil- 
lion dollar expan- 
sion and mod- 
ernization was 
described by 
Harry E. Chese- 
brough, general 
manager of the 
Plymouth- 
DeSoto - Valiant 
division, as the 


sounds and vibrations that they do 
when the frame is separate. 

The final assembly line grew 
from a length of 1,000 feet to 1,972. 


merce St., Newark, N. J, Southern 
Indiana Truck will sell FWD’s 
four- and six-wheel-drive ready-mix} — 
trucks, tractors and dump trucks, 


Twenty-seven miles of conveyor ~ 


lines were replaced by 21 miles of 


conveyor lines, largely because of ¢ 


more efficient location. 

Plymouth officials said the most 
remarkable aspect of the renova- 
tion was the fact that during the 
21 months that the plant was re- 
built, production of the ’58s and ’59 


} 
| 
| 


models continued without losing 4 


single unit. 


Kenneth S, Crawford, manager of 


the Plymouth Detroit assembly 
plant, said, “We began planning for 


the change more than three years ~ 


ago, after the design of the 1960 

Plymouth was approved.” 
Production rate at this plant is 

now approximately 60 Plymouths 


Freeport, Tex.; Rudkin Motor Serv- 
ice, Fillmore, Calif.; Paul Goldman, 
Inc., Cumberland, R. iL; Rh & & 
Motors, Inc., Natick, Mass.; Larry 
Highland Motors, Inc., Cheekto- 
waga, N. Y.; Sargent’s Auto Parts, 
Inc., Ellsworth, Me. 

Loren-Holcomb Motors, Inc., 
West Los Angeles, Calif.; Laughlin 
Buick, Inc., Pittsburg, Kans.; Geyer 
Oldsmobile, Cheboygan, Mich.; Cre- 
ger Studebaker Co., Adrian, Mich.; 
Smith Studebaker Sales & Service, 
Wilmington, Ill.; Baruch Oldsmo- 
bile, Gary, Ind.; Murray Motor Co., 
Salt Lake City; Lawndale Marine 
Supply, Inc., Lawndale, Calif.; Mc- 
Carthy Motors & Texaco Service, 
Kingman, Ariz.; Bill Benson Mo- 
tors, Inc., Los Angeles; Durkee Mo- 
tors, Glens Falls, N. Y. 

Couch Motor Co., Marceline, Mo.; 
Cayton Motors, Livingston, Tex.; 





Williamson Motor Co., Corpus 
Christi, Tex.; Bob Southern, Walled 
Lake, Mich.; Eaton Motors, Oak- 
mount, Pa.; Cameron-Southworth 
Enterprises, Inc., Santa Clara, 
Calif.; Davis Motors, Inc., Boon- 
ville, Mo.; Osborne Motors, Grand 
Junction, Colo.; Continental] Im- 
ports, Inc., Las Vegas, Nev.; Mor- 
ganfield Motor Co., Junction City, 
Kans.; Samuels Automobiles, New- 
ark, N. J.; Collet Motor Sales, 
Carey, O. 

Hubbard Motor Co., Williamson, 
W. Va.; Evangeline Motor Co., Inc., 
Lafayette, La.; Benoit’s Garage, 
North Brookfield, Mass.; Rink Mo- 
tors, Pontiac, Mich.; A & V Buick 
Co., Starkville, Miss. Felz Motor 
Sales, Inc., Chicago; Associated 
Motors, Inc., Anderson, Ind.; O. D. 
Clayton Sales, Sikeston, Mo.; 


Principal feature of the renova- 
tion was the setting up of body- 
building facilities (formerly at the 

ck Ave. plant) at this plant, and 
the removal of the six-cylinder en- 
gine machining and assembly de- 
partments to the Trenton Engine 
Plant. 

7” * * 
Tyas engine departments, which 

formerly occupied almost 25 
percent of the total floor space of 
the Plymouth plant, were replaced 
by the new body rust-proofing and 

dipping operation. 

A total of 57,000 square feet of 
floor space was added, bringing the 
plant’s total floor space to 1,300,000 
—more than triple the 400,000 feet 
of available floor space when the 
first Plymouth was built. 

Although the core of this plant 
was built by the Dodge brothers 
in 1915 and even pre-dates the 
Plymouth, the plant has the ad- 
vantage of being largely of the 
one-story type. This made it 
feasible for Chrysler Corp. to 
renovate the plant, rather than 
replace it. 

As part of the plant moderniza- 
tion, a new “gate line” was install- 
ed for building the entire body, 
from floor pan to fenders, on a con- 
tinuously moving line. 

of * ” 


FEATURE of the remodeled 
plant is the addition of numer- 
ous sound-proofing stations for the 
application and installation of more 
sound-deadening material than 
Plymouth ever before used. 
More sound deadening is required 
with unitized construction because 





Lampe Buick, Eaton, O.; Santi Mo-| the body and frame are integrated 
tors, Price, Utah; Nethling Motor| and the engineers do not have the 
Co., Pittsburgh; Dan M. Creed, Inc.,| opportunity to isolate the road 





an hour by a work force of about 
2,800 people—far below the peak 
force of 13,000 several years ago. 

Plymouths are also built at St. 
Louis, Los Angeles and Newark, 
Del. 


TURNTABLES 


PORTABLE 









TURNTABLES 


PARAVANE for big cars 
PARAVANETTE for small 






MACTON MACHINERY COMPANY, INC. 
STAMFORD 9% CONNECTICUT 
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(Continued from Page 8) 


cylinders, fourth is not much 
good below 30 miles an hour. 
Third is quiet and can be used 
for most traffic driving. 

Touring in a Lloyd is an unusual 
experience. Excellent handling 
characteristics of the front-wheel 
drive contribute to stability on 
straight roads and corners. As is 
expected for 78.7 inches of wheel- 
base, the Lloyd ride is stiff and 
choppy. Around town, however, this 
is acceptable. 

Curving roads can be fun, By 
keeping the car in gear and foot 
on the throttle, there is a little 
sway and tire squeal as front 
wheels pull you around corners at 
a good rate. But slam on brakes in 
a corner and you'll be faced with 
control problems, 

Rough-road driving is no project 
to be undertaken lightly, Short 
wheelbase and thin section tires 
provide a rugged ride. This is not 
to imply any lack of control, for 
though the car appears to be flying 
through the air, it actually is doing 
a wonderful job of keeping wheels 


on the ground. 
* 


It Can Be Fun 
_ if you don’t mind being toss- 
ed around a bit, rough-road 
riding can be considered fun, Hill 
work requires gears, and all of 
them. Red Roman numerals on the 
speedometer show you where to 
shift. 

Braking at high speed requires 
more attention to steering. Brakes 
are solid and seem free from 
fade. Fast stops can be made 
when necessary, as long as both 
hands are on the wheel. 

Wind noise and air leaks were 
not observed, primarily because en- 
gine noise drowns out any wind 
noise. The ventilating system is 
unusual, Heater and defroster are 
independent. Fresh air comes in 
behind the grill, is warmed by a 
“heat exchanger” around the ex- 
haust pipe and is blown into the 
car. Defroster air is heated from 
the cylinder walls. Heat is minimal, 
and there seemed to be little that 
could be done about it, 

Fuel economy is reported to vary 
from 35 to 40 miles per gallon. 
Opening the hood exposes the gas 
tank. There’s loads of room around 
the two-cylinder air-cooled engine, 
which may appear to be a refugee 
from a power lawn mower. 

However, internal construction is 
that of a high quality racing en- 
gine. It uses overhead camshafts, 
while connecting rods and crank- 
shaft mains turn in roller bearings. 
This eliminates much internal fric- 
tion and makes it possible for the 
engine to provide maximum horse- 
power for size. 

*_ @¢ * 


Carb Easily Adjusted 


Tus Solex carburetor is high on 
top and can be easily adjusted. 
The distributor operates off the 
end of the camshaft. The fuel 
pump, which moves gasoline only 
three feet, is driven by the cam- 
shaft. Both spark plugs could be re- 
Placed easily, and there would be 
no difficulty in adjusting valve lash 
because the covers snap off quickly. 

The double set of leaf springs 

* * 
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Room Aplenty— 


There is plenty of room under the hood 
Of the Lloyd Alexander 600 for a me- 
thanic to service the tiny two-cylinder en- 
gine. The hood is lined with a sound- 
Ghsorbing sponge plastic. 





The Man Behind the Wheel... 


Sales Testing Lloyd Alexander 600 





in front, which can be seen when 
the hood is up, provide progres- 
Sive springing and the best ride 
possible for such a light vehicle. 


Every panel on this car is bolted. 
Cowl, fenders, wheelwells, grille 
and front sections are held together 
by plated bolts. In event of an ac- 
cident, it would be a simple matter 
to remove and replace damaged 
portions, 

Reduction in cost of repairs and 
maintenance is a strong selling 
point, The six-volt battery, wind- 
shield-washer jar, voltage regulator 
and fuse box are under the hood, 
which is lined with sound-absorb- 
ing sponge plastic. 

The trunk can be opened only by 
pulling a knob at the base of the 
rear seat. The lid is held open by a 
spring clip. The spare lies flat on 
the floor, protected by a fabric tire 
cover. Interior of the trunk is fully 
lined. 

For additional carrying capacity, 
the back of the rear seat may be 
removed, Luggage space then ex- 
tends from backs of the front seats 
to rear of the trunk. Such extra 
carrying capacity is not usually 
found in small cars of this type. 

* * of 











Coachwork Is Tops 


— is of exceptional 
quality, considering the low 
price of the car, Seams are straight, 
the paint is good and the cloth fits 
well, There are mammoth 1%-inch 
rubber strips around doors to keep 
the elements out. Rear panels are 
screwed to the body and can be 
quickly taken off for repair. 
Bright metal trim seems to be 
extruded aluminum. As on most 

German cars, a rubber lip on roll 

down windows would remove 

snow from a car parked over- 
night in a snowstorm 

The Lloyd’s frame is a central 
backbone tube, with cross-members 
and floor pan welded into a stiff 
chassis. To this are attached the 
independent coil-sprung rear 
wheels, which are linked to a tor- 
sion bar acting as a stabilizer to 
prevent excessive body roll. 

This new suspension layout has 
shallower wheel wells and has al- 
lowed Lloyd to widen the rear seat 
by some three inches. 

+ +. 


Manuals Are Excellent 


vo owner’s and shop manuals, 
like most German automotive 


* 


Car Tested: 
LLOYD 
ALEXANDER 600 


Body type: Two-door sunroof 


Engine: Two-cylinder, 0 ver- 
head cam, air-cooled. 

Carburetion: Downdraft, Solex. 

Displacement: 364 cubic 
inches. 

Bore & stroke: 3.03 by 2.52 
inches. 


Compression ratio: 7.2 to 1. 

Horsepower: 29 @ 5,000 r.p.m. 

Horsepower per cubic inch: .79. 

Torque: 29 pounds foot @ 3,000 
r.p.m, 

Running weight: 1,255 pounds 
without driver. 

Power-weight ratio: 
pounds per horsepower. 

Brake-weight ratio: 17.7 
pounds per square inch of lin- 
ing. 

Transmission: Four forward 
speeds, all synchronized. 

Clutch: Single, dry plate. 

Drive axle ratio: 4.87 to 1. 

Steering: 2% turns, lock-to- 
lock. 

Dimensions: Overall length, 
132.2 inches; width, 55.6; height, 
55.2; wheelbase, 78.7; tread, 43.4. 

Suspension: Front—Independ- 
ent on superimposed half elliptic 
leaf springs; rear—independent 
on coil springs. 

Tires: 4.25 by 15 tubeless, 

Gas mileage: 35 m.p.g. (esti- 
mated). 

Accessories: Wheel trim, roof 
luggage rack, windshield wash- 
er, fog lamps, lighter, electric 
clock. 


43.3 











publications, are complete in dis- 
cussing care and service, There are 
a number of sales points well worth 
mentioning. 

The four-speed, all-synchro 
gear box is coupled directly to 
the air-cooled, 34-cubic-inch en- 
gine of 29 horsepower. 

Use of roller bearings in the en- 
gine and care demonstrated by its 
exterior finish indicate this is a 
precision unit. 

The Lloyd is such an unusual 
car that, in this sales tester’s opin- 
ion, the only logical way to sell it 
is by demonstration. 

And the Lloyd salesman should 
be an individual who likes small 
cars and has taken time to learn to 
drive them skillfully. A small ve- 
hicle of this type is driven much 
differently that either economy, 
compact or full-size cars, 

It can provide super economy 
and suitable performance in the 
hands of a eapable driver. Because 
it must be sold, it would seem wise 
to have a salesman fully capable of 
demonstrating the Lloyd's finer 
points. 


* *" * 


Shortcomings Cited 


THE other hand, it is also 
this sales tester’s opinion that 
a is not a happy choice for the 
It is too small, has too little 
power, is uncomfortable to drive 
long distances, cannot keep up 
with fast traffic and makes too 
much noise, 

Selling as it does for less than a 
VW, it may have a place in Europe 
as the most basic form of inex- 
pensive transportation. 

However, in the U. S., where our 
standard of living demands some- 
thing more than minimal transpor- 
tation, the Lloyd suffers by com- 
parison with almost everything ex- 
cept a Crosley. 
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Easy Entrance— 


The doors of the Lloyd Alexander 600 
are wide enough to get into the front 
seat easily, according to Bill Carroll, 
Automotive News correspondent, but skill 
is needed to avoid tangling knees with 
the steering wheel. 





41 


Oldsmobile Sales 
Up 17 Percent, 





= Wolfram Reports 


LANSING.—Oldsmobile sales for 
the calendar year 1959 increased by 
17 percent over 1958, Jack F. Wolf- 
ram, Oldsmobile general manager, 
said Thursday. 

“Despite a 6-week suspension of 
manufacturing in November and 
early December, our dealers deliv- 
ered 361,850 new Oldsmobiles to 
their customers during the 12- 
month period,’ Wolfram stated. 

He said that Oldsmobile dealers 
reported that visitors to their show- 
rooms have increased materially 
since the steel settlement. 

Wolfram reported that Oldsmo- 
bile employment now totals 11,000. 


Barkhouser in New Home 

DANVILLE, Va.—Barkhouser 
Motors, Inc. (Ford) has opened for 
business in its new home. 





Gaslight Motors Has One... 


Want an 02 Rambler? 





DETROIT.—The 1902 Rambler is 
making a comeback as a product 
of Gaslight Motors Corp., the 
“baby” of three American Motors 
Corp. employes. 

James T,. Moore, product man- 
ager for automotive sales, is Gas- 





Harvey Elected President 


Of Utah Dealer Group 


SALT LAKE CITY. — Eugene 
Harvey (Chevrolet), American 
Fork, is the new president of the 
Utah County chapter of the Utah 
Automobile Dealers Assn. 


The vice-president is Don Baum 
(Dodge), Provo. 





The Rotating-Piston Engine: 
Old Idea, New Application 


(Continued from Page 8) 


to close off each side of the piston 
for its allotted purpose and the 
sealing cannot interfere with the 
rotation of the piston. 

The Wankel engine meets this 
need with pressure-backed wiper 
blades. 

NSU said that it has built en- 
gines of this type of steel, cast iron 
and aluminum and in all three ma- 
terial metals. The present engines 
are liquid cooled with NSU report- 
ing excellent heat transfer. 

The company has claimed quite a 
few advantages for the engine. 
These include: 

A unit displacing 7.62 cubic 
inches and weighing 24 pounds 
delivers about 32 horsepower, No 
special gasolines are needed. 

The engine has far fewer moving 
parts than conventional power 
plants—no connecting rods, no 
valves, no valve springs and no 
rocker arms. 

Wankel was born in Germany in 
1902, is a self-taught technician. He 


6.8-Million Year 
Sighted by Dietz 


NEW YORK.—U. S. consumers 
in 1960 will buy 6.8 million new au- 
tomobiles, the second highest yearly 
total since the 1955 record of 7.2 
million, and some 75 percent of 
these purchases will involve use of 
installment credit, according to es- 
timates of Arthur O. Dietz, presi- 
dent of CIT Financial Corp. Dietz 
predicted that new-car sales this 
year would include up to 500,000 
imported automobiles. 

“While there seems to be some 
concern by a few persons over the 
increased volume of installment 
credit, the expansion of credit pur- 
chases should be regarded as a 
sign of a vigorous and healthy 
economy,” Dietz stated. “It is an 
indication of the confidence con- 
sumers have in the future of the 
general economy, as well as in their 
own personal affairs.” 





has been working on technical 
problems since he built up his own 
shop in 1924, 

In 1936, he joined the research 
work of the German Test Insti- 
tute for Aviation. At the start of 
World War II, his work outgrew 
his plant in Lindau on Lake 
Constance but his larger opera- 
tion was confiscated by the Al- 
lies after the war. 

He began again with some tools 
and instruments kept in his boat 
house and cellar and now has built 
up a new research institute. 


light’s president; Car] Chakmakian, 
Moore’s assistant, is vice-president 
and treasurer, and John R, Pichur- 
ski, press relations manager, is 
vice-president and secretary. 

“Interest in the historical sig- 
nificance of the Rambler” was call- 
ed the chief reason for bringing 
back the 1902 model. It is sold ex- 
clusively through AMC’s Rambler 
dealer organization, Pichurski said. 

The car, a full-scale replica of 
the mode] built by Thomas B. Jef- 
fery & Co., Kenosha, Wis., is being 
manufactured by American Air 
Products Corp., Fort Lauderdale, 
Fla. 

“Every detail on the 1902 Ram- 
bler has been duplicated as nearly 
as possible from original plans and 
existing ’02 models,” Pichurski said. 

The two-passenger runabout has 
a 77-inch wheelbase, is 112 inches 
long, 66% inches wide, 80 inches 
high with top up and weights 640 
pounds, It is powered by an air- 
cooled, one-cylinder, four-cycle 
Clinton engine located in the cen- 
ter of the car under the seat. 

The car has an automatic clutch 
and a transmission with two for- 
ward speeds and one reverse, The 
rear axle has a chain and sprocket 
drive. 

It has a top speed of 30 m.p.h. 
and delivers 60 to 70 miles per gal- 
lon, Pichurski said. 

He said the car has many uses 
—showroom display, parades or 
festivals, short-haul light deliveries, 
prizes for contests. 

* * 





‘New’ Rambler Unveiled— 


Gaslight Motors Corp., Lathrup Village, Mich., a newly formed automotive firm, 
has introduced this entry into the smaller car field. Featuring an air-cooled engine, 
an automatic clutch, composite’ body construction and tiller steering, the cor actually 
is an authentic full-scale replica of the original Rambler, first produced in 1902. Sold 
gw through Rambler ‘dealers, the 1902 Rambler replica has a retail price 
of $1,495. 
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450 Vehicles in $20 Million Spectacular .. . 





Chicago’s Big Show Set to Open 


(Continued from Page 3) 


other car or object is in the path, 
retractable headlamps similar to 
aircraft landing lights and dial- 
controlled interior temperatures. 


pearl lacquered convertible whose 
interior panels are trimmed in 
powder-blue mink and platinum- 
pearl hand-buffed leather, with 
matching mouton carpeting. 


Plymouth will feature an audi- 
ence-participation traffic-safety 
contest, with prizes for winners. 

Chevrolet’s “Unie,” a top-hatted, 
radio-controlled robot, will be on 
hand, “Unie” is constructed from 
the rear power train of the Corvair 
and can move around, wink its eyes 
and exchange comments. 


rea will feature fashions by a 
Paris designer, and during the 
show giant atomizers will spray 
1,000 drams of perfume throughout 
the display, 

The backdrop of the Oldsmo- 
bile display will be a giant rep- 
lica of its ’60 model grille, with 
lighted color transparencies form- 
ing the headlights. 


York skyline or Michigan’s Mack- 


inac Straits. 
The “stars” of the show include: 


Domestic: Rambler American, 
Buick, Cadillac, Chevrolet, Chrys- 
ler, Corvair, DeSoto, Dodge, Falcon, 
Pontiac will exhibit a platinum-/ Forg Imperial, Studebaker Lark 


| and Hawk, Lincoln, Mercury, Olds- 
mobile, Plymouth, Pontiac, Valiant. 
Foreign: Arnolt-Bristol, Austin, 
Austin-Healey, Bentley, Borgward, 
Citroen, Deutsch-Bonnet, DKW, 
English Ford, Ferrari, Fiat, Hill- 
man, Humber, Jaguar, Mercedes- 
Benz, Metropolitan, MG, Morgan, 
Morris, Opel, Panhard, Peugeot, 
Renault, Riley, Rolls-Royce, Saab, 





Sacramento Dealers 
Choose Anderson 


Anderson (Chevrolet) has been 
elected president of the Motor Car 
Dealers Assn. of Sacramento, and 
Jack Burton (Ford) has been 
named vice-president. D. E, Engels 
is executive secretary. 

Association directors are Charles 
Winterrowd (Chrysler-Plymouth), 
Phil Moffatt (Chevrolet), Dick War- 
ren (Pontiac), Roy Jacobes (Lin- 
coln-Mercury) and John Drew 



















Each transparency will depict a 
famous American scene, such as 
the Grant Park fountain, the New 


(Dodge-Plymouth), 
president. 


You'll get more PROFITABLE 
SERVICE SALES 


with Shure 
Service Merchandising 
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MODEL 9200 
Service Merchandiser 
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MODEL 9100 
Service Work Bench 


Costello-Kunze Ford 
Jennings, Mo. 





© Service Merchandisers © Work Benches 

© Steel Wall Paneling © Service Desks 

© Portable Carts © Tire Racks Ure 
© Display Shelving © Teo! Beards 


© Chines end Lockers © Desks and Chairs MANUFACTURING CORPORATION 


WRITE FOR COMPLETE CATALOG 1601 S. HANLEY RD. + ST. LOUIS 17, MO. 


Be sure to see our complete line at the NADA Show, 
Jan. 30-Feb. 2, Booths 20-21-22. 








AUTO WORK NUMBER TAGS 
Plastic or Metal 





Long lasting metel number tegs — large 4" 
easy to read numbers. One side has bieck num- 
bers [to indicate work completed}; the other side 
has red numbers (to indicate work hes not been 
completed). 
THE PLASTIC TAGS WILL 
NOT SCRATCH CAR 
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SR es ts 


DIXIE SEAL & STAMP CO. 
83 Poplar St. + Box 972 Atlanta 1, Georgia 








Simca, Singer, Skoda, Sunbeam, 
Taunus, Toyopet, Triumph, Vaux- 
hall. There will be no Volkswagen 
or Volvo exhibits. 

Trucks: Chevrolet, Dodge, Ford, 
International Harvester, Studebak- 
er, Willys. 

* * * 

OP automotive executives and 

other manufacturers’ represen- 
tatives are expected to be in Chi- 
cago for a series of luncheons, din- 
ners and special meetings on the 
two days preceding the show’s 
opening. Saturday and Sunday have 
been designated Manufacturers 
Days. 

A preview for the industry, 
press, radio and television per- 
sonnel will be held Friday night. 
There also will be a special two- 
hour televised preview of the 
show Saturday morning preced- 
ing the formal opening. 

Show officials are counting on a 
record attendance with a break 
from the weatherman, The alltime 

high of 518,521 visitors was set in 
1958. Bad weather cut last year’s 
turnout to 481,358 after the attend- 
ance for the opening weekend had 
set a new mark. 
* K * 
1 only other U. S. show open- 
ing this week will get under 


way Wednesday (Jan. 13) in Wash- 


ington’s National Guard Armory 
and run through Sunday. 

About 125 domestic and foreign 
vehicles will be displayed in the 
show, sponsored by the Automo- 
tive Trade Assn. National Capi- 
tal Area, John J. Pohanka, pres- 
ident of Pohanka Oldsmobile-Fiat 
Co., is show chairman. 

An international automobile show 
is scheduled to open Friday in Mex- 
ico City. It will continue through 
Jan, 25. 


Pound Retires 


- 
As P-D-V Aide 

DETROIT.—Kenneth G. Pound, 
who directed the distribution of 
more than six million automobiles 
during the last 44 years, has re- 
tired from Plymouth-DeSoto-Val- 
iant division. 

Pound joined Dodge as a distri- 
bution clerk in 1915, the company’s 
first full production year, and 
moved to Maxwell in 1923 as an 
assistant distribution manager. 
Walter P. Chrysler then controlled 
Maxwell. 

In 1928, with the formation of 
Plymouth division, Pound became 
director of distribution, a post he 


held 24 years. 












Lead Cleveland Independents— 


Members of the new board of directors of the Cleveland Independent Auto Dealers 
Assn. are, standing, from left, Howard Lieberman, Milton Leiken, Sandy Deutsch, 
Irv Elk, John Murphy and Irv Nadler. Seated: Charles Cabot, John Chicker, executive 
board chairman, and Joe Terman. Directors not pictured include Irv Rubin, Sam 
Messerman, James Barber and Eliot Weisenberg. Committee chairmen are William 
Scher, finance; Manny Weiser, membership and entertainment, and Seymour Terrell, 
ethics and legislative. Association officers include Joseph Chizek, president; Mark 
Durschlag and Lou Katz, vice-president; Scher, treasurer; Weiser, secretary, and Harry 
Halpert, board chairman. 


AMC Splits Bonus Melon; 
Romney Spurns $100,000 


(Continued from Page 2) 


decided that 10 percent of that fig- 
ure should be used for bonuses. 
Last March, the participants voted 
unanimously to reduce it to 6 per- 
cent because indicated profits for 
fiscal 1959 were substantially higher 
than had been anticipated. 

For the curent fiscal year, the 
bonus group will be increased to 
about 500 persons, and a ceiling will 
be placed on the amount each per- 
son can receive, 

Three groups will be set up, 
compared with one for 1959. 
Group A may receive up to 100 
percent of salary; Group B may 
receive up to 60 percent, and 
Group C may receive up to 30 
percent. 

This year, persons with salaries 
under $25,000 per year received 
their bonuses in a lump sum, Three 
equal, annual payments will be 
made to persons in the over-$25,000 
bracket. 

Next year, the under-$25,000 
group will receive their bonuses in 
three annual installments, and the 
over-$25,000 officials will be paid in 
five installments. 

The proxy statement also detail- 
ed the stock options granted to 
Romney, Chapin, Chapman and 
Abernethy during fiscal 1959, 

The grants were made Nov. 24, 
1958, and Sept. 24, 1959, and the 
option prices were $31.83 and $56.29, 


Reaches Market in Spring hee 


All-Year Dow Coolant 





(Continued from Page 2) 


siderable aluminum in the cooling 
system.” 

“Dowgard cooling system fluid is 
a premium quality year-around all- 
weather automotive coolant,” Rob- 
ert Hansen, head of Dow’s automo- 
tive chemicals laboratories, said. 


“It is a scientifically-formulated 
blend of diethylene glycol, ethy- 
lene glycol, balanced inhibitor 
systems and specially treated 
water—purer than distilled water. 


“Dowgard is designed to give 
automotive engine cooling systems 
protection against rust and corro- 
sion, freezing and over-heating 
from minus 40 degrees F. to plus 
240 degrees F. for one full year.” 

In order to prevent dilution or 
contamination of the coolant while 
it is in the car, a blue cover has 
been designed to go over the radia- 
tor cap, giving the date when the 
system requires reservicing with 
fresh fluid. 

Once serviced and closed, a sys- 
tem containing Dowgard should not 
be opened for one year, Dow ad- 
vises, Should accidental leaks occur, 
the system should be serviced and 
more fluid added as required. 

The new fluid will be available 
only through service dealers, who 
will prepare the cooling system 

and install the coolant, Dow said. 

Installation of the new fluid 
should be made after a thorough 


flushout and checkup of the cooling 
system by an experienced dealer, 
Hansen advises. 

“Dowgard can be installed at any 
time during the year. The spring 
drain out season is a good time to 
install this new coolant and be set 
until the following spring,” he said. 

Dow will introduce the new 
product in a national marketing 
program this spring. The media 
will include local newspapers, na- 
tional TV and trade and con- 
sumer magazines. 

Nationwide automotive jobber 
distribution channels are being or- 
ganized to handle the product. 





Ford Has Big Lead 


In N. Y. Taxi Sales 


NEW YORK.—Ford has a 
commanding lead in the number 
of ’60 model taxicabs operating 
in New York City, according to 
Taxi Weekly. 

The paper said 729 new Ford 
cabs had been registered through 
Dec. 21, compared with 187 Stude- 
bakers, 142 Checkers and 74 
Dodges. Figures for other makes 
were: Plymouth, four; Chevrolet, 
Rambler and Mercedes-Benz, two 
each, and Pontiac and Chrysler, 
one each. 





respectively. In each case, the fig- 
ure was within a few dollars of the 
market price per share on the op- 
tion date. The options expire after 
10 years. 

Romney was granted an option 
on 42,000 shares; Chapin and Chap- 
man on 12,750 shares each, and 
Abernethy on 11,962 shares. 


Each of the four men exercised © 


stock options granted in prior 
years, Romney bought 7,500 
shares at $9.56 per share and 


3,150 at $9.11. The market prices — 


per share on the dates of pur- 
chase were $28.13 and $44.19, 


Last Nov. 4, Chapin bought 4,200 — 
shares at prices ranging from $5.55 | 


to $9.11. The market price on that 
date was $94.25. 

Chapman purchased 2,000 shares 
at $6.59 on Oct. 27, 1958, when the 
market price was $76.38. He bought 


another 8,925 shares on Nov. 18, | 
1959, at $6.28 and $9.11 when the © 


market price was $90.19 per share. 


Abernethy purchased 2,940 shares 
on Nov. 30, 1959, at option prices 


ranging from $5.55 to $9.11 and © 
1,575 additional shares the same | 


day at $30.31. The market price 
was $89.19. 


Chrysler Adds 2nd Shift 


At Detroit Engine Unit 


DETROIT.—Chrysler Corp. added 
a second shift and hired an addi- 
tional 700 employes at its Mound 
Road Engine plant here last week, 
bringing to 2,200 the number of 


workers employed at the plant that | 
makes V-8 engines for Dodge and 7 


Plymouth. 

Only three Chrysler assembly 
units are still working one shift 
daily, They are the Imperial and 


Dodge Truck plants in Detroit, and | 


the Los Angeles assembly plant. 





Safety Message— 


The world's largest safety sign was in 
operation for the New Year's Holiday. 
The sign covered the entire 18-story Com- 
mercial Credit Bidg. in Baltimore. The 
safety slogan “Drive Safe” was spelled 
out by the lights in its windows, making 
the message visible for miles. 
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Ford and Rambler Hit Production Highs .. . 


Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U. 8. PRODUCTION ONLY) 









































Cars and Trucks, 


U. S. and Canada....200,064 164,728 136,719 600,636 


*Revised. 


Week Week dan. 1 dan. 1 
Ended Same Ended Total Te Te 
Jan. 9, Week, dan. 2, Output, Jan. 10, Jan. 9, 
1960 1959* 1960* Dec.* 1959* + 1960 
AMERICAN MOTORS 
ee 10,600 6,983 6,743 40,526 9,634 10,600 
CHRYSLER CORP. .... 26,850 18,514 18,963 60,986 22,157 26,850 
Chrysler 1,706 1,926 5,765 2,041 2,700 
DeSoto 1,343 698 2,023 1,598 1,000 
EE S: ade vvsveevorcvensnvenrectess 9,000 4,198 6,504 19,310 5,010 9,000 
OO ae 750 472 519 2,171 568 750 
Plymouth Total ...... 13,400 10,795 9,316 31,717 12,940 13,400 
Plymouth. ..............0.00 9,000 10,795 6,300 20,481 12,940 9,000 
SEE nshisnshsoipevsesveseveses Oe .cenuniics SANS ALAS scm 4,400 
FORD MOTOR** .......... 49,548 36,681 31,669 166,827 45,122 52,923 
Ford Division .............. 41,648 28,990 27,684 146,696 35,579 44,899 
SUE iccudusvergontsqvooresses er 6,494 See tie 11,254 
Ford (Standard) .... 29,188 27,753 20,150 7,128 33,621 31,845 
Thunderbird ............ 1,800 1,237 1,040 101,645 1,958 1,800 
SE. Sbascacavenereduiventesi 900 865 538 3,727 1,140 900 
SEE, svsapredystevcinsovesave 7,000 4,189 3,447 16,404 5,023 7,124 
GENERAL MOTORS .. 72,232 67,531 52,221 212,870 $1,598 12,232 
EL Aisass evevetivevesseessivebers 7447 8,994 5,490 23,378 10,775 7AM7 
SI csianoustinisncsuepivess 3,900 3,809 2,615 11,876 5,061 3,900 
Chevrolet Division .... 42,700 36,200 30,766 119,920 43,188 42,700 
MEER soni vieoesncebatsenees a 5,427 22,382 __.......... 7,300 
Chevrolet (Std.) .... 35,400 36,200 25,339 97,528 43,488 35,400 
SUED. Ssiccrvcesscuscnsions 8,885 9,790 6,620 29,113 11,813 8,885 
Eo ycsadinivecioevencecbutees 9,300 8,738 6,730 28,583 10,461 9,300 
S-P CORP. 
Studebaker ................... 3,290 3,780 2,517 13,728 4,692 3,290 
Total Cars, U. S.**......162,520 133,489 112,113 494,937 163,203 165,895 
*Revised 
**Totals for 1959 include Edsel Production. 
+Revised totals for calendar-year 1959 are on Page One. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan. 1 
Ended Same Ended Total To To 
Jan. 9, Week, Jan.2, Output, Jan. 10, Jan. 9, 
1960 1959* 1960* Dec,* 1959* 1960 
CHEVROLET ................ 9,400 8,300 6,308 20,858 9,530 9,400 
7 DIAMOND T ................... 15 116 31 238 131 5 
DIVCO 80 51 59 325 52 80 
DODGE 1,800 1,858 1,308 5,126 1,858 1,800 
FORD 8,815 6,426 4,698 25,579 7,889 9,253 
GMC 2,135 2,076 1,393 4,103 2,409 2,135 
INTERNATIONAL. ...... ae ee 1,899 10,264 .......... 2,944 
tal cucinesnithin’ 345 344 238 1,179 412 345 
STUDEBAKER. .............. 160 211 82 82 272 160 
IE nes ccsucveeseiesascitenixe 420 406 292 1,827 406 420 
ITD Ss cisinceaticsiciieacioosces 2,250 2,288 1,190 7,645 2,275 2,250 
MISCELLANEOUS ....... 80 718 42 274 96 80 
Total Trucks, U.S. .... 28,504 22,154 17,540 177,500 25,330 28,942 
Total Cars, Trucks, 
ee 191,024 155,643 129,653 572,437 188,755 194.837 
Total Cars, Trucks, 
So 9,040 9,085 7,066 28,209 10,411 9,040 
Grand Total, 


199,166 203,877 





Training System Okayed 
For Truck Mechanics 


INDIANAPOLIS. — Recommend- 
ations for a trainjng system to sup- 
ply mechanics for the trucking in- 
dustry will be presented to the next 
meeting of the board of governors 
of the common carriers conference 
of the American Truckers Assn. 

The recommendations are ex- 
pected to cover the possibility of 
utilizing the training facilities of 
car and truck factories, as well 
as the vocational schools of the 
public school system, according to 

Kenneth R. Hauck, secretary of 

the education committee and 

manager of the “William Way” 
memorial driver training pro- 
gram. 

A separate training center for the 
training of truck mechanics for 


Canada Output 





Cars 
1959 1958 
Total Make Total 
1—150,189 GM 158,712— 1 
2— 99,722 Ford 89,267— 2 
3— 42,618 Chrysler  44,131— 3 
4— 8320 S-P 4,514— 4 
300,849 Total 296,624 
Trucks 
1— 29,394 GM 27,019— 1 
2— 18,328 Ford 16,232— 2 
s— 13,713 ITH 9,162— 3 
4— 6,087 Chrysler 6,280— 4 
67,522 Total 58,693 


over-road operators was originally 
considered. 

A resolution approving the train- 
ing idea was adopted at a meeting 
of motor carrier equipment and 
parts manufacturers here. The res- 
olution called on each of the organ- 
izations represented at the session 
to draft a set of recommendations 
to be submitted to the conference 
and worked into a pilot program. 

Although it is not possible to 
predict the scope of the plan at 
this time, Hauck said, he en- 
visions a formal course for me- 
chanics at the beginner level. 

The shortage of mechanics on 
both manufacturing and supply and 
operator side of the truck industry 
fence is acute, Hauck said. 

At the close of the manufactur- 
er’s session, a banquet was held for 
15 new graduates of the driver 
training course, and the next class 
was announced for Atlanta. 


N. Dakota Dealers 
Meet March 20-22 


GRAND FORKS, N. D.—The an- 
nual convention of the Automobile 
Dealers Assn. of North Dakota will 
be held at the Hotel Ryan March 
20-22. 

Grand Forks dealers will be the 
hosts and a program of entertain- 
ment and speakers is being lined 
up, said a representative of the 





RAN local dealers. 








Highest Rate Since ’56 
Opens Peak Quarter 


(Continued from Page 1) 


highest annual commercial-car out- 
put by U. S. makers since 1955, 
when 1,245,794 units were assem- 
bled. 

The combined output of 6,717,399 
cars and trucks during 1959 mark- 
ed the highest level total vehicle 
output in the U. S. has reached 
since 1957, when 7,199,124 cars and 
trucks were built. 

* * * 

HE 162,520 cars scheduled for 

assembly last week marked the 
highest level car production has 
reached in more than three years. 
The combined output of 191,024 cars 
and trucks reached a similar peak. 

In the week of Dec. 8, 1956, 
U. S. makers turned out 167,516 
cars and a combined total of 191,- 
541 cars and trucks, Neither of 

these levels had been equalled 
until last week. 

Last week’s 162,520 cars also 
compared with the 112,113 units 
turned out during the holiday week 
ended Jan. 2 and the 133,489 cars 
rolled from U. S. assembly lines 
during the week ended Jan. 10 a 
year ago. 

oe * * 
GC highlights of last week’s 
assembly operations included: 

1. A record 10,600 cars produc- 
ed by Rambler in six days, top- 
ping its previous high of 10,181 

units built during the week ended 
July 18, 1959, 

2. A record 41,648 cars turned out 
by Ford division over a _ six-day 
period, surpassing its former high 
of 41,369 assemblies during the 
week ended Dec. 22, 1956. However, 
Chevrolet’s 42,700 assemblies out- 
produced Ford division. 

3. A record 43,513 cars and trucks 
turned out by Ford division in a 
five-day period, surpassing the 
41,242 vehicles turned out during 
the week ended Oct, 28, 1955. 

* * * 
A RECORD 50,463 vhicles 

* turned out by Ford division 
over a six-day period, surpassing 
the 48,130 cars and trucks produced 
during the week ended Oct. 29, 1955. 

5. A production of an estimated 
26,850 cars by Chrysler Corp., 
marking the highest level car 
output has reached at that cor- 
poration since the week ended 
Aug. 2, 1957, when 26,906 cars 
were built. 

6. Output of 28,650 cars and 
trucks by Chrysler Corp., marking 
the highest level total vehicle out- 
put has reached at that corporation 
since the week ended June 29, 1957, 
when 30,926 cars and trucks were 
assembled. 

7. An alltime high of 10,660 Fal- 
con assemblies, edging Rambler 
and topping the former Falcon high 
of 9,714 units built during the week 
ended Dec. 19, 1959. 

8. A production of 49,548 cars by 
Ford Motor Co., marking the high- 
est output by that company since 
the week ended Dec, 22, 1956, when 
50,387 units were assembled. 

9. An alltime high of 36,250 
compact assemblies, topping the 
former high of 33,969 Ramblers, 
Larks, Falcons, Corvairs and 
Valiants built during the week 
ended Dec. 19, 1959. 

10. A record daily production of 
7,379 cars by Ford division Jan. 5, 
topping the former high of 7,377 
assemblies on Dec. 20, 1956. 

11. A record daily production of 
9,037 cars and trucks by Ford divi- 
sion on Jan. 6 topping the former 
high of 8,949 vehicles built on Jan. 
5. The previous high of 8,871 cars 
and trucks was set Jan. 4. 

* * + 
For? MOTOR achieved its 49,548 

car assemblies by working 17 
of its 20 assembly plants on Satur- 
day, marking the first time in many 
months that so many of its plants 
have worked the extra day. 

Ford division worked 10 of its 
13 big-car plants six days and 


Fire Damages Cadillac Deal 

SEWICKLEY, Pa.—Damage esti- 
mated at $250,000 was caused by a 
fire which swept the two-story 
building housing McKay Cadillac 
Co. 














turned out an estimated 29,188 
units. In addition, Falcon plants 
at Lorain, O., and Kansas City 
worked six days to produce the 
record 10,660 units, and Thunder- 
bird assembled 1,800 units in its 
six days. 

Mercury also worked its four 
plants on Saturday to give the di- 
vision an estimated 7,000 assemblies 
for the week. Lincoln turned out 
900 units over six days at its 
Wixom (Mich.) plant, 

The record-breaking feats at Fal- 
con and Rambler helped give the 
compacts the alltime high of 36,250 
assemblies for the week. 

* cd * 


— the other compacts, Cor- 
vair built an estimated 7,300 





Truck Production 


1959 1958 

Total Make Total 
1— 331,348 Ford 242,890— 2 
2— 326,102 Chev. 278,615— 1 
3— 143,199 Interna’l 81,213— 4 
4— 114,881 Willys 92,327— 3 
5— 75,411 GMC 61,768— 5 
6— 71,680 Dodge 58,668— 6 
I— 20,018 White 17,403— 7 
8— 17,027 Mack 14,308— 8 
9— 10,779 Studeb’er 10,563— 9 
10— 5,359 Diam’ndT 6,017—10 
11— 4,325 Miscellan’s 4,163—11 
Pe 3,539 Divco 2,827—12 

1,123,668 Total 870,762 





43 


cars; Valiant, 4,400, and Studebak- 
er, 3,290. 

Although Chevrolet topped 
Ford in weekly output, Ford led 
for the 1960 calendar year, 44,899 
to 42,700, as a result of having 
worked some plants the previous 
Saturday (Jan. 2). 

Ford Motor and American Motors 
were the only makers working six 
days last week. General Motors, 
Chrysler Corp. and Studebaker all 
remained on five-day schedules 
during the first full week of the 
new year. 

GM built 72,232 cars during the 
week, Buick scheduled 7,447; Cadil- 
lac, 3,900; Oldsmobile, 8.885, and 
Pontiac, 9,300. 

A breakdown of Chrysler Corp. 
operations showed Plymouth with 
9,000 assemblies last week; Dodge, 
9,000; Valiant, 4,400; Chrysler, 2,700; 
DeSoto, 1,000, and Imperial, 750. 

* * * 


Pages age merged n= output last 
week was scheduled at 28,504 
units, the first time truck assem- 
blies have topped 28,000 since the 
week ended June 23, 1955, when 
29,184 units were built. 

Truck output in December to- 
talled 77,500 units, compared 
with 49,185 assemblies in Novem- 
ber. Car output in December to- 
talled 494,937 units, compared 
with 254,518 units in November. 

Vehicle output in Canada last 
week totalled an estimated 9,040 
units, compared with 7,066 car and 
truck assemblies a week earlier, 
and 9,085 assemblies during the 
week ended Jan. 10 last year. 

The Canadian makers turned out 
28,209 cars and trucks in December 
to bring total 1959 output to 368,371 
vehicles, In 1958, the manufacturers 
turned out 355,317 cars and trucks. 

A breakdown of Canadian pro- 
duction figures showed the makers 
turning out 300,849 cars and 67,522 
trucks in 1959, compared with 296,- 
624 cars and 58,693 trucks a year 
earlier. 





Quits Chrysler Board... 


Jim Zeder Near Retirement 


DETROIT.—James C. Zeder, 59, | 


who has been associated with 
Chrysler Corp. in executive engi- 
neering capacities since its found- 
ing in 1925 and 
who will retire as 
an officer next 
April, announced 
last week his re- 
tirement as a 
director as of 
Jan. 7. 

He will con- 
tinue as a vice- 
president and 
special advisor to 
the president un- 
James C. Zeder til he retires as 
an officer and then devote himself 
to engineering and scientific educa- 
tional pursuits in which he has 
engaged for many years, Chrysler 
said, 

Zeder directed the pioneering of 
several automotive “firsts” at 
Chrysler Corp., including hydraulic 
brakes, allsteel bodies and fulltime 
power steering. 

A vice-president and director of 
Chrysler Corp. since 1951, Zeder 
served as director of engineering 
and research from 1950 to 1956 and 
was first chairman of the engineer- 
ing board established in 1946. He 
is a past national president of the 
Society of Automotive Engineers, a 
former director and vice-president 
of the Engineering Society of De- 
troit and a founder and former 
chairman of the SAE Technical 
Board. 

Long active in the educational 





New Insurance Firm 


Registered by Ford 


LANSING.—Ford’s new insur- 
ance company, to be operated in 
conjunction with Ford Motor 
Credit Co., will be called Ameri- 
can Road Insurance Co. of Dear- 
born, 

The company will insure cars 
retailed with Ford Credit paper, 
much as Motors Insurance han- 
dles insurance for General Mo- 
tors Acceptance Corp. 

According to a registration 
statement filed with the state in- 
surance department here, the new 
insurance company has‘a paid-in 
capitalization of $3 million. 





field, Zeder was one of the founders 
in 1931 of the Chrysler Institute of 
Engineering and president of the 
Institute from 1947. 

At the University of Michigan, he 
is chairman of the board of gover- 
nors of the Phoenix atomic re- 
search project and a director of the 
University’s development council. 
He is vice-president and trustee of 
Michigan State University-Oakland 
and a trustee of the University of 
Detroit. 

Zeder’s brother, the late Fred M. 
Zeder, figured prominently in the 
founding of Chrysler. Fred Zeder, 
who died in 1951, served as engi- 
neering vice-president and vice- 
chairman. 


Leasers Announce 
Program for Miami 


Parley This Week 


CHICAGO.W—4John J. Allen jr., 
Undersecretary for Transportation 
in the Department of Commerce, 
will be the featured speaker at the 
annual meeting of the American 
Automotive Leasing Assn. (AALA) 
Jan. 13-15 in the Americana Hotel, 
Miami Beach. 

The members will also receive 
the 1960 used-car survey prepared 
by Robert R. Nathan Associates, 
Ine., as a convention feature. 

“Current Tax Problems” of the 
long-term leasing industry will be 
discussed by Ellis Lyons, Washing- 
ton, D. C., legal counsel for the as- 
sociation, Lyons will also discuss 
pending Federal litigation concern- 
ing the leasing field. 

Mike Silver, Chicago, and Harry 
Cohen, Philadelphia, AALA ac- 
countants, will present the com- 
bined cost of operations survey 
they have prepared. 

Kenneth C. Glaser, Minneapolis, 
AALA president, will lead a panel 
discussion on the operating cost 
picture, following the presentation 
of the survey by the accountants. 

Rounding out the three-day ses- 
sions will be Jess S. Raban, Chi- 
cago, executive secretary of the 
AALA. He will discuss “New State 
Taxes Affecting the Leasing Indus- 
try.” 

More than 55 members of the 
AALA are expected to attend. 
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Milwaukee Veteran Blames Factories . . . 





By Benn Oliman 
Staff Correspondent 

MILWAUKEE.—Selling imported 
cars is “developing into a dog-eat- 
dog business,” says Abe Malofsky, 
an imported-car dealer here since 
1948. 

“Imported-car dealers are begin- 
ning to find themselves in the same 
competitive rat race as the old-line 
domestic dealers, Foreign-car man- 
ufacturers are failing to give those 
dealers who pioneered their makes 
here any cooperation and consider- 
ation. They are too busy jamming 
the market with a surplus of deal- 
ers. 

“I’m not looking for a pat on 
the back,” he said, “but, I do feel 
that those of us who sweated out 
the tough, lean years are not get- 
ting some of the benefits we 
should be getting. Factory-dealer 
relationships could stand im- 
provement.” 


Malofsky is a pioneer in the im- 
port field, and he claims his Wis- 
consin Auto Sales Co. was the first 
import-only dealership in the state. 

He started selling Renault in 1948 
and still handles that line. He 
added the BMC and Rootes makes 
in 1951, took on Jaguar in 1953 and 
English Ford in 1954. He entered 
the auto business in 1925 as a used- 
car salesman. 


Malofsky admits he entered the 
import field over a decade ago be- 


corner by the Tucker fiasco. 


building. 

“When the Tucker deal fell 
thing with the garage building. 
That’s why IL took on Renault,” 
Malofsky said, 

Taking on an import in 1948 
was a startling thing for an 
American dealer to do, “At that 
time,” Malofsky said, “I felt 
there ought to be a market for 
small, imported cars. Where the 
market was, I wasn’t sure, but I 
wanted to find out. 

“A lot of dealers, relatives and 
friends told me I was crazy, And 
the people who bought import cars 
back then—they were considered 

nuts, too. 

“In 1948, foreign-car producers 
were happy to land a dealer who 
bought just one car, with or with- 
out a stock of spare parts,” Malof- 
sky recalled. “Nowadays you have 
to contract for a specific number of 
cars and parts.” 

Wisconsin Auto Sales Co.’s initial 
shipment of Renaults in 1948 total- 
led 72 cars. 

“It took us months and months 


VOLKSWAGEN 


ZONE SALES MANAGERS 


If you are interested in new opportunities, new challenges 
and new horizons, Volkswagen is interested in you. 














We have a number of openings at 
VOLKSWAGEN OF AMERICA, INC., 
for men with the following: 
1. A desire to work for an a ene 


known throughout the world and now firmly and per- 
manently established in the United States. 


2. Five years experience in retail automobile selling, and 
five years as district, zone or regional sales manager in 
the automobile industry. 

3. A willingness to travel extensively and relocate if 
necessary. 

In addition, we are looking for: 

An INDUSTRIAL ENGINE SPECIALIST, a graduate 

mechanical engineer with wide experience in light industrial 

engine application plus extensive contacts in this field. 

Highly specialized sales ability essential, ability to read 

German desirable. 

A BUSINESS MANAGEMENT REPRESENTATIVE with 

extensive experience in automotive accounting procedures. 

Position requires counseling distributors and dealers on their 

accounting methods and financial management. College 

degree in business administration or equivalent experience 
essential plus a minimum of four years wholesale and retail 
accounting experience. 


For all of these positions, VOLKSWAGEN OF AMERICA 
will offer the right men: 

UNLIMITED OPPORTUNITY 

EXCELLENT REMUNERATION 

MANY FRINGE BENEFITS 

PLEASANT WORKING CONDITIONS 

A PERMANENT ASSOCIATION 


If you qualify, please send your application, a detailed 
resume and a recent photograph to: 


VOLKSWAGEN OF AMERICA, INC. 


Sales Manager 
Englewood Cliffs, New Jersey 









He was a used-car dealer at the 
time and, when the smoke cleared, 
he was left with a fistful of worth- 
less certificates, heaps of notes, a 
lone bright red Tucker (which he 
still keeps in his warehouse) and a 
long-term lease on a big garage 





through in 1948, I had to do some- 





Import Dealer Sees Tough Going 


cause he had been squeezed into ajto sell the first 10,” he admitted. 


Who bought foreign cars in 
those early days? “When I first 
began to sell them, the only ones 
interested in foreign cars were 
sports enthusiasts,” he noted. 

According to Malofsky, those 
were tough, belt-tightening years. 
“At the outset, sales were tough to 
close. We didn’t actually make any 
money for about four years, And, 
remember, those were pretty pros- 
perous years for the domestic-car 
dealers, 

“I was tempted many times to 
chuck the whole thing and become 
a ‘normal’ car dealer, making 
money like the others.” 

Malofsky checks off four trouble- 
some hurdles pioneering foreign- 
car dealers faced: 

1. The need to convince the public 
that these small foreign-made cars 
were practical, serviceable automo- 
biles. 

2. Proving to insurance compan- 
ies that imported economy cars 
were insurable risks. 

3. Placing paper with the local 
banks. Banks were not exactly 
breaking down Malofsky’s door to 
snatch his time-payment deals. 

4. Demonstrating to the public 
that replacement parts were avail- 
able. “We did plenty of ‘cannibaliz- 
ing’ of parts in the beginning,” he 
admitted. 

“Now, of course,” Malofsky 
said, “the picture is completely 
changed. Today, the domestic 
manufacturers are the ones who 
are finding it necessary to prove 
to consumers that they are put- 
ting out practical cars. 

“The worm has turned. Insurance 
companies and banks are happy to 
get all of our business, and the 
parts situation is no problem at 
all.” 

This is how he categorizes today’s 
imported-car buyers: 

1. The prospect who specifically 
wants a sports car. “Here we have 
only minor competition from the 
domestic manufacturers.” 

2. The imported-car enthusiast. 
“This one looks for better quality 
and distinctiveness which he feels 
can be found in a foreign car.” 

3. The average buyer of today. 
“This one is seeking economy, pri- 
marily, He is part of the new, big 
class of customer playing such an 
important role in building today’s 
market for the small economy car.” 

The influx of new imported-car 
dealerships and booming inventor- 
ies is affecting resale prices, Mal- 
ofsky noted. Used imports are sel- 
ling at a slower pace than they did 
a year ago, he said, and with 
plenty of second-hand models on 
hand, the prices of used-imports 
are declining rapidly. 

“We used to be able to allow 
big tradeins, but we have to be 
more realistic now,” he said, 

“They also expect their cars to 
stand up better and require less 
servicing than those made here.” 

What about the outlook for the 
imported economy cars? Despite 
his view that factories have been 
permitting their relationships with 
dealers to deteriorate, Malofsky 
sees good times ahead. He sees the 
domestic cars, however, taking a 
commanding role in the compact- 
car field. 

“I’ve been watching to see what 
the Big Three will do with their 
compacts,” he said. “I’m convinc- 
ed that they will take over a lot 
of the volume in the $2,000-$3,000 
class, Foreign cars will be able 
to maintain their lead, however, 
in two price brackets—the high- 
est and the lowest. 

“The Big Three,” Malofsky said, 
“will carve out their own market 


among those people in search of a}; 


domestic car less expensive to buy 
= operate than their regular out- 
put; 

“But, the Big Three’s advertising 
and promotional blasts will also 
benefit foreign cars, Their promo- 
tional efforts stimulate people to 
think of smaller cars, Some of this 
interest will without a doubt spill 
over and benefit the imported cars 
—the most economical of all.” 

A final bit of advice which Mal- 
ofsky claims is just as valid today 
as it was when he sold his first 
imported car in 1948: “The best 
way to sell economy cars is to get 
people to take a demonstration ride. 
You can’t sell cars sitting in your 
office.” 
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Lead Dealers in Minneapolis— 
New officers of the Minneapolis Automobile Dealers Assn. are, from left, Leo B. 


Faricy, general manager; L. F. Johnson (Plymouth), vice-president; Harold W. Larson 
(Chevrolet), immediate past president; Randolph Light (Studebaker), president, and 
Harold Grossman (Chevrolet), secretary-treasurer. 





Turnings . eee « By Joe Callahan 


(Continued from Page 6) 


pelling and supporting equip- 7 


organization is expected to accom- 


plish. 


In essence, he said, the SAE 
reorganization established a central 
policy body (the board of direc- 
tors), plus the three major com- 
mittees whose three main areas of 
interest are service and communi- 
cation with industry, service and 
communication with individual 
members and the 30-34 SAE sec- 


tions around the country. 
* * * 


SAE Contributions Cited 


ISCUSSING the SAE’s contri- 
Chese- 
brough said it consists of providing 
industry with SAE-recommended 


bution to industry, 


standards, practices and procedures. 
This contribution is possible, he 
said, only because the various 
members represent only them- 
selves—and not their companies. 


“This means that the auto indus- 
try has a source of professional 
talent that can create the neces- 
sary things (standards, etc.) with- 


out the taint of commercialism, the 
taint of restraint of trade or mo- 
nopoly,” he said. 

“Ford or Chrysler could not issue 
a specification on a transmission 
fluid or anything else without jeop- 
ardizing their position with the 
Government. That’s why the auto 
industry is willing to support the 
society financially to some extent.” 

ok * x 


E CONCEDED that there has 

been a “broadening” of the 
SAE’s interest since World War II, 
when automotive and aircraft en- 
gineering became mingled. 

Although he admitted that an 
organization can’t be all things 
to all people, he justified this 
“broadening” partially by saying: 
“You can’t be an automobile en- 
gineer today without being inter- 
ested in computers and other 
modern devices. Also, we define 
an automotive vehicle as any 
vehicle that moves, plus its pro- 





Churchill Cited— 

Harold £. Churchill, president, 
Studebaker-Packard Corp., becomes the 
first civilian to receive the ‘‘We Point with 
Pride” Award of the U. S. Air Defense 
Command in recognition of his contribu- 
tions in the ADC's traffic accident preven- 
tion program. The award—a plaque and 
citation—was presented by Col. George 
W. Orr, USAF, of Colorado Springs, the 
ADC's safety chief. During the campaign 
the ground accident incidence rate among 
100,000 ADC personnel was reduced 30 
percent from the previous frequency. 


right, 








ment.” 

In response to questions, Chese- 
brough also made these points: 

1. A continuing effort will be 
made to improve the quality of the 
SAE meetings. The object is to find 
the optimum between technical 
thoroughness and dramatic appeal, 
and it’s very difficult to know what 
this ideal situation is until “you’ve 
hit it.” 

2. Despite the SAE’s watchful 
eye, a commercial paper occasion- 
ally “sneaks in” at a meeting, al- 
though this usually backfires on the 
perpetrators. 


Stradella Named 
GMAC Chairman; 
Towell President 


NEW YORK.—General Motors © 


Acceptance Corp. announces three 


major changes in its executive or- | 


ganization. 


Charles G. Stradella, president, | 


has been elected 
chairman of the 
board of direc- 
tors; Thomas W. 
Towell, executive 
vice-president, has 
been elected pres- 
ident, succeeding 
Stradella, and 
John O. Zimmer- 
man, executive 
vice-president, has 
been placed in A 
charge of branch C. G, Stradella 
operations and borrowing opera- 
tions. 

Branch operations formerly were 
under the jurisdiction of James A. 
Callan, executive vice-president. 
Callan, until his retirement on Apr. 
30, at age 65, will take over special 
duties for the chairman. 

Stradella joined GMAC in the 
New York executive offices in 1919. 
He has been a member of the 
GMAC board of directors since 
1940. 

Stradella also is chairman of Mo- 
tors Insurance Corp. He was elect- 
ed to the GM board in 1954. 

Towell joined GMAC’s Cleveland 
branch in 1926. He came to the ex- 
ecutive office in New York in 1953 
as an assistant manager in domes- 





tic branch operations. In 1957, he | 


was elected an executive vice-presi- 
dent and a member of the board. 

Zimmerman joined General Mo- 
tors in 1934 as a member of the 
financial staff in New York. In 
1954, after holding various execu- 
tive positions on the GM financial 
staff, he joined GMAC as vice- 
president in charge of the treasury, 
accounting and financial staffs. At 
the same time he was named a di- 
rector. He was elected ah execu- 
tive vice-president of GMAC in 
1957. 





J. 0. Zimmerman T. W. Towell 
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posed later if additional safe- | trustworthiness, integrity and ex- 


To Protect Used-Car Buyers .. . 





D.C. Eyes Dealer Curbs 


WASHINGTON. — Proposed reg- 
ulations designed to protect buyers 
of used cars will be aired at a pub- 
jic hearing scheduled for Jan, 22 by 
the District Commissioners. 

The hearing is an outgrowth of 
complaints about the selling and 
advertising practices of some 
used-car dealers, and the dis- 
trict’s refusal to renew the busi- 
ness licenses of six dealers, 

A district court ruled that the 
District must renew the licenses 
and then hold hearings to deter- 
mine whether they should be re- 
voked. 

The proposed regulations were 
drawn up by Corporation Counsel 





Patterson Sees 
Truck Sales Up 
To 1,150,000 


DETROIT.— The U. S. trucking 
industry will build and sell at least 
1,150,000 new trucks in 1960, Dodge 
General Manager M. C. Patterson 
predicted last 
week. 

Patterson term- 
ed 1960 the begin- 
ning of a “fabu- 
lous new decade 
in American his- 
tory,” in which 
the trucking in- 
dustry will play 
an increasingly 
vital role. 

i: “Barring any 

M. C. Patterson serious disruption 
of automotive production, we be- 
lieve 1,150,000 or more American- 
built new trucks, including vehicles 
for export, will be sold in 1960,” 
Patterson said. “This is approxi- 
mately 15 percent more units than 
were sold in 1959. 

“Many truck operators who de- 
ferred purchases of new equipment 
to replace their older trucks can be 
expected to buy in 1960, as can 
many firms that have postponed 
additions to their fleets. 

“Many trucks now on the road 
will be scrapped during 1960. Forty 
percent of the approximately 11 
million trucks registered in the 
U. S. are at least 8 years old. 


“Another impetus to truck sales 
is the Federal highway program.” 


Breech Heads 
Project HOPE 


WASHINGTON. — Ernest R. 
Breech, chairman of Ford, has ac- 
cepted the chairmanship of the 
business and industry committee of 
Project HOPE,* 
the organization 
which will send a 
hospital ship to 
Southeast Asia 
early this year. 

The HOPE 
(Health Oppor- 
tunity for People 
Everywhere) 
Project is outfit- 
ting and staffing 
a Navy hospital i 
ship as a floating E. R. Breech 
medical center and school. The ship 
will sail for Asia early in 1960 to 
facilitate an exchange of medical 
information. 


U.C. Dealer Denied 
Oregon Bond Writ 


SALEM, Ore.—Circuit Judge 
George Jones has denied a motion 
Henry A. Bryant, a Portland 
used-car dealer, for a temporary 
injunction against Vern L. Hill, 
Motor vehicles department director. 
The judge set Feb. 1 for a hearing 
in Bryant’s case against the State. 
Bryant has challenged a new 
te law providing that used-car 
dealers must post a corporate sur- 
ety bond of $15,000 with the State. 
The injunction would have pre- 
Vented.enforcement of the law on a 
porary basis pending the out- 
Come of the suit. ‘Bryant contends 
the new law is unconstitutional. 











Chester H. Gray after the six deal- 
ers had been told that their licenses 
would not be renewed. 

He said the proposals were de- 
signed to “meet certain problems 
plaguing portions of the public in 
connection with the sale and fi- 
nancing of motor vehicles.” 


Other regulations will be pro- 





guards are needed, Gray added. 
The regulations to be discussed 
at the hearing would: 
1. Require auto salesmen to be 


| licensed and to wear badges giving 


their names in bold letters. They 
could be barred from the business 
for “shoddy practices,” Gray said. 

2. Make licensed car dealers re- 
sponsible for the acts of their sales- 
men if the dealers know or approve 
the acts or retain the benefits. 

3. Require an application for a 
dealer’s license to prove qualifica- 
tions to do busines s—including 


Obituaries 


Alpheus S. Holmes Sr. 

ATLANTA.—Alpheus 8S. Holmes sr., re- 
tired director of specialized marketing for 
AC Spark Plug division, was buried here 
Dec. 19. He died in Flint after a year’s 
illness. He had joined the spark plug divi- 
sion in 1924. 

a * * 


Paul R. Warmee 
NEW YORK.—Paul R. Warmee, 56, died 
here Dec. 20. He was formerly sales pro- 
motion and advertising manager of Pontiac 
and assistant Cleveland branch manager 
of Ford Motor Co, Until a year ago, he 
operated a Pontiac dealership in Van 
Nuys, Calif. 
* * 
Harry A. Conover 
SPRINGFIELD, O.—Harry A. Conover, 
68, former regional manager for Stude- 
baker Corp., died Dec. 20, He also was 
a former partner in the Conover-Mapes 
Studebaker dealership here, and until two 
years ago was executive vice-president of 
Hedges Diesel Corp., Marlton, N, J. 
* * * 
Arnold B. McKee 
WASHINGTON.—Arnold B, McKee, 61, 
a Pontiac dealer, died Dec, 22 after suffer- 
ing a heart attack. He was a former mem- 
ber of the Maryland-National Capital Park 
and Planning Commission, 
* * * 
Oliver H. Perry 
ROCKVILLE, Md.—Oliver H. Perry, 65, 
owner of Rockville Motor Co, (Ford), died 
Dec, 23. He had headed the dealership 
since 1929, 
* * 


* 
P. Clement DeBarry 

CLEVELAND, — P. Clement DeBarry, 
head of an Oldsmobile dealership in sub- 
urban Shaker Heights and formerly an 
Oldsmobile factory executive, died Dec, 23 
at the age of 64. Since 1952 he had headed 
DeBarry Oldsmobile, Inc., and for 14 years 
prior to that was Oldsmobile zone manager 
in Cleveland. 

* * 


* 
Lester T. Coffey 

KANSAS CITY, Mo.—Lester T. Coffey, 
60, part owner of Pearson-Coffey Ford Co. 
in Platte City, died here Dec, 20, Before 
he retired 11 years ago, he had been em- 
ployed 30 years by Fred Harvey Co. He 
entered the —, business three years ago. 

* * 

Richard W. Lemons 
PINE BLUFF, Ark, — Richard W. 
Lemons, 55, an auto dealer here, died 
Dec. 18 in Soctagaets, Be, 
* 


Homer Heller 

SAN DIEGO, Calif.—Homer Heller, 50, 
an auto dealer in Escondido, Calif., has 
been ruled dead by a court here, He has 
been missing since he left Las Vegas, Nev., 
in his plane on Nov, 1, 

* * * 
David A. Parsons 

WASHINGTON.—David A, Parsons, 61, 
owner of Francis & Parsons, Inc, (Dodge), 
died Dec. 23. é 

* 


* 

W. O. (Billy) Schuett 
LONG BEACH, Calif.—W. O. (Billy) 
Schuett, a former Chevrolet dealer, died 
here Dec. 26. He was a partner in Wi- 
baux Machine & Auto Co, (Chevrolet-IH), 

Wibaux, Mont., from 1917 to 1945, 

* * * 


Mingus L. Shipman 

HENDERSONVILLE, N. C.—Mingus L. 
Shipman, 65, a retired auto dealer, died 
Dec, 26. He was a Chrysler dealer here 
from 1931 to 1936 and later opened a Ford 
dealership which he operated until he re- 
tired in 1953. 

* * 


* 
Schyler E. Dickens 
MOUNT AIRY, N. C.—Schyler E. Dick- 
ens, an auto dealer, died Dec. 21. He was 
54. 
* * * 
Charles Raymond Dale 
NEW KENSINGTON, Pa.—Charles Ray- 
mond Dale, a retired Chevrolet dealer, died 
Dec. 29 in St. Petersburg, Fla. He retired 
in 1956 after 25 years as head of Dale 
Chevrolet here. 
* * * 
Saul H. Rose 
DETROIT.—Saul H. Rose, 52, owner of 
the former Grand River Chevrolet Co., died 
Dec. 30 in Ann Arbor, He was a past pres- 
ident of the Chevrolet Dealers of Metropoli- 
tan Detroit and also was founder and 
president of the American Driver Train- 


ing Assn., established in connection with 
New York University’s safety education 
center. 


+ x + 
John C. Pangborn 
HAGERSTOWN, Md.—John C. Pangborn, 


75, co-founder of Pangborn Corp., died 
Dec, 24. Mr. Pangborn and his brother, 
Thomas, founded the blast-cleaning and 


dust control manufacturing concern in 

New York City in 1904. The company 

moved to Hagerstown in 1912, In 1956, be 

became a Papal Knight of Malta, an honor 

bestowed on him by the late Pope Pius XII 
* * * 


Henry B. Sieve Sr. 
CINCINNATI.—Henry B, Sieve sr., the 
first Pontiac dealer in the Cincinnati area, 
died Dec. 26. He was 81. Mr. Sieve was 
president of Henry Sieve Motor Co, He 
became an Oakland dealer in 1919 and 





took on Pontiac when that line was born 
in 1926. 
* + + 
Charles R. Thiel 
FONTANA, Wis.—Charles R. Thiel, 40, 
operator of auto dealerships in Rockford, 
Ill., and Burlington, Wis., died Dec. 28 of 
injuries suffered in an auto accident Christ- 
mas Eve. He was 40 years old and lived in 
Fontana. The crash occurred near Genoa, 
Ill, His wife and two children were in- 
jured in the accident, 
* * * 
William L. Slater 
CHICAGO.—William L, Slater, 47, Chi- 
cago district industrial sales manager for 
Libbey-Owens-Ford Glass Co., died Dec. 
26 in Atlanta after a two-year illness, He 
joined L-O-F in 1939 and had been Chicago 
manager since 1947, 
* 


* * 

Morris Richter 
HAMILTON, Ont.—Morris Richter, 69, 
vice-president of Regent Motors, died Dec. 
24 after a lengthy illness. He had been a 
car dealer in Hamilton for the past 25 


years. 
* * * 


Val Wegner 
PIERRE, 8S. D.—Val Wegner, 55, part- 
ner in Wegner Auto Co. (Oldsmobile-Buick) 
here, died Dec. 21, 
* * * 
Fred B. Ingstad 
FARGO, N. D.—Fred B. Ingstad, 72, en- 
gaged in the auto business here and at 
Oakes, Lidgerwood and Bismarck, died 
Dec. 30 in a local hospital, He was motor 
vehicle registrar from 1925-29. 
* * * 
Truman R. Fries 
BETHLEHEM, Pa.—Truman R. Fries, 


63, an auto dealer here for almost 40 
years, died of a heart attack Dec, 28. 
* * * 

Clark E. Carrier 
WASHINGTON.—Clark E,. Carrier, 56, 
manager of Stohlman Chevrolet Co., died 


of a heart attack Dec. 27 at his home in 
suburban Chevy Chase, Md. 
* * * 


Victor E. Knudsen 

CLEVELAND.—Victor E,. Knudsen, for- 
mer DeSoto-Plymouth dealer here, died 
Dec. 31. He was a partner in Home Motor 
Sales Co. before opening his own dealer- 
ship in 1934. After World War II he was 
with several Cleveland dealerships as a 
salesman. 


Mass Output’s 
Birthplace Marks 
Golden Jubilee 


DETROIT.—The birthplace of 
automotive mass production was 50 
years old Jan. 1, and it’s still hum- 
ming busily. 

Ford Motor Co.’s Highland Park 
plant made parts for 15 million 
“Tin Lizzies” and itself assembled 
a million of the total. 

Once the flower of production 
genius and the headquarters of the 
mushrooming company, it was the 
pride and joy of the late Henry 
Ford. 

The plant now produces Ford 
Motor’s farm and industrial trac- 
tors and auto paint and interior 
body trim. 

Construction of what was to be 
the largest auto factory in the 
world started in August, 1908. It 
was ready for occupancy the fol- 
lowing August, 1909, but it was de- 
cided to install all new machinery 
so that the firm’s Piquette factory 
could continue to operate during 
the transition. The move to High- 
land Park was not completed until 
Dec. 31. 

Production capacity of the High- 
land Park plant at the outset was 
200 autos a day. By October, 1910, 
capacity had increased to 240 daily, 
and on June 17, 1911, the company 
let contracts for a $500,000 addition 
which would double that capacity. 


It was at Highland Park that the 
first powered, moving assembly line 
was developed. It was at Highland 
Park also that Henry Ford startled 
the world in 1914 by jumping his 
factory workers’ wages from about 
$2.50 to $5 a day and reducing the 
regular working day from nine 
hours to eight. That same year, pro- 
duction at Highland Park reached 
a peak of about 1,000 cars daily. 





| perience, 

4, Provide that a dealer’s li- 
cense could be revoked or sus- 
pended for cheating a customer 
or using “misleading or decep- 
tive” advertising. 

5. Authorize the District Depart- 
ment of Licenses and Inspections 
to check dealer records to find out 


said this is designed to prevent 
those guilty of fraudulent practices 
from acquiring another license 
under a different corporate name. 

Gray said he also is preparing 
regulations which would fix charges 
which dealers may get on install- 
ment sales, and require bonding of 
finance companies operating here. 





National Discount Sues 


Macon Auto Auction 


MACON, Ga.—National Discount 
Co. has filed a $40,000 suit against 
Macon Auto Auction, Inc, The 
plaintiff contends that it owned 20 
automobiles which the defendant 
company wrongfully converted to 
its own use. 

National Discount alleged that it 
had demanded either the autos or 
their value of the defendant firm, 
but was refused. The suit is to re- 
cover the $40,000 valuation of the 
cars. 


who controls the business, Gray} 





|New-Car Glut 





Breeds Price Ads 


In Kansas City 


JEFFERSON CITY, Mo. — Evi- 
dence that some dealers, including 
those handling imports, have more 
cars than buyers, is mounting in 
the Midwest. 

In Kansas City, for example, 1960 
Renaults are offered at no money 
down and 36 months; Studebaker 
dealers announce a plentiful supply 
of Larks; Rambler dealers on both 
Missouri and Kansas sides have a 
good supply of Ramblers, and prices 
indicate stripped base prices adver- 
tised on the whole crop. 

Here are some sample Kansas 
City area advertised prices: Falcon, 
$1,972; Mercury, $2,406; Ramblers, 
$1,850; Metropolitan, $1,695, and 
Larks, $1,795. And a Chevrolet deal- 
er is still advertising a big stock 
of 1959 Chevrolets. Volkswagen is 
advertised delivered in Kansas City 
for $1,685. 

In St. Louis, the market and pric- 
ing situation is much the same. 
Renaults were advertised for $1,495, 
Falcons were advertised for $299 
down and $48.25 a month, immedi- 
ate delivery. 

Used cars are moving slowly, 
with higher-priced late models feel- 
ing the force of the interest in 
compacts. 





- - Classified Want Ads - - 


FOR RATES, ETC., SEE NEXT PAGEm 





HELP WANTED 


ACCOUNTANT-OFFICE MANAGER: For 
established Oldsmobile dealer. Must be 
experienced in volume automobile opera- 
tion. This position requires ability to 
handle credits and collections and direct 
an office force. Salary, plus bonus and 
other incentives. Send complete resume 
to: Steel City Oldsmobile Co., 2415 7th 
Avenue South, Birmingham, Alabama. 

PARTSMEN — General Motors’ experience 

necessary, Write Cashman’s in warm, 

sunny Las Vegas, Nevada, Established 

50 years—Nevada's oldest automobile 

dealer. Buick, Cadillac, Oldsmobile, 

GMC. 


WANTED: Used car sales manager—Must 
be experienced in all phases of used car 
lot management with potential of 1,000 
to 1,200 used units per year, Contact 
University Chevrolet Company, Latham 
Davis jr., President, P, O. Box 486, or 
phone FR 6-7581 Gainesville, Florida, 
home of University of Florida, 


AUTOMOTIVE TECHNICIAN wanted for 
Warranty Department/Service Depart- 
ment position. Jacksonville, Florida, zone 
office of one of largest import car man- 
ufacturers, Must be aggressive with 
proven record of experience and ability. 
Good salary, benefits. Send resume and 
photo to Box 1065, c/o Automotive News, 
Detroit 7. 


ACCOUNTANT-BUSINESS MANAGER 
(Ford)—To take complete charge of of- 
fice and assist me in overall operation. 
600 new units 1959, estimate 750 in 1960. 
50,000 population in city plus surround- 
ing area, Heavy truck and fleet. Give 
complete resume first letter. Box 1066, 
c/o Automotive News, Detroit 7, 


USED CAR MANAGER wanted by Chev- 
rolet-Cadillac dual dealership located on 
the central east coast of Florida, na- 
tion’s most modern dealership and fa- 
cilities, New car sales average 50 units 
per month, used car potential 100 per 
month, Applicant must be fully experi- 
enced in reconditioning, merchandising, 
appraising, and supervising sales activ- 
ity, Car furnished, salary and percentage 
of department gross profit, Send complete 
resume and photo if available. Reply 
Box 1067, c/o Automotive News, De- 
troit 7. 


WANTED: SALES MANAGER—Y oung, 
capable taking complete charge sales 
force. Small Chevrolet dealership in fast 
growing New England town, Privilege of 
buying in. Send complete resume, photo, 
recent references. Write Box 1068, c/o 


Automotive News, Detroit 7. 





WANTED: OFFICE MANAGER and book- 
keeper, south Florida dealer established 
42 years: with American Motors and 
Chrysler product dealer. Must have at 
least ten years’ experience. Also need 
good used car sales manager. Apply: 
Car, Inc., Key West, Florida. 


EXPERIENCED PARTS MANAGER, Lin- 
coln and Mercury deal in one of the 
large dealerships in Connecticut. Salary 
plus commission, Must be a family man 
Box 1079, c/o Automotive News, Detroit 


SALES MANAGER—Buick dealership in 
California, selling 40 units monthly. We 
have a marvelous opportunity for an 
aggressive man with sales ideas and 
leadership capability to handle 10 new 
car salesmen, Send complete resume to 
Box 1048, c/o Automotive News, Detroit 
7. 


ACCOUNTANT-OFFICE MANAGER. As- 
sume complete responsibility, Prefer Ford 


experience, but not necessary. Salary 
open—45 employes, 600 plus new units 
per year, 28,000 population, Permanent 


position. Growing dealer with no relatives 
in this operation. Write and. give com- 
plete resume first letter. Spaniol Ford 
Company, Box 2227, Hobbs, New Mexico. 


———— ee 








HELP WANTED 


FINANCE 
MANAGEMENT 
and 
SALES 
PERSONNEL 


Large national automobile instalment sales 
finance company operating throughout the 
United States has openings at the Man- 
ager Supervisory and Automotive Finance 
Sales Levels. | opportunity of advance- 
ment in present job is limited, the posi- 
tion will present a challenge to a man 
with managerial ability. 


Applicants must have proven records as 
managers or supervisors, or experience in 
the automotive finance field which would 
qualify them for these positions. Can offer 
choice of locations from Midwest to West 
Coast. Compensation commensurate with 
experience; excellent fringe benefits, Sub- 
mit resume of your education and experi- 
ence with complete details of present posi- 
tion, All replies confidential. Box 1063, 
c/o Automotive News, Detroit 7. 





PARTS MANAGER — Old established 
Chrysler Corporation dealership with for- 
ward thinking management and growing 
pains in the most charming and fast 
growing suburb in the Chicagoland area, 
has need of the services of an experi- 
enced man who can organize and run an 
efficient and profitable parts operation 
now doing $8,000 to $10,000 monthly vol- 
ume. Pay plan open for right man. Write 
immediately Box 1083, c/o Automotive 
News, Detroit 7. Ail replies held in strict 
confidence. Give education, experience, 
achievements and ambitions. 


Exclusive Cadillac 


SALESMAN WANTED 
CLEARWATER, FLORIDA 


Cadillac-Chevrolet franchised agency in 
Clearwater; Florida has opening for a 
trained, experienced salesman with back- 


aoe of new car selling for an exclusive 

adillac dealership. Have just completed 

beautiful, air-conditioned, exclusive Cadil- 

lac showroom on U. S. eepeey 19A, Ap- 
9 


plicants must have proven background of 
successfully selling new Cadillacs in vol- 
ume. Write: George Sanders, c/o Larry 
Dimmitt, inc., Clearwater, Florida, giving 
experience and references. 


‘ 


SALES 
REPRESENTATIVE 


National, top-rated auto parts manufacturer 
and distributor is expanding business and 
needs capable traveling salesmen, age 25-46, 
to sell industry's most outstanding line of 
over 5,000 fast-moving replacement parts, as- 
sortments and kits. Earnings $8,000 to $10,000 
first year, increasing every year. Paid vaca- 
tion, Complete, in-the-field training program 
at company expense. All supervisory positions 
filled from within. No investment required. 
Write today giving full work history and 
background. Box 1077, c/o Automotive News, 
Detroit 7, Michigan. 
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POSITION WANTED 


POSITION WANTED 
GENERAL MANAGER — Or buy-out op- 


AVAILABLE, FOR FLORIDA, | general.| “portunity. Capable, energetic genera 
7 . Ee manager w ghest recommendations 

Tate eupatteees” oh prottabte Wane from factory interested in 300 car or 
dealership, Familiar with all phases of Seige “peaeian-amemnh, tueieer i 
dealership operation, Best of dealer and winner. Young, college graduate, family, 


factory recommendations, Complete res- nine years’ experience. Attended factory 


ume of experience and recent photo on 
schools on management, Excellent busi- 
oo . 1059, ¢/o Automotive News,/ jess and character references. Presently 
— : well employed as a general manager— 
interested in greater opportunity. Box 
SERVICE, PARTS or sales representative. 
Sixteen years’ experience in all phases 1081, c/o Automotive News, Detroit 7. 
of service and parts management, Age| EXPERIENCED Pontiac service manager 


wishes to relocate, Best of references. 


37, aggressive, very sales minded, Prefer 
Box 1082, c/o Automotive News, Detroit 
Te 


midwest location, Box 1072, c/o Auto- 
motive News, Detroit 7. 








HELP WANTED 


Business Manager/Accountant 


Outstanding Opportunity In A New Automobile 
Dealership Being Formed 


We are seeking a man to assume full responsibility for the busi- 
ness management and accounting funcfions. Must have thorough 
working knowledge of advanced accounting and internal control 
techniques. Ford or General Motors dealership experience pre- 
ferred. Willing to relocate. Salary open. Please submit resume 
stating age, education, work background, including an outline 
of duties performed and/or supervised. All replies in confidence. 


Box 1076, c/o Automotive News, Detroit 7. 





HELP WANTED 


Bob Rockwell, Successful Car Dealer, Makes 
$1,100 Commission from One Week's Sales to 
Pennsylvania Dealers 


If you are a top salesman now earning $10,000 . . . or if you 





have been a successful car dealer . . . you can earn $15,000 
or more the first year as exclusive agent selling Childers Carports 
to car dealers. National advertising and direct mail support. No 
investment. 400 car dealers already using. Agents will be ap- 


pointed in these key territories immediately: 
CALIFORNIA PHILADELPHIA KENTUCKY NEW YORK 


INDIANA 
FLORIDA GEORGIA TENNESSEE LOUISIANA OHIO 


Airmail your business background with references. We will send 
you complete information immediately with names of recently 
appointed agents who are already proving what can be earned 
by men who can qualify. Bob Childers, Childers Mfg. Co., 
P. O. Box 7467, Houston 8, Texas. Our references: First City 
National, Houston; Dun & Bradstreet rating B + 1. 





DEALERSHIPS WANTED 












| AM INTERESTED IN PURCHASING 
A CHEVROLET OR FORD FRANCHISE 


Preferably in the States of 


MISSISSIPPI, 
LOUISIANA, 
FLORIDA, 
TEXAS 

OR CALIFORNIA 












Please reply: 
P.O. Box 306 
NEW ORLEANS, LOUISIANA 


All replies strictly confidential 






















POSITION WANTED 


12 YEARS’ EXPERIENCE as new and 
used car manager, 37, married, two 
children, with present Lincoln-Mercury 
dealer seven years as sales manager. 
Would like similar position with aggres- 
sive Ford or Chevrolet dealer. Excellent 
references, including present employer. 
Box 1078, c/o Automotive News, Detroit 





AVAILABLE: Field sales-service zvepresen- 
tative for imported car distributor. Ex- 
tensive background all types. Thoroughly 
versed in all paper work, warranty 
claims, etc. Particularly VW, Rootes, 
B.M.C., Renault, Fiat. Hustler, age 29, 
married, sober, sincere. Will relocate. 
Interested only in responsible position 
with room to develop. Box 1080, c/o 
Automotive News, Detroit 7. 


ACCOUNTANT-OFFICE MANAGER, age 





34, 11 years’ GM experience, Sober, ex- 
cellent references, South or southwest 
preferred, Box 1069, c/o Automotive 


News, Detroit 7. 


CHEVROLET PARTS MANAGER, 25 
years’ experience, would like to locate in 
the southwest. Box 1070, c/o Automotive 
News, Detroit 7. 


GENERAL MA 





MANAGER—Presently employ- 
ed as sales manager while carrying out 
most of general manager duties. Age 44 
with 15 years’ car experience divided 
among sales, service, parts, accounting 
departments. References will be from 
finance company, car manufacturing dis- 
trict managers, dealers worked for and 
competitive dealers, Prefer dealership 
under 200 cars in midwest, Box 1071, 
c/o Automotive News, Detroit 7. 


USED 
perienced wholesale-retail all phases, in-| 
cluding complete knowledge of body shop) 
business. Can estimate and appraise) 
wrecks, Interested in buying-in under} 
right conditions, Location within 30) 
miles New York City. Short term trial 
period will answer all questions. Box 
1027, c/o Automotive News, Detroit 7. 


ACCOUNTANT-OFFICE MANAGER — Ex- 
perienced General Motors accountant de-| 
sires to relocate. Female. Box 1084, c/o} 
Automotive News, Detroit 7. 


GENERAL MANAGER: Presently employed 
in a highly successful position with a 
500 car Chevrolet dealership. Both GM 
and Ford management experience. Am 
experienced in relieving dealer of entire 
responsibility, heavy emphasis on close 
business management and good profits. | 
Age 33, married, one child, Income for} 
’59, $15,000. Would like to move up to} 

a larger deal with possibility of a buy-in | 

out of earnings. Top factory and dealer 








references. Located in the southeastern | 
area—wil! relocate anywhere for the 
right deal. Complete resume on request. | 


Address replies to Box 1085, c/o Auto-| 
motive News, Detroit 7. 

DEALERSHIPS AVAILABLE ; 

HANDLING PONTIAC, BUICK, Rambler, 
GMC. County seat in central Ohio. New 
building. Profitable. Will help finance. 
Lease property, Box 1060, c/o Automo- 
tive News, Detroit 7. 

HANDLING FORD, FALCON, THUNDER-| 
BIRD, trucks. Ohio, 300 cars, 50 trucks. 
Old, established. A little money—A lot 
of know-how. Box 1061, c/o Automotive 
News, Detroit 7. 


CITROEN 


the prestige import in 
the compact class, 
invites you to 

visit their display 


at the 



















Chicago 
Auto Show 
JANUARY 15th-24th 


The ID 19, DS 19 


and the new 


Station Wagon 


will be shown 











Some exclusive Citroen Dealerships 
are still open in Indiana, Illinois, 
Michigan, Wisconsin and lowa. 






For complete information contact: 


MR. FRED WHITE 
in the Citroen Exhibit B-25 
at the “hicago Auto Show 











— 


DEALERSHIPS AVAILABLE DEALERSHIP WANTED 





—- 





REAL OPPORTUNITY to buy volume used | CADILLAC oe een ee tin 
car dealership in Florida’s capital city. southeast. Have capital. += mong _ as- 
Doing excellent business, Reason for sell- | he - 1062, ¢/o Automotive News, 


ing is due to other interests, For full 
details contact Box 1052, c/o Automotive 
News, Detroit 7. 





WANTED: General Motors, Ford or Ram. 
bler agency in Midwest, Will lease go 
buy facilities. Pay your price. All cash, 
Factory approval assured. Box 1064, e/g 





FLORIDA COAST—handling Plymouth | 








dual and economy import. A profitable) Aytomotive News, Detroit 7. 
small deal, 70 new, 132 used vehicles = => 

sold January-November, 1959. Future| 100 TO 200 CAR DEALERSHIP. Cash, MO 
potential excellent. No real estate or Confidential, Immediate action. Box 454 Milita 
used vehicles, no obsolescence, Modern|_ Brownsville, Pennsylvania. you 7 
equipment, special tools, fast moving DISTRIBUTORS WANTED sonnel 
parts, signs, prepaid rent, $12,000 or 1.¥ 
best offer. Box 1038, c/o Automotive 2.C 
News, Detroit 7. rr 





DEALER HANDLING RAMBLER wishes 
an active partner who knows the auto 
business, Now doing a wonderful busi-| 
ness, would do better with the right) 
man. Located in central New Jersey, Box 


We Have An Opening 2.) 
Our Present Distributor e 


























1055, c/o Automotive News, Detroit 7. 
=o | Is Retiring Mi 
WELL ESTABLISHED DEALERSHIP han- | De 
nae aaa oer eee —— =| We have an opening in the state of =! 
y . Excellent farm area, nest sales ‘ : 
and service building in city, built 1947. Kentucky for e special line of custom 
Liberal terms to right party. Write/| built vehicles. Excellent opportunity for 
men : 1056, c/o Automotive News, right party to invest in very nice profit i] —— 
Se | return. Territory Kentucky and southern ff 
y y = 
IMPORT FRANCHISE handling a ‘‘Big| Indiana. — 
Three’’ import plus two sports car lines. | : P 
Located in southern Arizona college town || Write to Box 1075, c/o Automotive HA' 
with 4% million trading area. Tremendous | § News, Detroit 7. 
untapped potential from present 100-150 | a Speci 
new cars sold, Well established parts and | @ Ce 
service business. Need working partner! ae 
with $7,000 to $10,000, or sell out for| DEALER SERVICES om 
$20,000 with factory approval, Box 1073, | — an 
c/o Automotive News, Detroit 7, | @ Bir 
OAD t * ge HANDLING | TWO ESSENTIAL SERVICES @ Re 
n heart of manufacturing and | ‘e 
ome area. Must sacrifice. Approximately | INVENTORY SERVICE : e 
,000—factory approval required. Box) Part: and good. 
1074, c/o Automotive News, Detroit 7. a essscserios — = 
DEALERSHIP HANDLING CHRYSLER- | APPRAISAL SERVICE A 
PLYMOUTH, established 32 years, 100} Furniture—Equipment—Machiner y—Tools 
to 150 car potential. Located in thriving For Buy/Sell Agreements, Annual Fiscal 7508 
community coextensive with Eugene, Ore- | Reports, Tax, Banking and Insurance 
gon, Sportsmans’ paradise, 225,000) Wetee for feo — 
County population, modern, well equipped | book BN 
sales and service facilities. $10,000 will “Hidden Earning Power” let. 
handle inventory and tools. Long term | AUTOMOTIVE INVENTORY & APPRAISAL CO, 


| 10040 Freeland Ave. Detroit 27, Michigan 


lease on building and equipment if de- 
WeEbster 3-6445 


sired. For information write: L. J. Mc- 
Coy, 610 Adams, Cottage Grove, Oregon. | 











DEALERSHIPS AVAILABLE 


CITROEN 


Dealer Franchises 


are now available in the 


SOUTH EAST 


for the full line of 
SEDANS and STATION WAGONS 





Citroen has already established a network in the North East, 
Middle West and Pacific Coast. These territories are handled 
by 2 fully owned Factory Branches in New York and Los 
Angeles. A Network of Dealers is now planned for 7 South- 
eastern States. These Franchise Appointments will be made 
by the New York Factory Branch to quality Dealers in carefully 
selected key areas. Applicants must have full facilities for 


showroom display, service and parts. 


For application, contact: 
Mr. Walter Vogel, c/o Citroen Cars Corporation, 
300 Park Avenue, New York, N. Y., or see him 
at the Miami Automobile Show, Dinner Key 


Auditorium, between January 22nd through January 26th. 
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Dealers 
District Managers 


Distribution 
Wanted 


Territories Open 


BMW 700 


Star of the International Auto Show at 
Frankfurt, Germany — latest addition 
to a line of quality automobiles. 
Luxurious styling, advanced engineering, 
economy price range. 








SOLE U. S. IMPORTER @ FADEX COMMERCIAL CORPORATION 
487 PARK AVENUE, NEW YORK 22, N. Y., PLAZA 1-7200 








|e ss? 


DEALER SERVICES 








SELLING OUT? Let us show you why 
auction is the best way. Von Reece As- 
gociates, Inc., Box 9121, Austin, Texas. 





Let Military Acceptance 
Help You SELL 
MORE MILITARY PERSONNEL 


Military Acceptance Corporation will help 
you make more auto sales to Military per- 
sonnel! . . . because: 

1. We finance up to 36 months, . 

2. Cars may be taken overseas without 
refinancing. 

We make auto loans, finance, or re- 
finance, anywhere in the world, at low, 
money-saving rates, for officers and non- 
commissioned officers of pay grades E5 
and above . . . on a simplified, non- 
recourse basis. 


MILITARY ACCEPTANCE CORP. 
Dept. D, P. O. Box 2166, 800 Broadway 
San Antonio, Texas—Telephone CApitol 5-6756 
“Worldwide Financing for Military Personnel" 
(USAA Insurance available 
to qualified officers) 


3. 








HAVE CREW, WILL TRAVEL! 


i 
Specially trained ALLIED men give you... 
@ Certified physical inventories of parts, 
accessories and equipment. 
@ Model y 
and return parts plan. 
@ Bin space for new model parts. 
@ Reports for dealer terminations. 
@ Certified reports for tax, insurance and 
bank. 


The Service That Counts 


ALLIED INVENTORY CO., INC. 


7508 So. Cornell Ave. Chicago 49, Illinois 
TEL.—NOrmal 7-0065 





163 Car Dealers 
Can’t Be Wrong 


These Were Liquidated By Us Last Year 
With Our Quick Competent... 


A-U-C-T-1-O-N Service 


We offer a complete auction service, 
including advertising, arranging, and 
tagging your equipment. 

References: Ask those for whom 


we've sold. 


TONY THORNTON 


AUCTION SERVICE 


OFFICES 
Springfield, Missouri 
Opposite Fairgrounds 

UN-64311 (Night UN-29980) 
Richmond, Indiana 
12 North 9th 
2-6310 (Night 2-3686) 
(AUCTIONEERS) 


Tony Thornton, Harold Reisert 


1960 Auto Costs! 


| Discover how much your competitors’ cars 
really cost. The book, "AUTO COSTS," gives 
you the factory invoice prices of all 1960 
American cars, 25 foreign cars, 4 American 
trucks, and all their equipment. Used by 
dealers and banks nationwide. Order your 
‘80 edition today for only $l0—three year 
subscription $18 (including all supplements). 


~ COSTS, Box 224, Dept. 6, New York I, 
sv. 











; OARS FOR SALE 
ec ee eee 
% WHOLESALE 


i 100 1959 MODELS 


_2 








q 
| RAMBLERS-FORDS-CHEVROLETS 


 CONVERTIBLES-SEDANS-HARDTOPS 


| Driven only 6,000 to 9,000 miles. 
Fully equipped. Delivery arranged. 


| MORSE AUTO RENTALS, INC. 


7726 N. E. 2nd Avenue, Miami 38, Florida 
Plaza 7-2425 








CARS FOR SALE 


VOLKSWAGENS 





19 


277 Clinton Ave. 


| CARS FOR SALE 





IMMEDIATE DELIVERY 
NEW YORK AND NEW ORLEANS 


FOR BEST PRICES CALL: 
Wire, write, phone 


U. N. COMMERCIAL CORP. 
ESsex 1-2880 


In North Carolina call: E, M, Stafford Auto Auction, 2615 Wilkinson Ave., 
Charlotte, N. C., EX 9-0921 — Ask for Jimmy Allison 


CARS FOR SALE 


“BEST BUY" | 


USED CABS 


1958 FORDS 
& PLYMOUTHS 


$325 to $395 


In service 15 months. 


‘or the Ist time: AC AS 


1959 CHEVS. 


$795 BUY THE 


CAR YOU 
NEED 
WHEN YOU 
NEED IT 
FROM 


HERTZ 


BISCAYNES 





None of our cars requires body 
work, All in A-1 mech. condition— 


clean inside & out, & Winterized. 
If you don’t agree that these are 
your TOP BUYS, your expenses are 
on us! 


UNIVERSAL AUTO 
WHOLESALERS 


885 Communipaw Ave, Jersey City 
HEnderson 5-8400 Larry Shandel 
On U.S. Truck Rt. #1, 4 miles 
from Newark Airport, and 2 miles 
from Exit 15, Jersey Turnpike, 








1960 
VOLKSWAGENS 


Immediate Delivery 
America's Largest 


* 
TOD-O-CAR, INC. 
ALL AMERICANIZED 
£ 
On Hand at Two Locations: 

1415 HAINES STREET, PHILADELPHIA 26, PA. 
PHONE: WAverly 7-3500 
DARLINGTON, SOUTH CAROLINA 
CLANTON’S AUTO AUCTION 
PHONE: EXpress 3-2861 

















Buying, selling, trading miscellaneous auto- Late - model cars are avail- 

motive items? Get quick results through 

| Automotive News’ Want Ads. able to used car dealers 
now. A Hertz office near 





you may have the car you’ve 
1 960 been looking for! 


VOLKSWAGEN Hertz has Chevrolets, Pon- 


SEDANS AND SUNROOFS | {tiacs, Fords, Oldsmobiles, Ply- 
$1 ,a75 mouths, Buicks, Cadillacs— 

FULL PRICE DELIVERED wagons... convertibles—all fea- 

Any East or Gulf Coast port. Add turing automatic transmissions, 


$50 for West Coast deliveries. power steering, radios and 


EQUIPPED AS FOLLOWS ‘ 
inethoreite interior . . . tool kits heaters . . . many with power 


- . « mile speedometers . . . ASI|brakes, 
windshields, heaters and defrosters 


- « « turn signals . . . bumper rails|[ ow mileage 1958 and 1959 
. - - outside mirrors. P 
Wired for Sealed Beam Headlights models now available at Hertz 


ALSO COMMERCIALS offices across the country. 
GHIAS—CONVERTIBLES 


Write, Phone or Wire 
CIRCLE DISCOUNT 
CORPORATION 


2401 Pennsylvania Avenue N. W. 
WASHINGTON, D. C. FEderal 7-3900 


U. S$. A. AGENTS FOR 
RUDI-ARONS International 
Agencies GMBH 


HAMBURG, GERMANY 





For more information 
call your local Hertz 


office or contact: 


Mr. I. E. Spatig 
Hertz Car Leasing Division 
125 N. Wabash, Chicago 4, Ill. 
Tel. DE 2-0420 
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' 1960 # CARS WANTED 

& ; ae a: 

1 Volkswagens : 

‘ a 1960 ORDERS 

i IMMEDIATE DELIVERY 2 BEING PLACED 

: call, wire or write ED HOGAN : All Makes - All Models - All States 
New-car Dealers Interested in Volume 

a CURRY CHEVROLET i Fleet Sales and Service, Contact: 

3 3300 Broadway New York City 4 . 

i eee ee t|| Rollins Leasing Corp. 

samme nmwewa ase ee eS 14th and Union Sts. 


Wilmington 99, Del. 


Chevrolet-Ford-Plymouth-Dart 
Especially Invited 





WANTED: Larks, 
ville, Michigan, 


Hugh Salway, Jones- 





60 


FOR EXPORT—Chevrolet station wagons, 
8-passenger, 1957—-with standard shift. 
Any quantity. Write Michael Alexander, 
132 W. 73rd, New York City. 


PARTS FOR SALE 


BERKELEY PARTS: Largest selection of 
Berkeley parts immediate delivery. 
Write or wire: Lee Circle, Inc., 1063 
Boston Post Road, Milford, Connecticut. 





















Newark, New Jersey 






CLASSIFIED WANT ADS 
BRING RESULTS 
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PARTS FOR SALE 


AUTOMOTIVE BULB #1034. Price $14.00 
per hundred, packed 10 to a box. Post- 
age prepaid. Acme Sales Co., Box 949, 
Camden 5, New Jersey. 


CHEVROLET PARTS, antique or classic. 
Louis Chevrolet, Box 51, Thompsonville, 
Connecticut. 


LLOYD PARTS—Orders shipped promptly. 
Al Lloyd Motors, Inc., Fort Lauderdale, 
Florida. Attention Dan Smith. 


TRUCK EQUIPMENT FOR SALE 














Car Transport Trailer 


Elyria model #10, completely overhauled 
eleven months ago; including new wiring, 
lights, reflectors, air lines, rustoleumized 
Paint and new tires. 35' bottom and top 
ramp with 5' whoopee extension on top, mak- 
ing a total of 75' of loading ramps. Ramps 
have been widened and extra rachets installed 
| to haul all foreign and domestic cars. Trailer 
used about 10,000 miles since overhaul. WILL 
| SELL WITH OR WITHOUT TRACTOR. Con- 
tact: Mr. O. S. Harrison, General Sales Mgr., 
J. C. Lewis Motor Co. (Ford), Phone: AD 
4-4421, Savannah, Georgia. 








| TRUCKS FOR SALE 

CHEVROLET 1%-ton Coleman with fac- 
tory installed four wheel drive, V-plow, 
side wings and hydraulic dump. Top 
quality, Price $3,000. FORD V-8 1%-ton, 
two-speed axle, Model 525 Holmes 
Wrecker. Dual boom and body. First 
class condition, Price $3,200. Ready to 
g0 anywhere. NEMITH, Latham (AlI- 
bany), New York. 


TRUCKS WANTED 


WANTED: New GMC pickups, 
way, Jonesville, Michigan, 





Hugh Sal- 


SHOP EQUIPMENT FOR SALE 


CHRYSLER-PLYMOUTH service tools. 
Hugh Salway, Jonesville, Michigan, 


TEN (USED) late model parts bins, John 
Bean alignment machine; %” Thor Im- 
pact Wrench; Hunter wheel balancer; 
John Bean wheel balancer. Ohio Valley 
Automotive, 3418 Reading Road, Cincin- 
nati 29, Ohio. 


SHOP EQUIPMENT WANTED 


WANTED: Ten good used Burger Parts 
Bins, preferably the new type, H. Glenn 
Ferrell, Parts Manager, Bendall Motor 
Sales, Inc., 1625 Prince St., P. O, Box 
429, Alexandria, Virginia, | 








WANTED: Forney arc welder, 
way, Jonesville, Michigan, 
MINUTE C A R-WASHING EQUIPMENT. 
— Swanson, 1712 Central, Fort Dodge, 

owa. 


Hugh Sal- 





IDEAS 








Think It's Next to Impossible 


To Stimulate Salesmen? 
To Train Them? 


Then get down to simplicities, stick to 8| 
fundamentals, harp on them 52 weeks yearly 
forever. We salesmen get so wound up in 
the flourishes, we forget the basics; need 
constant reminders, These 8 principles would 
be understood by, and make a master sales- 
man of Mortimer Snerd, but aren't beneath 
your pros. (Its concentration on salesmanship, 
not on specific products.) Use 8 Spotlight 
pages (one a week), plus 8 visual reminders, 
plus condensed 44 page text that contains 
every important thing ever written about 
salesmanship, Make each fundamental the 
uppermost sales technique of the week, one 
weekly for 8 weeks, start over again and 
again, ad infinitum, and watch your sales 
curve go up off the board, NOT a tangible 
$4 value, but if you feel ideas are important, 
mail $4.00 for sample set to: Edward Fiske 
Co., 2 Depot Plaza, White Plains, New York. 








ANTIQUE, CLASSIC CARS FOR SALE 

1935 DE SOTO Air-Flow 4-door sedan, 
36,000 actual miles. Mint condition, 
$450.00, Picture on request, El Par 
Motor Sales, Inc., Lima, Ohio. 








SEE PAGE 18 





for the nation's 
TOP AUTO AUCTIONS 





One Year $9 [] or 


New Subscription Order: 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 


All Other Countries — One Year $13 [] or Two Years $22 [] 





AUTOMOTIVE NEWS, 965 E. JEFFERSON, DETROIT 7, MICH. 
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MISCELLANEOUS 


The NEW and 
SUPERIOR 


BLUE ® CHIP 
TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 
& BRAKE CABLE 
LEADS IN SALES... 
VALUE AND... 
PERFORMANCE 


Dealers’ List Price 
Dealers’ Special Discount 25%. 17.45 


Dealers’ Net with 4 Standard 


plus 2 Large Adapter Clamps. $52.35 
Federal Excise Tax Included 


* 
THE FAMOUS 


MOTO-MATIC 
TOW . GUIDE 


With Universal Swivel 
Action 
Four Clamp Hook-Up 


. Dealers’ List Price 
Dealers’ Special Discount 25%. 14.95 


Dealers’ Net with 4 Standard 
plus 2 Large Adapter Clamps. $44.85 
Federal Excise Tax Included 
Liberal Quantity Discounts 
To Distributors 


Write for Illustrated Catalog 
Factory Sales Division 


PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 


Phone WO. 2-5257 All Depts 
“Leaders in the Industry 
Since 1939" 


Canadian Distributors 
Eastern: Western: 
Five Wheels Ltd. Five Wheels 
599 Yon St. (Western) Ltd, 
Toronto, ario 525 Main St. 
wi 2, 
Manit 











1960 PRICEMASTER 


With new model changes and new prices, will 
be ready before long. The encyclopedia of 
dealer cost prices of all large and the new 
small American made cars, three trucks, 25 
foreign cars— plus all optional accessories. 
Shows all standard equipment for all models. 
Yearly subscription price $10.00, 5% discount 
for cash with all orders received before Nov. 
15. All supplements free, with all the addi- 
tional information about the new small Ameri- 
can cars, makes the 1960 PRICEMASTER a 
most valuable asset. Sold only to dealers 
and automotive affiliates. Help us to give 
you the best of service. ORDER YOURS NOW 
—TODAY—DON'T DELAY. K. B. SALES CO., 
INC., DEPT. 3A, 924-lith St., Rock Island, Ill. 


ES 
1,000 EMBOSSED BUSINESS CARDS. 
$3.49. Free delivery anywhere in U, 8, A. 
(within one week). Latest emblems avail- 
able. Samples sent upon request, L-D 
Press, 534 State St., Hammond, Indiana. 


WANTED 


20-Inch Used Power 
Hole Digger 


Write Box 281, 
St. Cloud, Minnesota 








Two Years $16 [] 


Peete meme eee eres eeeeeeeeeees 





2 errr eneme tenet mtnngamerenar epcmiiatmaniagttiine-en 


erry 








Maybe it didn’t show on your calendar, girls, but we sure had a leap year at The Saturday Evening Post: 
Advertising revenue leaped over $97,600,000 ... $10 million more than last year! 
We had the biggest fourth quarter in history... up 39 pages and $5 million over last year! 


330 new advertisers hopped aboard the Post in ’59 to sell the Post-Influentials. These are the readers who 
turn and return to your ad page more than 29 million times each issue! 


Circulation jumped from 6,000,000 with the Feb. 14 issue to over 6,390,000 with the Nov. 21 issue! * 
In the first half, the Post outsold the other big weekly on newsstands by 2 to 1 and 


gained 8 times more circulation! a CURTIS macazine 
In paid-for, hard-money circulation (no arrears), the Sell the 
; Eh Post-Influentials 
Post is the number-one general weekly ae 
(ABC Publishers’ Statement, June 30, 1959)! Y | is : Hi- FREQUENCY 
‘ : ! Ad P 
Have a nifty sixty! (Bachelors, watch out for Feb. 29!) Succi 


*Publisher’s Estimate. 








